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Sy RAMMC 5 Me oo Studiesd 5 Semn-TiL

Media Theories
2 Propagandaand e Origin and meaning of Propaganda 14
propagandatheory- e Hypodermic Needle/Magic bullet
e Harold Lasswell
Scientific 5 e Paul Lazarsfeld-Two ,';'—H‘l’ flow |
perspectives to e Carl Hovland and Attitude Change
limited perspectives theory |
Cultural Perspectives
3 Various schools e Toronto school (McLuhan) 12
e Schools- Birmingham(Stuart Hall)
e Frankfurt- Theodor Adorno and Max
Horkheimer
e Raymond Williams- Technological b
Determinism
e Harold Innis- Bias of Communication
Mediaand Identity Feminism /Racism/ethnicity etc
Caste/class/tribal/queer representations
(India examples)
Media Effects
4 Theories onmedia e Media effectsand behavior 06 P
effects e Media effecttheories and the
argument against media effect
theories
e Agenda Setting Theory
e Cultivation Theory
e Politicsand Media studies-media bias,
media decency, media consolidation.
New Mediaand The Age Of Internet
5 Meaning making e New media 06
perspectives e Henry Jenkins-Participatory culture
e Internet as Public sphere-Habermas %
to Twitter
e McLuhan ‘s conceptof Global village
in the age of Netflix
e Uses and Gratification in the age of
J Internet
BOS Syllabus Committee Members
1. Prof.Rani D’souza (Convener)
2. Prof.Neena Sharma
3. Prof.Bincy Koshy
4. Prof.Mithun Pillai
Internal Evaluation Methodology | 25 MARKS
1. Continuous assignments
2. Oral and practical presentations 3
3. Group/individual projects 2
4, Openbook test
5. Group interactions
6. Quiz




SEMESTER V
COURSE NAME and DETAILED SYLLABUS
JOURNALISM and PUBLIC OPINION

COURSE CODE
BAMMC EJJP 1B507

.{H;

COURSE OUTCOME

1. To understand the role of media in influencing and impacting Public opinion.
2. To analyse the formation of Public opinion through digital and social media.

3. To analyse the impact of the media on public opinion on socio -economic issues,
4. To make students aware of theoretical framework of research on media and society.

IR

MODULE TOPICS DETAILS LECTURI‘JS*
PUBLIC OPINION AND THEORIES
| UNDERSTANDING | 1. Defining Public Opinion. Its functions in (4]
PUBLIC OPINION society. Means of gauging Public Opinion -
AND THEORIES opinion polls, exit polls, surveys, social
OF MEDIA. media, Role of Media in influencing Public
Opinion.
2. Media theories-
Walter Lippman - Modern Media and [6]
Technocracy
Juergen Habermas- The idea of Public
Sphere
Paul Lazarsfeld - Research, Two Step Flow
of Information
Noam Chomsky - Manufacturing Consent,
Propaganda Model
Agenda Setting Vs Uses and Gratifications
POLITICAL OPINION AND POLICY MAKING | 3|
11 MEDIA’'S ROLEIN | 1. Coverage of Political Parties, (6]
INFLUENCING Personalities and General Elections by
POLITICAL national and international media; media
OPINION AND biases. Use of Media for election
POLICY MAKING. campaigns-The Donald Trump Elections,
BJP campaign in India.
2. Media Coverage of Indian Government's
Economic, Defence and Foreign Policy. [4]
WARS AND CONFLICTS )
I11 MEDIA’S 1. Vietnam War, Gulf Wars, Kargil Conflict, [6]
COVERAGE OF Surgical Strikes on Pakistan.
WARS AND 2. Waron terror-International conflicts in [4]
CONFLICTS. Syria, Israel, Afghanistan and Europe.
SOCIO-ECONOMIC ISSUES | &l
1V MEDIA’S A. Portrayal of Women in Media. (4]
COVERAGE OF B. Representation of LGBTQ community (2)
SOCIAL AND in media.
ECONOMIC C. Representation of Dalits, Tribals and
ISSUES. Economically weaker sections of (4]
Society.




R IMPAGT OF NEWMEDIA™ [ |
EVOLUTION OF 1. Digital media and its impact on (3)
DIGITAL, SOCIAL Political culture.
AND NEW MEDIA 2. Use of Whats app, twitter and Face (2)
AND ITS lMl‘A(j‘l' hook to promote fake news '
ON PUBLIC 3. Social media and its impact on culture. (3)
OPINION.

TOTAL LECTURES o 1

S COMMITTEE MEMBERS

Mr. Raju Korti (Industry Expert)

2,

3. Prof. Mithun Pillai(Course Expert)

“INTERNAL EVALUATION METHODOLOGY 25 MARKS

1. CONTINUOUS ASSIGNMENTS i

2. DIGITAL /ONLINE WRITTEN ASSIGNMENT l\

3. ORAL and PRACTICAL PRESENTATIONS |

4. DISCUSSIONS/DEBATES

5. NEWS BASED PRESENTATIONS

6. PROJECTS

REFERENCES/JOURNALS/WEBSITES

1. Ahmed Rashid: The Taliban.

L. ghambers Deborah, Fleming Carole (2004), ‘Women and Journalism’, Psychology

ress.

3. Rush Ramona, Oukrop Carole, Creedon Pamola (2013), ‘Seeking equity for women in
Journalism and Mass Communication education: A 30 year Update’, Taylor and
Francis.

4. Sardesai Rajdeep: “2014: The Election that Changed India” .

5. Walter Lippmann : “Public Opinion” by Herman Edward S. and Chomsky Noam
“Manufacturing Consent: The Political Economy of the Mass Media” by

6. Lalles John: Nature and Opinion of Public Opinion.

7. Tiwari Arpit Rakesh: Study of the Print News Coverage of Narendra Modi @014 Lok
Sabha Elctiond. - acadademia.edu.

8. Coverage of 2014 Lok Sabha Polls by News Channels - Analysis by Centre for Media
Studies.

9. Coleman Benjamin: Conflict, Terrorism an Media in Asia.

10. Ranganathan Maya; Ro drigues Usha: (2010) Indian media in a Globalised World, Sag
Publications.

11.en.gqantara.de/co ntent/the-arab-spring-and-the-media—distorted-images

12. Alexanrova Ekaterina — Using Media Effectively; Barack Obama'’s Election Campaign
Academia.edu

13. EhabGalal and RiemSpielhans - Covering the Arab Spring: Middle East in the Media.
Academia .edu

14. Babla Maya - Arab Spring Media Monitor Report: One year of Coverage. UDC Centre
of Public Diplomacy.

15.Rutledge Dr. Pamela - How Barack Obama Won the Social Media Battle in 2012
Presidential Election : mprcenter.org/blog

16.Jamali Reza, Online Arab Spring: Social Media and Fundamental Change, Chandos

Publishing House.
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Sr. No.

Modules / Units

Overview of Indian Society

-

Understand the multi-cultural diversity of Indian society through its demographic
composition: population distribution according to religion, caste, and gender;
Appreciate the concept of linguistic diversity in relation to the Indian situation;
Understand regional variations according to rural, urban and tribal characteristics;
Understanding the concept of diversity as difference

Concept of Disparity- 1

Understand the concept of disparity as arising out of stratification and inequality;
Explore the disparities arising out of gender with special reference to violence
against women, female foeticide (declining sex ratio), and portrayal of women in
media;Appreciate the inequalities faced by people with disabilities and
understand the issues of people with physical and mental disabilities

Concept of Disparity-2 %

Examine inequalities manifested due to the caste system and inter-group conflicts
arising thereof; Understand inter-group conflicts arising out of communalism;
Examine the causes and effects of conflicts arising out of regionalism and linguistic
differences

The Indian Constitution & i

Philosophy of the Constitution as set out in the Preamble; The structure of the
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the
Indian Citizen: tolerance, peace and communal harmony as crucial values in

strengthening the social fabric of Indian society; Basic features of the Constitution
significant Aspects of Political Processes |

«

The party system in Indian politics; Local self-government in urban and rural areas;
the 73rd and 74th Amendments and their implications for inclusive politics; Role

and significance of women in politics




Understanding the concepts of Ilbonllutlon, pﬂvatizauon and ;lobolluﬂon Growth
of information technology and communication and its impact manifested in
everyday life; Impact of globalization on industry: changes in employment and
increasing migration; Changes in agrarian sector due to globalization; rise in

corporate farmlng and increase ln farmers’ suicides

_' oY m w ﬁw tr :
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Concept of Human Rights orlgm and evolutm of the concept The TS
Declaration of Human Rights;Human Rights constituents with special refel:-
| Fundamental Rights stated in the Constitution ’
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FYRFM 3 Feoundation (suwce

Understand the multi-cultural diversity of Indlan society through its demographic
composition: population distribution according to religion, caste, and gender,
Appreciate the concept of linguistic diversity in relation to the Indlan situation,
Understand regional variations according to rural, urban and tribal characteristics,

Understanding the concept of diversity as difference

——

)

Understand the concept of disparity as alslng ut-bf stratification a inequality;
Explore the disparities arising out of gender with special reference to violence
against women, female foeticide (declining sex ratio), and portrayal of women in

media;Appreciate the inequalities faced by people with disabilities and
| undersund the issues of people with physical and mental disabilities

nifested due to the caste system and inter-group
r-group conflicts arising out of communalism,
regionalism and linguistic

Examine Inalm "

arising thereof; Understand inte
Examine the causes and effects of conflicts arising out of

differences
— ".-' ._:‘,Z..T'-- .'-',’ : : "y 1 f;r. .‘_.,l..,. 5 - ;‘,\_.;;_.
he Iindian Constituliv WPy - X e T 1 S L ’
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Philosophy of the Constitution as set out in the Preamble; The structure of the
tal Duties of the

Main Body and Schedules; Fundamen

Constitution-the Preamble,
and communal harmony as crucial values in

The party tem
the 73rd and 74th Amendm
and significance of women in politics
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Modules /Units
Glnbaﬁaﬂm imd lndlan Society |

Understandmg the concepts of liberalization, prlvamatmn and globalization;Growth

of information technology and communication and its impact manifested in
everyday life; Impact of globalization on industry: changes in employment and
increasing migration; Changes in agrarian sector due to globalization; rise in

corporate farmlng and lncrease in farmers’ suicides.

R BT A 4 1 e memm W..mr-:hr mm o

of "Human Rights, origin and é'vblutlon of the concept; The Universal




Modules / Unit:

Overview of Indian Society
Understand the multi-cultural diversity of Indian society through its demographic
composition: population distribution according to religion, caste, and gender,
Appreciate the concept of linguistic diversity in relation to the Indian situation;
Understand regional variations according to rural, urban and tribal characteristics;

| Understandlng the_ concept of diversity as difference

Understand the concept of disparity as arising out of stratlflcatlon and mequahty,
Explore the disparities arising out of gender with special reference to violence
against women, female foeticide (declining sex ratio), and portrayal of women in
media;Appreciate the inequalities faced by people with disabilities and
understand the issues of people with phy5|cal and mental dlsabllltles

3% ‘ :COncept of Disparity-z.emg :

Examine inequalities manlfested due to the caste system and mter group confhcts
arising thereof; Understand inter-group conflicts arising out of communalism;
Examine the causes and effects of conflicts arising out of regionalism and linguistic
dif‘ferences

Phllosophy of the Constltutlon as set out in the Preamble; The structure of the
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the
Indian Citizen; tolerance, peace and communal harmony as crucial values in
strengthenmg the soc:al fabrlc of Indlan souety, Ba5|c features of the Constltutlon

The party system in Ind:an polltlcs Local self-governent in urban and rural areas;
the 73rd and 74th Amendments and their implications for inclusive politics; Role
and significance of women in politics

Topics for Project Guidance: Growing Social Problems in India:
e Substance abuse- impact on youth & challenges for the future
e HIV/AIDS- awareness, prevention, treatment and services
e Problems of the elderly- cams, fmpllmtions and mponse
* Ik&ucofchﬂdlw




Analysis, Function Points Mark [1, COSMIC Full Function Points,
COCOMO I1: A Parametric Productivity Model, Cost Lstimation,
Staffing Pattern, Lffect of Schedule Compression, Capers Jones
Estimating Rules of Thumb.

Activity Planning: Introduction, Objectives of Activity Planning,
When to Plan, Project Schedules, Projects and Activities, Sequencing
and Scheduling Activities, Network Planning Models, Formulating a
Network Model, Adding the Time Dimension, The Forward Pass,
Backward Pass, Identifying the Critical Path, Activity Float,
Shortening the Project Duration, Identifying Critical Activities,
Activity-on-Arrow Networks,

Risk Management: Introduction, Risk, Categories of Risk, Risk
Management Approaches, A Framework for Dealing with Risk, Risk
Identification, Risk Assessment, Risk Planning, Risk Management,
Evaluating Risks to the Schedule, Bochm’s Top 10 Risks and Counter
Measures, Applying the PERT Technique, Monte Carlo Simulation,
Critical Chain Concepts.

Resource Allocation: Introduction, Nature of Resources, Identifying
Resource Requirements, Scheduling Resources, Creating Critical
Paths, Counting the Cost, Being Specific, Publishing the Resource
Schedule, Cost Schedules, Scheduling Sequence.

12

10Y

Monitoring and Control: Introduction, Creating the Framework,
Collecting the Data, Review, Visualizing Progress, Cost Monitoring,
Earned Value Analysis, Prioritizing Monitoring, Getting the Project
Back to Target, Change Control, Software Configuration Management
(SCM).

Managing Contracts: Introduction, Types of Contract, Stages in
Contract Placement, Typical Terms of a Contract, Contract
Management, Acceptance.

Managing People in Software Environments: Introduction,
Understanding Behaviour, Organizational Behaviour: A Background,
Selecting the Right Person for the Job, Instruction in the Best
Methods, Motivation, The Oldham—-Hackman Job Characteristics
Model, Stress, Stress Management, Health and Safety, Some Ethical
and Professional Concerns.

12

Working in Teams: Introduction, becoming a Team, Decision
Making, Organization and Team  Structures, Coordination
Dependencies, Dispersed and Virtual Teams, Communication Genres,
Communication Plans, Leadership.

Software Quality: Introduction, The Place of Software Quality in
Project Planning, Importance of Software Quality, Defining Software
Quality, Software Quality Models, ISO 9126, Product and Process
Metrics, Product versus Process Quality Management, Quality
Management Systems, Process Capability Models, Techniques to
Help Enhance Software Quality, Testing, Software Reliability,
Quality Plans.

Project Closeout: Introduction, Reasons for Project Closure, Project

12

9
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. important provisions
nt laws to protect
(3 Lectures)

A. Rights of Consumers-Violations of consumer rights and
of the Consumer Protection Act, 2016; Other importa
consumers; Consumer courts and consumer movements.

B. Right to Information- Genesis and relation with Uanf.parertv and
accountability; important provisions of the Right to Informaton Act, 2005,
SOME success stories. | (3 Lectures)

C. Protection of Citizens'/Public Interest-Public Interest Litigation, need and
procedure to file a PIL; some landmark cases.

0. Citizens’ Charters, Public Service Guarantee Acts.
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D.

nghts of Consumers Violations of consumer rights and important provisions
of the Consumer Protection Act, 2016; Other important laws to protect |

- g+ 1™
consumers, Consumer courts and consumer movements. (2 Lectures)

Right to Information- Genesis and relation with transparency and

accountahility; important provisions of the Right to Information Act, 2005
(3 Lectures)

SOMe success stones.
Protection of Citizens'/Public Interest-Public Interest Litigation, need and

procedure to file a PIL; some landmark cases. (3 Lectures)
Citizens" Charters, Public Service Guarantee Acts. (3 Lectures)

Approaches to understandmg Emlugy

‘,.,—hﬂ B

]

A

Understanding approaches to ecology Anthmpncentmm Biocentrism and
(3 Lectures)

Eco centrism, Ecofeminism and Deep Ecology.

Environmental Principles-1: the sustainability principle; the pﬂl!uter pays
(4 Lectures)

principle; the precautionary prinaple.
e human rights principles;

Environmental Principles-2: the equity principl
the participation pn’ncipie. (4 Lectures)

SCIence and Technn[agj,r-ll

s, Features and Applications (7 Lectures)

-
1.

il

V.

part A:Some Significant Modem Technolazgne
i. Laser Technology- Light Amplification

by Stimulated Emission of Radiation;

use of laser in remote sensing, G15/GPS mapping, madical use.

satellite Technology- various Uses in satellite navigation systems, GPS, and

precise cdlimate and weather analyses.

information and Communication Technology- Convergence of various
nd digital in the information revolution

technologies like satellite, computer a
of today’s saciety.

Bio . eering- applied biology and uses In
medicine, pharmaceuticals and agriculture; genetically modified

plant, animal
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has unanimously decided to follow the syllabus for BAMM for Semester -1,
MODUL | Top | COURSE OUTCOME:
E SR U
Unit:1: | Overviewof | Understand the multi-cultural diversity of Indian
Indian society through its demographic composition:
Society: population distribution according to religion, caste,
and gender; Appreciate the concept of linguistic
diversity in relation to the Indian situation;
Understand regional variations according to rural,
urban and tribal characteristics; Understanding the
concept of diversity as difference.
Unit:2: | Concept of Understand the concept of disparity as arising out of 10
Disparity - 1: | stratification and inequality; Explore the disparities
arising out of gender with special reference to
violence against women, female foeticide (declining
sex ratio), and portrayal of women in media;
Appreciate the inequalities faced by people with
disabilities and understand the issues of people with
physical and mental disabilities.
Unit: 3: | Concept of Examine inequalities manifested due to the caste 10
Disparity - 2: | system and inter-group conflicts arising thereof;
Understand inter-group conflicts arising out of
communalism; Examine the causes and effects of
conflicts arising out of regionalism and linguistic
differences.
Unit: 4: | The Indian Philosophy of the Constitution as set out in the 10
Constitution : | Preamble; The structure of the Constitution-the
Preamble, Main Body and Schedules; Fundamental
Duties of the Indian Citizen; tolerance, peace and
communal harmony as crucial values in
strengthening the social fabric of Indian society;
Basic features of the Constitution.
Unit:5: | Significant The party system in Indian politics; Local self- 10
Aspects of government in urban and rural areas; the 73rd and
Political 74th Amendments and their implications for
Processes: inclusive politics; Role and significance of women in
politics.
Unit: 6: | Growing a. Substance abuse- impact on youth & 15
Social challenges for the future
Problems in b. HIV/AIDS- awareness, prevention, treatment
India: and services
c. Problems of the elderly- causes, implications
and response m
d. Issue of child labour- magnitud SO
effects and response HE !
Child abuse-




PROGRAM BAMM
YEAR FYBMM
BEMESTER = = I . e
COURSE: FOUNDATION COURSE -| oAl
' COURSE CODE BAMMFC-101
| PAPER & UR Py
' TOTAL MARKS | 100 (75 :25) i
LN() OF LECTURES | 48 Fii. & £
e SEMESTER 1
COURSE CODE COURSE NAME & DETAILED SYLLABUS
BAMMFC-101 FOUNDATION COURSE -1
COURSE OUTCOME : -
L. To introduce students to the overview of the Indian Society.
2. To help them understand the constitution of India.
3. To acquaint them with the socio-political problems of India.
Note:

Revised FC (Foundation Course) Syllabus sanctione

d vide Agenda Item No. 4.49 of

|
- T

| AC. 6.6.2012 for the B.A. Sem-1 / B.Sc. Sem-1 of Uni

vl

iate angd
the ~'\_"F
2




Unit: 2.

P ———

Unit: 3:

e ———

Conceptof
Disparity - 1.

Eonce";‘)t of
Disparity - 2 :

U :
“:':::: :::'r;(ll r"'eglnnal variations according to rural,
s ribal characteristics; Understanding the
ncept of diversity as difference.
::r:;l‘e';‘]ann(I the concept of disparity as arlsihghnu‘iﬂr;fm
- cation and inequality; Explore the disparities
arising out of gender with special reference to ‘
violence against women, female foeticide (declining
sex ratio), and portrayal of women in media;
Appreciate the inequalities faced by people with
disabilities and understand the issues of people with

physical and mental disabilities,

Examine inequalities manifested due to the caste RS
system and inter-group conflicts arising thereof;

Understand inter-group conflicts arising out of
communalism; Examine the causes and effects of

conflicts arising out of regionalism and linguistic
differences.

Unit: 4:
it: 4: g::sltl;ﬁ::in Philosophy of the Constitution as set out in the 10
on: | Preamble; The structure of the Constitution-the
Preamble, Main Body and Schedules; Fundamental
Duties of the Indian Citizen; tolerance, peace and
communal harmony as crucial values in
strengthening the social fabric of Indian society;
Basic features of the Constitution.
Unit: 5: | Significant The party system in Indian politics; Local self- W
Aspects of government in urban and rural areas; the 73rd and
Political 74th Amendments and their implications for
Processes: inclusive politics; Role and significance of women in
politics.
Unit: 6: | Growing 2 Substance abuse- impacton youth & 15
Social challenges for the future
Problems in b. HIV/AIDS- awareness, prevention, treatment
India: and services
c. Problems of the elderly- causes, implications
and response
d. Issue of child labour- magnitude, causes,
effects and response
e. Child abuse- effects and ways to prevent
?{\




no
el SEMESTERTL o
COURSE CODE COURSE NAME & DETAILED SYLLABUS ' |
 BAMMFC-202 FOUNDATION COURSE !

[ e | |

Course Outcome: 1. To introduce students to the (_)vcrvuw of the Indian Society.

1. To help them understand the constitution of India.

R i 2. To acquaint them with the socio-political problems of India. ,
Note : Revised FC (Foundation Course ) Syllabus sanctioned vide Agendéié?ﬁwﬁof. 449

of AC. 6.6.2012 for the B.A. Sem-1 / B.Sc. Sem-1 of University of Mumbai. The BMM Bo5

is unanimously decided to follow the same syllabus to BA in Multimedia and Mass

Communication (BAMMC) Semester -11 as it is. |
Modul | Topics Details Lectures i'
e |
— 4
1 Globalisation Understanding the concepts of liberalization, 07
and Indian privatization and globalization; Growth of
Society information technology and communication and its

impact manifested in everyday life; Impact of
globalization on industry: changes in employment
and increasing migration; Changes in agrarian sector

due to globalization; rise in corporate farming and
increase in farmers’ suicides. it
2 Human Rights | Concept of Human Rights; origin and evolution of the | 10 |
concept; The Universal Declaration of Human Rights; :
Human Rights constituents with special reference to i
Fundamental Rights stated in the Constitution. :
- Ecology Importance of Environment Studies in the current 10 i
developmental context; Understanding concepts of :
Environment, Ecology and their interconnectedness;
Environment as natural capital and connection to
quality of human life; Environmental Degradation-
causes and impact on human life; Sustainable
development- concept and components; poverty and -}
e environment. N
4 Understandin | Causes of stress and conflict in individuals and 10
g Stress and society; Agents of socialization and the role played
Conflict by them in developing the individual; Significance of
values, ethics and prejudices in developing the
individual; Stereotyping and prejudice as significant
factors in causing conflicts in society. Aggression and
violence as the public expression of conflict.
5 Managing Types of conflicts and use of coping mechanisms for | 08
Stress and managing individual stress; Maslow’s theory of self- |
Conflictin actualisation; Different methods of responding to
Contemporary | conflicts in society; Conflict-resolution and efforts
Society towards building peace and harmony in society.
6 Contemporary |a. Increasing urbanization, problems of housing, 15
Societal health and sanitation;
Challenges b. Changing lifestyles and impact on culture ina |

globalised world.
c. Farmers' suicides and agrarian distress.

P L R~ « - - |- Tﬂ’ ‘E‘ o



Revised Syllabus of Courses ofBachelor of Management Studies
(BMS)Programme at Semester |
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

5. Foundation Course -l

3 ‘ Concept of Disparity-2

| Examine inuqualitié; manifested due to the caste 5'5,-'5.£:.ar'r-|_and inter-group conflicts
| arising thereof; Understand inter-group conflicts arising out of communalism;
Examine the causes and effects of conflicts arising out of regionalism and linguistic
differences S




Revised Syllabus of Courses of B.Com. (Banking & Insurance)
Programme at Semester |

with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

5. Foundation Course - |

3 [ Concept of Disparity-2

| Examine inequalities manifested due to the caste system and inter-group conflicts

| arising thereof; Understand inter-group conflicts arising out of communalism;
Examine the causes and effects of conflicts arising out of regionalism and linguistic |
differences

™ —




Revised Syllabus of Courses of B.Com. (Banking & Insurance)
Programme at Semester I
with Effect from the Academic Year 2017-2018

1. Elective Courses (EC)

Organizational Behaviour

1 | The Individual Behaviour

| A) Personality: Meaning, Determinants of Personality, Major personality traits

influencing OB, The Big Five Model, Tmit Theory of personality,

Psychoanalytic theory of Personality, Freud Stages of Pnsm:]h:-'l
Developmenl, Locus of Control, Sell-Momtoring,

B) Leaming Meanng and Definition of Learming-The Leaming Process,
Prnnciples of Leaming, Theones of Leammng-Classical conditioning,
Operant  Conditoming, Social Leaming Theory, Leaming through
Reinforcement, Learming by Observing, Leaming through Experience

C) Perception-Meaming. Faclors Influencing Perception, Atimbution Theory,
Improving Perceplions- Johart Window. Empathy.

I Workplace Emotions. Values and Erhics: Meanmg of Emotions, Cognitive |
Dissonance,  Emotional  Dissomance, Managing Emotionsat Work

(Emonional Labor) - The Six Uriiversal Emotiom. Meariing md Types of |
Values, Sources ol Value systems, Values across Cultures, Valoes and
Ethical Behayiour,

E} Individual Decision Making: How are Decisions made in orgamzation,
Decision Making process, Decisional Styles.




Revised Syllabus of Courses ofBachelor of Management Studies
(BMS)Programme at Semester |

with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

5. Foundation Course -|
3 Concept of Disparity-2 ‘

Examine inequalities manifested due to the caste svatém and inter-group conflicts ]
| arising thereof; Understand inter-group conflicts arising out of communalism: |

! Examine the causes and effects of conflicts arising out of regionalism and linguistic |

| differences




Revised Syllabus of Courses of Bachelor of Management Studies
(BMS) Programme at Semester Il
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

5. Foundation Course — ||

2 ] Human Rights

b

Concept of Human Rights; origin and evolution of the concept; The Universal |
Declaration of Human Rights;Human Rights constituents with special reference to |

| Fundamental Rights stated in the Constitution




Revised Syllabus of Courses of B.Com. (Banking & Insurance)
Programme at Semester Il
with Effect from the Academic Year 2017-2018

1. Elective Courses (EC)

Organizational Behaviour
1 | The Individual Behaviour |

A) Personality: Meaning, Determinants of Personality, Major personality traits |
influencing OB, The Big Five Model, Trait Theory of pq:rmnaiily.|
Psychoanalytic theory of Personality, Freud Stages of Personality |
Development, Locus of Control, Self-Momitoring.

B) Leaming: Meaning and Definition of Leaming-The Leaming Process,
Principles of Leamning, Theories of Leaming-Classical conditioning,
Operant Conditioning, Social Leaming Theory, Leaming through
Reinforcement, Learning by Observing, Learning through Experience.

C) Perception-Meaning, Factors Influencing Perception, Attnbution Theory,
Improving Perceptions- Johan Window, Empathy.

D) Workplace Emotions, Values and Ethics: Meaning of Emotions, Cognitive
Dissonance, Emotional Dissonance, Managing Emotions at Work |
{Emotional Labor) - The Six Universal Emotions. Meaning and Types of |

: Values, Sources ol Value systems, Values across Cultures, Values and'|

i Ethical Behaviour.

E) Individual Decision Making: How are Decisions made in orgamization,
Decision Making process, Decisional Styles.




b)

Mandatory 2

Programme Name: M.Com ( Business Management )
Course Name: Human Resource Management

Unit 2 Training and Development, Performance Appraisal

Introduction and MNeed for training, Methods and types of training .,
Process/steps in training programmer Evaluation of the effective training
programme, Career Advancement, and Knowledge enrichment

Performance Appraisal — Meaning, Process, Methods, limitations and
Challenges of Performance Appraizal , Legal issues associated with
Performance appraisal

Module 2
Unit 3 Health and Safety, Labour Legislation & Industrial Disputes

Safety Measures and Safety Programmes, Job Stress and itz Impact on Job
Performance, Role of organization in ensuring mental and physical health of

employees, Need of Work life Balance

10

b)

Recent changes to Employees Acts like payment of, Gratuity Act, Provident
Fund Act, Minimum Wages Act, Workmen Compensation Act, ESI Scheme.
Prevention of Sexual harassment Act (POSH), Nature, Causes of Industrial
Disputes, Prevention and Settlement of Industrial Disputes, Succession
Planning- Culture, Problems and Issues of Succession Planning

Unit 4 Emerging lssues In H.R.M
International Human Resource Management, HR Ethical Issues, CSR and

HREM, Human Resource Audit, Revamping of HR strategies in managing
Disasters like health pandemics, HR and Business Environment

Professional Intelligence principles, Employee Engagement, Managing Gen Z,
Talent Management Concept, Importance, Process, VUCA
Environment{Volatility, Uncertainty, Complexity, Ambiguity), Work- Life
Balance




al

a)

Mandatory 4

Programme Name: M.Com { Business Management )
Course Name: Business Ethics

M schuale 1
Limit 1 Introduction of Business Ethics

Ethics- Meaning, Biminess Ethics Concepl, Types of Ethics, Ethics and
Yalues, Indian Ethos and Work Ethos, Moral Standards, Guoideln=s for
deveioping code of =thics, Personal Ethica- Valoe of S=i{f, Promote Happiness,
Emotions and Honesty, Keys to Personal Ethacs | Ethics of Yirtie and Ethics
of Prnciple

YVarnous approaches (0 Business Ethica - Theomes of Ethics- Friedman's
Economic theory, Kant's Deantodogical thedry, MIll & Bentham's UtiNtarianism
thaory,

Mdule 2

Lhiat 2 Ethics of Envronment, Employess Rights and Datees & Corporate
Social Responsibality:

Erviromment Issues — Global Warmang, Climate Change, Ethics im Human
Resowce Management | Employees Righits- Right to work, Equality of
Opporfunsy, Concept of fair wages, Dubes of employess, Human Righis |
scuyal Hormpsament

Lorporate sockal responsibdlity and Corporate governancs — Concepd and
Importance, Corporate philanthropy, Drivers of CSE. Indian Corporates and
5K Case dtwdies, Rokle of NGO in C5R, TSR and Sustamnobbs Developmant




Elective 1
Programme Name: M. Com { Business Management )
Course Name: Organisational Behaviour

MODULEL [ACREMMTS]

Unit! . Iritredustion and Evsduticn Otganriational Behaviou, Individaal and Group Plrocisees

2 Defnibon of Degaresional Behavear, Hestorical Development of OB, Homan Aelahoes
Managarenit, Disciphng of DE. Ewoluticn Sget of OB, Hodets of 08

bl Oefwmahcn gl Sesd of Bobvahon, Motvateeal Coment thecres- Maslow s Head ey
Theszery. Herzherg's Twss Fasioe Theony, Mlderfer s ERG Thaory, MoClefand' s Need Based B oded,
mmmmmmm ary Theory- Cogritiva
Evabsation Swory  Leaderhip — r%pu. . g frwand Sl i

1| matersbop hﬁlﬂwm

Umity: Foundation of Individual Bshaviowur

Factors affecing Indendml behaiord Personaity - Persoenal, Poyoholepical, Errsenrmenial
» and Organinaicnd Maciom, hﬂhﬂiﬂpﬁWﬁﬂh—Lﬂ
of Cortrrd, Type 8 and Type B Persraley. Machoys boresm, Seé r

bl Ferepbon Afbbhele Fadors infleenoing Pemepbon, Hanagng pomepbon  Prooess,
Partepiion and 08, Afiltvds — Malrs | GWmpoents | work molsnd dibekes | Barrerts 1o
altineleg! Clhange Measures (o aifiludicsl changs.

1

MODULE B ELREDNTE]

Umitd: Organisation Communiaation , Group dynamics & Bohaviour Outoomes

2] Tramsachonal Apakrms. Laberal Thnkng Oelpts Technegee, Powsr of Grapsyee Group
(i 55 AN Teps o roups,. DvsierTnd nan i of rolp Seaiour

| 1] Pogsl, PolSctl Coillisd - Sourses ol HW:F:&HH,EMIH.—
Lewel of Corfsck. Srateges for reschng PM

Umitd: Emorging Challen s

2l Stress Managemen & Ompororshcas Cuhurs - mﬂmm“mmg’i%w‘*&
mﬂunﬁwm Wmil‘_-llgﬂut-mﬂ'-ﬂﬂ
mﬂmm;ﬁdwmm

b ‘Woridoroe Deeersty ~ Conoept, Marapng Ceversity efieotvely;, Ethecal Beforanour mm workplas
Managng Effect o work ol oo



Elective 2

Programme Name: M.Com | Business Management |
Course Name: Tourism Management

e B
Linrt lintreshachinn Ba 1caram Management

i| Towmm Comnoepl, Charscienvies imporlsncs aml Types of Toursm,
Toimmsm inthmtry Comcepl, Suchos smd Comporents, Carvsr opbioem m
ToaEeim.

b Towksm Derfngtion Conodplt, Bamenls. Toudism Desfnation Planinemd
Fe oo and mgan e,

Linil 2T owrmimn Proafiecls, Afewrlicang and Fromarlon
a Todrem Produs Congeplt, Chascboristicos, Types, Tourksm  Frosokect
Fanmng- Meed Tomriam Poceng infliencang tachors,. Toomem Pricig
Podiaies,
nl  Todrenm Provmossory ienportance Flements of Tromesn Promaohon, Bole of
Fveriising, Promciscnasd Plan implemrsrrtation Prosedeers, ncreiide indly
s i

Mool

Uit 3 Trawel ayecy amd rtsimabional o
i) Trawel Agency and Tewr cpersiors DeSmahon amel (eMereomastion, Typss,
nprilaecry sl Funcdicom of e sy, Toonm bheworwses  welilegg
Droess, Tvees of doiirism orgamiaalien 10 e ol wp - Propieiorshdp.
Patnaiahip, Framnciesme
M Appreaad fom Mindsiny of Todrkem oned WATA,  Fomatonal Todrsm

Conoept, Importance, Roke of Inetmusors and organiesfiores mn promobing
InbEmertional Towrism WTTC | AT, TAAL ITDC.

Lineit 4T gaervsam D boama i
3} Capvrrmament morrtrees ior Tourmm Development and Promohon, Fachor
mbusrcing prowth of Towsm Industry m ineha Bajor Tounsm schemess
rfl {amremrmmet ol inda- Yiss on Areal (Vo) PRASALD Scheme HHIDAT




Elective 4

Programme Name: M. Com [ Business Management )
Course Name: Supply Chain Management

Urit 2Perspectve Supply Chain Manapement [SCM)

3] Global and Incizn perspectives- Measunng and analysing the value and
efficiency ofigiobal Supply Chain Metworks, Global market forces, Types of
global supplychain,

b} Customer Perspectives: Bconomic efiects of supply chains, Customer
values, Roke of customers and Ways oSmproving customer senices n
SCNL

Module 2

adl Concept and Process of Logistcs Management Thres (s, Reverse
Logistics, importance of Irvenbory Control, Bullwhip effect, Transport
Funchions, Forms of Transport Infrastructure, Warehowse Functions

by Importance of Consumer and Imdusinal GoodsPackaging Fachors
influencing Matenals Flanning, Preservation, Safety and Measures of
Materials Handling




Elective - 6

Programme Name: M.Com. (Business Management)
Course Name: Personality Development and Soft Skills
LK1 Personsirty Devslopment

o) Personadlty Definkion, Porsonality raits, Debemmiinangs. of Peroonadtty, Clasokn
ared moders Theores of Persoealiy- (orden Allpors Tral Theory, Myvs-
Fingq e Tywes Irafizminr

b | P st ey Dol ot 2 - il e B driaf imimporLanese | Hadih- Phiysecd, Bemial
cutbhurs, 9=l Conhdencs e inlepersonal relabom., esdershup shlls, Probism
witvirg, conflict reeohulion aoed decsion makionyg, s=clmevsmsen] meivelion, gl
witing aiwd risk Cabing

LT Pernonasiny s Fmniisns

&) Personad Asmmess, Asstpis BEehanmr | Lmohonsl Inislligsnce F e techor -
Pereumal Hyppens asd dresaing sermes, Posbarss and gesfures, Body Languegs,
o] marrmes ared Charactss buldng

b| Emsabinn inbedigenas, imielesual Gechent and Job Pericemances | Perosphion-
Meaning , Feslors iefucnaeng Peracpion | When poroepition talls, Leaming
Meaning, Thaorkes of Learming — Goalal beamibng thesory, Acinlorsemend ey, |
Types of refreivircement, Cogrisees leaminig, mekght eaming, sramen. b= amirg

MODULE 2 2 eradits
LT 1 Gaofl Gkl

af Defrution of So sklfs, ol Siolls W58 Herd Solls, $off Solls and Eulapls
intslbgeree, Hirmard Gardess Thesy of indredaals and Debeel Bmds of

Intsllgesce, Soll Skhlk - Lobesng Sk, Accerheemsns Shils
Coriueatiialion Shils, Diitmresnts of S0l Skl Aot ©oothiviid Gl aid
Etigusii=s,

LIKET-4 Efrpeettes. e Ao suncess

i Creatws thinkmg, Yeluss- nabors amd dassficstion of vslussarer d, s thetee,
wotial ol wpnlsd | fole o Becher o omedl sducaben of slieknbs,
Fressctabion sklls | Rols of Sooa medaa, Al snd Chet (FT o mof skl
develcpmenl, Hessarch and soft sklis

(=1 Buniness Elrgpelr axl socul Teeies MHebpefs mmpectiul
coirimuresalnen o mbeiveel, Rutiame Yiben Fw o wrile Applicaron i,
Hirg f0 faod interdews, et Lo Tollos @ Grouay Dicoussion ol Dabates |,

Job'C sresr suocews




Programme Name: M. Com [Business Management )

Course Name: Research Methodology In Commerce and Management
Module 1
Uit 1introducton to Research
3] Meaning of Research, Meed and Scope of Research in Social Sciences, Humanities,

Commerce and Management Types of research- Basic, Applied, Descnptve,




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester Ill
(To be implemented from Academic Year- 2017-2018)

Deductions u/s 80 and Exclusions from the Total Income

¢ Deductions: 80C, 80CCF, 80D, 80DD, 80DDB, 80E, 80U
¢ Exclusions: Exemptions related to Specific Heads of Income to be Covered with

Relevant Provisions, Agricultural Income, Sums Received from HUF by a Member,
Share of Profit from Firm, Income from Minor Child, Dividend




Revised Syllabus of Courses of
Master of Commerce [M.Com) Programme at Semester Il
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

1. Human Resource Management
SN Modules/ Units

1 | Human Resource Management

* Human Resource Man agemﬂnt (HRM). - Ennn:ept,. Traditional HRM v/s
- panisation Structure of HRM

*  Human Hemurce anning- nr:ep , : ecnr-rg HRP, Information
Management in HRP — HRIS (Human Resource Information System), Job
Analysis, Psychological and Behavioural Issues in HRP.

* Recruitment and Selection of managerial personnel - Factors affecting
recruitment process, Role of Recruitment agencies, Online process of
selection,

2 | Human Resource Development

* Training and Development - Designing of the effective training programme
Evaluation of the effective training programme, Challenges before trainers,
Management Development Programme — Technigues.

* Performance Appraisal- Process, Guidelines for conducting appraisal
Interviews, Ethical aspects in performance appraisal.

* Career Advancement and Succession Planning- Self-Development
Mechanism and Knowledge enrichment, Managing Promotion and Transfers,
Managing dismissal, Succession Planning- Problems and Issues, Culture as a

factor in Succession Planning..

3 | Latest Development in H.R.M. And Labour Legislation

* Industrial Relation Act — Prominent features and recent changes in Trade
Union Act 2016, Factories Act 1961, Industrial Disputes Act 1950.

* Prominent features and recent changes to Child and Women Labour Act
1986, Social Security Act 2016, Prevention of Sexual harassment Act, 2013.

* Prominent features and recent changes to Employees Acts like payment of
Gratuity Act 2015, Provident Fund Act 1952, Minimum Wages Act 2016 and
Payment of Wages Act 19591, Workmen Compensation Act 2014/E5] Scheme.

4 | Emerging Issues In H.R.M

¢ Health and Safety — Safety measures and safety programmes, Stress and its
Impact on Job Performance, Role of organization in ensuring mental and
physical health of employees

» Work life balance — Need and Importance, Employee Engagement, Managing
Millennials (Gen Y)

* Talent Management — Concept , Importance, Process, Talent Manageme
and VUCA Environment(Volatility, Uncertainty, Complexity, Ambiguity), H
Practices at Global level




Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester 1|
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

2. Rural Marketing

Introduction to Rural Marketing

* Rural Marketing: Concept, Scope, Nature and Evolution of Rural Marketing,
Rural Marketing Strategies-4P's, Rural Infrastructural Facilities —
Warehousing, Cold Storage, Logistics.

# Indian Rural Market: Profile, Rural Vs Urban Market, Importance of Branding,
Scope and Importance of Transportation Networking in rural markets,

*  Problems of Rural Consumer: Adulteration, Short Weight and Measures,

Unfair Warranties and Guarantees, Unreasonable Pricing, Challenges and
Future of Rural Marketing

Consumer Behaviour and Rural Marketing

= Consumer Behaviour: Characteristics of Buying Behaviour- Awareness,
Understanding, Consumer Purchase Decision, Importance of Rural Marketing
Communication, Salesmen Influence.

* Government Schemes: Rural Development Programmes and Schemes of
Government, Entreprenuership Development Programme, Role of Food
Corporation of India (FCI), Role of Khadi and Village Indystries Commissign (KVIC).

* Role of Banks in Rural Marketing: Role of Agricultural Cooperative Banks,
Commercial Banking for Rural Marketing

Agricultural Marketing

* Agricultural Marketing- Importance, Prospects and Issues, Role of
Cooperatives and Self Help Groups (SHG) in Rural Marketing

« Commodity Boards: Role and Contribution of Commodity Boards in
penerating revenue to povernment and employment In rural India.

= Agricultural Exports: Composition and Contribution of Agricultural Exparts in
generating revenue for India- Food Grains, Organic products, Marine
Products, Role of Agricultural & Processed Food Products Export
Development Authority (APEDA)

Recent Trends in Rural Marketing

s E- Commerce: Imporiance of E-Commerce and Impact of E- Marketing on
rural consumers, Concept of Digital Village, Role of Social Media in rural

marketing.

Project Shakti, Web-casting-online training and guidance to farmers.
+ Online Marketers: Role of Online Marketers, Growth and Challenges




Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester il
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

3. Entrepreneurial Management
Modules/ Units

Entrepreneurship Development Perspective

= Entrepreneurship — Concept, Factors affecting growth of Entrepreneurship,
Types of Entrepreneurs, Requirements of Entrepreneurial structure.

* Entrepreneurial Culture -Elements of culture, Steps to change Entrepreneurial
culture, Entrepreneurial v/s Administrative culture,

* Theories of Entrepreneurship- Schumpeter Dynamic Entrepreneurship
Innovation Theory, Theory of High Achievement by McClelland, Theory of
Personnel Resourcefulness

Creating Entrepreneurial Venture

¢ Entrepreneurial Environment- Significance, SWOC Analysis, Problems of
Entrepreneurship

+ Financial Analysis of Entrepreneurial Venture- Significance, Tools of Financial
Analysis, Sources of development finance

= Social Entrepreneurship- Features, Importance, Arguments (for and against)
Social Entreprenaurship, Women Entrepreneurs — concept and special
Government schemes for women entrepreneurs in India.

Project Management

s Project - Concepts and Classification of Project, Search of Business Idea,
Project Cycle.

* Project formulation—-5teps for project formulation, Project Design and
network analysis — concept and network analysis techniques: PERT/ CPM.

+ Project Management — Concept, Phases, Project identification and Project
Feasibility Analysis.

Assistance and Incentives for Promotion and Development of Entrepreneurship

s |ncentives — Need, Promotion and development Entrepreneurship-Types of
Assistance and incentives -Fiscal, Financial, Promotional, Marketing, and
Organisational.

*  NPSD - National Policy for Skill Development and Entrepreneurship 2015,

+ Institutions in aid of Entreprenceurship Development - The National inst
for Entrepreneurship and small business development, District industn
{DIC), National Alliance of young Entrepreneurs




Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester Il
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

4. Marketing Strategies and practices

Market Environmental Trends & Building Customer Value

 Environmental Analysis: Analysing the Macro Environment, Theories of
Marketing- PESTLE Analysis, VRIO Analysis, Porter's Competency Model, and
Customer Percaived Value [CPV).

* Customer Value: Applying Customer Value and Satisfaction, Customer
Relationship Management {CRM)- Concepts and Technigues

* Customer Loyalty: importance, Consumer Behaviour — Impact of Personal,
Cultural, Social and Psychological Factors.

Recent Trends in Marketing Strategies

» Emerging Strategies: 21° Century Marketing Strategies, Global Marketing
Strategies, and Strategies for Entering Emerging Market.

* E-Marketing: Concept, Pros and Cons, Digital Marketing — Concept and
features, Experiential Marketing — Concept and features, Hospitality
Marketing Management.

o Social Marketing: Social Marketing - Importance, Barriers, Trends in
arketing Practices in India and across Globa.,




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester Il

(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

5. Organizational Behaviour

Foundation of Individual Bahaviour

Factors affecting Individual behaviour- Personal, Psychological, Organisation
System, Environmental.

Personality& Perception — Nature of personality, Determinants of personality,
Personality Traits., Factors Influencing Perception, Managing perception
Process, Perception and OB

Attitude — Nature , components , work related attitudes , Barriers fo
attitudinal Change, Measures to attitudinal change.

Group Dynamics and Behaviour

Group — Types of groups, Stages of Group Development, Group Decision
making — Advantages and Problems.

Work place behaviour — Determinants of Group Behaviour, Power and Politics
—Sources of Power, Types of Organisational politics.

Conflict — Levels of Conflict, Strategies for resolving Conflict, Guidelines for
effective negotiation.

Emerging Challenges

Stress Management — Sources, Effects, Strategies, Stress and Performance.
Organisation culture — Cultural Dimensions, Creating Organisational Culture,
Maintaining Organisational Culture.

Workforce Diversity — Concept, Managing Diversity effectively, Ethl{:a-l
Behaviour in workplace, Managing Ethics at work place.




Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester Il]
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

5. Organizational Behaviour
Maodules/ Units

Overview of Commercial Banking in India

A} Overview of Commercial Banking in India - Role and Functions of Commercial
Banks, Introduction to Bank Management, Management of Banks in Rural Areas.

B} Customer Relationship Management in Banks - Meaning and Objectives of CRM
in banks, Strategies for Expanding Customer Base, Banking Ombudsman Scheme,
Customer Retention, Handling Customer Grievances

C) Services to Different Categories of Customers - Retail, Corporate, International
and Rural.

Credit Management in Banks

A) Credit Management in Banks — Principles of Sound Bank Lending, Loan Palicy,
Compliance with RBI guidelines, Credit Appraisal and Credit Decision Making,
Monitoring and Review of Loan Portfolio, Management of Non-Performing Assets
(NPAs), Classification of NPAs, Debt Restructuring- SARFAESI Act, 2002.

B} Bank's Investment Policy — SLR Requirements & Non-SLR Investments, Nature
and Significance of Investmant Management in Commercial Banks, Fundamental
Principles of Security Investment, Management of Security Investment, Reviewing
Investment Portfolio and Organization of Investment Function in Bank

Human Resource Management in Banks

A} Human Resource Management in Banks — Importance of HRM in Banks, Policies
relating to Human Resource Development in India, Selection, Tralning, Pay
Structure in Public Sector Banks and Private Sector Banks , Workers Participation

in Management, Motivations and Morals, Performance Evaluation, Promotion,
Transfer Policy and VRS schemes in Public Sactor Banks

Evolving Trends in Modern Banking

A) Evolving Trends in Modern Banking — Internet Banking, Maobile Banking, EFT
services, Outsourcing of Non-core Services, Mergers and Acquisitions in Banking
Sector.

] Financial Inclusion — Need and Importance of Financial Inclusion, Micro Credit
SHGs, RBI Guidelines for Micro Credit, Portfolio Securitization, SHG-2, NRLM and
SRLM, Priority Sector and its Classification.




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester IV
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

2. Advertising and sales Management

2 ‘ Creativity, Social and Regulatory Framework of Advertising

* (Creatimty &Research:Developing advertising copy - print, broadcast and
digital media, Pre-test and post-test methods.

* Society: Socioeconomic contribution and criticisms of advertising,
professional courses and careers in the field of advertising

*  Regulatory framework of advertising: Legal Framework of Advertising, Role of
Information and Broadcasting Ministry (IBM), Self-Regulatory Bodies —
Advertising Standards Council of India(ASCl) and Indian Broadcasting
Foundation(IBF)




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester IV

(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

5. Management of Business Relations
3 | Employee Relationship Management

Employee Relationship Management - Concept, Objectives of Employee
Relations , Approaches to Employes Relations,

Role of Employee Relations Manager, Prospects & Importance of Industrial
Relations, Problems & Challenges of Employee Relations, Key Drivers for
shifting from Industrial Relations to Employee Relations,

Strategic Framework for ERM, Factors influencing ERM, Essentials of an
effective ERM, ERM strategy.



Semester- 1

Course Code :PAFTNMP 101

WRITING FOR MEDIA
Unmii-1
Introduction to Screcn writing :Introducing the Art of Screen wnting, Preparing 1o Think
Wirsually,

L mid-11

Thee At amd orall of Sereen wrsline ; Diving In o the Scereen wriler™s M, Approschung
Scroen mmting and Crafl, Breakang Do the Elements of a Story, Unpacking Your [dea.

Umid -111
The Farma to factery : Mot Part 1 : Beginnmgs, Mod Past-11 : Middles, Plog Part-110 : Endings.

UitV
Are of Chnrscterization :Chamcier Bualdmg. Constrocting Chynamae Dnalogus, The
Momitrahtonal Film, Maintaning an Audience’s Trus)

| mid-%

Scripd & Screemplay Fundamentals : Tuming Y our Story imto a Sangpl, Mapping Oul Y car
Scroenplay, Sarviving Writer's Block. Formatting Your Screen play, Potting It Together:
Structonmg Y our First Oreft, Take Two: Rewniong Y owr Senipe, Adopinison and Collshoration
Two Alcrnate Ways io Worke

| mii-¥1

Writimg for the intermet: How intemet wriling is different from conventional wmiting, Blogging.
Reputanon mesmsgement., Development of Blogs, Winiing for social medin, Wniting for SE0 &
AW




Course Code :PAFTNMP 206

NEW MEDIA THEORY AND PRACTICE

L%ET-1: VISHINS HISNTOKEIES, METMATIOMN
Vissons

Histaires

Medation

I'NIT=2 : TECHNOLOGY : ARTEFACTS, SYSTEMS, DESHGN
Pechmdogy aml Hocedy

Commumicabon Techmologices in Transition

Cromnpisiars w Madia

LSIT- 3 PRACTICES: INTERACTH, IDENTITY, CULTURE

Inileras e C ompater-Modialed Comnmunicalim
o D T B TS R T T T

|[demtity and Sclf
Evervdmy Thomeestic Contexts of New Medma
Mew Modm and Cultaral Prachcoes

UNIT- 4 SOCTAL INSTITUTIONS, STRUCTURES, ARRANGEMENTS
Informatson Socicty: Debates

Folicy. Lam and Regulabon

New Medua Economics and Markets

Folines and Posagr




Course Code :PAFTNMP 206

NEW MEDIA THEORY AND PRACTICE

Tims- 101

Lighting. A Ferspoctive on - Whal ook g goed protune pams played by oommgosnioa, Lghl,
coniras and drama. Light-commast, ¥olume, V'ereground, Mid preuns, [Background, 'ropandqaity

Thetaree, Colour, Anple, Thmamee imenlved in masienachonn-Selting dynamisea in

wrc Lo Crsnlingg s leAn.

| imit- 1%
At ul Film Makmy, A Fespective on - Uderssmading the Imperiumce sl poser of smlioviseil

communizalinn, Ficture Corepreetioens, Qualine of molinn pehee Sense of Tensen and
Surprea, Feleasily ol Do, Fealily o bwee with viewsn loan one healios o watlern, Howr &
#are a sl and 6 movie, Imperman of ISong. makeuy, SEOPemees. S0 COnT oL, Lefircs: al Fims
— &ctwnn, Homor, Romones, Social, Soi-1A, Futmmistie, War, The film pipe bee Creaeree Proces
Corcept- Rescanch- sdiotson- Studunng s Story-Sunry Bambay- Chesdems-soroen play-
Dialogues Castiog Soot Edil Ko Recopdug Fioml Pao OV E Understanling e peeds ol
cimornan prapher S oend desipreredrior < lien sorvsing exconon, | ke Sk pipo line-'roscueios

Process, Fnmmalins ol Teame | nesbion Sureeyp-Anddteons-Flanmng #e shool -Presduction

Managenrzel Hiviog of [l Coul Conlivl Mungny cros & gl

limit- &

Threche’- Conducior ol an Aalio Veual mschestra: Whal # moes ko be a Dhirecke |, Mamgng
crewrely of oelleagues and manogng o creols e e, Understasding of roles £ regpoasibilities
o lhe tew, Unlosiumliong e Enslivml Aspocl & Tecknokoyical Aspecis of, Aok,
Cinemaicgrapher. Bdvar, Music Direcion, Scurd Enpoecr, Makeup Man, How o boing the
cifiects of moms & meters fogrther

| I mit- ¥l
Husds on teuls [or & Chineche, & F-.|:||!:|.Ii'|'-: Ui -How & be crealive, whal dosss cozalivily mcan,
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Course Uode [FAF1INME 315
MARKETING AND PUBLICITY DESIGN
Objectives:

To introduce the concept tofilm marketing and publicity design.
Toeducateabout the importanceof marketing intoday’s world.

To help understand the various tools neededfor marketing and publicity design.
To leamaboutthe marketing planandmarket research.

To helpget msight into consumer consumptionbehavior.

38

Unit-I1: IntroductiontoMarketing: Importanceofmarketing, defmitionof
marketing scopeofmarketing. functions

ofmarketing, marketinganditsrelationtothebusinessfunctions, difference
betweensalesandmarketing. Key marketingterms, andconcepts-need,
want.demand.exchange, marketingmyopiaandmarketing orientations, distinction

betweensellingandmarketing. Marketing Mix, 4Ps, 7Ps, 4Cs.

Unit —11:Marketing Environment: Company sMicroandMacro Environment andthe
changeshappening.Challengesduetoenvironmentchanges. Analyzingthe environment-
Porter’s5forces, PESTLE, etc. Dealingwith competition [dentificationandanalysisof
competitors. Respondingto the Marketingenvironment, Marketing Research, Definition,

Marketing Research
Process MarketingIntelligenceSystem,ComponentsoflntelligenceSystem. DataMiningandWareh
ousing.

Unit ~111:Consumer Behavior:Introductionandimportance,
modelofconsumerbehavior.characteristicsaffecting

consumerbehavior. Buyerdecisionbehavior-consumer. Psychology. Buyerdecmmpmmhdupn
onprocess, Domestic buyer behavior, industrial buyer behavior.




