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Changing Role of Women in Advertising with
Effect to Covid : A Case Study & Review

Rupa Shah! & Elizabeth Mathews?
LAsst. Professor. Ghanshanidas Saraf Cellege of Conrmnerce.
rupashah051 Tigmadl. com
*HOD Conuneree & Research Guids, CKT College
elizaimit e Byl com

ABSTRACT

Women has emerged as a leader in all fields of iife. They have stood hawd in hard to face the
enormois crisis that COVID has crased. Working asw howsetsife ora professional person she fus
supparted her family and society physically and mentally o think rationally and face tis s tuation
The role of womnten has been chumging oder the years in various fields arovnd the world Iike
advertising, academics, politics, ete. Today 30% of employees in the soffure rdustry are wonen.
They arg also distinguishing themselves os professionals in different walks of life But has the
representation of women advertising changed over a peviod of time in advertisanents? Or does
confirm to some of the traditional mofions about worren and their role i society. That isthe question
e woish ta deal with in this paper. The first section gives g review of lileraliore on gender role
portriyals in adivertising. The second section discasses the various hypotieses of the study and the
thecratical foumdation for the same, The thivd section discusses the methodology of the study and
a detailed analysis of the resulls. The last section contains general discussion, implications of the
study, scope for further reseavch and conclusion,

Keywords: Women, Television, Advertisements, Society

INTRODUCTION

The coronavirus (COVID-19) global pandemic has resulted in changes to advertising,
markeking, promotional and media spends, forcing businesses and brands to reevaluate
their thinking about current and future advertising and marketing campaigns to maintain
a steady stream of income. ,
While brands currently seek to strike the right tone during a global health I
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