TEACHERS FEEDBACK ON CURRICULUM

Stream: Commerce (B.Com) Course: UG
Academic Year: 2014-15
A =Very Good B = Good C = Satisfactory D = Unsatisfacto
A B C D
Q1. Depth of the Course Content 03 14 04 02
2. Extent of coverage of course 03 15 03 02
Q3. Applicability/relevance to real life 03 11 05 04
Q4. Learning values 03 12 04 04
5. Clarity and relevance of material 04 13 03 03
Q6. Overall rating 03 15 03 02
Individual Total 19 80 22 17
Individual Percentage 13.77% | 57.97% | 15.94% | 12.32%
Total Faculties for the Course (Respondents) 23
Overall Rating Good (7/10)

Stream: Commerce (B.Com- A&F)
Academic Year: 2014-15

Course: UG

A =Very Good B = Good C = Satisfactory D = Unsatisfactory
A B C D
Q1. Depth of the Course Content 03 02 - -
2. Extent of coverage of course 03 02 - -
Q3. Applicability /relevance to real life 03 02 - -
Q4. Learning values 03 02 - -
5. Clarity and relevance of material 02 02 01 -
Q6. Overall rating 03 02 - -
Individual Total 17 12 01 -
Individual Percentage 56.67% | 40% 3.33% -
Total Faculties for the Course (Respondents) 05
Overall Rating Very Good (9/10)
Stream: Commerce (B.Com-BMS) Course: UG
Academic Year: 2014-15
A =Very Good B = Good C = Satisfactory D = Unsatisfactory
A B C D
Q1. Depth of the Course Content 01 02 - -
Q2. Extent of coverage of course 02 01 - -
3. Applicability /relevance to real life 01 01 01 -
4. Learning values 01 01 01 -
Q5. Clarity and relevance of material 01 02 - -
Q6. Overall rating 01 02 - -
Individual Total 07 09 02 -
Individual Percentage 38.89% | 50% |11.11% -
Total Faculties for the Course (Respondents) 03
Overall Rating Very Good (8/10)
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TEACHERS FEEDBACK ON CURRICULUM

Stream: Commerce (B.Com-BMM) Course: UG
Academic Year: 2014-15
A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C D
Q1. Depth of the Course Content 01 02 01 -
Q2. Extent of coverage of course 02 02 - -

3. Applicability /relevance to real life 01 02 01 -

Q4. Learning values 01 02 01 -
QS. Clarity and relevance of material 01 02 01 -
Q6. Overall rating 01 02 01 -
Individual Total 07 12 05 -
Individual Percentage 29.16% | 50% | 20.84% -
Total Faculties for the Course (Respondents) 04
Overall Rating Good (7/10)
Stream: Commerce (B.Com-B&l) Course: UG
Academic Year: 2014-15
A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C D
Q1. Depth of the Course Content 01 02 - -
Q2. Extent of coverage of course 02 01 - -
Q3. Applicability/relevance to real life 01 01 01 -
Q4. Learning values 01 01 01 -
QS. Clarity and relevance of material 01 02 - -
Q6. Overall rating 01 02 - -
Individual Total 07 09 02 -
Individual Percentage 38.89% | S50% |11.11% -

Total Faculties for the Course (Respondents)

03

Overall Rating

Very Good (8/10)

Stream: Commerce (B.Com-B.Sc IT) Course: UG
Academic Year: 2014-15
A =Very Good B = Good C = Satisfactory D = Unsatisfactory
A B C D

Q1. Depth of the Course Content 01 01 - -
Q2. Extent of coverage of course - 01 01 -

3. Applicability /relevance to real life 01 01 - -
Q4. Learning values - 01 01 -
Q5. Clarity and relevance of material 01 01 - -
Q6. Overall rating - 01 01 -
Individual Total 03 06 03 -
Individual Percentage 25% 50% 25% -

Total Faculties for the Course (Respondents)

02

Overall Rating

Satisfactory (7/10)
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Stream: Commerce (M.Com) Course: PG
Academic Year: 2014-15
A = Very Good B = Good C = Satisfactory D = Unsatisfactory
A B C D

Q1. Depth of the Course Content 01 01 - -
Q2. Extent of coverage of course 01 01 - -
Q3. Applicability /relevance to real life 01 01 - -
Q4. Learning values 01 01 - -
Q5. Clarity and relevance of material 02 - - -

6. Overall rating 01 01 - -
Individual Total 07 05 - -
Individual Percentage 58.33% | 41.67% - -
Total Faculties for the Course (Respondents) 02
Overall Rating Very Good (9/10)

PRINCIPAL
Rajasthani Sammelan Education Trust
Ghanshyamdas Saraf College
Of Arts & Commeree



