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1. Abstract:

One of the most important reasons for recent tax reforms in many developing and transitional

economies has been to evolve a tax system to meet the requirements of international

competition (Rao 1992). The transition from a predominantly centrally planned development

strategy to market based resource allocation has changed the perspective of the role of the

state in development. The transition from a public sector based, heavy industry dominated,

import substituting industrialization strategy to one of allocating resources according to

market signals has necessitated systemic changes in the tax system. In an export-led open

economy, the tax system should not only raise the necessary revenues to provide the social

and physical infrastructure but also minimize distortions. Thus, the tax system must adjust to

the requirements ofa market economy to ensure intermational competitiveness. As far as GST

has been implemented since July 1, 2017 the new taxation system has been implemented and

acquired throughout India.

The revised taxation system with efect from 15 November 2017,GST is a single tax right

from the manufacturer or service provider to the consumer. In this system, taxes paid at each

stage will be credited in the subsequent stage of value addition. Thus, Goods and Services

Tax charged by the final dealer (seller or service provider) is the final tax borne by the

customer, with set off all taxes paid at all earlier stages in the supply chain. So, there are

many Benefits of GST at every stage.

This Research paper concentrates on the role of GST as a tool to transform business tactics.

The study is based on the secondary sourees that are from various online sources, govemment

official websites, repeated journal articles, rclated to GST. Quantitative data has been used

for analysing the concept of GST and its impact on Indian business sector and economy.

Keywords: GST, Tax, Direct Tax, Indirect Tax, Business, etc.

Page l 770 Copyright 2020 Authors

Sn



Studies in Indian Place Names
(UGC Care Journal)

ISSN: 2394-3114
Vo-40-1ssue-04- February-2020

ROLE OF GST ASA REVISED TAXATION SYSTEM TO

TRANSFORM THE INDIAN ECONOMY"

Dr. Jayant Apte
ATONTP

ANE
LAN

EDU

IS.S.Principal: Ghanshyamdas Saraf College of Arts & Commerce R04

Dr. Ameya Tanawade
Lecturer: Ghanshyamdas Saraf College of Arts & Commerce2

MALAD
(WS

*GHANSH

MUV2A140044

HYANTAS

1. Abstract:

One of the most important reasons for recent tax reforms in many developing and transitional

economies has been to evolve a tax system to meet the requirements of international

competition (Rao 1992). The transition rom a predominantly centrally planned development

strategy to market based resource allocation has changed the perspective of the role of the

state in development. The transition from a public sector based, heavy industry dominated,

import substituting industrialization strategy to one of allocating resources according to

market signals has necessitated systemic changes in the tax system. In an export-led open

economy, the tax system should not only raise the necessary revenues to provide the social

and physical infrastructure but also minimize distortions. Thus, the tax system must adjust to

the requirements of a market economy to ensure international competitiveness. As far as GST

has been implemented since July 1, 2017 the new taxation system has been implemented and

acquired throughout India.

The revised taxation system with effect from 15 November 2017,GST is a single tax right

from the manufacturer or service provider to the consumer. In this system, taxes paid at each

stage will be credited in the subsequent stage of value addition. Thus, Goods and Services

Tax charged by the final dealer (seller or service provider) is the final tax borne by the

customer, with set off all taxes paid at all earlier stages in the supply chain. So, there are

many Benefits of GST at every stage.

This Rescarch paper concentrates on the role of GST as a tool to transform business tactics.

The study is based on the secondary sources that are from various online sources, government

official websites, repeated journal articles, related to GST. Quantitative data has been used

for analysing the concept of GST and its impact on Indian business sector and economy.

Keywords: GST, Tax, Direct Tax, lndirect Tax, Business, etc.

Page |770 Copyright O 2020 Authors



N
IS

N
E

IO

S

D

O
N M

A
SI

O

*

oa
N

JS
uI

P

L
br

ui
lj



ICT AND Al IN BUSINESS ACCoUNTING AND FINANCE: THE
GAME CHANGERS FOR ECONOMIC GROWTH ISBN:978-93-89985-00C

CUSTOMER INTERFACE APP., AINNVESTMENT ADVIsORY
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ABSTRACT

In this 21" century when world has come on one click amdJlow of information is so much that anything is availab,
on smart phone, importance ofmobile apps have introduced tremendously. Be it bookingof Railway or Movie Ticka

shopping online or even banking transactions like making uitity bill peyment, fund transfer ete. So forcorpora

world to be very precise Investment Companies and Investment Advisory Servicesfor them it has become necese

to act in direction where even investment decision anmd making imvestment should be brought on smart phone. Ma

ADAS SAr

Advisory Service Companies have developed their own App using which is veryuserfrienly. This research
papa

atempts to understand importance ofArtificial Intelligence (A) with reference io Customer Interface App devetope
by Investment Advisory Service and its impact on industry.

KEYWORDs: APP, Bots, Artificial Intelligence (AD

1 .INTRODUCTION:
In 215 Century, the biggest innovation that has changed the world is 'Smart Phones'. These Smart Phones have|

changed entire life style of human race. It has made change in the way we live. Right from basic thing like booking

cab, ordering food, booking movie tickets to banking transactions like making utility bill payments, making fun

transfer everything is possible with the use mobile Apps. It has also reached to the stage where even taking decisian

and making rightful investment is also possible with mobile App. Gone those days when investment agents uset
visit client's place repeatedly to convince client about investment plan. In this research paper, researcher attemptsto

study such App. used by Investment Advisory Company and how it will be game changer in future.
2. OBJECTIVES OF TIIE STUDY:

To study the concept of Artificial Intelligence (A1) in Investment Advisory Services.

To study how Artificial Intelligence(AI) will be useful for Investment Advisory Company.
To study impact Customer Interface App in the field of Investment Advisory Services.

3. HYPOTHESES OF THE STUDY:

H0: Artificial Intelligence (Al) will not be useful in Investment Advisory Services.

H1: Arnificial Intelligence (Al)will be useful in Investment Advisory Services.
HO: Customer Interface App will not bring positive changes in the field of

Investment Advisory Services.

Hi: Customer Interface App will bring positive changes in the field of
nvestment Advisory Services.

4. RESEARCH METHODOLOGY:
The study is based on sccondary data collected from various sources like books, journal, web and internet support

RSET'S,GHANSHYAMDAS SARAF COLLEGE OF ARTS & COMMERCE 15H FEBRUARY ,2020 48
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