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FRAUD IN E-BUSINESS
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ABSTRACTS >
Although fraud can occur in any environment, several aspects of e- business environment, several ORPeEH D] .
business environments present unique risks. These characteristics of the Internet- driven economy "¢rédie
pressures and opportunities specific to e-commerce fraud. Just like other frauds these new frauds are
perpetrated when pressures, opportunities, and rationalizations come together.

Key Words: Fraud, E-commerce, Wartrapping, social engineering, sniffing.

INTRODUCTION:

Compared to other inventions, the internet is truly revolutionary. It took radio more than 35years and
televisionl 5 years to reach 60million people. In contrast, the Internet reached over 90 million people in just
three years. Over 1.2 billion people now use the Internet worldwide about 20 percent of the total world’s
population. When Jack Welch (former CEO of General Electric) was asked where the Internet ranks in priority
in his company, he responded that “it’s numbers 1,2, 3and 4.”

In recent years, the technology revolution has provided perpetrators with new ways to commit and conceal
fraud.

Essentially, e- business uses information technology and electronic communication networks to exchange
business information and to conduct paperless transactions. While most consumers only use Web browsers, e-
mail and instant messaging applications, businesses routinely connect to one another over Internet lines
through e- business connections, virtual private networks, and other private connections.

FRAUD RISKS IN E-BUSINESS

Although fraud can occur in any environment, several aspects of e- business environment, several aspects of e-
business environments present unique risks. These characteristics of the Internet- driven economy create
pressures and opportunities specific to e-commerce fraud. Just like other frauds these new frauds are
perpetrated when pressures, opportunities, and rationalizations come together.

E-COMMERCE RISKS INSIDE ORGANISATIONS

Many of the most serious e-commerce frauds risks are found within organizations. Once perpetrators are
within firewalls and security checks, it can be much easier to infiltrate systems, steal money and information,
and cause damage. Inside perpetrators know the control environment, understand security mechanisms, and

find ways to bypass security. One of the most serious problems is abuse of power that has been granted to
users,

The theft of money is usually the primary goal in traditional fraud. In the electronic environment, the data theft
is normally the first concern because data have many useful attributes. First can be converted to cash fairly
casy. For example, stolen personal information about consumers can be sold or misused, and individuals can
be blackmailed. Second information is replicable, allowing the perpetrator to simply copy data rather than
remove them as traditional fraud would require. Theft acts often leave very few tracks because the source data
remain intact and usable. The easy replication of data is one reason that e-commerce frauds often 2o
undetected for long periods of time- unless companies are carefully monitoring access logs, they will no notice
the act of replication. Third, data can be transferred easily and quickly to any location in the world. If
perpetrators use cell phones or other private connections to the Internet to transfer data. detection can be very
difficult. Finally, many managers lack the technical expertise to prevent and detect data theft. Information
technology (IT) managers and providers need to be aware of the critical points in e-business infrastructures at
which data can be stolen.

Even if a perpetrator does not have personal access to needed systems, he or she can hijack others’ passwords
to achieve access.

Hackers often use social engineering techniques to gain access to passwords,

Recently. the increasing use of instant messaging provides perpetrators a new method of gathering

information. Instant messaging is not normally encrypted, and most clients store conversations locally on users
computers. Sniffing is the viewing of information that passes along a network line, and it is a common
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ABSTRACT

The function of statistics in research is to purpose as a tool in conniving research, analyzing its data and portrayal of conclusions

there from. Most research studies result in a extensive quantity of raw data which must be properly concentrated so that the same
can be examined easily and can be used for further investigation.

Undoubtedly the science of statistics cannot be overlooked by any research worker, even though he may not have juncture to
use statistical methods in all their information and ramifications. Classification and tabulation, however, achieve this purpose to
some extent, but we have to go a step auxiliary and develop certain indices or measures to summarize the collected/classified data
Only after this we can assume the process of generalization from small groups (i.e., samples) to populace. If fact, there are two
major areas of statistics viz., descriptive statistics and inferential statistics. Descriptive statistics is based on the development of

certain indices from the basic initial raw data, whereas inferential statistics concern with the process of generalization.

Keywords: statistics, use, research, investigation, data
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ABSTRACT

Financial mathematics in share market is the merchandise of applying mathematics to portfolio choice theory and option pricing

theory. With the rapid development of the profitable situation, the products and derivatives of the financial industry are
continuously optimized and innovative, and new financial goods and services are gradually increasing, The operation of financial
markets, the blueprint and pricing of financial derivatives, and the analysis and supervision of risk become very imperative, and
the research and development of financial mathematics is fetching more and more important. Therefore, it is of realistic
significance to analyze the specific application of mathematics in the monetary field.

Financial mathematics, also called investigative finance, mathematical economics and mathematical finance, is an interdisciplinary
focus of mathematics and finance that arose in the late 1980s and early 90s. Financial mathematics in share markets chiefly uses the
modern mathematical theory and method (such as stochastic analysis, stochastic most advantageous control, portfolio analysis,
nonlinear analysis, multivariate arithmetical analysis, mathematical programming, up to date computational methods cte.) of
financial (including banking, speculation, bonds, funds, stocks, futures, options and other financial instruments and markets)
analysis the number of theory and put into practice. The core problem is the selection theory of the optimal outlay strategy and the
asset pricing theory under the doubtful condition. Financial mathematics not only have a direct effect on the novelty of financial
instruments and financial markets in the share markets, drive efficiently, but also for the company’s investment decision-making
and assessment of project research and development (such as real options) and menace management in financial institutions has
been extensively used.

Keywords: financial, mathematics, share, market, challenges, model
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INTRODUCTION WUCATION 7o X,
Applying arithmetics to the financial field is based on 2\

some tinancial or economic assumptions, and uses
abstract mathematical methods to build mathematical
models of how the tinancial mechanism works.
Financial mathematics chiefly includes the basic
concepts and methods of mathematics, the associated

natural science methods and so on.[1,2]
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A Pivotal Role of Artificial Intelligence in
Development of Education

Dr. Seema Agarwal
Assl. Professor, Dept. of Mathematics/Statistics and Computer System, Ghanshyamdas Saral College of Arts and

Commerce, Mumbai, Maharashtra, India

ABSTRACT: As artificial intelligence becomes an increasing part of our daily lives, However, not only is education
bemng transformed as far as science, technology, engineering, and math (STEM) curriculum, but the education industry as
4 whole is being transformed by Al Increasingly, educational institutions from clementary to higher education as well as
adult and professional learning are being transformed by intelligent systems that are helping humans learn better and
achieve their learning objectives.

Al have the capacity to transform the existing automated management systems, which automate administrative
operations at the institution level, but it also has the ability to transform the conventional teaching and learning methods
technologically in different subjects . Further it is found that Mathematics and Al are two branches ol the same tree. It
does this by seamlessly integrating with eLearning tech and online Learning Management Systems (LMS), to introduce
educational technology, such as Virtual and Augmented Reality in classrooms, which provide real-time teaching and
learnming experiences to students as well as teachers.

One of the greatest challenges with regards o education is that people learn differently and at ditferent rates. Students
go through the education system with differing levels of learning ability and aptitude. Some are more adept at “lett
bramn™ thinking with skills for analytical thought, while others are more skilled at “right brain™ thinking with creative,
lterary, and commumcative ability. Others are challenged in different ways with physical and mental disabilities, or
skill sets that differ from one region of the world ta another. lacing challenges in re-learning new languzye
alphabets.
The paper seeks to explore the areas where the Al is being used in the Education Sector and itsi
Education.

KEYWORDS: Education Sector, Artificial Intelligence(Al), Digital Transformation. Mathemati
Students

L INTRODUCTION

According to the father of Artificial Intelligence, John McCarthy, it is —The science and enginCormm
making intelligent machines, especially intelligent computer programs. Artificial Intelligence is a way ol making a
computer, a computer-controlled robot, or a software think intelligently, in the similar manner the intelligent
humans think. Al is accomplished by studying how human brain thinks and how humans learn, decide, and work
while trying to solve a problem, and then using the outcomes of this study as a basis of developing intelligent
soltware and systems.

Artificial Intelligence is now a part of our normal lives. We are surrounded by this technology from automatic parking
systems, smart sensors for taking spectacular photos, and personal assistance. Similarly, Artificial Intellipence in
education is being felt, and the traditional methods are changing drastically.

I'he academic world is becoming more convenient and personalized thanks 1o the numerous applications of Al for
education. This has changed the way people learn since educational materials are becoming accessible 1o all through
smart devices and computers. Today, students don’t need to attend physical classes to study as long as they have
compulters and internet connection. Al is also allowing the automation of administrative tasks, allowing institutions to
minimize the time required to complete difficult tasks so that the educators can spend more time with students.

There are many ways that can encourage creativity in mathematics. Technology is one avenue - get students to use
creative means to describe a mathematical concept (it could be a video, an animation, a diagram or perhaps a concept
map). Creative or innovative teaching requires a proactive approach to integrating new teaching strategies and methods
into a classroom. Implementing new methods instead of taking the resort of the traditional methods may engage the

LIIRSET © 2021 [ AnISO9001:2008 Certified Journal | 14358 1 O
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SURVIVAL, RESURGENCE & SUSTAINABILITY OF RESTAURANT INDUSTRY: POST
PANDEMIC

Prof. C.A. Gurunathan Pillai' and Prof. Urvi Pillai’
Research Scholar' and Assistant Professor’, Ghanshyamdas Saraf College

ABSTRACT

The Coronavirus pandemic which struck worldwide in 201 9, many industries has been affected but more
affected industry is the restaurant and Jood service industry. The COVID 19 has more of short term effect on
the economy that is public health crisis on the restaurant industry, unemployment soaring and restaurants
Jorced to shut down whereas long term effect are less. The impact currently being felt by businesses in the
restaurant industry as a result of the COVID-19 pandemic and, more directly, the rapidly expanding social
distancing requirements and travel limitations. as well as the growing number of governmental stay-home
orders, has been unprecedented in its breadth and severity. Most full-service restaurants are operating at
small fractions of capacity, if not closed entirely—either as a result of government order or as the least
bad option to preserve cash in hopes of re-opening once limitations are lifted. Those with the resources 1o
be flexible, including ready inventory and supply chain advantages, have rapidly shified focus to carry-ou
and delivery models, and some are even making produce baskets and butcher shop cuts available o
customers. This research paper helps us understand the change in the industry Pre and Post pandemic and
how the industry has evolved in order 10 survive and to live longer by itself.

Keywords: Restaurant Industry, Tech-Centric, Dine-In. Food Delivery, App Ordering, Hygiene, Cloud...
Kitchen, Re-Engineering menus. 7 -

OBJECTIVES:
I To understand the impact of COVID-19 on restaurant industry.

[ §®]

To recognize changes adopted by restaurant owners to bring in survival of business.

Lo

Learn the possibility of long-term changes to continue within the industry.

OVERVIEW
According to CRISIL Research Report 2020 the food and beverages industry contributes nearly to ~3% of the
India’s GDP and more than 7.3 million workforces with dine —ins that is it accounts for ~75% of the organized
sector business. but according to the National Restaurant Association of India (NRAI) India has lost an US$9
billion in 2020 where the restaurant industry accounts for US$50billion,

To face with the challenges and losses and to regain profitability the restaurant industry is adapting and
innovating it services since the lockdown has been lifted. There are new ways of service offerings and

following the COVID hygiene protocols is the trend in this industry now to gain confidence of the customer
and increase revenue.

The National Restaurant Association which has over 500,000 members, had requested the landlord and mall
developers for rent waiver due to the COVID 19 uncertainties. There are extreme challenges faced by the

employers in the restaurant and hospitality industries, like reduce need of staff, need for remote work, ensuring
no spread of COVID 19 in the workplace.

INDIA FOOD DELIVERY SCENARIO:

The food delivery industry has recovered largely this is due to the predictability that the residential area are
doing better than commercial areas. The recovering of food a delivery industry is nearly 75-80%. Whereas
some areas are clocking higher GMV than before. The food delivery industry has reported zero COVID 19
they are mostly dining out centric places. This scenario is because since the COVID 19 pandemic and the
lockdown the companies giving option to the employees to work from home, the employees moving from city
to the small town and it is observed that 1 out of § customers have downloaded apps for ordering food from
food delivery industry, this is sign and key for customers to cross the hump of the safety perception. The
recovery trends are high and it is estimated that the industry is going to hit pre-COVID levels of business in

the next 2-3 months.
INDIA DINING OUT SCENARIO:

Dining out industry is facing a slump this is mainly due to lockdown, customers not moving out of the house
due to fear of transmission and the restaurants are not opening even if the lockdown is lifted. The dining out

165
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CHANGING DYNAMICS ON STUDENT'S PROGRESS & MOTIVATION WITH
REFERENCE TO E-LEARNING*

BY

Dr. Rupa Shah*
Asst. Professor. Ghanshamdas Saraf College of Commerce.
Email id:- rupashah0511@gmail.com

ABSTRACT:

Considering the rapid change in technology, inevitable changes in education sector are going to’
happen. A lot or research is taking place to understand the pros and cons of online education in
comparison to face to face education. In India, there are a lot of challenges and opportunities for online
education. The paper presents future perspective in relation to e-learning in India, where demand
within higher education is no different from that seen in developed countries. The e-learning wasbeing
considered useful only for distance learning programs. But no one can deny the fact that e-leaming is
the most innovative application of the Internet and it has done wonders globally and currently is
achieving education classroom as well. Many studies have shown that effective use of e-learning could
help increase student motivation engagement. and attendance. It should also increase student class
participation. and improved behavior and performance on core subjects. One of the crucial factors for
students” success in e-icarning process is self-motivation. The Integration of information and
communication technologies with the learning process depends on the participants personal
motivation. In order to enable students to maximize the ICT potential in their learning process. students
need to be supported with their digital enhanced learning. However, many studies have shown that
non IT students need to increase the level of their technological and communication skills to be able
to benefit significantly from the opportunities offered by e-leamning. The lack of confidence and
experience in using technology might be extra obstacle for other students.

Key words : Online education: educational development; Challenges and opportunities. Indian
Initiatives

Recerved 09 June 2021. Accepted 23 June 2021. Published 29 June 2021
* Correspondence Author: Dr. Rupa Shah

INTRODUCTION

In e-learning process. students work independently and some students might find it difficult to
understand their contents. due to the lack face-to-face contact with instructors and other fellow
students. All these factors indicate that these students will not be able to participate effectively and
succeed in the e-learning process. Consequently. in order to appropriately progress and successfully
use all e-learning tools to effectively access online information, some students need the necessary
hardware and some specific skills. Certainly, ELearning would increase the motivation and
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REIMAGINING MARKETING STRATEGIES FOR THE NEW NORMAL & ITS IMPACT ON
CONSUMER BEHAVIOUR

Dr. Rupa Shah
Assistant Professor. Ghanshamdas Saraf College of Commerce

ABSTRACT

Marketing focuses on developing new rends and hence very effectively . The thought process used in India
significant change in recent years, and there has been increased customization to the local culture alongside a
major intensification of strategies aimed at targeting markets especially the clobal ones which gives a big
brand name and stipulations . The pandemic has reinforced the imperative need for sustainability to take
centre stage. Given the need to address the problems of social inequality. poverty and environmental
problems, with compassion and wrgency. it is imperative that businesses embed sustainability in their core
strategy and play a role transforming this situation. The present study wanis to highlight that consuners have
put more emphasis 1o buy hvgiene products, environnent friendly products. regional (local) products, and
satisfaction bevond shopping: these factors determine their willingness to buy Indian brands (WBIB) ‘made-in
India products. Further, post lockdown and post COVID era, consumers feel thar buying Indian-made
products and encouraging others to buy them would impact and revive the Indian economy constructively. The
main objective of the study the various impact that COVID 19 has undergone on the minds of conswmers and
their buying capaciry.

Kevwords: marketing. sustainability. Consumer behaviour, economic erisis, wtilitv, consumption

INTRODUCTION

The world is changing and so is marketing strategies. In India as foreign investors have collaborated
manufacturing and designing of products have changed. we are following foreign marketing strategies. In the
field of automobiles or pharmaceuticals we have faced cut throat competitions. to live up to this expectations
companies are using false claims so that they can multiply thier profits. Business ethics and social
responsibility has created a huge focus especially in societal marketing practices. Consumer choices and
unethical marketing applications are manipulated and has affected purchasing behavior. Large comptetions
and steep need to keep producing new products transform businesses into social organizations and lead them
into marketing efforts offering social value.

Ethics and saving the environment by manufacturing organic products gained more attention in recent years.
defining consumers’ perceptions on ethical issues is still minimal. This study is done so that we can
concentrate on ethical issues. We also need to highlight that purchasing behavior is also another impertant
issue to be considered. The aim of this study is understand what are the recent marketing strategies related

with ethical issues in marketing practices and to reveal possible influences of these factors on consumers’
ethical decision making.

Business ethics should be followed by companies all the time. They include both laws and morals. which
determine how an employee should act and behave. Laws define the boundaries of what is legal and are the
written guidelines that must be followed in society. Morals are the rules people develop when they are
working in a group or with an organisation. and they acquire this from their family. learn from their childhood.
culture. education. religion, etc. They are usually described as good or bad behavior. A Company should
always respect the opinions and suggestions made by consumers by building customer relationships and
should produce products as per the likes and necessities of the consumers.

OBJECTIVES OF THE STUDY

e Tocreate understand marketing ethics and its influence on consumers.

o To study the various aspects of culture and adapting it with the various changes that has an impact due to
the marketing patterns.
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HYPOTHESIS
e  HoMarketing influences the consumer minds hence marketing strategies should be ethical.
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Changing Information Seeking Behaviour of
Users and its Impact on Libraries

Dr. Neha M. Joshi
Librarian, Ghanshyamdas Saraf College of Arts and Commerce, RSET Educational Campus, Sunder Nagar,
S.V. Road, Malad(W.), Mumbai, Maharashtra, India

ABSTRACT: With over 17,000 libraries and 2.5 billion materials circulated annually in the United States alone,
libraries are a ubiquitous part of the American landscape.!'' However, as libraries modernize, they face an
increasingly harsh budget environment, as well as technological disruption in media, scholarship, and
education.” The political, social, and technological environment is one of transformation and uncertainty."’

As of 2004, U.S. library usage was experiencing growth in spite of predictions to the contrary at that time." Instead,
the impact of technology on libraries has been mixed. While usage of some library services, such as reference
assistance, has declined, there has been a well-documented increase in the usage of public libraries in the U.S. and
Canada over the last decade.”’ Most libraries have added services such as public computers, free Wi-Fi, and digital
materials such as web sites and e-books, leading to higher overall usage of the library. Counties and cities also
continue to invest in library infrastructure. As of 2012, library construction and renovation has remained
steady.”® According to a 2013 survey by the Pew Internet and American Life Project, 54 percent of Americans ages
16 and older have used a public library in some way in the past 12 months."”! A similar poll of Britons, conducted in
2010, stated that 67 percent had visited a library within the last year."® Public libraries remain very popular among
all users, and as of 2014, younger patrons read and use the library at the same rate as older ones.”"% Over 94
percent of Americans say that "having a public library improves the quality of life in a community."!""

KEYWORDS-information,behavior,users,impact,libraries
L. INTRODUCTION

At the same time, public funding of libraries has declined.!"’ While libraries have a positive reputation, it is clear
that citizens value other government services over libraries when budgets must be cut. School and academic libraries
have also faced both severe budget troubles and declining usage of traditional library services like reference
and interlibrary loan."*! Budget cuts and closures of publicly funded libraries in the Canada and UK have begun to
affect the availability of library services in those countries."" ! A study conducted in 2014 revealed that number of
visits to public libraries had dropped by approximately 12% since 2009, demonstrating the effects of this
decline."®! Library functions, services, and usage are changing so rapidly that it is difficult to establish standards or
measures of value. As these trends continue or accelerate, the status of libraries is likely to remain dynamic and
unclear.""”! Most libraries are moving existing staff into information positions instead of employing new information
custodians, making a developing interest for expert improvement opportunities. The scope of expert advancement
open doors for bookkeepers to teach themselves in great information rehearses expanded all through 2015 and will
keep on developing in 2016, essentially because of two activities.'"™ The library has for quite some time been in
charge of social affair, arranging, and shielding significant data. Present day research and information accumulation
has made some amazing progress from the days libraries were overseeing and getting to probably the most punctual
dial-up online databases."'”! Today, advanced information is gathered in such overpowering sums that one of the
greatest difficulties lies essentially in investigating the data to discover significant ends in the excess of
information."””’ Building up, keeping up, and growing an internet based life nearness is vital for libraries. Gregg
Dodd, Director of Marketing at Columbus Metropolitan Library, clarifies the estimation of a computerized
proced[lg]e obviously, saying, "Our clients live in an advanced world, so this is an imperative space to interface with
them."
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