SEMESTER V
COURSE CODE COURSE NAME and DETAILED SYLLABUS
BAMMC E]ML 18508 MEDIA LAWS and ETHICS
¥ To help students undcrstand thc laws that impact the media
A 2. To develop an understanding of the ethical responsibilities of the media :
. 3. To help students appreciate the challenges of fake news and misinformation in a new
changing ecosystem of news and information.
MODULE DETAILS LECTURES
‘ 1| Laws relating to media freedom: provisions, status and case studies 08
6. Article 19 (1) (a) of Indian Constitution 01
' 7. Article 19.2 01
' 8. Defamation -sections 499,500 02
L % Contempt of Courts Act 1971 0z
: 10. | Public Order - sections 153 AandB,295A.505 02
2| Provisions in the Act, challenges in its implementation, case studies | 12
B Sedition ( IPC124A), Obscenity (IPC292,293) 03
3 Contempt of Parliament 02
3. Official Secrets Act 03
( 4, Whistleblowers Protection Act 02
. 5. Press and Registration of Books Act 02
3| Provisions in the Act, challengesin its implementation, case studies | 10
X 1. Right to Information Act 03
‘ 2. Information Technology Act 06
i 3. Right to Privacy and its violation by media 02
2 4, Indian Evidence Act and its relevance for the media 02
g 5. The Copyright Act, the application of copyright, fair us, the 03
¢ incentive theory of copyright, damages and penalties
: 4 Media Ethics 08
4 B Why ethics is important? Social responsibility of media 01
: F Core principles of journalism: Accuracy, Independence, 01
Fairness, Confidentiality, Humanity, Accountability,
Transparency
. A Confidentiality and Public Interest ,Conflict of interest, 02
‘ 4, Ethics and sting operation 02
: D Emergence of Alternative News Portals (e g: Alt News) 02
: 5/ Self -Regulation and Fake news 10
[ ; Different forms of Regulation: State Regulation, Self- 02
Regulation, Co-Regulation
2. Press Ombudsman: Readers’ Editor- its significance. 02
Regulatory practices in Developed Democratic Countries
3. Role of journalist to combat digital fuelling of disinformation, | 02
misinformation and mal information,
4, Is transparency the new objectivity? Sieving propaganda from | 02
new.
5. Sourcing and Verifying News; Ethical journalism the weapon 02
to combat information disorder. / @\
‘:‘ .
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| COURSE: INVESTIGATIVE JOURNALISM
COURSE CODE BAMMC DRG-502
PAPER DRG (COMPULSORY ) j
TOTAL MARKS 100 (75:25) ; el
NO OF LECTURES | 48 A0

SEMESTER V s e {

COURSE CODE COURSE NAME and DETAILED SYLLABUS |
BAMMC DRG-502 INVESTIGATIVE JOURNALISM |
COURSE OUTCOME

1. Understand the role of investigative reporting in modern journalism

2. To learn to conductinvestigative research in an ethical manner.

3. To create and write excellent investigative stories for media.

4. To acquire advanced investigative journalistic skills

5. Learner will acquire the ability to understand and analyse the key areas of
investigative journalism even with limited resources.

MODULE TUPILS DETAILS LECTURES
CAREERS and OPPORTUNITIES IN INVESTIGATIVE
JOURNALISM
1 INTRODUCTION e  Whoisan Investigative Reporter, 10
TO Role of an Investigative Reporter
INVESTIGATIVE e  Qualities and essentials for becoming
JOURNALISM an investigative journalist, career

and opportunities
. Centre for Investigative Journalism
(CIJ)
. Ethical/unethical use of sting
operations
DATA COLLECTION
I SOURCES ¢ Records and the Confidentiality of 10
Source
e Issues of contempt, defamation
e Right to Privacy and Official Secrets Act
e Whatis evidence?
e C(Case Study: Panama Papers and
Watergate Scandal

DESIGNING THE STORY
11 FINDING and e Observation 10
WRITING YOUR e Planning techniques
STORY e (Cultivating sources
* Developing the project




_Media Sport: edited by Lawrence A, Wenner, London and New b 1] ¢ IR
BOS SYLLABUS COMMITTEEMEMBERS

Prof. Gajendra Deoda (Convener)

Mr. Mahesh Patil (Subject Expert)

Miss. Amruta Bane (Subject Expert) L —————— S

PROGRAM BAMMC

YEAR | TYBAMMC-JOURNALISM : g .
SEMESTER VI

COURSE: CRIME REPORTING

COURSE CODE BAMMC EJCR 2B 606

PAPER 6 DSE2B (ELECTIVE) }
TOTALMARKS 100 (75:25) 11
NO OF LECTURES 48 |

SEMESTER VI \

COURSE CODE COURSE NAME and DETAILED SYLLABUS \
BAMMCEJCR 2B 606 CRIME REPORTING 5
Course objectives %

Indian Journalism has progressed significantly. Despite the fact that print media is still at the bleeding
edge of remarkable work in Indian news coverage there are sure faces in the advanced media that
motivate you to take up news-casting Their trustworthiness, coarseness, and determination are
characteristics that make them few of the best Indian writers over the most recent few decades.
Composing or covering news isn't as simple an accomplishment as we might suspect it might be. There isa
great deal of elements included while covering a news piece, either in printor advanced. In any case, there
are sure identities in the Indian news coverage world that cross all deterrents and hindrances and think of
an approach to convey the news to India and the remainder of the world with most extreme
trustworthiness. Students will learn the art of covering news as well as have a thorough learning of

criminal journalism in this subject,

UNIT TOPIC

LECTURES

| The ethics of crime and justice coverage:

Fairness and objectivity, sensationalism and integrity
conflicts of interest

Interesting versus important.

Balancing justice:

justice to victim and the accused

No assumption of guilt or innocence.

10

11 Law enforcementmachinery:

Structure and hierarchy. Different entities: police, ATS, SBI, CID, SID,
SRPF, Para-military forces, Rapid Action Force etc.

» Understanding the Police system:

e Introduction to IPC

e Important sections of IPC.

.V......V

» Sensitivelawand order situation:

Terminology and jargon, procedures of registering a crime. Prisons and jails.

10




(
[T ] 5.Case Thical Issues in reporting/ Credibility of Reporters. 10
ies Follow-up Story |
<l alism and its comparison with other forms.

Yellow Journ
Rafale scam
Agusta westland case

PNB scam (Nirav modi)
National Herald

Panama case

Bofors scam

Watergate scam

The Case studies are to be
done by reporters. The too
sections from 1 to 11 shoul

studied in the light of coverage
Is and techniques learnt in earlier
d be applied in studying these.

[ Internal Assignments

Suggestions : There should be unifofmity in the

yardsticks for internal assessment of
Reporting and emphasis should be on the
field work/assignments rather than just
objective questions. The coverage of the
original news-stories, even in mock
environment, be given priority. The
knowledge of basic beats can be tested
through the application.

REFERENCES:
1. Aggarwal. VirBala, Essentials of practical journa

Delhi.
2. Brunus, Lynette Sheridan, Understanding Journalism,
3. Lawrence, Alders Lorenz and JhonVivan, News Reporting and Writing

New Delhi.
4. Pant N.C. and Jitenderkumar, Dimensions of Modern Journalism. (1995) Kanishka Publishers, New

Delhi. 5. Verma. M.K, News.

lism. (2006) Concept publishing Company, New

(2002) Vistaar Publications. New Delhi.
(2006) Pearson Education,

BOS SYLLABUS SUB-COMMITTEE MEMBERS

Prof. Gajendra Deoda (Convener)
Prof. Santosh Gore (Industry Expert)
Prof. Amruta Bane (Subject Expert)
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5 Media Ethics and Social Responsibility 09
1. Why Ethics What is ethics? And why do we need éthics? 01
02

Code of conduct for journalist

2. Ethical 1.
responsibility 2. Conflictof interest
of journalist 3. Misrepresentation
4. Shock Value
3. Fake News 1. Post -truthand challenges of fighting 2 |
fake news
2. Techniques of fact verification
3. Ethical e 4. Violation of ethical norms by 02
responsibility advertisers
ofadvertisers 5. Case Studies
6. Stereotyping Stereotyping of minorities, women, senior 02 S
citizens, regions, LGBT
Total Lectures 48
Syllabus Sub-Committee
1. Prof.Renu Nauriyal (Convener)
2 Prof. Mithun M Pillai (Subject Expert)
3. Prof.Bhushan M Shinde (Subject Expert)
Internal exercise: 25 Marks
rnal exercise Is generate interest and awareness about new issues relating
|

The objectiveof inte
edia responsibility

to media laws and m

Sr.no. Proiect/Assignment Reason/]ustification

1. Field Group presentation Exposure to the real world of law and challenges of it
team work

work based on field visit
eg. visit to court
f perception and expression

This would demand clarity O

" 2.Group On current issues
discussion relating to media law
‘st R SRR WP S L
3.Test Based on the syllabus To test the knowledge about the topics covered.
References:
ws, Prentice Hall.
ulations in India, AMIC Publication.

1. Basu, D.D. (2005). Press La
2. lyer,V. (2000), Mass Media Laws and Reg
3. Thakurta, P.G. (2009).Media Ethics, Oxford Uni
4. Duggal, P. (2002). Cyber law in India, Saakshar
5. P.B.Sawant and P.K. Bandhopadhyaya- Advertising L

publishing Co
Media Laws: BY

versity Press.
Law Publications
aws and Ethics -

Universal Law

Dr S R Myneni, Asian Law




COURSECODE

BAMMC EICI2B601

To stress the importance

professional.
e Tounderstand the role of media as

to bring social progress.

———————

MODULE

TOPICS

of social economic political

suM’us‘rnnw_ s S
COURSE NAME and DETAILED SYLLABUS
CONTEMPORARY ISSUES

aspects of the soclety as 4 media E

a strategy to create awareness on various issues and mobilise |

DETAILS = THACTURES

SOCIALMOVEMENTS e
(12)

SOCIALMOVEMENTS
AND PROGRESS FOR
SOCIETY

Define Social Movements, Elements, Types
and Stages of Social Movements.

Social Movements with reference to Tribal,
Women, Farmers, Untouchability, Cultural,
Environmental (with special reference to
“Swatch Bharat Abhiyaan”) |
e Developmental issues- displacement and :
rehabilitation.

GROWTHAND DEVELOPMENT

ECONOMIC GROWTH
AND DEVELOPMENT

(14)

e Economicissues in India.

e Industry and Economic Growth - Factors,
challenges, industrial robots and employment, ﬁ

e Agriculture and economic development- :
Factors, challenges and measures. :

e New age skills - Make in India, trends and |
challenges.

e Entrepreneurship and its relevance.

¢ Tourism-trends and challenges

e Regional aspects- Role of MIDCin economic ‘.
development of Maharashtra, Special Economic
Zone, Food Security Act’2013

POLITICS

I11

POLITICSAND
SOCIETY

e Crime and Politics (12)

e Role of whistle blower

e  Corruption- causes and remedial measures

e Role of political parties and its impact on
political system.

e  Changing trends in politics- Functions,
features, agendas, majority vs coalition
government.

e Terrorism - causes, consequences, remedial
measures.

SOCIAL WELFARE SCHEMES

v

SOCIALWELFARE
SCHEMES BY THE
GOVERNMENT OF
INDIA

e With reference to women and child (any
five)

e Commerce and Industry (start-up India
hub, scheme for IPR-creative India and
innovative India.




Sr.No. | ProjectAssignment Reason/Justification ' ' 4
Creating Indents for Television, Movies or Online Videos.

This project creates understanding of animation and
how kinematics works with the elements, Allr:ws" deeper
understanding of communication with simple objects. J

(Logos and Text)

01 Animated Logos and
Kinematic Typography

Program BAMMC ]
Year SYBAMMC I
Semester I ]
Course: CORPORATE COMMUNICATION and PUBLIC RELATIONS l
Paper 02 (DSC-C1) COREV ]
Course Code BAMMC CCPR-302 J
Total Marks 100 (75 :25) l
Numberof Lectures | 44

Course Outcome:
1. To provide the students with basic understanding of the concepts of corporate

communication and public relations. j
2. To introduce the various elements of corporate communication and consider their roles in

managing media organizations.
3. To examine how various elements of corporate communication must be coordinated to

communicate effectively intoday’s competitive world. :
4. To develop critical understanding of the different practices associated with corporate

communication with the latest trends and social media tools.

COUESE CODE COURSE NAME i
BAMMC CCPR-302 | CORPORATE COMMUNICATION and PUBLIC RELATIONS
Syllabus
Module Details Lectures

1 Foundation of Corporate Communication 14

1.Introduction to Meaning, Need and Scope of Corporate

Corporate Communication towards Indian Media 02

Communication Scenario

2.Keys conceptin Corporate Identity: Meaning and Features,

Corporate Corporate Image: Meaning, Factors 06

Communication influencing Corporate Image, Corporate

Image creation sustainability and restoration
(Online and traditional) Corporate Reputation
and Management: Meaning, Advantages of
Good Corporate Reputation.

3.Ethicsand Law in Importance of Ethicsin Corporate
Corporate Communication, Professional Code of Ethics, 06
Communication Mass Media Laws: Defamation, Invasion of

Privacy, Copyright Act, Cyber-crime and RTI.
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3. Brand Product class, Consumer segmentation, Perceptual 02
Positioning mapping, Brand benefits and attributes, Corne
stones of positioning strategy Basis A
NDING LEVERAGING ,STRATEGIES, EQUITY , MODELS [ 08
1. Brand Line, Brand extension, Types of Brand Extensions,
Leveraging their advantages and disadvantages, Moving up/
Down, Co- branding
2. Brand Multi- branding, Mix branding, Hierarchy-
Strategies Building
Equity at Different Hierarchy Levels, Brand
Product
Matrix, Brand Architecture- Breadth of a Branding
Strategy, Depth of a Branding Strategy.
3.Brand Equity Elements/  Sources. Measurement. (Brand
and Models awareness,
Brand loyalty) Models: Yand R - Graveyard model
Brand Asset Valuator, Brand Equity Ten, Inter
brand Equity brand
ﬁ "BRAND BUILDING THROUGH IMPERATIVE, GLOBAL AND 10
| CORPORATE IMAGE ' ' A
1. Brand Co-ordination across organization,. Co-ordination
Imperatives across geography, Re-branding, revitalizing, Rural
: Advertising and brands.
2.Global Brands | Emergence of global brands, Advantages and
Disadvantages, Global leadership brands and
position,
Globalization
3.Corporate Corporate Image in Contemporary Management,,
image Advertising and Corporate Image
Building through
brands
4 | BRAND BUILDING THROUGH CSR ,BRANDS TO DIFFERENT 10
| SECTORS, BRAND LIFE CYCLE
1.Brand CSR as partof business environment management,
Building How CSR activities can be used for Brand Building
though ,Social activities other than CSR to enhance the
Corporate brand
Social T
Responsibility é/ﬁfﬂ‘;&\%
2. Conception Important factors in conception and various 2\
and stages of ' o /3]
Growth growth and maturity of brands with various case
studies
3.Branding in Customer, Industrial, Retail and Service Brands
Different
Sectors
TOTAL NUMBER OF LECTURES 48
INTERNALS (The objective of internal exercise is to help the learner acquire skills)
25 MARKS
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Sr. No. Modules / Units . \

1 Business and its Environment \

a) Business Objectives, Dynamics of Business and its Environment, Types of
Business Environment
b) Environmental Analysis: Importance, Factors, PESTEL Analysis, SWOT Analysis

2 Business and Society \

a) Business Ethics: Nature and Scope of Ethics, Ethical Dilemmas, Corporate

Culture and Ethical Climate
b) Development of Business Entrepreneurship: Entrepreneurship and Economic

Lo __‘,_?*-_, 2lC ment, Micro, Small and Medium Enterprises Development (MSMED)
Act, 2006, Entrepreneurship as a Career Optuon

N
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Modules /Units

Globalisation and Indian Society

Understanding the concepts of liberalization, privatization and globalization;Groth
of information technology and communication and its impact manifested in
everyday life; Impact of globalization on industry: changes in employment and
increasing migration; Changes in agrarian sector due to globalization, rise in

corporate farming and increase in farmers’ suicides.

2 Human Rights
ey Concept of Human Rights; origin and evolution of the concept; The Universal
Declaration of Human Rights;Human Rights constituents with special reference to
Fundamental Rights stated in the Constitution
3 Ecology
Importance of Environment Studies in the current developmental context;
Understanding concepts of Environment, Ecology and their interconnectedness;
Environment as natural capital and connection to quality of human life;
Environmental Degradation- causes and impact on human life;Sustainable
deveiopment- concept and components: poverty and environment
4 Understanding Stress and Conflict
Causes of stress and conflict in individuals and society, Agents of socialization and
the role played by them in developing the individual; Significance of values, ethics
and prejudices in developing the individual, Stereotyping and prejudice as
significant factors in causing conflicts in society. Aggression and violence as the
public expression of conflict
5 | Managing Stress and Conflict in Contemporary Society

Types of conflicts and use of coping mechanisms for managing individual stress:
Maslow’s theory of self-actualisation:Different methods of responding to conflicts in
society; Conflict-resolution and efforts towards building peace and harmony in
society
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Modules / Units ity £

(a) N&ture of Contrart

(b) Classification of Contracts

(¢c) Offer and Acceptance

(d) Capacity of Parties to Contract
(e) Free Consents

() Consideration

(g) Legality of Object

(h) Agreement DeclaredVoid

(i} Performance of Contract

(1) Discharge of Contract

(k) Remedies for Breach of Contract
(I} Indemnity

(m) Guaramee

(n) Bailment and Pledge

(o) Agency

2 Sale of Goods Act 1930

(a) Formation of Contract of Sale

(b] Goods and their Classifications
[c] Price, Conditions and Warranties
' (d} Transfer of Properties in Goods

' (e) Performance of Contract of Sales |
() Unpaid Seller and his Rights
(g) Sale by Auction |
[h} Hire Purchase Agreement

3 w mm M 1881

{a) Definition of Negotiable Instruments

(b) Features of Negotiable instruments

{c} Promissory Note

(d) Bill of Exchange and Cheque

(¢) Holder and Holder in due Course

| {f) Crossing of a Cheque

g) Types of Crossing

{h) Dishonour and Dlscharge of Negotiable Instruments
(a) Sahent Features

[b) Definition of Consumers
(c}] Deficiency in Senvice

(d) Defects in Goods

et e A ——
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Sr. No Modules /Units

1 Globalisation and Indian Society

Understanding the coné_epfﬁ -of -I‘beraliza-tlon, privatization and globalization;Growth
l of information technology and communication and its impact manifested in
| “veryday life; Impact of globalization on industry: changes in employment and

iNcreasing migration; Changes in agrarian sector due to globalization; rise in
corporate farming and increase in farmers’ suicides.

2 Human Rights
Concept of Human Rights; origin and evolution of the concept; The Universal
Declaration of Human Rights;Human Rights constituents with special reference to
Fundamental Rights stated in the Constitution

3 Ecology
Importance of Environment Studies in the currem developmental context;
U”dﬁ"“rmndiﬂg cencepts of Environment, Fcology and their interconnectedness:
Environment as Natural capital and connection to quality of human life,
Environmental Degradation- causes and impact on human life,Sustainable
development- Concept and components; poverty and environment

4 Understanding Stress and Conflict
Causes of stress and conflict in individuals and saciety; Agents of socialization and
the role played by them in developing the individual: Significance of values, ethics
and prejudices in developing the individual; Stereotyping and prejudice as
significant factors in causing conflicts in society. Apgression and viclence as the
public expression of conflict

5 Managing Stress and Conflict in Contemporary Saciety
Types of conflicts and use of coping mechanisms for managing individual stress;
Maslow’s theory of self-actualisation:Different methods of responding to conflicts in
society; Conflict-resolution and efforts towards building peace a |
SocCiety
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1 Introduction To Management

mp‘i.‘b'.»n A .fvh;é | (11)

e —

. Management- Concept, Nature, Functuons, Managerial  Skills &
Competencies

* Evolution of Management Thoughts

Classical Approach: Scientific Management - F.W.Taylor'sContribution
Classical Organisation Theory: HenriFayol's Principles

Neo Classical: Human Relations Approach - EltonMayo'sHawthorne
experiments

nl . Modern  Management  Approach-PeterDrucker's  Dimensions  of

Management, Indian Management Thoughts: Origin & Significance of Indian
Ethos to Management.
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Coneopt of Commenication: Memm;, Definition,  Process, Need,

FeedbackEmergence of Communication as a key corcept In the Corporate and
Glabal worldmpact of technological advancements on Communcation

Channels and Objectives af Communication Chanmets-

Formal and nformal- vertical, Herlzoetal, Dvagoral, Grapevre

Objectives of Communication: information, Adwce, Order and Instruction,
Persuasion, Motivation, FducationWaming, and Roosting the Morale of
Fmployeesia beial introdiation 1o the<e pijectives to he ghen)

Metheas and Meodes of Communication:

Methads: Verbal and Nonverbal, Characteristics of Vernal Communicarion
Characrenistics od Non-weetad Cammunicaran, Rusness Fligueite

Maodes: Telephone and SMS Communication 3 (General introduction to Telegram
o be given) Facsimile Commusnication |Fax)

ffﬁ\pnwﬂ ardd F- ¢ oenmanicalinm Video and Saredire Conterending

e e g —————"
T Mt S P

ﬂﬁstadn to Communication in Business Werld

Problems in Communication fBarriers to Communication:

Physical) Semantic/Langissge |/ Socio-Cilrurad | Pogrnalagical / Rarrers, Ways 10
Ohvercame rhese Rasriors

Listening: Fmportance of List=ning Skills, Cultrabrg pood Lstenng Skl —4
Intradiection 1o Busiress Ethics

Corcept and Interpretation, Impanance of Fusiness Frhics, Personad Integrity 21

the workplace, Business Lthics and media, Computer tthics, Corporate Socs
Respansihilitg

Teachers can adopt a3 case shady approach and address ssues such 25 the
following =0 as o orient and sensboe the :tudent commuonity o actual busingss

practaes:
Surmngate Adeertising, Patents and Intellectial Property Rights, Dumping ot

Medwal/L-wast=
Human Sghts Violstions and Disoimerstion on the bass of gendes, race, caste,

refigian, appearance and sexual arlentatian at the warkplace
Firacy. inaurance, Child Labuowr

Theory u-f szsineﬂ Letter Writing:
Parts, Structure, Layouts—Full Biock, Modified Block, Serms - Bock Prinoples of

Fifective Letter Writing, Principies of effective Emall Wiriting,

Persconel Corresponcence:
Statenent of Purpose, Job Application Letter and Resume, Letier of Acceptance of

loi Offer, Letter of Resigration




Human Rights Volations and Redressal '

A. Stheduled Castes: Corstitutional ard legal rights. FOOTS OF AP,
Redress ol mecharnsms (2 Lectures)

B. Scheduled tribes- Comstutional ang legsl rights, Forms of wiolations,

C Women Constitutional and Ingad rights, Formo of wiclations, Redressal
mechanisms. (2 Lectures)

D. Chidren: Constitutional and ‘egal rights, Forms oA viotations, Redressal
(2 Lectures)

mechandsms.
E. People with Disalslites, Minorities, and the Elderly popudation- Comstautioral
and legal rights, Farms of wiolations, Redressal mecharssms, {4 Lectures)

Preatng With Envronmental Concems

A, Contept of Disaster and general eflfects of [isasters or huenan Se- physical,
PeyChological, econamic ard social effects. {3 Lectures)

B, Some locely relevant case studies of pnveanmertal disasters. (2 Lectures)

C. Dealing with Diasters - Factors 10 be cansidered n Frevenban, mitgaton

{3 Lectures)

(Relwd and Rehahibtatan) and chsaster Preparedness.
D. Human Rights issues in addressing Gsasiers- issses related tn compensatan,

egutable and fair distribution of rebel and humandarisn approach to

resettiement and refabibtation. L {3 Lectures)

. el e il i

Science and Technology - 1

A, Development of Schence- the ancient cultures, the
Apes, the Benaissance, the Age of Reason and Enlghtenment. {3 Lectures)

B. Mature of science- its preciples and characterisfios, SCemee a3 emperical,
practical, theoretical, validated knoadecge. {2 Lectures)

C. Sciernce and Superstition- the roke al science i papdoding myths, Blind heleds
anid peejudces;, Science ard scientific temger- sciemific 1emper as a
fundamental duty af the Indan caiden {3 Lectures)

0. Scemce In everyday Me- technology, is meaning and rode in development;
interrelation and distinction bebaeen science and technology. {3 Lectures)

Classical era, the Middie

4
E

Part A
I} Effective Listening - Impariance and Features.
Iy Wertal and Mon-Verbal Communication; Public-Speaking and Fresentation

Ghills,
i} Barriers 1o EFlective Coenmagnicatsan; mportance al 5ef-Awarangss andg Boghy

Larguage
Part @ (2 Lectures)
I} Formal and Infarmal Communication - Purpose and Types.

I} Writng Formal Applications, Statement of Purpose |{50F) ard Resume.
i} Preparing loe Group Discussions, Interiews and Presentabans,
{3 Lectures)

Part €
I} Leadership Skills and Seif-improvement - Characleristics of Effectre

Leadership,
Il} Styles of Leadership and Team-Bulding

(4 Lectures|




-
il

Part A. Basic information on Competitive Examinations- the pattern, eligibity
criteria and local centres:

Examinations conducted for entry into professional courses - Graduate
Record Examinations (GRE), Graduate Management Admission Test
GMAT), Common Admission Test (CAT) and Scholastic Aptitude Test (SAT).

Examinations conducted for entry into jobs by Union Public Service
Commission, Staff Selection Commission (SSC), State Public Service
Commissions, Banking and Insurance sectors, and the National and State

Eligibility Tests (NET / SET) for entry into teaching profession.

Part B. Soft skills required for competitive examinations- (7 Lectures)

i

Information on areas tested: Quantitative Ability, Data Interpretation,
Verbal Ability and Logical Reasoning, Creativity and Lateral Thinking

Motivation: Concept, Theories and Types of Motivation
Goal-Setting: Types of Goals, SMART Goals, Stephen Covey's concept of

human endowment
Time Management: Effective Strategies for Time Management

Writing Skills: Paragraph Writing, Report Writing, Filing an application /:
under the RTI Act, Consumer Grievance Letter. ;
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JL Sr. No. Modules [/ Units

significant, Contemporary Rights of Citizens

A. Rights of Consumers-Violations of consumer rights and important provisions |
of the Consumer Protection Act, 2016; Other important laws to protect |
consumers; Consumer courts and consumer movements. (3 Lectures)

B. Right to Information- Genesis and relation with transparency and
accountability; important provisions of the Right to Information Act, 2005,
some success stones. (3 Lectures)

C. Protection of Citizens'/Public Interest-Fublic Interest Litigation, need and
procedure to file a PIL; some landmark cases. (3 Lectures)

"‘o.cmzus‘

Charters, Public 5ervice Guarantee Acts. (3 Lectures)

"y o L

L : 5
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5c. No. | PR o Modules
1 Production & Inventory Management
e Production Management: Objectives, Scope
Production Planning &Control - Steps, Importance
s Production Systems: Concept, Types - Continuous and Intermittent.
Productivity: Concept, Factors Influencing Productivity, Measures for
improving Productivity.
s Inventory Management- Objectives,
Inventory Control- Techniques.
Scientific Inventory Control System - Importance
2 Quality Management
s Introduction to Quality: Dsmensions of Quality,
Cost of Quality: Types - Internal Failure Cost, External Failure Cost, Appraisal
Cost, Prevention Cost, Quality Circle: Features.
s Quality Management Tools: TQM = Importance, Six Sigma - Process, 150 9000
- Certification Procedure, Kaizen - Process
s Service Quality Management: Importance, SERVOQUAL Model Measures to
improve service quality.
3 | Indian Financial System
e Indian Financial Market: Structure, Primary Market = IPO Procedure
Dematerialisation: Process, Role of Depositories : NSDL and CDSL
e SEBI- Functions of SEBI, Investors protection measures of SEBI.
stock Exchange - Functions, Speculators.
s Credit Rating: Advantages, Credit Rating Agencies in India - CRISIL, CARE, and
ICRA.
a Recent Trends In Finance
s Mutual Funds- Advantages and Limitations, Types, Factors responsible for
growth of mutual funds - Systematic Investment Plan.
e Commodity Market: Categories,
Derivatives Market: Types, Participants, Types of Derivative Instruments.
e Start-up Ventures =Concept, Sources of Funding,

Micro Finance - Importance, Role of Self Help Groups.
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Sr. No.

Modulu / Units

1

Human Resource Management

Human Resource Management - Concept, Functions, Importance, Traditional

v/s Strategic Human Resource Management
Human Resource Planning- Concept Steps in Human Resource Planning
Job Analysis-Concept, Components, Job design- Concept, Techniques

Recruitment- Concept, Sources of Recruitment
selection - Concept , process , Technigues of E,selection

Human Resource Development

¢ Human Resource Development- Concept, functions
Training- Concept, Process of identifying traiming and development needs

Methods of Training & Development (Apprenticeship, understudy, job rotation
vestibule training, case study, role playing, sensitivity training, In, basket,
management games)

Evaluating training effectiveness- Concept, Methods
Performance Appraisal- Concept, Benefits, Limitations, Methods
Potential Appraisal-Concept, Importance

Career Planning- Concept, Importance

Succession Planning- Concept, Need

Mentoring- Concept, Importance

Counseling- Concept, Techniques.

Human Relations

* Human Relations- Concept, Significance
Leadership ~<Cancept, Transactional & Transformational Leadership
; Need Hierarchy

Maotivation- Concept, Theories of Motivation, [Maslow's
Theary, Vroom's Expectancy Theory, McGregor's Theory X and Theory ¥, Pink”

Theary of Motivation)
Factors affecting Morale, Measurement of

¢ Employees Morale- Concept,
Employees Morale Emotional Quotient and Spiritual Quotient- Concept

Factors affecting £EQ & 5Q
Employee Grievance- Causes, Procedure for Grievance redressal

Employee welfare measures and Healthy & Safety Measures.

Tfend_s In Human ﬁgsnume Management

¢ HR in changing environment:
Competencies- concept, classification
Learning organizations- Concept, Creating an innovative organization

Innovation culture- Concept, Need, Managerial role.
Trends in Human Resource Management,:

Employee Engagement- Concept, Types

Human resource Information System (HRIS) = Concept, Importance,

Changing patterns of employment.
Challenges in Human Resource Management: Employee Empowerment

.
Workforce Diversity. Attrition, Downsizing, Employee Absenteeism, Work life
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Sr. No. Modules
1 Indian Companies Act - 2013 Par T~
o Company -Concept, Features, Role of Promoters (5. 2(69) 5. 92), Duties and
liabilities of the Promoter Effects of Pre-Incorporation Contracts,
Consequences of non-registration, and Lifting of Corporate Vel
» Classification of Companies Distinction between Private Company and Public
Company, Advantage:s and disadvantages of Private company and Public
Company. ~Commaon Procedure for Incorporation of Company,
s  Memaorandum of Association (MOA) & Articke of Association{ADA) - Concept,
Clauses of MOA, AOA- Contents, Doctrine of constructive notice, Doctrine of
Uitra Vires, Doctrine of Indoor Management,
s Procpectus — Concept, Kinds, Contents, Private Placement
2 | Indian Companies Act— 2013, Par T I
» Member of a Company ~Concept, Who can become @ member, Modes of
acquiring membership, Cessation of membership, Right & Liabilities of
Members.
¢ Director - Qualifications& isqualification, Classification, Director
Identification Number [DIN), Lega! Position of Directors.
» Meetings - Types, Legal Provisions of Statutory Meeting, Annual General
Meeting, Extrz-Ordinary Meeting, Board Meeting.
E Indian Partnership Act - 1532
» Partnership — Concept, Essentials, True Test of Partnership, Partnership Deed,
Types of Partnershep, Rights and Duties of Partners, Distinguish beétween
Partnership & Hindu Undivided Famity [HUF)
¢ Dissclution — Concept, Modes of Dissolution, Consequences of Dissalution.
s Limited Liability Partnershep (LLP) 2008 ~ Concept, Charactenstics, Advantzges
& Disadvantages, Procedure for Incorporation.
e Fxtent of LLP.- Conversion of LLP, Mutual rights & duties of partners, Winding
up of LLP, Distinction between LLP and Partnership,
4 | Consumer mmumummmﬁnm;_i,m

Consumer Protection Act — Concept , Objects, Reasons for enacting the
Consumer Protection Act, Definition of Consumer, Consumer Dispute,
Complaint, Complainant, Defect, Deficiency, Consumer DCispute, Unfair Trade
Practices, Goods and Services.

Consumer Protection Councils & Redressal Agencies - District, State &
National.

Competition Act 2002 - Concept, Salient Features, Objectives & Advantages.

Abuse of Dominant Position, Competition Commission of India,  Anti-




Contract - Deflmnon of Conlucl and Agre«'ﬂent Easentials of Vahd Contract,

e

Classification of Contracts.

Offer and Acceptance - Rules of valid offer and acceptance, Counter offer,
standing or open offer, distinguish between offer and invtation 1o offer
Concept of Communication and Revocation of offer and acceptance (sec. 3.5)
Capacity to Contract (5. 10-12) = Miner, Unsound Mind, Msquabfied Persons
Consideration (5. 2 & 25) = Concept and Importance of consideration, Legal
rules of Consideration, Exceptions to the Rule, ‘No Consideration No

I:ontract {Ss. 25] Unlawful Conuderatlon (S 23)

# - |
TR
.a*g.,—_

Consent (5s.13, 14-13. 39.53, 55, 66]-Agreements n which consent is not free
- Coercion, Undue Influence, Misrepresentation Fraud, Mistake.,

Void Agreements (5. 24-30) = Concept, Void Agreements under Indian
Cantract Act,

Contingent Contract (5. 31), Quasi Contract (5.68-72), Concept of F-
Contract& Legal Issues in formation and discharge of £- Contract. Concept of
Perdormance of Contract {(537)

Modes ot Dlscha rge of Contract, Remedies on breach of Contract, 473 75]
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Law of lndemnlty .1 Guarzlntu I:Ss. 124-125, Ss. 126-12'9 132- ldlﬂ -
Concept, Essentials elements of Indemnity and Guarantee, Contract of
Indemnity vi. Guarantee, Modes of Discharge of Surety,

Law of Ballment (5. 148, 152-154, 162, 172, 178, 178A, 179) ~ Concept,
Essentials of Bailment, Kinds of Baillment, Rights and Duties of Balor and

Halee
Law of Pledge - Concept, Essentials of valid Pledge, Len - concept, Difference
between Pledge and Lien, Rights of Pawnor & Pawnes | 54 173,174, 177)

Law of Agency (Ss. 182-185, 201-209) - Concept, Modes of creation of
Agency, Modes of termination of Agency, Rights& Duties of Principal and
Agent.
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Sr. No, Maodules / Units |

1| Business |
Intreduction:Concept, Functinons, Scope andSignificance of business. Traditional
and Modern Concept of business,
Objectives of Business:Steps In setting business objectives, classification of
business objectives, Reconciliation of Ecenomic and Social Objectives.
New Trends In  Business: Impact of Lbera lzation, Privatization  and
Global xation, Strategy alternatives in thechanging scenario, Restructuring and
turmlrnund ﬂratrglu |

2 Bullmuinﬂmnmnt AT R
Intreduction:Concept  and Importance of busim?s—: environment, Inter
relationship between Business and Frviranment ;
Constituents of Business Environment: Internal and External Emnvironment, i
Educational Environment and its impactinternat.onal Environment - Current
frends in the Werld, International Trading Envirgement - WTO and frading Blocs
and ther :mpan on lndlan Hmmn-s

3 Prallet mnrﬂni
Introduction:Rusine s 'P'lmahning' ﬁ'inﬁ:ﬁs;rcdm}rpt and importnhra afProject
Planning; Project Report; feasibitity Study types and its importance ;
Business Unit Promotion:Concept andg Stages of Business Unit Promotion, |
Location - Factors deterrmimning locaton, and Role of Government in PFromotion,
Statutory Requirements in Promoting Business Unit:Licensing and Registration
procedure, Filling retums and othef d-ocum-ents Cther important legal provisions

a 'Entupmmunhlp o

| Intreduction: Cmem and lmpartan-ce foeﬁll'epr'i,'.'ﬁf'ur‘.l1lp factorsContributing to

Growth  offntreprensurship Fateeprensur  and Manager Entrepeencur  and
Intrapreénsur
The Entrepreneurs: Types of Entrepreneurs,Competencies ofan
Entrepreneur Entrepréneurship  Training  andDevelopment  centers  in
India.Incentives to Entrepreneurs inindia.
Women Entrepreneurs: Problems and Promation.
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B. Sc¢ (Information Technology) Semester — |

} Course Name: Communication Skills Course Code: USITI0S

I_Pcriods per week (1 Period is S0 minutes) S

_ Credits 2

_ Hours Marks

Evaluation System I Theory Examination | 2% 75
Internal | - 25

1 - - — - _— — — — e - T —~ g

Unit Details % Lectures
e N . TR T TR TR T S T Y i i e e

I - The Seven Cs of Effective Communication: j

' Completeness, Conciseness, Consideration, Concreteness, Clarity, /

| Courtesy, Correctness
Understanding Business Communication: B
Nature and Scope of Communication, Non-verbal Communication,
Technology-enabled  Business

' Cross-cultural  communication,
| Communication

Writing Business Messages and Documents:
Business  Correspondence, Instructions

' Business writing,

| . Sty 34
Business Reports and Proposals, Career building and Resume writing. 12
Developing Oral Communication Skills for Business:

|
(g poreis : 1 " | : ;
Effective Listening, Business Presentations and Public Speaking,

|
' Conversations, Interviews

- HII | Developing Oral Communication Skills for Business:

Group Discussions and Team

|
|
- Understanding Specific Communication Needs: J|
/I

’ Meetings and Conferences,
Presentations, Team Briefing, 12
| Communication across Functional Areas |
IV |] Understanding Specific Communication Needs: {
Strategies in Business 12 !

Corporate Communication, Persuasive

Communication, Ethics in Business Communication, Business

| Communication Aids
Presentation Process: Planning the presentations, executing the

N

aJ presentations, Impressing the audience by performing, Planning stage:

I‘ Brainstorming, mind maps / concept maps, executing stage: chunking 12

| theory, creating outlines, Use of templates. Adding graphics to your |

| presentation: Visual communication, Impress stage: use of font, colour, :

| layout, Importance of practice and performance. l f
' Books and References: 1
| Sr. No. | Title | Author/s | Publisher | Edition | Year |
'[ I. | Business Communication Edited by Oxford Second

Meenakshi University 1

| Raman and Press |
| Prakash Singh J
f 2. | Professional Aruna Koneru Tata f
lj | Communication McGraw {
j :

|




B. Sc. (Informat
_Course Name: Busine
Periods per week (
- Credits

ion Technology)
ss lrn_trcllfig’cngg 1) 7 g
week (1 Period is 50 minutes)

—{Semester — V]
| Course Code: USIT603

ey P I T T
I'heor Examination
— ~Tt0ry EXxaminatic ¥ v B

Internal

__I_JIE'L_ | Lectures |

Ethics and business intelligence i
port systems: Definition of System, Representation of the 12
ing process, Evolution of information systems, Definition
upport system, Development of a decision support system

Decision sup
decision-mak
of decision s

I1 Mathematical models for decision making: Structure of mathematical

models, Development of a model, Classes of models

Data mining: Definition of data mining, Representation of input data , 12
Data mining process, Analysis methodologies

Data preparation: Data validation, Data transformation, Data reduction |

111 Evaluation of classification

Logistic regression, Neural networks,

Classification: Classification problems,
models, Bayesian methods,
Support vector machines
Clustering: Clustering methods, Partition methods,
methods, Evaluation of clustering models

Business intelligence applications:

12
Hierarchical

1V

Marketing models: Relational marketing,
Logistic and production models:
Optimization models for logistics pla
systems.

Sales force management,
Supply chain optimization,
nning, Revenue management

12
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Types of.Mcmory. Making the Most of Your RAM, Performance and
Battery Life, Libraries,Debugging.

B}xsincss Models: A Short History of Business Models, Space and
Tlmc,.From Craft to Mass Production, The Long Tail of the Internet,
Lcam:ng from History, The Business Model Canvas, Who Is the
Busmes§ Model For? Models, Make Thing, Sell Thing, Subscriptions,
Customisation, be a Key Resource, Provide Infrastructure: Sensor
Networks, take a Percentage, Funding an Internet of Things Startup,
Hobby Projects and Open Source, Venture Capital, Government

Funding, Crowdfunding, Lean Startups.
Moving to Manufacture: What Are You Producing? Designing Kits,

vV
Designing Printed circuit boards, Software Choices, The Design
Process, Manufacturing Printed Circuit Boards, Etching Boards,
Milling Boards. Assembly, Testing, Mass-Producing the Case and
Other Fixtures, Certification, Costs, Scaling Up Software,
Deployment, Correctness and Maintainability, Security, Performance, 12
User Community.
Ethics: Characterizing the Internet of Things, Privacy, Control,
Disrupting Control,Crowdsourcing, Environment, Physical Thing,
Electronics, Internet Service, Solutions, The Internet of Things as Part
of the Solution, Cautious Optimism, The Open Internet of Things
Definition.

Books and References:
Sr. No. Title Author/s Publisher | Edition | Year

l. Designingthelnternetof Adrian McEwen, WILEY First 2014
Things Hakim Cassimally

y & Internet of Things — Raj Kamal McGraw | First 2017
Architecture and Design Hill

3. Getting Started with the CunoPfister O’Reilly | Sixth 2018
Internet of Things |

4. | Getting Started with Matt Richardson and SPD Third
Raspberry Pi Shawn Wallace
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Modules / Units g\/ QDCOM" Sern L |
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Yerbal Ability and Lagical Reasoning, Creativity and Laterzl Thinking

i. Motivation: Concept, Theories and Types of Motivation

) . Gozl-Sstting: Types of Goals, SMART Cozls, Stephen Covey's concept of

human endowment

e, Time Management: Effective Strategies for Time hManagement

V. Writing Skills: Paragraph Writing, Report Writing, Filing an 2
under the RTI Act, Consumer Grievance Letter

Part A. Basic i
. nformat ‘ St
i maton on Competitive Examinations- the pattern, eligibility

e
15

Part B. Soft skills required for competitive examinations- (7 Lectures)

Examinasi

Rec:r:a EOTS FU“F1UCIEd for entry into professional courses - Graduste

GMAT) ¢ !amlnangns (GRE], Graduate Management Admission Teit
AT). Commaon Admission Test [CAT) and Schaolastic Aptitude Test (SAT).

Eﬁmli?ai.lc-ns Conducted for entry into jobs by Union Public Service
CGmmeSfGn, staff Selection Commission (SSC), State Public Service |
ft?n"!rnl:«slons, Banking and Insurance sectars, and the National and State
Eligibility Tests (NET / SET} far entry into teaching profession.

L - £ . " . . ol -
Information on areas tested:- Quantitative Ability, Data Interpretztion,




Course code
BAMMEC-101
BAMMFC-102
BAMMVC-103
 BAMMFMC-104
_ BAMMCA-105 _
. BAMMHM-106

e Semester I
Course Name
Effective communication -1
Foundation course -1
Visual communication

Fundamentals of mass communication

Current Affairs

History of Media

' PROGRAM BAMM §
—]
YEAR FYBMM _i
SEMESTER 1 i
COURSE: EFFECTIVE COMMUNICATION-I l
COURSE CODE BAMMEC-1-101 ) l
PAPER 1 (LANGUAGE) o
TOTAL MARKS 100 (75:25) ‘
NO OF LECTURES 48
SEMESTER | b
COURSE CODE COURSE NAME & DETAILED SYLLABUS
BAMMEC-1-101 EFFECTIVE COMMUNICATION -I
COURSE OUTCOME :
1. To make the students aware of functional and operational use of language in media.
2. To equip or enhance students with structural and analytical reading, writing and
thinking skills.
3. To introduce key concepts of communications.
MODULE TOPICS DETAILS LECTURES
1 Introduction to Communication
1.The concept Communication, its concepts, process
of Importance of Communication in Media;
communication | Differences between Technical and General
Communication; Barriers to Communication;
Measures to Overcome the Barriers to
Communication.
2.Types of Types of Communication; Verbal
Communicatio | Communication-Importance of verbal
n communication- Advantages of verbal
communication- Advantages of written




3.0ral
communicatio
nand media

A Listening
Skills

communication; Significance of Non-verbal
Communication,

Anchoring, voice modulation, interview, public
speaking, skits/ plays, panel discussions, voice
over, elocution, debates and group discussion
Listening Process; Classification of Listening
Purpose of Listening; Common Barriers to the
Listening Process; Measures to Improve :
Listening; Listening as an Important Skill in Work
Place,

Reading -English, Hindi OR Marathi

1.Types of Types of reading -skimming and scanning
Reading Reading -examples Newspaper / Magazine

article, TV, feature and documentary, radio

bulletins, advertising copy, press release in

English, Hindi OR Marathi, Recognizing aspects of

language particularly in media. Importance of

spelling RSN (6. SRS
2.Various Recognizing various aspects of language
aspects of particularly related to media, Vocabulary 100 '!
Language media words

3.Grammar &
Usage

Grammatical structure - spelling, structure of
sentences, Active / Passive voice, tenses, Idioms,
Phrases, proper usage of homophones,
homonyms etc. ( Kindly provide practice
session- Test, Quiz etc)

Thinking and Pre

sentation

1.Thinking

Types of thinking (rational Jogical, critical,
lateral etc ) Errors in thinking Partialism, Time
scale ,Egocentricity

Prejudices ,Adversary Thinking

2 .Presentation

Presentation, its importance , Steps in
Making a Presentation; Delivering a
Presentation

Translation

1.Introduction
To Translation

Concept, importance, need for translation,
challenges in translation, problems and
importance of Information and Technology in
translation. Interpretation: Meaning, Difference
between interpretation and translation

2.Interpretation

Interpretation: Meaning, Difference between
interpretation and translation

3Role of a

Translator and his role in media, Qualities,




] » |

MASS COMMUNICATION IN INDIA PAPERBACK - BY KEVAL J. KUMAR
JOURNALISM N INDIA: HISTORY, GROWTH, DEVELOPMENT BY K. C, SHARMA
MEDIA'S SHII 1 ING TERRAIN: FIVE YEARS THAT TRANSFORMED THE WAY INDIA

COMMUNICATES BY PAMELA PHILIPOSE
INDIAN NEWS MEDIA: FROM OBSERVER TO PARTICIPANT BY USHA M. RODRIGUES &

MAYA RANGANATHAN

DOCUMENTARY FILMS AND INDIAN AWAKEN BY JAGMOHAN, PUBLICATIONS DIVISIONS
MINISTRY OF BROADCASTING AND INFORMATION, GOVERNMENT OF INDIA

HISTORY OF INDIAN CINEMA PAPERBACK - 1 JAN 2012 BY RENU SARAN
HISTORY OF BROADCASTING IN INDIA BY DR. P. THANGAMANI

INDIA ON TELIVISION BY NALIN MEHTA(HARPER COLLINS PUBLISHERS)

PRESS IN INDIA: NEW HISTORY HARDCOVER - 1 AUG 1995 BY G.S.C. RAGUAVAN

0. COMMUNICATION IN HISTORY: STONE AGE SYMBOLS TO SOCIAL MEDIA BY DAVID
CROWLEY (AUTHOR), PETER URQUHART (AUTHOR), PAUL HEYER (AUTHOR)

w o

&

E
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~ SEMESTER II

Semester 11

Course code Course Name

| BAMMEC-201 ' Liffective communication Il
'BAMMFC-202 | Foundation course -I1
BAMMCW-203 f Content Writing
BAMMID-204 | Introduction to Advertising
| RAMMIJ-205 " Introduction to Journalism

| e
)' BAMMMGC-206 | Media, Gender & Culture

&

I ROGRAM BAMM
VEAR FYBMM
“EMESTER T

JURSE:

| JURSE CODE BAMMEC 201

A E———

I APER 1

JTAL MARKS

|
i
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“OURSE CODE

ECTURES

48

GEMESTER I1

" COURSE NAME & DETAILED SYLLABUS

I"AMMEC-201

' Fffective Communication Skills-11

57

Ccarning Qutcome:

To equip or cnhance

and thinking

To make the students aware of use
students with structural and analytical reading,

"5"{1'“5.

To introduce key concepts of communications.

of language in media and organization.
writing

Total

Lectures

: 48 hrs.

- __. l u-i e

Topics

Details

1.Repo

Writing

rt writing

Report Writing (English, Hindi or Marathi)
General report and News report writing - Basics
and Format (Headline, Sub-headline, various type

of report

2. Organizational
writing

Organizational writing : (English, Hindi or
Marathi) Internal communication , E- mails -
Email E-mail Etiquette; Overcoming Problems in
E-mail Communication, Stake holder
communication Circulars- Guidelines for writing a
circular- Languages and writing style of a circular-
Format of a circular; Notices- Purpose- Format-
Important points to remember while writing a
notice, Letters of complaint, claim and
adjustment, Consumer grievance letters, Letters
under the Right to Information Act, Press Release,

Letter to the Editor.

W riting

for
Publicity
materials

Writing for Publicity materials (English, Hindi or
Marathi) Headline, sub- headline, Body copy,
Slogan, Jingle, Radio spot

Editing

Editing

Editing: (English, Hindi and Marathi) Principles of
editing (Punctuation, Substitution of words,
Restructuring of sentences, Re-organizing
sentence sequence in a paragraph, Use of link

words,

Paraph

rasing and §

Principles of Coherence and Cohesion), writing
synopsis, abstracts, précis writing, news paper
editing and magazine editing.

19




1. Paraphra
sing

Meaning, how to use paraphrase in
communication, Paraphrase in plagiarism,
Translation

2. summari

Summarizing content , the points and sub- points

~ation and the logical connection between the points
4 Interpretation of technical data
Interpret Read graphs, maps, charts, Write content based
technical | on the data provided
data

“otal Lectures

Irternal evaluation methodology

rno | Project/Assignment g e

1 Clipping {!les on various current topics.

Publish lciters to editors in news media.

Reporting of college events.

- -

B liography:

« Business Communication - Rhoda A. Doctor and Aspi H. Doctor

o
T

1 .

N
oS

L R i
f Translation - by

59



Revised Syllabus of Courses of B.Com. (Banking & Insurance)
Programme at Semester IV

with Effect from the Academic Year 2017-2018

1. Elective Courses (EC)

Entrepreneurship Management

4 | Evulving Concepts in Entreprenearship

|
A) Socul Entreprencurship: Meanmg. Social responsibility of an entreprencur

E) Barriers to entreprencurship:  Environmental, economic, non-economic,
personal and entreprencurial bamiers,

C) Intraproneurship: Meaning, Characteristics, Intrapreneurs Activities, types
of Corporate Entrepreneurs, Corparate Vs Intraprenetrial culture, Climate, |
Fostenng Intraprencunal culture, Promoting intraprencarship- Pinchot’s
Spontaneous teams and Formal Venrure teams, establishing intraprencurial
Venies.

I} Ethics snd Entrepreneurship: Defining Ethics, Approaches 10 Managerial
ethics, ethics and business decisions, Ethical practices and code of condut, |
Ethical considerations n corporate entreprencurship.,

E) Institutional Suppor 10 Entréprencirs. Imiportance, Incentives and
facilitics, Entreprencurship Development Institute of India (EDI), NSIC,
Smull Industries Development Organization (SIDO), National Institute for
Entreprencurshap and Small Business Development (NIESBUD), Others, !
Key features of National Palicy on Skill Development and
Entreprencurship 2015,




Revised Syllabus of Courses of B.Com. (Banking and Insurance)
Programme at Semester V
with effect from the Academic Year 2018-2019

1. Elective Courses (EC)

1. Financial Reporting and Analysis
(Corporate Banking & Insurance)

Sr. No. Modules [ Units il
4 Cash Flow Analysis & Ethical Behaviour and Implications for Accountants

Cash Flow Analysis as per AS 3 [ Indirect Method Only |

' Ethical Behaviour and Implications for Accountants
| Introduction, Meaning of Ethical Behaviour

Financial Reports — Link between Law, Corporate Governance, Corporate Social |
“Responsibility and Ethics

 Importance and Relevance of Ethical Behavior in Accounting Profession. |
Implications. of Ethical Values for the Principles Versus Rule Based Approaches to |
Accounting Standards
The Principal Based Approach and Ethics
The Accounting Standard Setting Process and Ethics
The IFAC Code of Ethics for Professional Accountants
| Contents of Research Report in Ethical Practices

Imphcations of Unethical Behavior on Financial Reports

Company Codes of Ethics |
| The increasing role of Whistle - Blowing
| Need to learn ethics. )




Revised Syllabus of Courses of B.Com. (Banking and Insurance)
Programme at Semester Vi
with effect from the Academic Year 2018-2019

1. Elective Courses (EC)

2. Auditing - II

5 | Professional Ethics and Misconduct

introduction, Meaning of Professional Ethics hli:a-nlrﬁ of Professional Miscondiset,
| schedules to the Chartersed Accountants Act, 1549 Refating to Professionad
| Misconduct. Enguiny into Charges of Misconduct of Chartered Accou ntants




Revised Syllabus of Courses of B.Com. (Banking & Insurance)
Programme at Semester |
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses (AEC)

4. Business Communication - |

2 Obstacles to Communication in Business World ‘
Problems in Communication /Barriers to Communication:
Physical/ Semantic/language [ Socie-Cultural / Peychological | Barriers, Ways to |
| Dvercome these Barhers
Listening: Importance of Listening Skills, Cultivating good Listening Shkills = 4
| introduction to Business Ethics:
| Concept and Interpretation, Importance of Business Ethics, Personal Integrity at
| the workplace, Business Ethics and media, Computer Ethics, Corporate Social
| Responsibility
Teachers can adopt a case study approach and address issues such as the |
following so as to orient and sensitize the student commu nity to actual business |

ractices:

| :urmgﬂe Advertising. Patents and Intellectual Property Rights, Dumping of |
' Medical/E-waste, |
| Human Rights Violations and Discrimination on the basis of gender, race, caste, |
religion, appearance and sexual orientation at the workplace |
Piracy, insurance, Child Labour




Revised Syllabus of Courses of Bachelor of Management Studies (BMS)
Programme at Semester IV
With Effect from the Academic Year 2017-2018

3. Core Courses (CC)

5 Busmess Ecunumlcs- II

3 Etllnsth'umlsuf Fiscal Policy |

. nan-ﬂ a Government to provide Public goods- Principles of Sound and Functional |
Finance

* Fiscal Policy: Meaning, Objectives - Contra cyclical Fiscal Policy and Discretionary
Fiscal Policy

Instrurnm-ru of Fiscal policy : Canons of taxation - Factors influencing incidence of
Effects of taxation Significance of Public i:penﬂllturr. Social security
TN Mntﬂbutinns Low Income Support and Social Insurance Programmes - Public Debt -

f"“s'a*%"‘-a TﬁE‘FﬁEII‘EDEEf an‘ﬂ"FE::‘l“’Enlwn’EﬁEurﬂEn of debt finance
| : | Responsibllity and Budget




Revised Syllabus of Courses of B.Com. (Banking & Insurance)
Programme at Semester IV
with Effect from the Academic Year 2017-2018

3. Core Courses (CC)

Business Economics ||

Macroeconomics
3 ] Constituents of Fiscal Policy | —‘

e Role of a Government to provide Public goods-Principles of Sound and |
Functional Finance

* Fiscal Policy: Meaning. Objectives - Contra cyclical Fiscal Policy and
Discrenonary Fiscal Policy

* Instruments of Fiscal policy : Canons of taxation - Factors influencing
mcidence of taxation - Effects of taxationSigmificance of Public Expenditure -
Social security contributions- Low Income Suppert and Social Insurance |
Programmes - Public Debt - Types, Public Debt and Fiscal Solvency, Burden of | @
debt finance

» Union™ budget -Structure- Deficit concepts-Fiscal Responsibility and Budget
Management Acl.




Electives 1

Programme Name: M.Com (Advanced Accountancy)
CourseName: Mutual Fund Management and Wealth Management

TotalCredits: 04 TotalMarks:100

Universityassessment:50 Collegeassessment:50

MODULEL (JCREDITS)
Unit1: Introduction to Mutual Fund

A} History & Origin, Definition, Meaning, Characteristics, Advantages, Disadvantages,
Limitations of Mutual Funds, Ethics in Mutual Fund. Entities involved - Sponsor, Trust,
Trustee, Asset Management Company, Registrar and Transfer Agent ( RTA) and Fund
Houses inindia.

B) Legal Framework - Role of regulatory agencies for Mutual funds -SEBI, RBEI, AMFI,
Ministry of Finance, SRO, Company Law Board,Department of Company’s affairs,
Registrar of Companies,MF guidelines on advertisement , Accounting , Taxation and

regulations, Grievance mechanism in MF in India.



MODULEIL (2CREDITS)
Unit3: STANDARDS PROVIDING GUIDANCE ON FINANCIAL STATEMENT ITEMS

A) Ind AS-2: Inventories (Including simple problems) — Ind AS-11: Construction
contracts (Including simple problems) - Ind AS-12: Income taxes — Ind AS-16:

Property, Plant and Equipment

B) Ind AS-17: Leases (Including simple problems) - Ind AS-115 Revenue from contracts
with customers. — Ind AS-20: Accounting for Government Grants and Disclosure of
Government Assistance — Ind AS-23: Borrowing Costs — Ind AS-38: Intangible Assets.

Unit4: STANDARDS RELATING TO BUSINESS ACQUISITIONS AND CONSOLIDATIONS

A) Ind AS-28: Investments in Associate and Joint Ventures - Ind AS-103: Business
Combinations — Ind AS-110: Consolidated Financial Statements

B) Ind AS-111: Joint Arrangements — Ind AS112: Disclosure of interest in other entities




Programme Name: M.Com (Advance Accountancy)
CourseName: Research Methodology In Commerce and Management

TotalCredits:04 TotalMarks:100
Universityassessment:50 Collegeassessment:50

Unit 4 Research Reporting and Modern Practices in Research

a) Research Report Writing: Importance, Essentials, Structure/ layout, Types,
References and Citation Methods: APA (American Psychological Association),
CMS (Chicago Manual Style) MLA (Modern Language Association) , Bibliometrics

b) Footnotes and Bibliography, Modern Practices: Ethical Norms in Research,
Plagiarism, Role of Computers in Research




Mandatory 1

Programme Name: M.Com ( Business Management)

Course Name: Strategic Management

Module 2

Unit 3 Business, Corporate and Global Strategies

Concept, Need and Forms of Corporate Restructuring, Concept, Internal and
External factors and Causes of Corporate Renewal Strategies

b)

b)

Concept, Types, Importance, and Problems of Indian Strategic Alliances and
International Businesses, Importance, Problems and Governing Strategies of
PPP Model.

Unit4 Emerging Strategic Trends

Reasons for growing BPO and KPO businesses in India, Reengineering
Business Processes, contribution of IT sector in Indian Business, Concept,
Problems and Consequences of Disasters, Strategies for Managing and
Preventing disasters and Cope up Strategies

Process of business startups and its Challenges, Growth Prospects and
government initiatives in Make in India Model with reference to National
manufacturing, Contribution of Make in India Policy




al

a)

Mandatory 4

Programme Name: M.Com { Business Management )
Course Name: Business Ethics

M schuale 1
Limit 1 Introduction of Business Ethics

Ethics- Meaning, Biminess Ethics Concepl, Types of Ethics, Ethics and
Yalues, Indian Ethos and Work Ethos, Moral Standards, Guoideln=s for
deveioping code of =thics, Personal Ethica- Valoe of S=i{f, Promote Happiness,
Emotions and Honesty, Keys to Personal Ethacs | Ethics of Yirtie and Ethics
of Prnciple

YVarnous approaches (0 Business Ethica - Theomes of Ethics- Friedman's
Economic theory, Kant's Deantodogical thedry, MIll & Bentham's UtiNtarianism
thaory,

Mdule 2

Lhiat 2 Ethics of Envronment, Employess Rights and Datees & Corporate
Social Responsibality:

Erviromment Issues — Global Warmang, Climate Change, Ethics im Human
Resowce Management | Employees Righits- Right to work, Equality of
Opporfunsy, Concept of fair wages, Dubes of employess, Human Righis |
scuyal Hormpsament

Lorporate sockal responsibdlity and Corporate governancs — Concepd and
Importance, Corporate philanthropy, Drivers of CSE. Indian Corporates and
5K Case dtwdies, Rokle of NGO in C5R, TSR and Sustamnobbs Developmant




Elective 1
Programme Name: M. Com { Business Management )
Course Name: Organisational Behaviour

MODULEL [ACREMMTS]

Unit! . Iritredustion and Evsduticn Otganriational Behaviou, Individaal and Group Plrocisees

2 Defnibon of Degaresional Behavear, Hestorical Development of OB, Homan Aelahoes
Managarenit, Disciphng of DE. Ewoluticn Sget of OB, Hodets of 08

bl Oefwmahcn gl Sesd of Bobvahon, Motvateeal Coment thecres- Maslow s Head ey
Theszery. Herzherg's Twss Fasioe Theony, Mlderfer s ERG Thaory, MoClefand' s Need Based B oded,
Prooess Thisdries- Bguity Thiorg, Vrooms Expecta nwe!;;m:'rmm-l
Evaluation Swory  Leatderslip - Meaning and raviactiona ws Tiaadonnaional
| paiersbup Herwey and Blancburnds sthistons lesdsmdp

Unmity: Fouindailion of indiddas] Bshaviodr
Fariors affeving Indeedial behaviord Poreanainy - Persenal, Poycheslopioal, Errsenrmenial
» ﬂww.hjﬂur-&mﬂp‘wmﬂh—m
of Cortrrd, Type 8 and Type B Persraley. Machoys boresm, Seé r
bl Ferepbon Afbbhele Fadors infleenoing Pemepbon, Hanagng pomepbon  Prooess,

Parceplion and (8, Afftude — Matue | cOmMponents | work reldod Jititedec | Barners 1o
altineleg! Clhange Measures (o aifiludicsl changs.

1

MODULE B ELREDNTE]

Umitd: Organisation Communiaation , Group dynamics & Bohaviour Outoomes

2] Tramsachonal Apakrms. Laberal Thnkng Oelpts Technegee, Powsr of Grapsyee Group
(i 55 AN Teps o roups,. DvsierTnd nan i of rolp Seaiour

| 1] Pogsl, PolSctl Coillisd - Sourses ol T of Oppancationd polities, Conflest -
Lewel of Corfsck. Srateges for reschng k=i s A adtepires negprhahinn

Umitd: Emerging Challenges

2l Stress Management & Ompororsticnsl Cuturs - Megring of Stress. Work siress Rioded,
;rm and Perfoimrancs, Organtzational caltun crﬁﬂm T-,l:d
Souroes “E""u' Trohologoal Dionders | Smess "'“—-_ n STAEgILs _
maﬂ ¥ creatT sl suskaireng ke




Elective 2

Programme Name: M.Com | Business Management |
Course Name: Tourism Management

MWl 1
Linrt lintreshachinn Ba 1caram Management
i| Towmm Comnoepl, Charscienvies imporlsncs aml Types of Toursm,
Toimmsm inthmtry Comcepl, Suchos smd Comporents, Carvsr opbioem m
Toursim.
b Towksm Derfngtion Conodplt, Bamenls. Toudism Desfnation Planinemd
Fe oo and mgan e,

Linil 2T owrmimn Proafiecls, Afewrlicang and Fromarlon
a Todrem Produs Congeplt, Chascboristicos, Types, Tourksm  Frosokect
Fanmng- Meed Tomriam Poceng infliencang tachors,. Toomem Pricig
Podiaies,
nl  Todrenm Provmossory ienportance Flements of Tromesn Promaohon, Bole of
Fveriising, Promciscnasd Plan implemrsrrtation Prosedeers, ncreiide indly
s i

Mool

Uit 3 Trawel ayecy amd rtsimabional o
i) Trawel Agency and Tewr cpersiors DeSmahon amel (eMereomastion, Typss,
nprilaecry sl Funcdicom of e sy, Toonm bheworwses  welilegg
Droess, Tvees of doiirism orgamiaalien 10 e ol wp - Propieiorshdp.
Patnaiahip, Framnciesme
M Appreaad fom Mindsiny of Todrkem oned WATA,  Fomatonal Todrsm

Conoept, Importance, Roke of Inetmusors and organiesfiores mn promobing
InbEmertional Towrism WTTC | AT, TAAL ITDC.

Livsit 4T s D b
3} Capvrrmament morrtrees ior Tourmm Development and Promohon, Fachor
mbusrcing prowth of Towsm Industry m ineha Bajor Tounsm schemess
rfl {amremrmmet ol inda- Yiss on Areal (Vo) PRASALD Scheme HHIDAT

Schesre, Travel Cromts, H—hmnwihnmﬁmud-
o S bamabids Toinsm




Elective 3

Programme Name: M_ComiManagement)

Course Mame: E-Commerce

Marchils 7
Uit 3E-Marketing and Electanic Payment Sysiem

al Soopr and Technipues of E-Markeong, Web xbaericemenis, RKole of somal
me-dia, Thee pros and oons of omlne Shop ng, Jusisty an iIndemet business.

b Cheractermbc: of E-payment wyatem, SET Protocol for credit card paymment,
Types al payrment syslems, Opscational, credid sl legal rishs of E-payment
system, S slarelards | princigles for F-payment

Uit 4 Legal and Reguistiory Envirorenent and Security msoes of £ -comemerce

&) Introdduction to Cyber LawsWorld Scenario, Cylmr-crimed Lsss in s and
the=ir himitafiorns Hacking, Web Vamulds, F-mail Abuse Solftwars Piracy and
FPatamis.

bi impor@nck of Elecirone: Records 2t Evidencs, Typet and Souroes of theoais,
Frotecting ciecirones Codmmeece 3ssets and mielectus property, Chent serves

meetwr secamdy, Electronic ssgrasdure and Encryption.




Elective &5
Programime Name: M. Com [Business Management )
Course Name: Total Guality Management

Module B - Applications of TQM { 2 credits)
Unit 3 - Tocls and Technigues

al Total Qualty Marogement Tools- Concepis, benefits and Elemenis of
Benchmarking, Fealures Advanlages and steps of Guality Cencles,
Tagaxda Ghrality | oras Funcdeoen

b Concept, features, poals and Methodology (DMAIC) of Sig Sepma,
FMEA - Faslue Mode and Effect Analyses - Conoept and Catepones,
Hairen —Concepd and Princaples, 55 Raren

Unit 4- Energing issuss in TEM

a) Concepl | Benefils and process of mplementation of 150~ 3000,
Concepts and Bernefils of 150 14000, TPM (Total Productive

Mainbenancs}- Concspl ard Pillars

i3




Elective - 6

Programme Name: M.Com. (Business Management)
Course Name: Personality Development and Soft Skills
LK1 Personsirty Devslopment

o) Personadlty Definkion, Porsonality raits, Debemmiinangs. of Peroonadtty, Clasokn
ared moders Theores of Persoealiy- (orden Allpors Tral Theory, Myvs-
Fingq e Tywes Irafizminr

b | P st ey Dol ot 2 - il e B driaf imimporLanese | Hadih- Phiysecd, Bemial
cutbhurs, 9=l Conhdencs e inlepersonal relabom., esdershup shlls, Probism
witvirg, conflict reeohulion aoed decsion makionyg, s=clmevsmsen] meivelion, gl
witing aiwd risk Cabing

LT Pernonasiny s Fmniisns

&) Personad Asmmess, Asstpis BEehanmr | Lmohonsl Inislligsnce F e techor -
Pereumal Hyppens asd dresaing sermes, Posbarss and gesfures, Body Languegs,
o] marrmes ared Charactss buldng

b| Emsabinn inbedigenas, imielesual Gechent and Job Pericemances | Perosphion-
Meaning , Feslors iefucnaeng Peracpion | When poroepition talls, Leaming
Meaning, Thaorkes of Learming — Goalal beamibng thesory, Acinlorsemend ey, |
Types of refreivircement, Cogrisees leaminig, mekght eaming, sramen. b= amirg

MODULE 2 2 eradits
LT 1 Gaofl Gkl

af Defrution of So sklfs, ol Siolls W58 Herd Solls, $off Solls and Eulapls
intslbgeree, Hirmard Gardess Thesy of indredaals and Debeel Bmds of

Intsllgesce, Soll Skhlk - Lobesng Sk, Accerheemsns Shils
Coriueatiialion Shils, Diitmresnts of S0l Skl Aot ©oothiviid Gl aid
Etigusii=s,

Job'C sresr suocews




Programme Mame: M. Com (Business Management )

Course Name: Research Methodology In Commerce and Management

Unit XData Processing and Statistical Analysis

3d) Data Processing Significance in Research, Stages in Data Processing: Editing,
Coding, Classificafion, Tabulation, Graphic Presentation, Stafistical Analysis: Tools
and Techniques, Measures of Central Tendency, Measures of Dspersion, Comelation
Analysis and Regression Analysis.

by Testing of Hypotheses — Parametnc Test+4 test, f test, z test, Non-Parametnic Test -Chi
square test, ANOVA, Factor Analysis, Multiple Regression Analysis, Interpretation of
data: significance and Precautions in data imterpretation
Unit 4 Reseanch Reporting and Modesn Practices in Research

3| Research Report Writng: Importance, Essentials, Structured {ayout, Types, References
and Citafion Methods: APA (American Psychological Association), CMS (Chicago
Manual Style] MLA (Modem Language Association) , Bibiometrics 15/
by Footnotes and Bibliography, Modern Pracbees: Ethical Norms in Research, |+(:
Plagiarism, Rode of Computers in Research "




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester Ill
(To be implemented from Academic Year- 2017-2018)

Accounting & Statutory Requirements of Co-operative Societies

¢ Accounting Provisions of Maharashtra State Co-operative Societies Act and Rules
 Forms and Requirements of Final Accounts




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester Il
(To be implemented from Academic Year- 2017-2018)

Group A: Advanced Accounting, Corporate Accounting and
Financial Management

4. Advanced Auditing

SN Modules/ Units

1 | Company Audit

o Introduction to Audit - Audit of Ledgers, General Considerations, Scrutiny of
Ledgars of Assets, Personal and Revenus Accounts

e Company Audit - Audit of Shares, Cualifications and Disqualifications of Auditors,
Appointment of auditors, Removal of auditors, Powers and duties of auditors,
Branch audit, Joint audit, Special audit, Reporting requirements under the
Companies Act, 2013,

e Concepts of true and fair and materiality and audit risk in the context of audit of
companies.

o Audit reports; qualifications, notas on accounts, distinction between notes and
qualifications, detailed observations by the statutory auditor to the management
vis-a-vis obligations of reporting to the members

2 | special Audits

o Special points in audit of different types of undertakings, ie., Educational

institutions, Hotels, Clubs and Hospitals.

3 | Audit under other Laws

income tax, other direct tax laws and indirect taxes




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester ]
(Te be implemented from Academic Year- 2017-2018)

Group A: Advanced Accounting, Corporate Accounting and
Financial Management

5. Financial Services

SN Modules/ Units

1 | Introduction to Financial Services and Merchant Banking

A) Introduction to Financial Services - Overview of Financial Services in India,
Growth, Structure and Types of financial servicas,

B) Merchant Banking - Merchant Banking — Meaning, nature and functions;
merchant banking in India, role in issue management; classification and
regulation of merchant bankers by SEBI

2 | Venture Capital and Securitization

A) Venture Capital- Meaning and Definition of Venture Capital, Characteristics of
Venture Capital, Forms/Types of Venture Capital Assistances, Venture Capital
Process, Modes of Venture Capital Assistance

B) Securitization - Introduction, Definition, Concept, Need, Players Involved in
Securitization, Securitization Structure, Instruments of Securitization,
Differentiate between Pass Through Certificate and Pay Through Securities,
Process of Securitization

3 | Hire Purchase Finance and Housing Finance

A) Hire Purchase Finance - Meaning, concepts of hire purchase finance,
installment credit and corsumer credit; sources of finance in India

B) Housing Finance — Introduction, Need, nature of housing finance, fixed and
floating rate home loans; sources of housing finance in India, growth of
housing finance in India; Role of National Housing Bank; concept of mortgage
and reverse mortgage; housing loans and mortgage loans, types of mortgage
loans

4 | Stock Broking and Depository Services

A) Stock Broking — Meaning, types of stockbrokers, sub-brokers; stock broking in ,
E-broking — meaning, Indian experience

B) Depository Services — Msaning, role of depositories and their services,
Advantages of depository system; Functioning of depository system;
Depaositories in India — NSDL & CSDL; Depository particdipants (DPs) and their
role Custodial services - meaning: obligations and responsibilities of custodians;
code of conduct




Revised Syllabus of Courses of
Master of Commerce [M.Com) Programme at Semester Il
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

1. Human Resource Management
SN Modules/ Units

1 | Human Resource Management

* Human Resource Man agemﬂnt (HRM). - Ennn:ept,. Traditional HRM v/s
- panisation Structure of HRM

*  Human Hemurce anning- nr:ep , : ecnr-rg HRP, Information
Management in HRP — HRIS (Human Resource Information System), Job
Analysis, Psychological and Behavioural Issues in HRP.

* Recruitment and Selection of managerial personnel - Factors affecting
recruitment process, Role of Recruitment agencies, Online process of
selection,

2 | Human Resource Development

* Training and Development - Designing of the effective training programme
Evaluation of the effective training programme, Challenges before trainers,
Management Development Programme — Technigues.

* Performance Appraisal- Process, Guidelines for conducting appraisal
Interviews, Ethical aspects in performance appraisal.

* Career Advancement and Succession Planning- Self-Development
Mechanism and Knowledge enrichment, Managing Promotion and Transfers,
Managing dismissal, Succession Planning- Problems and Issues, Culture as a

factor in Succession Planning..

3 | Latest Development in H.R.M. And Labour Legislation

* Industrial Relation Act — Prominent features and recent changes in Trade
Union Act 2016, Factories Act 1961, Industrial Disputes Act 1950.

* Prominent features and recent changes to Child and Women Labour Act
1986, Social Security Act 2016, Prevention of Sexual harassment Act, 2013.

* Prominent features and recent changes to Employees Acts like payment of
Gratuity Act 2015, Provident Fund Act 1952, Minimum Wages Act 2016 and
Payment of Wages Act 19591, Workmen Compensation Act 2014/E5] Scheme.

4 | Emerging Issues In H.R.M

¢ Health and Safety — Safety measures and safety programmes, Stress and its
Impact on Job Performance, Role of organization in ensuring mental and
physical health of employees

» Work life balance — Need and Importance, Employee Engagement, Managing
Millennials (Gen Y)

* Talent Management — Concept , Importance, Process, Talent Manageme
and VUCA Environment(Volatility, Uncertainty, Complexity, Ambiguity), H
Practices at Global level




Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester 1|
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

2. Rural Marketing

Introduction to Rural Marketing

* Rural Marketing: Concept, Scope, Nature and Evolution of Rural Marketing,
Rural Marketing Strategies-4P's, Rural Infrastructural Facilities —
Warehousing, Cold Storage, Logistics.

# Indian Rural Market: Profile, Rural Vs Urban Market, Importance of Branding,
Scope and Importance of Transportation Networking in rural markets,

*  Problems of Rural Consumer: Adulteration, Short Weight and Measures,

Unfair Warranties and Guarantees, Unreasonable Pricing, Challenges and
Future of Rural Marketing

Consumer Behaviour and Rural Marketing

= Consumer Behaviour: Characteristics of Buying Behaviour- Awareness,
Understanding, Consumer Purchase Decision, Importance of Rural Marketing
Communication, Salesmen Influence.

* Government Schemes: Rural Development Programmes and Schemes of
Government, Entreprenuership Development Programme, Role of Food
Corporation of India (FCI), Role of Khadi and Village Indystries Commissign (KVIC).

* Role of Banks in Rural Marketing: Role of Agricultural Cooperative Banks,
Commercial Banking for Rural Marketing

Agricultural Marketing

* Agricultural Marketing- Importance, Prospects and Issues, Role of
Cooperatives and Self Help Groups (SHG) in Rural Marketing

« Commodity Boards: Role and Contribution of Commodity Boards in
penerating revenue to povernment and employment In rural India.

= Agricultural Exports: Composition and Contribution of Agricultural Exparts in
generating revenue for India- Food Grains, Organic products, Marine
Products, Role of Agricultural & Processed Food Products Export
Development Authority (APEDA)

Recent Trends in Rural Marketing

s E- Commerce: Imporiance of E-Commerce and Impact of E- Marketing on
rural consumers, Concept of Digital Village, Role of Social Media in rural
marketing.

+ Information Technology: Impact of IT in Agricultural Marketing, E-Chau
Project Shakti, Web-casting-online training and guidance to farmers.

+ Online Marketers: Role of Online Marketers, Growth and Challenges




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester Il

(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

5. Organizational Behaviour

Foundation of Individual Bahaviour

Factors affecting Individual behaviour- Personal, Psychological, Organisation
System, Environmental.

Personality& Perception — Nature of personality, Determinants of personality,
Personality Traits., Factors Influencing Perception, Managing perception
Process, Perception and OB

Attitude — Nature , components , work related attitudes , Barriers fo
attitudinal Change, Measures to attitudinal change.

Group Dynamics and Behaviour

Group — Types of groups, Stages of Group Development, Group Decision
making — Advantages and Problems.

Work place behaviour — Determinants of Group Behaviour, Power and Politics
—Sources of Power, Types of Organisational politics.

Conflict — Levels of Conflict, Strategies for resolving Conflict, Guidelines for
effective negotiation.

Emerging Challenges

Stress Management — Sources, Effects, Strategies, Stress and Performance.
Organisation culture — Cultural Dimensions, Creating Organisational Culture,
Maintaining Organisational Culture.

Workforce Diversity — Concept, Managing Diversity effectively, Ethical
Behaviour in workplace, Managing Ethics at work place. '




Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester Il]
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

5. Organizational Behaviour
Maodules/ Units

Overview of Commercial Banking in India

A} Overview of Commercial Banking in India - Role and Functions of Commercial
Banks, Introduction to Bank Management, Management of Banks in Rural Areas.

B} Customer Relationship Management in Banks - Meaning and Objectives of CRM
in banks, Strategies for Expanding Customer Base, Banking Ombudsman Scheme,
Customer Retention, Handling Customer Grievances

C) Services to Different Categories of Customers - Retail, Corporate, International
and Rural.

Credit Management in Banks

A) Credit Management in Banks — Principles of Sound Bank Lending, Loan Palicy,
Compliance with RBI guidelines, Credit Appraisal and Credit Decision Making,
Monitoring and Review of Loan Portfolio, Management of Non-Performing Assets
(NPAs), Classification of NPAs, Debt Restructuring- SARFAESI Act, 2002.

B} Bank's Investment Policy — SLR Requirements & Non-SLR Investments, Nature
and Significance of Investmant Management in Commercial Banks, Fundamental
Principles of Security Investment, Management of Security Investment, Reviewing
Investment Portfolio and Organization of Investment Function in Bank

Human Resource Management in Banks

A} Human Resource Management in Banks — Importance of HRM in Banks, Policies
relating to Human Resource Development in India, Selection, Tralning, Pay
Structure in Public Sector Banks and Private Sector Banks , Workers Participation

in Management, Motivations and Morals, Performance Evaluation, Promotion,
Transfer Policy and VRS schemes in Public Sactor Banks

Evolving Trends in Modern Banking

A) Evolving Trends in Modern Banking — Internet Banking, Maobile Banking, EFT
services, Outsourcing of Non-core Services, Mergers and Acquisitions in Banking
Sector.

SHGs, RBI Guidelines for Micro Credit, Portfolio Securitization, SHG-2, NRLM and
SRLM, Priority Sector and its Classification.




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester ]
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

5. Organizational Behaviour

Structure of money market] Regulatory

Disadvantages of Money market,

developed money market, Recent
develnpmen’t in money markets-DFHI, 5TC

B)] Money Market Instruments-T Bills, Money at short and call notice,




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester IV
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

2. Advertising and sales Management

2 ‘ Creativity, Social and Regulatory Framework of Advertising

* (Creatimty &Research:Developing advertising copy - print, broadcast and
digital media, Pre-test and post-test methods.

* Society: Socioeconomic contribution and criticisms of advertising,
professional courses and careers in the field of advertising

*  Regulatory framework of advertising: Legal Framework of Advertising, Role of

Information and Broadcasting Ministry (IBM), Self-Regulatory Bodies —

Advertising Standards Council of India(ASCl) and Indian Broadcasting

Foundation(IBF)




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester IV

SN

(To be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

3. Retail Management
Modules/ Units

Introduction to Retail Management

o Retailing:Concept,  Scope and Importance of Retailing and Retal
Management, Retail Formats, Theories of Retail change, Retail Environment-
Economic, Legal, Technological & Competitive

 Retail sector in India: Size, and Drives of Retall changes, FDI in Retailing in

Indian Context

* Recent Trends in Retailing: Modern Retail Formats, Mall System, Challenges (k ‘- v

Faced by the Retail Sector, Ethics in Ftetailing.|




Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester [V
(Te be implemented from Academic Year- 2017-2018)

Group B: Business Studies (Management)

4. Tourism Management
3 | Tourism Practices

¢ Travel Intermediaries: Trawvel Agency and Tour operators — Definition and
Differentiation, Types, Importance and Functions.
« Setting up of Travel Agency and Tour Operations and their Approval: Business
setting Procedure and process, Types of organization to be set up- Proprietorship,
Partnership, Franchise, Approval from Ministry of Tourism and IATA

in promoting International Tourism -WTTC , IATO, TAAI, ITDC.

4 | Tourism Development

+ Sustainable Tourism Development: Concept, Principles, Approaches to Sustainable
Tourism, Code of Conduct for safe and sustainable Tourism in India

incentives for Tourism Development and Promotion.
Tourism Industry in India, Major Tourism schemes of Government of India- Visa on

Arrival (VioA), PRASAD Scheme, HRIDAY Scheme, Travel Circuits; Incredible India
Campaign.

« [nternational Tourism: Concept, Importance, Role of Institutions and organizations

+ Government Policies: National Action Plan, National Tourism Policy, Government

¢ Future Growth and Development of Indian Tourism - Factors influencing growth of



Course Code :PAFTNMP 310

VISUAL COMMUNICATION

Unit- ¥1: SEMNITICS

Visnal Semiotics Theory

An Indended-Fercerved Stady Using Visual Sermotics
e lmsge and the Archive: A Semiois Approsch

Unit=- ¥1I: RECEFTION THEORY
Receptivn Thoory

A Textual Analysis of Political Televisson Ads
Phemomenology and Hestonical Research

Linit=- Y1 NARRATIVE
harrative Theory
Using Nammative Theory i Undersiand the Powerof Mews FPhotographs.

Unit- 1X: MEDIA AESTHETICS

Astheiics Theory

A Content Analysis of Polftical Speeches on Television
Examining Documemiary Photography Using the Creatrve Method

Unde- X: ETHICS

Vizual Ethacs Theory

A Survey of Reactions 1o Photographic Mamnipulation

Studving ¥Visual Ethics by Applymng a Typology of Vsual Behavior

T ndt- XI1: VISUAL LITERACY
Visual Literacy Theory
Media Loteracy, Acsthetics, and Culvare

Unie- XI1T: CULTURAL STUDMES

Caltural Stadies Theary

A Burkean Analvsis of a Television Promotional Advertisement
A Culsural Analysis of the Unisys *Mosior Head® Tebevision
Commercial

A Hietorical Approach to Understanding Documentary
Fwotopmphs: Dialopee, Interpretation, amd Mothod




Course Code :PAFTNMP 313

LAWS RELATED TO FILM, TV AND INTERNET

The course shall comprise of the following units :
Freedom of the Press

Constitutional foundation of freedom of the press in India

Meed for mitations on freedom of the press

The press as business, The press as property

The press and the legislature

Rights, duties and habilitics of proprictor, printer, pubhsher, editor, author, journalist, contributor
and vendor

The Press Council Act, 1978
The Cinematography Act, 1952

The PrasarBharati (Broadcasting Corporation of India ) Act, 1990
The Information Technology (Amendment) Act, 2008

The Cable Television Metworks Rules, 1994 and Cable Television Networks (Regulation) Act,
1995

Right to Information Act, 2005
Indian Penal Code and the press (Defamation).




Course Code :PAFTNMP 414

PERSPECTIVE IN MEDIA BUSINESS
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Course Uode [FAF1INME 315
MARKETING AND PUBLICITY DESIGN
Objectives:

To introduce the concept tofilm marketing and publicity design.
Toeducateabout the importanceof marketing intoday’s world.

To help understand the various tools neededfor marketing and publicity design.
To leamaboutthe marketing planandmarket research.

To helpget msight into consumer consumptionbehavior.

Unit-I1: IntroductiontoMarketing: Importanceofmarketing, defmitionof
marketing scopeofmarketing. functions

ofmarketing, marketinganditsrelationtothebusinessfunctions, difference
betweensalesandmarketing. Key marketingterms, andconcepts-need,
want.demand.exchange, marketingmyopiaandmarketing orientations, distinction

betweensellingandmarketing. Marketing Mix, 4Ps, 7Ps, 4Cs.

Unit —11:Marketing Environment: Company sMicroandMacro Environment andthe
changeshappening.Challengesduetoenvironmentchanges. Analyzingthe environment-
Porter’s5forces, PESTLE, etc. Dealingwith competition [dentificationandanalysisof
competitors. Respondingto the Marketingenvironment, Marketing Research, Definition,

Marketing Research

Process MarketingIntelligenceSystem,ComponentsofintelligenceSystem DataMinincandWareh
U 0,

ousing.

Unit ~111:Consumer Behavior:Introductionandimportance,
modelofconsumerbehavior.characteristicsaffecting /
consumerbehavior. Buyerdecisionbehavior-consumer. Psychology. Bu}rerdecmmp Adopt
onprocess, Domestic buyer behavior, industrial buyer behavior.
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Revised Syllabus of Courses of B.Com. (Financial Markets)
Programme at Semester |
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Skill Enhancement Courses (SEC)

5. Foundation Course - |

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 Overview of Indian Society 05
2 Concept of Disparity- 1 10
3 Concept of Disparity-2 10
4 The Indian Constitution 10
5 Significant Aspects of Political Processes 10
Total 45
|
sr. No. Meodules / Units
1 Overview of Indian Society
| | Understand the multi-cultural diversity of Indian society through its demographic
| | composition: population distribution according to religion, caste, and gender;
Appreciate the concept of linguistic diversity in relation to the Indian situation;
| Understand regional variations according to rural, urban and tribal characteristics;
| Understanding the concept of diversity as difference
2 | Concept of Disparity- 1

Understand the concept of disparity as arising out of stratification and ineguality;
Explore the disparities arising out of gender with special reference to violence
against women, female foeticide (declining sex ratio), and portrayal of women in
media;Appreciate the inequalities faced by people with disabilities and
understand the issues of people with physical and mental disabilities

3 %ﬁiﬁﬁfﬂm F Disparity-2

Examine inequalities manifested due to the caste system and inter-group conflicts
arising thereof; Understand inter-group conflicts arising out of communalism;
Examine the causes and effects of conflicts arising out of regionalism and linguistic
differences

The Indian Constitution

Philosophy of the Constitution as set out in the Preamble; The structure of the
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the
Indian Citizen: tolerance, peace and communal harmony as crucial values in
strengthening the social fabric of Indian society; Basic features of the Constitution

Significant Aspects of Political Processes

The party system in Indian politics; Local self-government in urban and rural areas;
the 73rd and 74th Amendments and their implications for inclusive politics; Role

and significance of women in politics —N




