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1. Abstract:

One of the most important reasons for recent tax reforms in many developing and transitional

economies has been to evolve a tax system to meet the requirements of international

competition (Rao 1992). The transition from a predominantly centrally planned development

strategy to market based resource allocation has changed the perspective of the role of the

state in development. The transition from a public sector based, heavy industry dominated,

import substituting industrialization strategy to one of allocating resources according to

market signals has necessitated systemic changes in the tax system. In an export-led open

economy, the tax system should not only raise the necessary revenues to provide the social

and physical infrastructure but also minimize distortions. Thus, the tax system must adjust to

the requirements ofa market economy to ensure intermational competitiveness. As far as GST

has been implemented since July 1, 2017 the new taxation system has been implemented and

acquired throughout India.

The revised taxation system with efect from 15 November 2017,GST is a single tax right

from the manufacturer or service provider to the consumer. In this system, taxes paid at each

stage will be credited in the subsequent stage of value addition. Thus, Goods and Services

Tax charged by the final dealer (seller or service provider) is the final tax borne by the

customer, with set off all taxes paid at all earlier stages in the supply chain. So, there are

many Benefits of GST at every stage.

This Research paper concentrates on the role of GST as a tool to transform business tactics.

The study is based on the secondary sourees that are from various online sources, govemment

official websites, repeated journal articles, rclated to GST. Quantitative data has been used

for analysing the concept of GST and its impact on Indian business sector and economy.

Keywords: GST, Tax, Direct Tax, Indirect Tax, Business, etc.
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ABSTRACT

In this 21" century when world has come on one click amdJlow of information is so much that anything is availab,
on smart phone, importance ofmobile apps have introduced tremendously. Be it bookingof Railway or Movie Ticka

shopping online or even banking transactions like making uitity bill peyment, fund transfer ete. So forcorpora

world to be very precise Investment Companies and Investment Advisory Servicesfor them it has become necese

to act in direction where even investment decision anmd making imvestment should be brought on smart phone. Ma

ADAS SAr

Advisory Service Companies have developed their own App using which is veryuserfrienly. This research
papa

atempts to understand importance ofArtificial Intelligence (A) with reference io Customer Interface App devetope
by Investment Advisory Service and its impact on industry.

KEYWORDs: APP, Bots, Artificial Intelligence (AD

1 .INTRODUCTION:
In 215 Century, the biggest innovation that has changed the world is 'Smart Phones'. These Smart Phones have|

changed entire life style of human race. It has made change in the way we live. Right from basic thing like booking

cab, ordering food, booking movie tickets to banking transactions like making utility bill payments, making fun

transfer everything is possible with the use mobile Apps. It has also reached to the stage where even taking decisian

and making rightful investment is also possible with mobile App. Gone those days when investment agents uset
visit client's place repeatedly to convince client about investment plan. In this research paper, researcher attemptsto

study such App. used by Investment Advisory Company and how it will be game changer in future.
2. OBJECTIVES OF TIIE STUDY:

To study the concept of Artificial Intelligence (A1) in Investment Advisory Services.

To study how Artificial Intelligence(AI) will be useful for Investment Advisory Company.
To study impact Customer Interface App in the field of Investment Advisory Services.

3. HYPOTHESES OF THE STUDY:

H0: Artificial Intelligence (Al) will not be useful in Investment Advisory Services.

H1: Arnificial Intelligence (Al)will be useful in Investment Advisory Services.
HO: Customer Interface App will not bring positive changes in the field of

Investment Advisory Services.

Hi: Customer Interface App will bring positive changes in the field of
nvestment Advisory Services.

4. RESEARCH METHODOLOGY:
The study is based on sccondary data collected from various sources like books, journal, web and internet support

RSET'S,GHANSHYAMDAS SARAF COLLEGE OF ARTS & COMMERCE 15H FEBRUARY ,2020 48
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ABSTRACT

A major way to ensure that organizations' resources are being used effectively and eficiently is
to make sure that the usage of the resources are well accounted for. This is a way of relating
accountability to responsibility and it involves effective control of the resources. The internal
audit was therefore culminated to see to it that business processes conform to laid down
procedures. Over the years internal auditors have resorted to the use of manual techniques with
little or no involvement of computers to audit and develop an opinion of a subject matter under
review. This is as a result of the nature of data used by internal auditors whilst conducting their
activities. In recent times, technology has not stopped to evolve and everyday a newer way of
doing things arise. Businesses are now dealing with big and cumbersome data which could no

longer be easily processed by the traditional mechanisms. The big and cumbersome nature of
data and the sophisticated methods in whiclh transactions are carried out today requires for a

newer and improved way of auditing so that enough audit evidences could be captured. This
means the future would be more teclhnologically oriented than the past and present but are
businesses ready for this future? Are the internal audit departments ready to accommodate the
future of big data? Is the individual internal auditor well equipped with the right skill for the
present and future of the business world? This paper attempts to access the readiness of the
internal auditor for the next generation of auditing where data is going to be bigger and more

Copyright 2020 ALthorsPage l707
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ABSTRACT
Artificial intelligence is already widely used in bus iness applications, including automatio1, data

analytics, and nat ural language processing. Other common uses for Al in business include:

Transterring and cross-referencing data; updating files. Consumer behavior jorecasting and product

recommendations. From marketing, 1f, and HR to customer experience and even jinance, artificial

intelligence (A) seems destined to profoundly impact all aspects of business. Is promise: less huma

error and more time for creativity due to the elimination of mndane tasks and endless virtual

assistance. This paper Jocuses on the overall impact of Al on businesses - from research, innovatio,

market deployment to future shifis in business model.

Keywords: Artificial Intelligence, Automation, Digitization, Business Strategies, Innovation Business

Contexts

INTRODUCTION
Artificial intelligence can be used to solve problems across the board. Al can help businesses increase

sales, detect fraud, improve customer experience, automate work processes and provide predictive

analysis. Logistics companies can use Al for better inventory and delivery management.

The emerging technologies viz. internet of things (loT), data science, big data, cloud computing.

artificial intelligence (A), and blockchain are changing the way we live, work and amuse

Ourselves.Primarily, the advancement in Al is tlhe heart of the enhanced pertormance of all other

technologies and the evolution of Industry 4.0. This technological advancement. attributed to Al. would

facilitate human-to-machine interactions, change the logic of business models, and transform the

lifestyle and living standards of the human. The adoption of Al is resulting in a world which is smarter

and innovative. Route and traffic mapping by Google maps, price estimation of rides by Uber and Lyit.

friends tag suggestions at Facebook, spam filters in our email, recommendation for online shopping

and cancer detection are only a few examples of Al technological innovations simplitying our lives.

The incredible speed with which Al is entering every sector iS torcing companies to get into the race to

make their company an Al company. This is also impelling business, strategists, pioneers, entrepreneurs

and investigators to use Al to design new strategies and create new sources of business value.

AUTOMATION
The advent of advanced technology like Al and automation, cyber-physical systems, and cloud

computing and cognitive computing are radically transforming businesses. As these technologies

become increasingly more mainstream, we are quickly approaching the next industrial revolution -

Industry 4.0.

Industry 4.0 will transform how we work. produce products and even live. Harnessing this technology
will allow us to increase our workload while working less hours, streamline manual and rather dull

tasks and cut costs for businesses. We'Il attain greater productivity and efticiency as well as cheaper
production costs. Al apps and systems can even make everyday ite casier.

Page | 586 Copyright 2020 Authors



jSR No- 35 Quadn Masi 18BN:078-93-89085-00-9
RSET's

20 19-020 Financlal Planning

Academy
Nurturing yourAspiralions"

XY Ghanshyamdas Saral

XX
college of arls&commerce

EDUCATION EMPOWERS

RSETs
GHANSHYAMDAS SARAF COLLEGE OF ARTS

& COMMERCE
In association with

FINANcIAL PLANNING ACADEMY
Organised

An Interdisciplinary National
Conferenoe

APUS,

ICT AND AI IN BUSINESS,
ACCOUNTING AND FINANCE

THE GAME CHANGERS FOR
ECONOMIC GROWTH

ALAD
(WES

A

Qas: urgadrt snyf sEallGioushyndas Cdnf'Cdllpa



INDEX
SRNO PAPER &AUTHOR NAME PAGE No

Using Hypeslinik Fedue to Pervonalize Web Search

Pooja Mahanth Ehagat

Impact of Arificial Intelligence On Consumers

Ms-Nehu Ehushan Sawant
2

CT and Al in Constnution Business:The Game Changers forEconomic Growth.

Prof Sangeeta.P.Kumta

A Study On the Implicdion of Artificial Intelligence in Businesses

Mr. Yougendra M. More

A Sudy of Alas Part of Algorithmic Tading

Pruf. Gayatri Magi& Prof.Swatt Chandak
Assessing TheFuture of Accounting inThe World of ArtificialIntelligenceand

Machine Leaning

Chrisian Nyanor Ohene & Dr. Lipi Mukherjee
A Study On the Impact of ICT in Business as The Game Changers for Economic

Growh

AlctNicholaus Suzuguye & Dr. Lipi Mukherjee

Artificial Intelligence in Indian Banking Sector: Gateway to Future Banking
Prof. Bhumika Shah

DNS: Need of Cloud Security

Patil Abhishek Ramchandra

Customer Interface App., Al in Investment Advisory Business-The Game Changer

Dr. Ameya Tanawade

GST- A Way Forward and Its Impact OnIndian Economy

AnitaAgarwal

Arificial Intelligence in Business-Process Re-Enginecring & Other HR Functions

Jayraj J. Chavan

Artificial Intelligence: Potential Opportunities and Challenges in Financial

Services

Prof. Rits Tripathi & Prof. Brinda Sampat

Role of Aificial Intelligence in E-Commerce

Krpa Shak

10

3 -

16

2

6

32

37

42

4810

53

12

64

13

PUS, , 69
14

LAD (WES
123 A





SR ND 3o Sw' charodule 2oa.2020IsBN:978-93-8985-00-9

RSET's
Financial Planning

Academy
"Nurturing your Aspirations

Ghanshyamdas Saraf

college of arts& commerce

EDUCATION EMPOWERS

RSET's

GHANSHYAMDAS SARAF COLLEGE OF ARTS

& COMMERCE
In association with

FINANCIAL PLANNING ACADEMIY
Organised

An lnterdisciplinary National
Conference

MALAD (WEST

TJNA 090b4

ICT AND AI IN BUSINESS,
ACCOUNTING AND FINANCEE:

THE GAME CHANGERS FOR
ECONOMIC GROWTH

ir

N
Ln

CFanue:ungatert C6nif SEilcihohyam.to rt'lkege



INDEX

SR.No PAPER & AUTHOR NAME PAGENo
1

Using lyperlink Feature to Personalize Web Search

P'ooja Mahanth Bhagat

Impact of Artificial Intelligence On Consumers

Ms. Neha Bhushan Sawant

ICT and Al in Constrniction Busincss: The Game Changers for Economic CGrowth.

Prof Sangeeta.l'.Kumta

A Study On the Implication of Artilicial Intelligence in Businesses

Mr. Yougendra M. More

A Study of Al as Part of Algorithmic Trading

Prof. Gayatri Magi & Prof.Swati Chandak

Assessing The Future of Accounting in The World of Artificial Intelligence and

Machine Learning

Christian Nyanor Ohene & Dr. Lipi Mukherjee

A Study On the Impact of ICT in Business as The Game Changers for Economic

Growth

Alex Nicholaus Suzuguye & Dr. Lipi Mukherjee

10

16

22

27

6

32

7

Artificial Intelligence in Indian Banking Sector: Gateway to Future Banking

Prof. Bhumika Shah

DNS:Necd of Cloud Security

Patil Abhishek Ramchandra

Customer Interface App., Al in Investment Advisory Business-The Game Changer

42

48

10
Dr. Ameya Tanawade

GST A Way Forward and Its Impact On Indian Economy

Anita Agarwal

Artificial Intelligence in Business-Process Re-Engineering & Other HR Functions

Jayraj J. Chavan

Artificial Intelligence: Potential Opportunities and Challenges in Financial

Services

Prof. Ritu Tripathi & Prof, Brinda Sampat

Role of Artificial Intelligence in E-Commerce

Krupa Shah

53

59

12

6-4

13

69

4



.S
. C

**

H

".



ISBN 978-93-89985-00-9

Financial Planning

Academy
"Nurturing your Aspirations

RSET's

XYGhanshyamdas Saraf
college of arts&commerce

EDUCATION EMPOWERS

RSET's
GHANSHYAMDAS SARAF COLLEGE OF ARTS

& COMMERCE
In association with

FINANCIAL PLANNING ACADEMY
Organised

An Interdisciplinary National
Conference AtCtA

"1AD(WEST)

40

ICT AND AI IN BUSINESS,
ACCOUNTING ANDFINANCE:

THE GAME CHANGERS FOR
ECONOMIC GROWTHH

CPame:$ugateri Oemg'sEalGhanshpaandar smgf'Gollge



TAND AI IN BUSINESS ACCOUNTINGAND FINANCE: THE
GAME CHANGERS FOR ECONOMICC DFINANCE:THE

ISBN:978-93-89985-009

INDEX

PAGE
NOSR.No. PAPER &AUTHOR NAME

A Study On Role of SMES in Indian Economy

Dr.Shripad Joshi, Ms.Neelam Patil

A Critical Study Through Research On the Financial Strategy of Life Insurance

Corporation of India.
Ms. Jaina J. Shah & Dr. Nishit K. Dave

Role of AI and ICT in Financial Inclusion
Mrs.Urvi Jain & C.A. Gurunathan Pillai ( Jkat D
A Study On Impact of ICT (Information and Communication Technology) on

1

2

4

20Sustainability of Co-Operative Banks in Thane Region

Dr. Shraddha Mayuresh Bhome

A Study on Use and Applications of Artificial Intelligenece in The Ficld of Health

26Insurance
Ms. Kamala Shriram

An Analytical Study Through Research on the Financial Strategy of Life
33Insurance Corporation of India.

Mr. S.M. Mishra & Dr. Nishit K. Dave

Applications of A.I. In Cyber Crime

Prof. Sneha Khajane

Role of ICT in Administrative Services in Educational Institutions

38
7

43

Prof Jyoti Sonpal

Corporate Social Responsibility and its Contribution in Quality Education in

47India
Prof Kshamali S.Sontakke ( )
Changing Shopping Experience - Virtual Shoppingg

Dr. Vinit Joshi

The Role of Artificial Intelligence (A) And Information and Communication

Technologies (ICTs) on Commerce and Marketing.

Miss Saraswati Uddhav Kumbhar

The Flip Side of Mobile Banking

Mr.Abhishek Panchal

Business Process Automation Through InformationwandCommunication
Technology and Artificial Intelligence

Mr. Jayesh Bharat Sakpal

9

52
10

55

53

-

PUS, 5715

W-4

RSET'S,GHANSHYAMDAS SARAF COLLEGE OF ARTS & CoMMERCE 15TH FEBRUARY,2020



A



ckljpg ipg

AN EBiAAS
S.Studies in Indian Place Names

AMALAD(WEST

AboutJournal

ORGANISED BY:

ofDepartment of
Management Studies , CHANGU KANA THAKUR Arts,

Commerce and Science College, New Panvel

(Autonomous) Under the aegis of Rashtriya Uchchatar
Shiksha Abhiyan (RUSA) Organizes

NAME OF CONFERENCE:

Commerce & Department

Two days International Multi-Disciplinary Seminar on

"Changing Dynamics of Commerce and Management

for Sustainable Growth"

HELD ON:

5 &6 February 2020

https://mail.google.com/maillu/0/t#inbox/FMfcgxwKjBRFSXVrspBBhLFVvimPXXGX7projector= 1&messagePartld=0.1 1/1



Studies in Indian Place Names
(UGC Care Journal)

ISSN 2394-3114
Vol-40-Issue-04-February-2020

M1LAD
(WEST

11-02054

"CHANGING DYNAMICS IN TELEVISION ADEVRTISING AND

BRANDING: THE NFLUENCE ON BUYING MOTIVES FOR KIDS"

Prof. Gopal Sonar

Vice-Principal, Ghanshamdas Saraf College of Commerce.

ABSTRACT

The world belongs to kids. Kids today mean business. Marketing to kids may be your passport to

growth. Companies are using this segment to rake in profits. Kids have a firmer grip over the

socicty than what thcir parents ever had. Not only are they consumers in their own right, they

also have a major influence over the family's purchasing power. "Kid influence" is the direct or

indirect influence kids have over family household purchases. Indirect infuence means that the

kids preferences are given consideration wlhen parents make a purchase decision. The major

driving force behind this sweeping change is the Advertising. Advertising has changed the way

kids learn, react and behave to a large extent.

While savvy marketers in India have long known that children are a key target audience,

television advertising have made it casier to engage with school children throughout India. Thec

world belongs to kids. Kids today mean business. Marketing to kids may be your passport to

growth. Companics are using Television Advertising to rake in profits. Kids have a firmer grip

over the society than wlhat their parents ever had. Not only are they consumers in their own right,

they also have a major influence over the family's purchasing power. "Kidflucnce" is the direct

or indirect inluence kids have over family household purchases. Indirecet influence means that

the kids' prefercnces are given consideration when parents makea purchase decision.

Key words: Television marketing, children, positive bchavior, Kid ifluence, companics.
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