STUDENTS FEEDBACK ON CURRICULUM

Stream: Commerce (B.Com) Course: UG
Academic Year: 2015-16
A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C D
Q1. Depth of the Course Content 75 65 28 12
Q2. Extent of coverage of course 85 60 30 05
Q3. Applicability/relevance to real life 82 72 20 06
Q4. Learning values 79 83 18 -
Q5. Clarity and relevance of material 82 72 20 06
Q6. Overall rating 85 60 30 05
Individual Total 488 412 166 34
Individual Percentage 44.36% | 37.45% | 15.09% | 3.10%
Total Respondents 180
Overall Rating Very Good (8/10)

*Feedback obtained from 20% students enrolled for First Year of the Course.

Stream: Commerce (B.Com- A&F)
Academic Year: 2015-16

Course: UG

A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C D
Q1. Depth of the Course Content 15 12 02 01
Q2. Extent of coverage of course 12 12 06 -
Q3. Applicability/relevance to real life 13 12 05 -
Q4. Learning values 12 12 06 -
Q5. Clarity and relevance of material 12 12 06 -
Q6. Overall rating 13 12 05 -
Individual Total 7T 72 30 01
Individual Percentage 42.78% | 40% 16.67% | 0.55%
Total Respondents 30
Overall Rating Very Good (8/10)

*Feedback obtained from 20% students enrolled for First Year of the Course.

Stream: Commerce (B.Com-BMS) Course: UG
Academic Year: 2015-16
A =Very Good B = Good C = Satisfactory D = Unsatisfactor

A B C D
Q1. Depth of the Course Content 12 13 01 02
Q2. Extent of coverage of course 13 12 05 -
Q3. Applicability/relevance to real life 13 12 05 -
Q4. Learning values 12 12 06 -
Q5. Clarity and relevance of material 12 12 06 -
Q6. Overall rating 13 12 05 -
Individual Total 75 73 28 02
Individual Percentage 42.13 [41.01% | 15.73% | 11.23%
Total Respondents 30
Overall Rating Very Good (8/10)

*Feedback obtained from 20% students enrolled for First Year of the Course.
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STUDENTS FEEDBACK ON CURRICULUM

Stream: Commerce (B.Com-BMM) Course: UG

Academic Year: 2015-16

A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C
Q1. Depth of the Course Content Sl 19 05
Q2. Extent of coverage of course 32 18 05
Q3. Applicability/relevance to real life 29 22 04
Q4. Learning values 26 24 05
Q5. Clarity and relevance of material 29 22 04
Q6. Overall rating 32 18 05
Individual Total 179 123 28
Individual Percentage 54.24% | 37.27% | 8.49%
Total Respondents 59
Overall Rating Very Good (8/10)

*Feedback obtained from 20% students enrolled for First Year of the Course.

Stream: Commerce (B.Com-B&l) Course: UG

Academic Year: 2015-16

A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C
Q1. Depth of the Course Content 15 12 03
Q2. Extent of coverage of course 1.2 12 06
Q3. Applicability/relevance to real life 13 12 05
Q4. Learning values 12 12 06
Q5. Clarity and relevance of material 12 12 06
Q6. Overall rating 1:3 12 05
Individual Total 7T 72 31
Individual Percentage 42.78% | 40% | 17.22%
Total Respondents 30
Overall Rating Very Good (8/10)

*Feedback obtained from 20% students enrolled for First Year of the Course.

Stream: Commerce (B.Com- B.Sc IT) Course: UG

Academic Year: 2015-16

A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C
Q1. Depth of the Course Content 09 4 05
Q2. Extent of coverage of course 08 12 05
Q3. Applicability/relevance to real life 07 14 04
Q4. Learning values 08 12 05
Q5. Clarity and relevance of material 09 11 05
Q6. Overall rating 08 12 05
Individual Total 49 72 29
Individual Percentage 32.67% | 48% 19.33%
Total Respondents 25
Overall Rating Good (7/10)

*Feedback obtained from 20% students enrolled for First Year of the Course.
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STUDENTS FEEDBACK ON CURRICULUM

Stream: Commerce (B.Com-BFM)
Academic Year: 2015-16

Course: UG

A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C D
Q1. Depth of the Course Content 10 11 04 -
Q2. Extent of coverage of course 09 11 05 -
Q3. Applicability/relevance to real life 07 14 04 -
Q4. Learning values 08 12 05 -
Q5. Clarity and relevance of material 09 11 05 -
Q6. Overall rating 08 12 05 -
Individual Total ol 71 28 -
Individual Percentage 34% | 47.33% | 18.67%
Total Respondents 25
Overall Rating Good (7/10)

*Feedback obtained from 20% students enrolled for First Year of the Course.

Stream: Commerce (M.Com)
Academic Year: 2015-16

Course: PG

A =Very Good B = Good C = Satisfactory D = Unsatisfactory

A B C D
Q1. Depth of the Course Content 26 15 04 -
Q2. Extent of coverage of course 23 21 01 -
Q3. Applicability/relevance to real life 22 23 - -
Q4. Learning values 20 21 04 -
Q5. Clarity and relevance of material 20 21 04 -
Q6. Overall rating 23 21 01 s
Individual Total 134 122 14 -
Individual Percentage 49.63% | 45.19% | 5.18% -
Total Respondents 45
Overall Rating Very Good (9/10)

*Feedback obtained from 20% students enrolled for First Year of the Course.

St

..w-"""”
PRINCIPAL

SV alliUas vdid

e el
Yliahhoii

0f Arts & Commerce



