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5 Media Ethics and Social Responsibility ?9
1. Why Ethics What is ethics? And why do we need ethics? )]
2. Ethical 1. Code of conduct for journalist 02
responsibility 2. Conflictof interest
ofjournalist 3. Misrepresentation
4.  Shock Value
3. Fake News 1. Post -truth and challenges of fighting 02
fake news _
2. Techniques of factverification
4(3) Ethical 4. Violation of ethical norms by 02
responsibility advertisers
ofadvertisers 5. Case Studies
5’@ Stereotyping Stereotyping of minorities, women, senior 02
citizens, regions, LGBT
Total Lectures 48
Syllabus Sub-Committee
1. Prof.Renu Nauriyal (Convener)
2. Prof.Mithun M Pillai (Subject Expert)
3. Prof.Bhushan M Shinde (Subject Expert)
Internal exercise: 25 Marks

The objective of internal exercise is generate interest and awareness about new issues relating

to media laws and media responsibility

Sr.no. Project/Assignment | Reason/]Justification
1. Field Group presentation Exposure to the real world of law and challenges of
work based on field visit team work

eg. visit to court
2.Group On current issues This would demand clarity of perception and expression
discussion | relating to media law
3.Test Based on the syllabus To test the knowledge about the topics covered.
References:

1. Basu, D.D.(2005). Press Laws, Prentice Hall.

lyer, V. (2000), Mass Media Laws and Regulations in India, AMIC Publication.
Thakurta, P.G. (2009).Media Ethics, Oxford University Press.

Duggal, P. (2002). Cyber law in India, Saakshar Law Publications

G N

Publishing Co
6. Media Laws: By Dr S R Myneni, Asian Law

P. B. Sawant and P.K. Bandhopadhyaya- Advertising Laws and Ethics - Universal Law
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Media Theories
. Propagandaand * Origin and meaning of Propaganda 14
propagandatheory- * Hypodermic Needle/Magic bullet
* Harold Lasswell
Scientific * Paul Lazarsfeld-Two step flow
perspectives to e Carl Hovland and Attitude Change
limited perspectives theory
Cultural Perspectives
3 Variousschools * Toronto school (McLuhan) 12
* Schools- Birmingham(Stuart Hall)
* Frankfurt- Theodor Adorno and Max
Horkheimer
* Raymond Williams- Technological
Determinism
e Harold Innis- Bias of Communication
Media and Identity Feminism /Racism/ethnicity etc
Caste/class/tribal/queer representations
(India examples)
Media Effects
4 Theories on media e Media effectsand behavior 06
effects e Media effecttheories and the
argument against media effect
theories
Agenda Setting Theory
e Cultivation Theory
e Politicsand Media studies-media bias,
media decency, media consolidation.
New Mediaand The Age Of Internet
5 Meaning making e New media 06
perspectives e Henry Jenkins-Participatory culture
e Internet as Public sphere-Habermas
to Twitter
¢ McLuhan's conceptof Global village
in the age of Netflix
e Uses and Gratification in the age of
Internet
BOS Syllabus Committee Members
1. Prof.Rani D’souza (Convener)
2. Prof.Neena Sharma
3. Prof.Bincy Koshy
4. Prof.Mithun Pillai
Internal Evaluation Methodology | 25 MARKS
1. Continuous assignments
2. Oral and practical presentations
3. Group/individual projects
4. Openbook test
5. Group interactions
6. Quiz




SEMESTER V

9

.

3. To analyse the impact of the media on public opinion on socio .economic issues,

4. To make students aware of theoretical framework of resea rch on media and society.

COURSE CODE COURSE NAME and DETAILED SYLLABUS
BAMMC EJIP 1B507 JOURNALISM and PUBLIC OPINION
'COURSEOUTCOME = it v ¢ SRR TR ;

1. To understand the role of media in influencing and impacting Public opinion,
To analyse the formation of Public opinion through digital and so¢ ial media,

Society.

MODULE TOPICS DETAILS LECTURES
PUBLIC OPINION AND THEORIES
1 UNDERSTANDING | 1. Defining Public Opinion. Its functions in [4]
PUBLIC OPINION society. Means of gauging Public Opinion -
AND THEORIES opinion polls, exit polls, surveys, social
OF MEDIA. media, Role of Media in influencing Public
Opinion.
2. Media theories-
Walter Lippman - Modern Media and [6]
Technocracy
Juergen Habermas- The idea of Public
Sphere
Paul Lazarsfeld - Research, Two Step Flow
of Information
Noam Chomsky - Manufacturing Consent,
Propaganda Model
Agenda Setting Vs Uses and Gratifications
POLITICAL OPINION AND POLICY MAKING
11 MEDIA'S ROLEIN | 1. Coverage of Political Parties, [6]
INFLUENCING Personalities and General Elections by
POLITICAL national and international media; media
OPINION AND biases. Use of Media for election
POLICY MAKING. campaigns-The Donald Trump Elections,
BJP campaign in India.
2. Media Coverage of Indian Government's
Economic, Defence and Foreign Policy. [4]
WARS AND CONFLICTS
111 MEDIA’S 1. Vietnam War, Gulf Wars, Kargil Conflict, [6]
COVERAGE OF Surgical Strikes on Pakistan.
WARS AND 2 War on terror-International co nflicts in [4]
CONFLICTS. Syria, Israel, Afghanistan and Europe.
SOCIO-ECONOMIC ISSUES
IV MEDIA’S A. Portrayal of Women in Media. [4]
COVERAGE OF B. Representation of LGBTQ community (2)
SOCIAL AND in media.
ECONOMIC C. Representation of Dalits, Tribals and
ISSUES. Economically weaker sections of [4]
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(COURSE: ' 'EMPORARY SOCIETY
' COURSE CODE BAMMC EAAC 2601
PAPER 1 DSE 2A (ELECTIVE)
| TOTAL MARKS 100 (75:25)
NO OF LECTURES 18
SEMESTER VI e
COURSE CODE COURSE NAME & DETAILED SYLLABUS
BAMMC EAAC 2601 ADVERTISING IN CONTEMPORARY SOCIETY
'COURSE OUTCOME: Wy
1. To understand the environment of Advertising in Contemporary Society ‘
2. To understand Liberalization and its impact on the economy and other areas of Indian
society
3. To compare and analyse the advertising environment of different countries

Sr. [ Module Details LECTURES

no.

01 Module 1. Advertising Environment post-independence; 10
Changes in Advertising | Liberalization Privatization, Globalization Policy
Environment 1991: FDI, Entry of MNCs in India, It's effect on

Indian Companies and the advertising strategy.
Effects of Liberalization on Advertising Industry
in contextto Economy, Business, Employment
and Life Style

02 Module 2. The use and effect of Advertising on the following 10
Effect of Advertising, factors:

Criticism of 1. Women

Advertising, 2. Children

Social implication of 3. 0ld people

advertising 4. Youth
Criticism of Advertising: Controversial
Advertising; Gender Bias Advertising and Popular
culture;
Social implication of advertising; The effect of
advertising on market and economy.

03 Module 3. Types of Advertising: Political advertising, B to B, 08

Types of Advertising; Consumer advertising, Retail advertising,
Internet Advertising Industrial advertising, Financial advertising.
and Digital Internet Advertising and Digital Advertising :

Advertising Upcoming different ways in New Media

04 Module 4. National, International and Global Advertising & 12
The analysis of Marketing: The environmental analysis of India
Advertising and other foreign countries, specifically, USA, UK,
environment of India FRANCE, CHINA, JAPAN, BRAZIL, UAE,
and other foreign THAILAND
countries The use of this analysis in marketing and

Advertising. (CASE STUDY)
05 Module 5. Social Marketing: Definition, Need for Social
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Modules / Units

Overview of Indian Society
Understand the multi-cultural diversity of Indian society through its demographic |
composition: population distribution according to religion, caste, and gender; |
Appreciate the concept of linguistic diversity in relation to the Indian situation:
Understand regional variations according to rural, urban and tribal characteristics,
Understanding the concept of diversity as difference

& ] Concept of Disparity- 1

Understand the concept of disparity as arising out of stratification and inequality;
Explore the disparities arising out of gender with special reference to violence

against women, female foeticide (declining sex ratio), and portrayal of wo :
media;Appreciate the inequalities faced by people with disabilitie(:f“

understand the issues of people with physical and mental disabilities k e




SVBCOM ¢t Sopn_TIL ' Faundobita Cansad =L <

i’

Sr. NO.

2

Bodulies f Undts

:

1

Hyman Bights Wefations grad Redrassal

of wiclatons, |

{2 Lectures)
Farms of wiglatans,

A. Stheduled Castes: Constitutional ard legal rights, Forms
Fedresial mechanams.

B Scheduled tribes- Comstautional and legal nghts,

fied ress il medbanams, .

C. Women- Constifutional and legal rights, Forms of wolations, Redressal
(2 Lectures|

s hami sms.
D. Chidren- Constiiutional and legal rights, Forms of wioltiens, Redressal
| (2 Lectures|

12 Lectures)

mechanisms.
£ mmm-wumm Lhe Eliderly popiation- cemmw
of wiclatians, Nedressal mecharisms. (4 Leciure
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i Modules / Units
1 Ausiness R ey
In Cor |
troduction:Concept, Functions, 5c0pe andSigniticance of husiness. Traditional

wification of

and Modern Concept of business.
Steps In setting business objectives, clas
I

Objectives of Business:
::smess objectives,Reconciliation of Economic and Social Qbjectives.
" : Trends In  Business: Impact of  Liberaization Privatization andj
ohal ration Strategy alternatives in thechanging scenana, Restructuring and
i _turmrnwnd strategies
_ 2 Business Environment | o ik B AL T ’
intreduction:Concept and Importance of busin-;;ﬁﬂenvlmnm.e_;—tj_-ﬂl#;;—zzhl
relationship between Business and Frvironment ,
Constituents of Business Environment:internil and  External Evironment, |
Educational Environment and its impact,international Environment — Current |
Irends in the World, international Trading Environment = WTO and Trading Blocs |
and ther impact on Indian Businéss.
3 Project planning
Introductibn:ﬂus'lnﬂu' planning Srocess; Concept and Importance of Project
ibisity Study types and 15 importance i‘
Promnotion, I*

planning: Project Report; feds
Concept and STag

pusiness Unit pPromation
g locaton, and Rode ©

;
| Location — Factors determimn
Statutory Rrequirements in Promoting pusiness Unit:
procedure, Filling returnns and other documents, Other impor
e R
: d Importance ofentreprent
4 Manager,Fnleptentur

#¢ 0f Rusiness Linlt

{ Government |
Licensing and fegistration

rant legal provisions

n Promotion.

urshig, factarsContrnbuting 1o
and

4
3 introduction: Concept an
Grawth alrntrepremursmp.,E'mrrprmeur an
intrapréntur
The Enuuprlmurl:Tvpes ol Entreprtneurs,c:ompetencies ofan
Entrepuncur,Entrepreneursmp Training andDevelopment centers N
preneurs inlndia.

lndla.lncenﬂm to Entre
wWomen !nuapnmm problems and Promation. i
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Sr. No.

Modules / Units

1

Overview of Indian Society

Understand the multi-cultural diversity of Indian society through its demographic :

n distribution according to religion, caste, and gender;
relation to the Indian situation;

|, urban and tribal characteristics;

composition: populatio
Appreciate the concept of linguistic diversity in
Understand regional variations according to rura
Understanding the concept of diversity as difference

Concept of Disparity- 1

Understand the concept of disparity as arising out of stratification and inequality;
Explore the disparities arising out of gender with special reference to violence |

against women, female foeticide (declining sex ratio), and portrayal of women in |
media:Appreciate the inequalities faced by people with disabilities and

understand the issues of people with physical and mental disabilities K __

¢ Anf Dicnaritv-2
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Unit: 1:

m%

[ has unanimously decided to follow the syllabus for BAMM for Semester -1,

Ega}i

.;'Fa..n."-‘

Ovorvlcw of | Understand the multi-cultural diversity of Indian
Indian society through its demographic composition:
Soclety: population distribution according to religion, caste,

and gender; Appreciate the concept of linguistic
diversity in relation to the Indian situation;
Understand regional variations according to rural,
urban and tribal characteristics; Understanding the
concept of diversity as difference,

Unit: 2:

Concept of Understand the concept of disparity as arising out of
Disparity - 1: | stratification and inequality; Explore the disparities
arising out of gender with special reference to
violence against women, female foeticide (declining
sex ratio), and portrayal of women in media;
Appreciate the inequalities faced by people with
disabilities and understand the issues of people with
physical and mental disabilities.

10
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 SEMESTER I
" COURSE: FOUNDATION COURSE -1
TE(;(J}{S_E_EIODE BAMMFC-101
' PAPER 2
_ TOTAL MARKS 100 (75 :25)
' NO OF LECTURES 48
SEMESTER 1
COURSE CODE COURSE NAME & DETAILED SYLLABUS
BAMMFC-101 FOUNDATION COURSE —I
COURSE OUTCOME :

1. Tointroduce students to the overview of the Indian Society.
2. To help them understand the constitution of India.
3. To acquaint them with the socio-political problems of India.
Note: Revised FC (Foundation Course) Syllabus sanctioned vide Agenda Item No. 4.49 of
AC. 6.6.2012 for the B.A. Sem-1 / B.Sc. Sem-1 of University of Mumbai. The BMM Bo!
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has unanimously decided to follow the syllabus for BAMM for Semester -1,
MODUL | Top | COURSE OUTCOME:
E SR U
Unit:1: | Overviewof | Understand the multi-cultural diversity of Indian
Indian society through its demographic composition:
Society: population distribution according to religion, caste,
and gender; Appreciate the concept of linguistic
diversity in relation to the Indian situation;
Understand regional variations according to rural,
urban and tribal characteristics; Understanding the
concept of diversity as difference.
Unit:2: | Concept of Understand the concept of disparity as arising out of 10
Disparity - 1: | stratification and inequality; Explore the disparities
arising out of gender with special reference to
violence against women, female foeticide (declining
sex ratio), and portrayal of women in media;
Appreciate the inequalities faced by people with
disabilities and understand the issues of people with
physical and mental disabilities.
Unit: 3: | Concept of Examine inequalities manifested due to the caste 10
Disparity - 2: | system and inter-group conflicts arising thereof;
Understand inter-group conflicts arising out of
communalism; Examine the causes and effects of
conflicts arising out of regionalism and linguistic
differences.
Unit: 4: | The Indian Philosophy of the Constitution as set out in the 10
Constitution : | Preamble; The structure of the Constitution-the
Preamble, Main Body and Schedules; Fundamental
Duties of the Indian Citizen; tolerance, peace and
communal harmony as crucial values in
strengthening the social fabric of Indian society;
Basic features of the Constitution.
Unit:5: | Significant The party system in Indian politics; Local self- 10
Aspects of government in urban and rural areas; the 73rd and
Political 74th Amendments and their implications for
Processes: inclusive politics; Role and significance of women in
politics.
Unit: 6: | Growing a. Substance abuse- impact on youth & 15
Social challenges for the future
Problems in b. HIV/AIDS- awareness, prevention, treatment
India: and services
c. Problems of the elderly- causes, implications
and response
d. Issue of child labour- magnitud
effects and response
Child abuse-
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PR SEMESTER T
COURSE CODE COURSE NAME & DETAILED SYLLABUS
BAMMEC-202 FOUNDATION COURSE

I
y . )
Course Outcome: 1. To introduce students to the overview of the Indian Society.

1. To help them understand the constitution of India.

2. To acquaint them with the socio-political problems of India,
Note : Revised FC (Foundation Course ) Syllabus sanctioned vide Agenda Item No. 4.49
of AC. 6.6.2012 for the B.A. Sem-1 / B.Sc. Sem-1 of University of Mumbai. The BMM Bo5
is unanimously decided to follow the same syllabus to BA in Multimedia and Mass
Communication (BAMMC) Semester -11 as it is. Ly Rl
Modul | Topics Details
e s i 1 A i s o A
1 Globalisation Understanding the concepts of liber
and Indian privatization and globalization; Growth of
Society information technology and communication and its
impact manifested in everyday life; Impact of
globalization on industry: changes in employment
and increasing migration; Changes in agrarian sector
due to globalization; rise in corporate farming and
increase in farmers’ suicides. ] ,
L Human Rights | Concept of Human Rights; origin and evolution of the | 10
concept; The Universal Declaration of Human Rights;
Human Rights constituents with special reference to
Fundamental Rights stated in the Constitution. At > TN
3 Ecology Importance of Environment Studies in the current 10
developmental context; Understanding concepts of
Environment, Ecology and their interconnectedness;
Environment as natural capital and connection to
quality of human life; Environmental Degradation-
causes and impact on human life; Sustainable
development- concept and components; poverty and

Lectures

';ll—irmtirt;n,h 7 07

environment. s
4 Understandin | Causes of stress and conflict in individuals and 10
g Stress and society; Agents of socialization and the role played
Conflict by them in developing the individual; Significance of
values, ethics and prejudices in developing the
individual; Stereotyping and prejudice as significant
factors in causing conflicts in society. Aggression and
violence as the public expression of conflict. i
5 Managing Types of conflicts and use of coping mechanisms for 08 :
Stress and managing individual stress; Maslow's theory of self- j
Conflict in actualisation; Different methods of responding to |
Contemporary | conflictsin society; Conflict-resolution and efforts
Society towards building peace and harmony in society.
6 Contemporary |a. Increasing urbanization, problems of housing,
Societal health and sanitation;
Challenges b. Changing lifestyles and impact on culture in a

globalised world.
¢. Farmers' suicides and agrarian distress.




SEMESTER II
COURSE CODE COURSE NAME & DETAILED SYLLABUS
BAMMID-204 INTRODUCTION TO ADVERTISING
Learning Outcome: Lectures: 48

1. To provide the students with basic understanding of advertising, growth, importance

and types.
2. To understand an effective advertisement campaigns, tools, models etc.
2. To comprehend the role of advertising, various departments, careers and creativity

To provide students with various advertising trends, and future.

Syllabus
Module | Topics Details Lecturesﬁ
1 Introduction to Advertising 18
1. Introduction to Evolution , importance, Features, benefits, 02 |
advertising limitation , effects and 5M’s of advertising i
2. Types of Consumer, Industrial, Retail, Classified, 02 |
advertising Corporate ,Public service, ,Generic, National, :
Global, International, Social ( CSR) and 'E
Advocacy ]
3. Ethics and Puffery, Subliminal, Weasel claim, Surrogate, 04 |
Laws in Shocking ads , Controversial , Comparative,
Advertising Advertising code of ethics, Regulatory bodies,
Laws and regulations
4. Social, Cultural | Women and advertising, Children and 04
and Economic impact advertising, Senior citizen and advertising,
of Advertising Pop Culture and advertising

23




PROGRAM BAMM

YEAR FYBMM

SEMESTER 11

COURSE: MEDIA GENDER & CULTURE
COURSE CODE BAMMMGC 206

PAPER 6

TOTAL MARKS 100 (75:25)

NO OF LECTURES 48

SEMESTER I : |
COURSE CODE COURSE NAME & DETAILED SYLLABUS
BAMMMGC-206 MEDIA GENDER & CULTURE

COURSE OUTCOME

e To discuss the significance of culture and the media industry.

e To understand the association between the media, gender and culture in the
society.

e To stress on the changing perspectives of media, gender and culture in the
globalised era. |

MODULE TOPICS Hei.C  TOPICS LECTURES

T
YRR c 5
il LS a




| EVOLUTION, Evolution, features of cultural studies, Need (12)
NEED, and significance of cultural studies and media ‘
CONCEPTS |
AND THEORIES | Concepts related to culture- ‘
Acculturation, enculturation, ethnocentrism, '
cultural relativism, cultural shock and its
relevance in media ‘
|
Theories: '
e Stuart Hall : encoding and decoding,
Circuit of culture
e John Fiske: culture and industry
e Feminism and Post feminism
e Techno culture and risk - Ulrich Beck
CULTURE AND MEDIA
I CONSTRUCTIO 1. Construction of culture- social, (12)
N, economic, political, religion and
COMMODIFICA technology .
TION, IMPACT 2. Culture, industry and media- |
AND RECENT commodification, memes, l
TRNDS representation, articulation, popular 1
culture, power, cyber culture ,I
3. Media and its impact on the cultural |
aspect of the society. l‘
4. Culture industry and communication - 1
with reference, to film, TV, social media, l
advertisements etc.,
5. Recent trends in Culture consumption:
Changing values, Ideologies & its
Relevance in the Contemporary society.
GENDER AND MEDIA CULTURE
111 ROLE AND 1. The influence of media on views of (12)
INFLUENCE OF gender (theme, under representation,
MEDIA stereotypes, women and men,
stereotype images, roles etc.)
2. Role of media in social construction of
gender, Changing attitudes & behaviour
for empowerment of women :
Movements of change
3. Gender equality and media
4, Hegemonic masculinity in media
5. Gender issues in news media (TV, radio,
newspapers & online news)
. GLOBALISATION AND M | mﬁ CULTURE
GLOBAL, 1. Media imperialism (12)
LOCAL, 2. Globalisation and Local culture- Issues
CONSUMER and Perspectives, threat to regional and

28




Revised Syllabus of Courses ofBachelor of Management Studies

(BMS)Programme at Semester |
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

5. Foundation Course -|

Modules f Units

composition: population distribution according to religion, caste, and gender;
Appreciate the concept of linguistic diversity in relation to the Indian situation:
Understand regional variations according to rural, urban and tribal characteristics:
Llr::ferit.ﬂ:ndlng the conce pt nf dll..re-ri.!'['nrl as diffe rencc—

5r. No.
1 Overview of Indian Society
2 I:nmaept of Disparity- 1

Understand the multi-cultural diversity of Indian society through its demugraphi:_

| Understand the concept of disparity as arising out of stratification and inequality;
Explore the disparities arising out of gender with special reference to violence
against women, female foeticide [declining sex ratio), and portrayal of women in
media;Appreciate the inequalities faced by people with disabilities and
un-t!erﬂand the issues of people with -ph'l,.-s-.lcal and mental disabilities




Revised Syllabus of Courses of B.Com. (Banking & Insurance)
Programme at Semester |
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

5. Foundation Course - |

2 ﬂmptu!ﬂlmﬁw-i
Understand the concept of disparity as ansing out of stratification and Inequality;
Emplure the dﬁpﬁnnﬂs ﬂFIHHE out ﬂf gﬂrhd&r with Elili,‘l:r-il I'E!fH'PEHEE tr.:~ umw

medm.Apprem‘tE the InequaHtres faced by penple with disabilities and
a\\understand the issues of people with physical and mental disabilities




Revised Syllabus of Courses ofBachelor of Management Studies
(BMS)Programme at Semester |

with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

5. Fuundatmn Course -l

2 Concept of Dis parity- 1

| Understand the r.r:rncept of disparity as _arisin_g out of stratification and inequality;

Explore the disparities arising out of gender with special reference to violence
against women, female foeticide (declining sex ratio), and portrayal of women in |
media;Appreciate the inequalities faced by people with I:I’|5ai:nhl:|es and
understand thE Issues of people with phymcal and mental disabi |ItIE5
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Mandatory 4

Programme Name: M.Com { Business Management )
Course Name: Business Ethics

M schuale 1
Limit 1 Introduction of Business Ethics

Ethics- Meaning, Biminess Ethics Concepl, Types of Ethics, Ethics and
Yalues, Indian Ethos and Work Ethos, Moral Standards, Guoideln=s for
deveioping code of =thics, Personal Ethica- Valoe of S=i{f, Promote Happiness,
Emotions and Honesty, Keys to Personal Ethacs | Ethics of Yirtie and Ethics
of Prnciple

YVarnous approaches (0 Business Ethica - Theomes of Ethics- Friedman's
Economic theory, Kant's Deantodogical thedry, MIll & Bentham's UtiNtarianism
thaory,

Mdule 2

Lhiat 2 Ethics of Envronment, Employess Rights and Datees & Corporate
Social Responsibality:

Erviromment Issues — Global Warmang, Climate Change, Ethics im Human
Resowce Management | Employees Righits- Right to work, Equality of
Opporfunsy, Concept of fair wages, Dubes of employess, Human Righis |
scuyal Hormpsament

Lorporate sockal responsibdlity and Corporate governancs — Concepd and
Importance, Corporate philanthropy, Drivers of CSE. Indian Corporates and
5K Case dtwdies, Rokle of NGO in C5R, TSR and Sustamnobbs Developmant




Revised Syllabus of Courses of
Master of Commerce [M.Com) Programme at Semester Il
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

1. Human Resource Management
SN Modules/ Units

1 | Human Resource Management

* Human Resource Man agemﬂnt (HRM). - Ennn:ept,. Traditional HRM v/s
- panisation Structure of HRM

*  Human Hemurce anning- nr:ep , : ecnr-rg HRP, Information
Management in HRP — HRIS (Human Resource Information System), Job
Analysis, Psychological and Behavioural Issues in HRP.

* Recruitment and Selection of managerial personnel - Factors affecting
recruitment process, Role of Recruitment agencies, Online process of
selection,

2 | Human Resource Development

* Training and Development - Designing of the effective training programme
Evaluation of the effective training programme, Challenges before trainers,
Management Development Programme — Technigues.

* Performance Appraisal- Process, Guidelines for conducting appraisal
Interviews, Ethical aspects in performance appraisal.

* Career Advancement and Succession Planning- Self-Development
Mechanism and Knowledge enrichment, Managing Promotion and Transfers,
Managing dismissal, Succession Planning- Problems and Issues, Culture as a

factor in Succession Planning..

3 | Latest Development in H.R.M. And Labour Legislation

* Industrial Relation Act — Prominent features and recent changes in Trade
Union Act 2016, Factories Act 1961, Industrial Disputes Act 1950.

* Prominent features and recent changes to Child and Women Labour Act
1986, Social Security Act 2016, Prevention of Sexual harassment Act, 2013.

* Prominent features and recent changes to Employees Acts like payment of
Gratuity Act 2015, Provident Fund Act 1952, Minimum Wages Act 2016 and
Payment of Wages Act 19591, Workmen Compensation Act 2014/E5] Scheme.

4 | Emerging Issues In H.R.M

¢ Health and Safety — Safety measures and safety programmes, Stress and its
Impact on Job Performance, Role of organization in ensuring mental and
physical health of employees

» Work life balance — Need and Importance, Employee Engagement, Managing N
Millennials (Gen Y)

* Talent Management — Concept , Importance, Process, Talent Manageme)
and VUCA Environment(Volatility, Uncertainty, Complexity, Ambiguity), H
Practices at Global level




Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester il
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

3. Entrepreneurial Management
SN Modules/ Units

1 | Entrepreneurship Development Perspective

= Entrepreneurship — Concept, Factors affecting growth of Entrepreneurship,
Types of Entrepreneurs, Requirements of Entrepreneurial structure.

* Entrepreneurial Culture -Elements of culture, Steps to change Entrepreneurial
culture, Entrepreneurial v/s Administrative culture,

* Theories of Entrepreneurship- Schumpeter Dynamic Entrepreneurship
Innovation Theory, Theory of High Achievement by McClelland, Theory of
Personnel Resourcefulness

5 | Creating Entrepreneurial Venture

¢ Entrepreneurial Environment- Significance, SWOC Analysis, Problems of
Entrepreneurship

+ Financial Analysis of Entrepreneurial Venture- Significance, Tools of Financial
Analysis, Sources of development finance

= Social Entrepreneurship- Features, Importance, Arguments (for and against)
Social Entreprenaurship, Women Entrepreneurs — concept and special
Government schemes for women entrepreneurs in India.

3 | Project Management

s Project - Concepts and Classification of Project, Search of Business Idea,
Project Cycle.

* Project formulation—-5teps for project formulation, Project Design and
network analysis — concept and network analysis techniques: PERT/ CPM.

+ Project Management — Concept, Phases, Project identification and Project
Feasibility Analysis.

4 | Assistance and Incentives for Promotion and Development of Entrepreneurship

s |ncentives — Need, Promotion and development Entrepreneurship-Types of
Assistance and incentives -Fiscal, Financial, Promotional, Marketing, and
Organisational.

*  NPSD - National Policy for Skill Development and Entrepreneurship 2015

+ Institutions in aid of Entrepreneurship Development - The National instito
for Entrepreneurship and small business development, District Industry Ce
{DIC), National Alliance of young Entrepreneurs

-




