University of Mumbai's
Alkesh Dinesh Mody Institute for Financial and Management Studies

Socio-Economic
Impact of Covid-19 -
on
Global Busmess




Socio-Economic Impact of Covid-19
On
Global Business Practices

Chief Editors
Prof. Smita Shukla
Prof. Aruna Deshpande

University of Mumbai's 1
Alkesh Dinesh Mody Institute for Financial & Management Studies

in association with

/NP,
L5

NavVishnu Publications o <7/




SN 9THE 95011942

© University of Mumbai, Alkesh Dinesh Mody Instituté
for Financial and Management Studies

Sociv-econamic Impact of Covid-19,
On Global Business Prucrices

First Published 2027

Flr.l'lll.ll,h_-.l_‘l a1 g

Al FIhLs resepved, Mo poark osf fhas pobilntations may b o s
L .

transmitled, exvept briel quetations, in any foret af b
electronic or mochanical, including pholovepying peviand
snfarmation storage of retrieval system, wilhoul prt
Permission of the copyright holder, indicated abov, amal the

any m
ity Or A0Y
OF “r-rnll."l"
ullishers

IMSCLAIMER

The authors are hHlﬂl? rﬂn|ﬂhnu|h|u fisp Ll venis
compiled in this volume. The |."|..I|‘l|“|5'lk'r-" sl lor=
respansibility for the same in any manner, Errors, iI'. .
L ntentional nnd ricaders are ||-1-|.tu|_'~:l{‘l.1 1] L'i1|11||\l.l|1.h'a'l|-"-" 5
to the editors or publishers to availd discrepanccs LR Ll

anis of the p.1pt*|‘5
FEEEL I--Ilm .T“'_ll'
aEi! pun']_'r

ﬁ'l.l'l-'l" rrore

\1L‘

Published by

NavVishnu Publications

904, B - Wing 9th/1 0th Floor, Sun City CHS Ltd-
Sector |5, Opp. - Gail Building,

CBD Belapur-400614, Navi Mumbai

Mob.: 091-8949134376, 986983996

Tvpeser by: Aadil Printographics, Delhi

Printed al Nice Printing Press, New Delht

w



28

Changing Role of Women in Advertising with
Effect to Covid : A Case Study & Review |
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|Asst. Professor, Ghanshamdas Saraf College of Conrmerce.
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ABSTRALT

Women has emerged as @ leader in all fields of life. They have stood hand in hard o Jace the
enormous crisis Hat COVID has crasted. Working asa howsetsife or a professional person she has
supported her family and society physically and mentally to think rationally and face tis situatior
The role of women has been changing over the years in various fields around the world Ik
advertising, academics, politics, ete. Today 30% of employees in the soffiare imdsstry are wonen.
They are also distinguishing themselves as professionals in different walks of life But has the
representation of women advertising changed over a period of time in advertisanents? Or does it
confirm to some of the tradifional mofions about worren and their role inn society. That isthe question
1 wish to deal with in this paper. The first seckion gives a review of lilerature o gender role
portrayals in advertising. The second section discusses e various hypotheses of the study and the
theoratical foundation for the same. The third section discusses the methodology of the study and
adetailed analysis of the resulls. The last section contains general discussion, implications of the
study, scope for further research and conclusion,

Keywords: Women, Television, Advertisements, Society

INTRODUCTION

The coronavirus (COVID-19) global pandemic has resulted in changes to advertising,
marketing, promotional and media spends, forcing businesses and brands to reevaluate
their thinking about current and future advertising and marketing campaigns to maintain
a steady stream of income. ,
While brands currently seek to strike the right tone during a global health |

emergency, the future portends market alteration, increased competition and a deman
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