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1. Abstract:
One of the most important reasons for recent tax reforms in many developing and transitional
economies has been to evolve a tax system to meet the requirements of international
competition (Rao 1992). The transition from a predominantly centrally planned development
strategy to market based resource allocation has changed the perspective of the role of the
state in development. The transition from a public sector based, heavy industry dominated.
import substituting industrialization strategy to one of allocating resources according to
market signals has necessitated systemic changes in the tax system. In an export-led open
economy, the tax system should not only raisc the necessary revenues to provide the social
and physical infrastructure but also minimize distortions. Thus, the tax system must adjust to
the requirements of a market economy to ensure international competitiveness. As far as GST
has been implemented since July 1, 2017 the new taxation system has been implemented and
acquired throughout India.

The revised taxation system with effect from 15 November 2017,GST is a single tax right
from the manufacturer or service provider to the consumer. In this system, taxes paid at each
stage will be credited in the subsequent stage of value addition. Thus, Goods and Services
Tax charged by the final dealer (seller or service provider) is the final tax borne by the
customer, with set off all taxes paid at all carlier stages in the supply chain. So, there are
many Benefits of GST at every stage.

This Rescarch paper concentrates on the role of GST as a tool to transtorm busimess tactics
The study is based on the secondary sources that are from various online sourees, government
official websites, repeated journal articles, related to GST. Quantitative data has been used
for analysing the concept ol GST and its impact on Indian business sector and economy.

Kevwords: GST, Tax, Direct Tax, Indirect Tax, Business, cte.
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ABSTRACT

The world belongs to kids. Kids today mean business. Marketing to kids may be your passport to
growth. Companies are using this segment to rake in profits. Kids have a firmer grip over the
society than what their parents cver had. Not only are they consumers in their own right, they
also have a major influence over the family’s purchasing power. "Kid influence” is the direct or
indirect influence kids have over family household purchases. Indirect influence means that the
kids™ preferences are given consideration when parents make a purchase decision. The major
driving force behind this sweeping change is the Advertising. Advertising has changed the way
kids learn, react and behave to a large extent.

While savvy marketers in India have long known that children are a key target audience,
television advertising have made it casier to engage with school children throughout India. The
world belongs to kids. Kids today mean business. Marketing to kids may be your passport to
growth. Companies are using Television Advertising to rake in profits. Kids have a firmer grip
over the society than what their parents ever had. Not only are they consumers in their own right,
they also have a major influence over the family’s purchasing power. "Kidfluence" is the direct
or indirect influence kids have over family household purchases. Indirect influence means that

the kids” preferences are given consideration when parents make a purchase decision.

Key words : Television marketing, children, positive behavior, Kid ifluence, companies.

INTRODUCTION

Page |354 Copyrnight & 2020 Authors


Highlight


Y
A2 4
ey
Sk A Dl T gl Ll
:;):;;h
8% 11 Foren R sy 1)
= = ; ﬂTﬂfr
SN2 Janardan Bhagat Shikshan Prasarak Sanstha’s @m
%,
S CHANGU KANA THAKUR . Q
53 ARTS, COMMERCE AND SCIENCE COLLEGE, NEW PANVEL (Autonomous) f
SN2 4 ’ oo, Re-accredited ‘A*’ Grade by NAAC (Third Cycle- 3.61 CGPA) ”’Gus"gur.m"*
& ‘u“-’ y/ N 'College with Potential for Excellence’ Status Awarded by University Grants Commission
’ﬁ:fgﬁ 7 \ ‘Best College Award’ by University of Mumbai
E’;"’ : 1 3 o-—-—-.-.;’%.-. *—
;‘;13 \Z . -/ Under the aegis of Rashtriya Uchchattar Shiksha Abhiyan (RUSA)
s 4 Department of Commerce & Department of Management Studies
53 74 Organized
x — Two Days International Multi- Disciplinary Seminar on
o “Changing Dynamics of Commerce and Management for Sustainable Growth”
:2';;" ' ——— o-.\f\’b-. D

s

:grfﬁ This is to certify that Dr/Mr/Ms/Mrs %&MJ%PMMJ_M—MA(%

o

_54;3 La uczc % 5/4 CQIMM eACL. - as parhepated / presented
in Two Days International Multi

i - Disciplinary Seminar held on S5t & 6t February 2020. He/ SHfé presented a research paper entitled

. 4

=1 s mhotlan s \Barhorde
‘ Dr. Elizabeth Mathews . -

g&% 5. Mrs. Trupti M. Joshi . : j Prof. (Dr.)_ V. _D. Barhate
30 Organizing Secretary Convener Principal

:}\QJ BMS Coordinator Head of Commerce Department C. K. Thakur A.C.S. CoIlege
i

e ML L M AL

‘%%
T = _‘
Ty
o FoA

iy

&%%%&%%%

e

5,4
5

7

o

b1

B

|

\

|



n

R

f, Volume 7, Issue 1 (V) ISSN 2394 - 7780
January - March 2020

International Journal of

¥ Advance and Innovative Research

(Part - 2)

Indian Academicians and Researchers Association
www.iaraedu.com




UNDER SATISFY OBJECTIVE: UNDERINSURANCE IN INDIA

Amrita A. Jadhay

METRO RAILWAY SMART TECHNOLOGY: OPPORTUNITIES
MUMBAI REGION

Prof. Subodh S Barve and Dr. Shripad Joshi

FACTORS INFLUENCING AND LIMITING MOTHERS TOWARDS ENTREPRENEURSHIP
Madhura Joshi and Ruchita Patil

PROMOTIONAL STEPS BY GOVERNMENT ON MEDICAL TOURISM IN INDIA

Rajpal K. Tayade

QUANTITATIVE DATA ANALYSIS IN BUSINESS DEVELOPMENT

Shubha V. Chaubal

GOODS AND SERVICE TAX IN INDIA - A CRITICAL REVIEW OF LITERATURE

Prof. Hetal Rajgor and Dr. Pushpendu Rakshit

MODERN AND TRADITIONAL MARKETING

Prasad Soman

A STUDY TO COMPREHEND INDIAN TELECOMMUNICATION GIANT RELIANCE JIO
Prof. Vanita Sabharwal and Dr. Pushpendu Rakshit

A COMPREHENSIVE STUDY ON CONSUMERS ADOPTION OF MOBILE WALLETS POST
DEMONETIZATION

Prof. Tulshiram Kamble and Dr. Pushpendu Rakshit
CHALLENGES IN MARKETING IN NEW MILLENNIUM
Dr. Mahesh Dilip Auti

A STUDY OF ELECTRONIC PAYMENTS SYSTEM WITH PERSPECTIVE OF CUSTOMER’S
ADOPTION IN INDIA

Prof. Aditi R. Patgaonkar

A STUDY ON AWARENESS ABOUT ARTIFICIAL INTELLIGENCE (AI) AMONG MILLENNIALS
Dr. Mrunmayee Rajendra Thatte

INNOVATIVE PRACTICES IN TOURISM: A WAY TOWARDS SUSTAINABILITY

Archana Rajendra Doifode

SUSTAINABLE DEVELOPMENT IN INDIA THROUGH CSR: A CASE STUDY WITH SPECIAL
REFERENCE TO ENVIRONMENT SUSTAINABILITY

Pradnya V. Rajebahadur
FOLK TOURISM IN INDIA: REVITILISING AND SUSTAINING CULTURAL HERITAGE

Dr. Suja Roy Abraham

114 - 116
117-122
123-127
128 - 132
133 - 135
136-140
141 - 144
145 _ 143
149 - 153
154157
158150 =5
161 — 164
165 - 170
171 =177
178 — 180


Highlight


Studies in Indian Place Names = *M=%

fr rhiUGC Care list of Ind:a)

ORGANISED BY:

Nepartment of Commerce & Department of
Management Studies , CHANGU KANA THAKUR Arts,
Commerce and Science College, New Panvel
(Autonomous) Under the aegis of Rashtriya Uchchatar
Shiksha Abhiyan (RUSA) Organizes

NAME OF CONFERENCE:

Two days International Multi-Disciplinary Seminar on
“Changing Dynamics of Commerce and Management
for Sustainable Growth”

HELD ON:

5 & 6 February 2020



Studies in Indian Place Names ISSN: 23‘14-31: 4
(UGC Care Journal) Vol-40-Issuc-04-February-2020

“A STUDY ON CHALLENGESS FACED BY POWERLOOM
INDUSTRY AND ROLE OF GOVERNBMENT IN BHIWANDI REGION
DIST THANE.”

Dr.Shripad Joshi.

Associate Professor Incharge Research Cell Center (University Of Mumbai)
At Ghanshyamdas Saraf College, Malad
&
Ms.Neelam Patil

Asst Prof. Research Scholar, Research Center, Ghanshyamdas Saraf College, Malad Under
University Of Mumbai

Page |143 Copyright ® 2020 Authors


Highlight


IR N® -~ P2 SA (Lo19-25)
- Our Heritage

ISSN: 047490530
VUI-NLIs:\uc—l?.‘w—Junm:_\ -2020

Impact Of Social Media On Student’s Reading Habi
Dr. Seema Agarwal

Asst. Prof. \Z\
Ghanshyamdas S araf College d _ _\. ‘
Mob:+917666078046 V2L Mo wesr) ) |

Email: agar.see ma@rediffmail.com \Z\ MMAA00064 /)

ABSTRACT: N (BUEES,
Social networking has become a common international trend which has spread its reach to almost cvery
corner of the world. The use of Social media sites have exploded and evolved into an online platform
where people create content, share it, bookmark it and network at a prodigious rate. A vast majority of
Social Media users are youth. Thus most of the positive and negative impacts of Social Media usage
fall on the youth. The amount of time allocated for internet usage of the youth has increased
dramatically with the increase of latest Social Media networks and as a result the reading habit of the
youth seems to be dramatically decreasing. This research intends to examine how the Social M edia has
nfluenced the reading habits of the youth. This Study sought to find out the effects of social
networking on reading habit of undergraduate commerce college students of Mumbai region. It is
conducted through questionnaires and thereafter (1o collected information is analy zed systematically to
find the final result. It further investigates the negative impact of the youth by the social media on their
reading habit. Reading is capable of enriching one’s intellectual capabilities and it develops insights
into human problems and has a major impact on their attitudes towards society. Social media which is
designed with the intention of promoting social connection seems to be not fulfilling its main objective
by reducing the reading habit of the youth. Owing to the rapid change or the update of content on social
media sites the youth is not given a reasonable tine to cultivate one particular thought and think about
it analytically which again makes a negative impact on their intellectual and profound thinking habit
which is an essential quality for a good personality which is mastered by reading books.

Key Words: Reading Habits, Social Networking undergraduate students. Social Media

1. INTRODUCTION:

Reading is essential for international understanding and world brotherhood. It helps to understand and
appreciate the common achievements of the global family. Reading is an essential tool for lifelong
learning. It is important for everyone to develop the rudiments of reading and the culture of reading
always so as survive in life. Reading is the ability to understand words contained in a document and
make use of the knowled ge for personal growth and development. This imp lies making meaning out of
recorded information either printed or non-printed in the life of an individual. People read for different
reasons and purposes, some of which include for pleasure, leisure, relaxation, information and for
knowledge.

The art of reading is a priceless instrument for cveryone. It is one of the most important activities of
life through which we enter the life and expericnces of others and extend our knowledge, scope of
experience and enjoy ment.

Social networking has become a common international trend which has spread across almost every
corner of the world. The Use of Social media sites have exploded and evolved into an online platform
where people create content, share it, bookmark it and network at a prodigious rate. Because of its easc
of use, speed and reach, social media is fast changing the public discourse in society and setting trends
and agenda in topics that range from the environment and politics to technology and the entertainment
industry .

The proliferation of mobile phones and advancement of media technology has had a great influence on
the way people now communicate on a daily basis. The use of the social media among the youths of

| 451 Copyright © 2019Autho::
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ABSTRACT:

Green marketing 1s the marketing of products that are presumed to be env
green marketing incorporates a broad range of activities, including
changes to the production process, packaging changes, as well as

Organisations such as Unilever, IT giant Wipro and regional

Mathrubhoomi are working on mnitiatives that use children to increase su
causes. These social and environmental campaigns fall broadly into thre
tirst includes initiatives that engage children to push for positive behaviot

Excel’s Keep India Clean. where children urge adults not to litter, is

L

econd focuses on behaviour change among children. Unilever brand L
cach 3 seeks to develop a hand-washing habit among children to preven
While savvy marketers in Indiz have long known that children are a k
availability of on-the-ground activation teams, the openness of the new |
corporate sponsorship and the leverage of digital media have made it
school children throughout India. The world belongs to kids. Kids
Marketing to kids may be vour passport to growth. Companies are using
protits. Kids have a firmer grip over the society than what their parents

they consumers in their own right, they also have a major influence over
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Challenges and Opportunities
Landscape of Massjve

for Academic Libraries under
Open Online Courses

Neha M Joshi*

The Higher Education in India is changing from
customary face to face and chalk and talk paradigm to
online learning archetype. The Higher Education (HE)
in India has witnessed phenomenal expansion in the
last few decades in terms of access, equity and
inclusiveness. In the recent few years the focus is on
quality inculcation and employability enhancement.
Pedagogical tools designed to move learning outside
of the physical classroom dates back at least to the
decade of 1990s and the advent of the correspondence
course started emerging during those olden days. The
online era in higher education gradually picked up and
recorded exponential growth in recent years though a
higher percentage could be brought under the online
footprint with certain policy reforms. During academic
year 2016-17, the total number of students enrolled in
the universities and colleges were reported to be 284.85
lakhs and in terms of percentage at various levels it
was observed as UG (86.33%), PG (9.71%), Research
(0.77%), Diploma/ Certificate (2.63%) and Integrated
(0.56%). (Annual Report, Ministry of Human Resource
Development 2016-17). In spite of these facilities
higher education in India is not accessible to more than
six percent of the young population. To meet the
growing demand for higher education, the number of
distance education Programmes are growing up in
India. Inspite of stringent regulations of the Distance
Education Council (DEC) (https://www. ugc.ac.in/deb)
the effectiveness of this medium is yet to be achieved.
On the other hand due to digital movement in India
the country has gone through various waves of
transformations. The Government initiatives like
National Knowledge Commission, Digital India and
soon, have encouraged people to move towards digital
way of communicating, accessing and delivering
services on e-platforms. The si gnificant changes in use
of the technology in online education has seen
emergence of the concept of Massive Open Online
Course (MOOC) which the Indian higher education
sector has also facing.

*Librarian, Ghanshyamdas Saraf College of Arts and
Commerce, RSET Education Campus, S. V. Road, Malad (West),
Mumbai- 400064 nehamjoshi78@gmail, com

UNIVERSITY NEWS, 37(52) DECEMBER 30, 2019-JAN

The University Grants Commission (UGC) along
with the Human Resource Development (HRD)
Ministry has launched the MOOC program in India
for higher secondary, bachelors and masters degrees.
This will cover a wide range of subjects that may or
may not be taught in regular campus studies. There is
no doubt that MOOC's maximum visibility
contributed to democratization of education; in a
country like India MOOC culture has brought
tremendous hope for the unprivileged community
deprived of formal education. With the proliferation
of MOOCs and their significance with respect to the
massificiation of higher education, their impact is
increasingly being compared with the traditional face
to face education, Though not holistically but to a
larger extent the traditional education is all set to
incorporate the issues such as employability, soft
skills, However the MOOCs in countries like India
are yet to make their mark in the context of bringing
the skills gap, knowledge acquisition tendencies of
the students, retention rates and mismatch in
graduation skills. The present paper analyzes the
above said attributes from twofold perspective, It
showcases the potential to enhance the effectiveness
of the MOOCs by integrating the Library and
Information Science (LIS) component for the LIS
education itself as wel] as for other disciplines.

The paper gives overview of MOOC:s and the
role of other disciplines like library science under it.
This is the right time to-think about inclusion of other
educational stakeholders like libraries in MOOCs,
otherwise other aspects will be out of sight after a
few years. On this background the paper discusses
the challenges and opportunities for libraries and
necessity of inclusion of libraries under MOOC by
policy makers.

Massive Open Online Course Overview

MOOCs are online courses designed for large
numbers of participants, can be accessed by anyone
anywhere as long as they have an Internet connection,
are open to everyone without entry qualifications and
offer a full/complete course experience online for free
(Mulder & Jansen, 2015). It all started in 2011 when

UARY 05, 2020 25
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1. Abstract:
One of the most important reasons for recent tax reforms in many developing and transitional
economies has been to evolve a tax system to meet the requirements of intemgtional
competition (Rao 1992). The transition from a predominantly centrally planned development
strategy to market based resource allocation has changed the perspective of the role of the
state in development. The transition from a public sector based, heavy industry dominated,
import substituting industrialization strategy to one of allocating resources according to
market signals has necessitated systemic changes in the tax system. In an export-led open
economy, the tax system should not only raise the necessary revenues to provide the social
and physical infrastructure but also minimize distortions. Thus, the tax system must adjust to
the requirements of a market economy to ensure international competitiveness. As far as GST
has been implemented since July 1, 2017 the new taxation system has been implemented and
acquired throughout India.

The revised taxation system with effect from 15 November 2017,GST is a single tax right
from the manufacturer or service provider to the consumer. In this system, taxes paid at each
stage will be credited in the subsequent stage of value addition. Thus, Goods and Services
Tax charged by the final dealer (seller or service provider) is the final tax borne by the
customer, with set off all taxes paid at all earlier stages in the supply chain. So, there are
many Benefits of GST at every stage.

This Research paper concentrates on the role of GST as a tool to transform business tactics.
The study is based on the secondary sources that are from various online sources, government
official websites, repeated journal articles, related to GST. Quantitative data has been used
for analysing the concept of GST and its impact on Indian business sector and economy.

Keywords: GST, Tax, Direct Tax, Indirect Tax, Business, etc.
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PREPARING FOR THE NEXT GENERATION OF AUDITING; THE
ROLE OF THE IN TERNAL AUDITOR

Christian Nyanor Ohene

Ghanshyamdas Saraf College of Arts and Commerce

Dr. Lipi Mukherjee

Chief Coordinator, Self.F inance

Ghanshyamdas Saraf College of Arts and Commerce

accountability to responsibility and it involves effective control of the resources. The internal
audit was therefore culminated to see to jt that business processes conform to lajd down
procedures. Over the years internal auditors have resorted to the use of manua] techniques with
little or no mvolvement of computers to audit and develop an opinion of a subject matter under
review. This is as a result of the nature of data used by internal auditors whilst conducting their
activities. In recent times, technology has not stopped to evolve and everyday a newer way of
doing things arise. Businesses are now dealing with big and cumbersome data which could no
longer be easily processed by the traditiona] mechanisms. The big and cumbersome nature of
data and the sophisticated methods mn which transactions are carried out today requires for 3
newer and improved way of auditing so that enough audit evidences could be captured. This
means the future would be more technologically oriented than the past and present but are
businesses ready for this future? Are the internal audit departments ready to accommodate the
future of big data? g the individual internal auditor we]] equipped with the right skill for the
present and future of the business world? This baper attempts to access the readiness of the

internal auditor for the next generation of auditing where data is going to be bigger and more
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ABSTRACT

Artificial intelligence is already widely used in business applications, including automation, data
analytics, and natural language processing. Other common uses for Al in business include:
Transferring and cross-referencing data; updating files. Consumer behavior forecasting and product
recommendations. From marketing, IT, and HR to customer experience and even finance, artificial
intelligence (Al) seems destined to profoundly impact all aspects of business. Its promise: less human
error and more time for creativity due to the elimination of mundane tasks and endless virtual
assistance. This paper focuses on the overall impact of Al on businesses - from research, innovation,
market deployment to future shifts in business models.

Keywords: Artificial Intelligence, Automation, Digitization, Business Strategies, Innovation Business
Contexts

INTRODUCTION

Artificial intelligence can be used to solve problems across the board. Al can help businesses increase
sales. detect fraud, improve customer experience, automate work processes and provide predictive
analysis. Logistics companies can use Al for better inventory and delivery management.

The emerging technologies viz. internet of things (IoT). data science, big data. cloud computing.
artificial intelligence (Al), and blockchain are changing the way we live, work and amuse
ourselves.Primarily, the advancement in Al is the heart of the enhanced performance of all other
technologies and the evolution of Industry 4.0. This technological advancement. attributed to Al. would
facilitate human-to-machine interactions, change the logic of business models, and transform the
lifestyle and living standards of the human. The adoption of Al is resulting in a world which is smarter
and innovative. Route and traffic mapping by Google maps, price estimation of rides by Uber and Ly ft.
friends’ tag suggestions at Facebook, spam filters in our email, recommendation for online shopping
and cancer detection are only a few examples of Al technological innovations simplifying our lives.
The incredible speed with which Al is entering every sector is forcing companies to get into the race to
make their company an Al company. This is also impelling business, strategists. pioneers, entrepreneurs
and investigators to use Al to design new strategies and create new sources of business value.

AUTOMATION

The advent of advanced technology like Al and automation. cyber-physical systems. and cloud
computing and cognitive computing are radically transforming businesses. As these technologies
become increasingly more mainstream, we are quickly approaching the next industrial revolution —
Industry 4.0.

Industry 4.0 will transform how we work. produce products and even live. Harnessing this technology
will allow us to increase our workload while working less hours, streamline manual and rather dull
tasks and cut costs for businesses. We’ll attain greater productivity and efficiency as well as cheaper
production costs. Al apps and systems can even make everyday life easier.

Page | 586 Copyright ® 2020 Authors
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A STUDY ON CONSUMER PREFERENCE TOWARDS ONLINE FOOD DELIVERY
SERVICES : A CASE STUDY & REVIEW

Dr. Rupa Shah
Assistant Professor, Department of Commerce, Ghanshyamdas Saraf College of Commerce, Malad (West),
Mumbai, Maharashtra, India

ABSTRACT

A consumer’s perception always plays a vital role in understanding the decision-making process of the
consumers. The traditional way of dining out has become a thing of the past now; as online food delivery
systems are easy & convenient options of ordering food, people now prefer ordering food online than dining
out especially during covid outbreak. This shift of people towards online food delivery systems, is the
foundation behind this study. A structured questionnaire was prepared, which had four parts - preference,
reliability, consistency, and problems to analyze the perception of consumers towards online food ordering
services. The study gave an overall view about what the consumers’ think, what uncertainties they face, and
how often they rely on it for ordering from a wide range of restaurants. The Internet has endorsed everyone in
many ways and the recent development is food delivering applications, where the desired food items are
delivered at the user's doorstep. It has freed customers from visiting the eateries and also the long waits in
restaurants are taken out of the equation; which minimized the risk of getting infected by the virus during a
pandemic. This trend has changed the mindset of customers, gratifying users of different age groups & they
are most likely to persist with it in times to come; as this will be the way forward considering the digital era
we are living in. The online food ordering system sets up a food menu online with the help of mobile
applications like Zomato, Swiggy, Foodpanda, UberEats etc. The ANOVA & frequency analysis were used to

interpret the result of the data collected. The result showed that the consumers mostly prefer uniqueness in
terms of price, quality, convenience and delivery.

Keywords: Online food delivery services, Consumer perceptions, Convenience, Internet, Covid-19 pandemic

1. INTRODUCTION

Technology has played a pivotal role in revolutionizing the food services. It has contributed to the changes in
customer preferences as their dependency on technology has motivated them to do everything online
consisting of getting even the delivery of cooked meals to their doorstep. Convenience is the prime factor
along with the changed & fast-paced work-life pattern of customers; as they are just a click away from getting
food delivered at home in almost no time by the help of these different food delivery services. This research
paper 1s aimed at investigating consumers’ views about the services they receive from different portals. This
paper will also help us to understand the consumers’ perception, needs and views on the basis of the result of a
survey. To start this discussion, a look at the relevant literature, particularly in relation to the online food
ordering and delivering services has been described below. The survey and its results, followed by findings
and conclusions on how the consumers perceive the services can be used to design & develop better strategies
to market their mobile applicationseven more successfully, to serve customers even better & by minimizing
discomforts. .

2. REVIEW OF LITERATURE:

According to Mangar Gaurav K, Arneja Ramandeep Singh & Thakur Deepti, “A study on customer
perception towards hike in prices of online food delivery channels” (2020), Online Food Delivery channels
have emerged in recent years which have made all the customers almost their slaves across India as most of us
heavily rely upon them. At a lesser cost, these help us to order our food items with a wide variety of choices.
When it comes to cost, delivery charges play a major factor in determining the price of different items through
different online food channels. This research paper explains the customer perception towards their ordering

capacity when delivery charges are taken into consideration by them and more often are possibly charged by
these food delivery partners.

According to H.S. Sethu & BhavyaSaini “Customer Perception and Satisfaction on Ordering Food”
(2016), their aim was to investigate the student's perception, behavior and satisfaction of online food ordering
services. Their study reveals that online food purchasing services help the students in managing their time
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ABSTRACT: Academic libraries is the subfield of libraries which distributes academic research and scholarship. Most
academic work is published in academic libraries articles, books or theses. The part of academic written output that is
not formally published but merely printed up or posted on the Internet is often called "grey literature”. Most scientific
and scholarly libraries, and many academic and scholarly books, though not all, are based on some form of peer
review or editorial refereeing to qualify texts for libraries. Peer review quality and selectivity standards vary greatly
from libraries to libraries, publisher to publisher, and field to field.

KEYWORDS-academic,libraries,open,access,environment,literature, texts
I. INTRODUCTION

Most established academic disciplines have their own libraries and other outlets for libraries, although many academic
libraries are somewhat interdisciplinary, and publish work from several distinct fields or subfields. There is also a
tendency for existing libraries to divide into specialized sections as the field itself becomes more specialized. Along
with the variation in review and libraries procedures, the kinds of libraries that are accepted as contributions to
knowledge or research differ greatly among fields and subfields. In the sciences, the desire for statistically significant
results leads to libraries bias.™

Academic libraries is undergoing major changes as it makes the transition from the print to the electronic format.
Business models are different in the electronic environment. Since the early 1990s, licensing of electronic resources,
particularly libraries, has been very common. An important trend, particularly with respect to libraries in the sciences,
is open access via the Internet. In open access libraries, a libraries article is made available free for all on the web by
the publisher at the time of libraries.

Both open and closed libraries are sometimes funded by the author paying an article processing charge, thereby shifting
some fees from the reader to the researcher or their funder. Many open or closed libraries fund their operations without
such fees and others use them in predatory libraries. The Internet has facilitated open access self-archiving, in which
authors themselves make a copy of their published articles available free for all on the web.?I81 Some important results
in mathematics have been published only on arXiv. 1]

History

The Libraries des s¢avans (later spelled Libraries des savants), established by Denis de Sallo, was the earliest academic
libraries published in Europe. Its content included obituaries of famous men, church history, and legal reports.[’l The
first issue appeared as a twelve-page quarto pamphlet® on Monday, 5 January 1665, shortly before the first
appearance of the Philosophical Transactions of the Royal Society, on 6 March 1665,

The libraries of academic libraries has started in the 17th century, and expanded greatly in the 19th.['Y] At that time, the
act of libraries academic inquiry was controversial and widely ridiculed. It was not at all unusual for a new discovery to
be announced as a monograph, reserving priority for the discoverer, but indecipherable for anyone not in on the secret:
both Isaac Newton and Leibniz used this approach. However, this method did not work well. Robert K. Merton, a
sociologist, found that 92% of cases of simultaneous discovery in the 17th century ended in dispute. The number of
disputes dropped to 72% in the 18th century, 59% by the latter half of the 19th century, and 33% by the first half of the
20th century.™? The decline in contested claims for priority in research discoveries can be credited to the increasing
acceptance of the libraries of papers in modern academic libraries, with estimates suggesting that around 50 million
libraries articles!*® have been published since the first appearance of the Philosophical Transactions. The Royal
Society was steadfast in its not-yet-popular belief that science could only move forward through a transparent and open
exchange of ideas backed by experimental evidence.
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