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Revised Syllabus and
Question Paper Pattern of Courses of
B.Com. (Accounting and Finance)

Programme

at

Semester V

Course
Title of the Course
No.

3.5.1 Financial Accounting Paper -V
3.5.2 Cost Accounting Paper -l
3.5.3 Financial Management Paper - ||
354 T?xatlon Paper - il

Direct Tax Paper — |
355 Auditing Paper — 11|
356 Management Paper — Il

(Management Applications)
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B.Com. (Accounting and Finance) Programme at Semester V
with Effect from the Academic Year 2015-2016

3.5.1 Financial Accounting Paper -V

Modules at a Glance

Sr. No. of
No. Modules Lectures
1 AS — 14 - Amalgamation, Absorption & External Reconstruction 15
(excluding inter — company holding)
2 | Internal Reconstruction 15
3 | Underwriting of shares & debentures 10
4 | Liquidation of Companies 10
5 | Buy-Back of shares 10
Total 60
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Sr. No Modules/ Units ——|

AS — 14 - Amalgamation, Absorption & External Reconstruction (excluding inter —
company holding)

In the nature of merger and purchase with corresponding accounting treatments of
pooling of interests and purchase method respectively.

Meaning and Computation of purchase consideration.

Inter-company debtors, creditors, loan, bills, loading in stock.

2 Internal Reconstruction

Need for reconstruction and company law provisions

Distinction between internal and external reconstructions.

Methods including alteration of share capital, variation of shareholder rights, sub
division, consolidation, surrender and reissue / cancellation, reduction of share capital
with relevant legal provisions and accounting treatment for same.

3 Underwriting of shares & debentures

Introduction, Underwriting, Underwriting Commission

Provision of Companies Act with respect to Payment of underwriting commission
Underwriters, Sub-Underwriters, Brokers and Manager to issues

Types of underwriting, Abatement Clause

Marked, Unmarked and Firm-underwriting applications,

Liability of the underwriters in respect of underwriting contract

Practical problems

4 Liquidation of Companies

Meaning of liquidation or winding up

Preferential payments

Overriding preferential payments

Preparation of statement of affairs, deficit / surplus account
Liquidator’s final statement of account

S Buy Back of Shares

Company Law / Legal provisions (including related restrictions, power, transfer to
capital redemption reserve account and prohibitions)

Compliance of conditions including sources, maximum limits and debt equity ratio.
Cancellation of Shares Bought back

(Excluding Buy Back of minority shareholding)

Note: Relevant Law / Statute & Accounting Standards in force on 1st April of every
Academic Year shall be applicable for examination.
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Question Paper Pattern

Maximum Marks: 75

Questions to be Set: 05

Duration: 2 2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A) Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and
07 marks.
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Revised Syllabus and Question Paper Pattern of Courses

of

B.Com. (Accounting and Finance) Programme at Semester V

with Effect from the Academic Year 2015-2016

3.5.2 Cost Accounting Paper — i

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 | Uniform Costing and Inter-Firm Comparison 10
2 | Integrated System and Non Integrated System of Accounts 15
3 | Operating Costing 10
4 Process Costing- Equivalent Units of Production and Inter- 15
process Profit (FIFO Method)
5 | Introduction to Emerging concepts in costing 10
Total 60
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Sr. No Modules/ Units

1 Uniform Costing and Inter-Firm Comparison

Uniform Costing

Meaning of and need for uniform costing
Essentials for success of uniform costing
Advantages and limitations of uniform costing
Areas of Uniformity, Uniform cost manual
Simple practical problems

Inter-Firm Comparison

Pre requisites of inter firm comparison
Advantages and limitations

Simple practical problems

2 Integrated System and Non Integrated System of Accounts

Integrated System

Meaning

Advantages and disadvantages
Distinctive features

Journal Entries.

Simple practical problems

Non-Integrated System

Meaning

Advantages and disadvantages
Distinctive features

Cost control accounts to be prepared
Journal entries

Simple practical problems

3 Operating Costing

Meaning of operating costing

Determination of per unit cost

Pricing of services

Collection of costing data

Simple practical problems based on costing of hospital, hotel, goods and passenger
transport services

Process Costing- Equivalent Units of Production and Inter-process Profit (FIFO
Method)

Work in Progress and Equivalent Production (FIFO Method)
Inter Process Profit
Simple practical problems

S Introduction to Emerging concepts in costing

Target Costing

Activity Based Costing (ABC)
Product Life costing
Excluding Practical Problems

P
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Question Paper Pattern

Maximum Marks: 75

Questions to be Set:05
Duration: 2 2 Hrs,

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A) Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and
07 marks.
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. (Accounting and Finance) Programme at Semester V
with Effect from the Academic Year 2015-2016

3.5.3. Financial Management - Paper — Il

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 |Risk and Return 15
2 | Leverage 07
3 | Capital Structure Decisions 08
4 | Cash Management 15
5 | Receivable Management 15
Total 60
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Sr. No.

Modules / Units

Risk and Return

Introduction

Meaning of Return

Types of Return- Holding Period Return, Annualized Return, Expected Return
Meaning of Risk

Types of Risk- Business Risk, Financial Risk, Interest Rate risk, Market Risk and
Liquidity Risk

(Including Practical Problems)

Leverage

Introduction

EBIT & EPS Analysis

Types of Leverages: Operating Leverage, Financial Leverage & Composite
Leverage

Relationship between Operating Leverage and Financial Leverage
(Including Practical Problems)

Capital Structure Decisions

Meaning

Choice of Capital Structure. Importance

Optimal capital Structure

EBIT-EPS Analysis

Cost of Capital, Capital structure and Market Price of Share
Capital Structure Theories

Dividend Policy - Payout Ratio

Cash Management

Introduction

Motives for holding cash

Aspects of cash management

Long terms cash forecasting

Reason for cash surplus

Cash management: Basic strategies, Cash Management Techniques/Processes,
Marketable Securities

(Including Practical Problems)

Receivable Management

Introduction

Aspects of Receivable Management

Credit Policy, Credit Evaluation, Credit Granting decision, Control on Accounts
Receivable

(Including Practical Problems)
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Question Paper Pattern

Maximum Marks: 75

Questions to be Set:05

Duration: 2 2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A) Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and
07 marks.
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. {Accounting and Finance) Programme at Semester V
with Effect from the Academic Year 2015-2016

3.5.4 Taxation Paper - lli
Direct Tax Paper—|

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 Definitions u/s — 2 08
Basis of Charge
2 | Exclusions from Total Income 07
3 | Heads of Income 25
4 | Deductions under Chapter VI — A 10
5 | Computation of Total Income 10
Total 60
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Sr. No Modules/ Units

1 Definitions u/s — 2 & Basis of Charge

Definitions u/s — 2

Section 2 —Assessee, Assessment Year, Assessment, Annual value, Business, Capital
asset, Income, Person, Previous Year, Transfer

Basis of Charge

Section 3 — 9 — Previous Year, Residential Status, Scope Of Total Income, Deemed
Income

2 Exclusions from Total Income

Section 10 — restricted to, Agricultural Income, Sums Received From HUF By Member,
Share of Profit from Firm, Casual & Non — Recurring Receipts, Scholarships, Income of
Minor Child, Allowance to Members of Parliament and Legislative Assembly.

Note -Exemptions related to specific Heads of Income to be covered with Relevant
Provisions.

3 Heads of Income

Salary

Section 15 — 17, Including Section 10 relating to

House Rent Allowance, Travel Concession, Special Allowance, Pension —
Commutation, Leave Encashment, Compensation, Voluntary Retirement, Payment from
Provident Fund

Income From House Property

Section 22 — 27, Including Section 2 — Annual Value

Profits & Gains From Business & Profession

Vocation Section 28-32, 36, 37, 40, 40A & 43B.

including.: Section 2 — Business

Capital Gains

Section 45, 48, 49, 50, 54 and 55

Income from Other Sources

Section 56 — 59

4 Deductions under Chapter VI - A

80 A- Restriction on claim in Chapter VI- A deductions

80 C — Payment of LIC/PF and other eligible investments

80CCC — Contribution to certain Pension Fund

80D — Medical Insurance Premium

80 DD- Maintenance and medical treatment of handicapped dependent

80E — Interest on Educational Loan

80 TTA- Interest on Saving Bank account

80U — Deduction in the case of totally blind or physically handicapped or mentally
retarded resident person

5 Computation of Total Income

Computation of Total Income Of Individual & HUF

Note:
1. Relevant Law / Statute in force on 1st April inmediately preceding commencement of
Academic Year is applicable for ensuing examinations after relevant year.
2. The syllabus is restricted to study of particular section/s, specifically mentioned in
rules and notifications only.
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Question Paper Pattern

Maximum Marks: 75

Questions to be Set: 05

Duration: 2 2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A) Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note:
1. The Problems should not cover more than two heads of income & two deductions.
2. Full length question of 15 marks may be divided into two sub questions of 08 and 07
marks.
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. (Accounting and Finance) Programme at Semester Vv
with Effect from the Academic Year 2015-2016

3.5.5 Auditing - Paper Il

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 | Company Audit 15
2 | Audit Report 15
3 | Audit under Computerized Information System Environment 15
4 | Professional Ethics 15
Total 60
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Sr. No. Modules / Units

1 Company Audit

Powers & Duties of Auditors, Liabilities of Auditors
Branch Audit, Joint Audit, Special Audit, Tax Audit

2 Audit Report

Reporting requirement under the Companies Act
Qualifications in Audit Report, Disclaimers in Audit Report
Adverse Opinion, Disclosures, Reports & Ccrtificate

3 Audit under Computerized Information System Environment

Special aspects of CIS Audit Environment , Need for review of internal control
especially procedure controls and facility controls

Approach to audit in CIS environment

Use of computer for internal and management audit purposes

Audit tools, test packs, computerized audit programmes

Special aspects in Audit of E-Commerce Transaction.

4 Professional Ethics

Code of Ethics with special reference to the relevant provisions of The Chartered
Accountant Act, 1949 and the Regulations thereunder

The Chartered Accountant Act, 1949

Schedules

Members who are deemed to be in Practice

Significance of the Certificate of Practice

Disabilities for purpose of Membership

Disciplinary Procedure

Professional Misconduct

Note: Relevant Law / Statute & Accounting Standards in force on 1st April of every
Academic Year shall be applicable for examination.
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Question Paper Pattern

Maximum Marks: 75

Questions to be Set: 05

Duration: 2 2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ fill in the blanks)

Q-2 | Full Length Question 15 Marks
OR

Q-2 | Full Length Question 15 Marks

Q-3 | Full Length Question 15 Marks
OR

Q-3 | Full Length Question 15 Marks

Q-4 | Full Length Question 15 Marks
OR

Q-4 | Full Length Question 15 Marks

Q-5 | Full Length Question 15 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and

07 marks.
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. (Accounting and Finance) Programme at Semester V
with Effect from the Academic Year 2015-2016

3.5.6. Management Paper -l
Management Applications

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 | Marketing Management 15
2 | Production Management 15
3 | Human Resource Management 15
4 | Financial Management 15
Total 60
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Sr. No Modules /Units

1 Marketing Management

Meaning and Definition of Marketing — 4 Ps of Marketing

Product Management — Meaning & Definition — Product Development Strategies
Price Management — Meaning and Definition — Pricing Strategies

Place (Distribution) Management — Meaning and Definition — Factors Governing
Distribution Decisions — Types of Distribution Channels

Promotion Management — Meaning — Promotion Stralegies

Case studies based on the above topics

2 Production Management

Meaning and Definition of Production Management — Scope of Production
Management - Production vs. Productivity

Meaning of Productivity - Measurement of Productivity — Measure to increase
Productivity — Productivity Movement in India

Meaning and Definition of Quality Management — TQM - Quality Circles — ISO
9000/14000

Inventory Management — Meaning and Methods

Case studies based on the above topics

3 Human Resource Management

Meaning and Definition of Human Resource Planning, Human - Resource
Management and Human Resource Development

Process of Human Resource Planning

Scope of Human Resource Management

Methods of Developing Human Resource

Performance Appraisal — Meaning and Definition — Traditional and Modern Methods
of Appraisal — Self Appraisal — 3600 Appraisal

Case studies based on the above topics

4 Financial Management

Meaning and Definition of Financial Management — Functions of Financial
Management

Short-term and Lone-term Sources of Finance — Sources and Significance

Capital Market — Meaning and Constituents — Functions

Fundamental Analysis — Technical Analysis - Venture Capital — DEMAT Account -
Futures and Options

Case studies based on the above topics
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Question Paper Pattern

Maximum Marks: 75
Questions to be Set: 05

Duration: 2 ¥ Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ fill in the blanks)

Q-2 | Full Length Question 15 Marks
OR

Q-2 | Full Length Question 15 Marks

Q-3 | Full Length Question 15 Marks
OR

Q-3 | Full Length Question 15 Marks

Q-4 | Full Length Question 15 Marks
OR

Q-4 | Full Length Question 15 Marks

Q-5 | Full Length Question 15 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and

07 marks.
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Question Paper Pattern of Courses of
B.Com. (Accounting and Finance)

Revised Syllabus and

Programme
at

Semester VI

Course Title of the Course
No.
3.6.1 | Financial Accounting Paper —VI
3.6.2 | Cost Accounting Paper—IV
3.6.3 | Financial Management — Paper ll|
36.4 Ta?(ation Paper — IV
(Direct Taxes - Il)
3.6.5 | Financial Accounting Paper —VI|
3.6.6 Economics Paper - Il

Indian Economy

With effect from Academic Year 2015-2016
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. (Accounting and Finance) Programme at Semester Vi

with Effect from the Academic Year 2015-2016

3.6.1 Financial Accounting - Paper VI

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 | Final Accounts of Banking Company 15
2 | Final Accounts of Insurance Company (Excl. Life Insurance) 15
3 | Investment Accounting (w.r.t. Accounting Standard - 13) 10
4 | Accounting of Transactions of Foreign Currency 10
5 | Accounting for Limited Liability Partnership 10
Total 60
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Sr. No.

Modules / Units

Final Accounts of Banking Company

Legal provision in Banking Regulation Act, 1949 relating to Accounts.
Statutory reserves including Cash Reserve and Statutory Liquidity Ratio.

Bill purchase and discounted, rebate of bill discounted.

Final Accounts in prescribed form

Non — performing assets and Income from non — performing assets.
Classification of Advances, standard, sub — standard, doubtful and provisioning
requirement.

Final Accounts of Insurance Company (Excl. Life Insurance)

General Insurance — Various types of insurance, like fire, marine, Miscellaneous,
Special terms  like premium, claims, commission, Management expenses, Reserve
for unexpired risk, reinsurance

Final Accounts in a prescribed form. Revenue Statement — Form B — RA, Profit /
Loss Account — Form B — PL and Balance Sheet Form B — BS.

Investment Accounting (w.r.t. Accounting Standard- 13)

For shares (variable income bearing securities)

For debentures/Preference. shares (fixed income bearing securities)

Accounting for transactions of purchase and sale of investments with ex and cum
interest prices and finding cost of investment sold and carrying cost as per
weighted average method (Excl. brokerage).

Columnar format for investment account.

Accounting of Transactions of Foreign Currency

In relation to purchase and sale of goods, services and assets and loan and credit
transactions.
Computation and treatment of exchange rate differences

Accounting for Limited Liability Partnership

Statutory provisions
Conversion of partnership business into Limited Liability Partnership
Final accounts
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Question Paper Pattern

Maximum Marks: 75

Questions to be Set:05

Duration: 2 %2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns, Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A) Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and
07 marks.
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Revised Syllabus and Question Paper Pattern of Courses of

B.Com. (Accounting and Finance) Programme at Semester VI
with Effect from the Academic Year 2015-2016

3.6.2 Cost Accounting - Paper IV

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 | Budgeting and Budgetary Control 15
Absorption Costing and Marginal Costing Cost Volume and
2 . 15
Profit Analysis
3 | Managerial Decision Making 15
4 | Standard Costing and Variance Analysis 15
Total 60
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Sr. No Modules /Units

1 Budgeting and Budgetary Control

Meaning & objectives, Advantages and limitations of budgets

Functional budgets, fixed and flexible budgets

Zero based budgeting, performance budgeting

Simple practical problems of preparing flexible budgets and functional budgets

2 Absorption Costing and Marginal Costing, Cost Volume and Profit Analysis

Absorption Costing and Marginal Costing

Meaning of absorption costing,

Introduction to marginal costing

Distinction between absorption costing and marginal costing
Advantages and limitations of marginal costing

Cost Volume and Profit Analysis

Break even analysis meaning and graphic presentation

Margin of safety

Key factor

Simple practical problems based on using the marginal costing Sformulae

3 Managerial Decision Making

Make or buy

Sales mix decisions
Exploring new markets
Plant shut down decision
Simple practical problems

4 Standard Costing and Variance Analysis

Preliminaries in installing of a standard cost system
Material Cost variance

Labour cost variance

Variable overhead variances

Fixed Overhead variances

Sales variances

Simple practical problems
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Question Paper Pattern

Maximum Marks: 75

Questions to be Set:05

Duration: 2 ¥ Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A) Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and
07 marks.
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. (Accounting and Finance) Programme at Semester VI
with Effect from the Academic Year 2015-2016

3.6.3 Financial Management — Paper lll

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 | Financial Policy and Corporate Strategy 10
2 | Security Analysis 15
3 | Dividend Decisions 15
4 | Mutual Funds 10
5 | Portfolio Theory 10
Total 60
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Sr. No

Modules/ Units

Financial Policy and Corporate Strategy

Meaning of strategic financial management
Strategic financial decision making framework
Functions of Strategic Financial Management
Financial Planning

Security Analysis

Fundamental analysis - Meaning, Dividend growth model and PE multiple

Industry analysis - Factors affecting industry analysis, Techniques used industry
analysis, Company analysis

Technical analysis - Meaning ,General principles and methods, The Dow theory, Market
indicators

Bond valuation - Introduction , Bond valuation model ,Bond value theorems ,Yield to
maturity Bond values with semi-annual interest

Dividend Decisions

Introduction of dividend policy

Practical considerations in dividend policy

Theories on dividend policy, Traditional position, Walter approach, Gorden Growth
approach

Modigilani and Miller hypothesis

Mutual Funds

Introduction

Classification of MFs

Evaluating performance MFs, NAV, Costs incurred by MFs, Holding Period Return
Criteria for evaluating the performance, Sharpe ratio, Treynor ratio, Jensen’s ratio

Portfolio Theory

Activities in portfolio management

Objectives of portfolio management

Theories, Traditional approach, Modern approach
Portfolio analysis

RINZIPAL
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Question Paper Pattern

Maximum Marks: 75
Questions to be Set: 05
Duration: 2 ¥, Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A) Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and

07 marks.
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. (Accounting and Finance) Programme at Semester VI
with Effect from the Academic Year 2015-2016

3.6.4 Taxation - Paper IV
Direct taxes - i

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 | Clubbing of Income 05
2 | Set Off & Carry Forward of Losses 05
3 | Computation of Tax liability of Individual & HUF 05
Computation of Income of Partnership Firm in
4 | Relation to Sec: 40(b) & Tax Thereon With 15
Applicable Rate of Tax
5 | Return of Income — Sec 139 10
Tax Deduction at Source
6 | Advance Tax 15
Interest Payable
7 | DTAA U/S90 & 91 5
Total 60
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Sr. No. Modules/ Units

1 Clubbing of Income - Section 60 to 65

2 Set Off & Carry Forward of Losses

Sec: 70 — Set off Loss from one Source against Income from another Source under
the Same Head of Income

Sec: 71 — Set Off Loss from One Head against Income of another Head

Sec: 71B — Carry Forward & Set off Losses from House Property

Sec: 72 — Carry Forward & Set Off of Losses of Business Losses

Sec: 73- Losses in Speculation Business

Sec: 74- Loss under the head Capital Gains

3 Computation of Tax liability of Individual & HUF

Computation of Income of Partnership Firm in
Relation to Sec: 40(b) & Tax Thereon With Applicable Rate of Tax

5 Return of Income — Sec 139

Excluding w/s 139(4A), 139(4B), 139(4C) & 139 (4D)

Tax Deduction at Source
6 Advance Tax U/S 207, 208, 209,210 & 211
Interest Payable U/S 234A, 234B, 234C

Basic Aspects of Deduction of Taxes at Source
Sec: 192 —TDS on Salary

Sec: 194A — TDS on Interest

Sec: 194C — TDS on Contractor

Sec: 194H — TDS on Commission

Sec: 1941 — TDS on Rent

Sec: 194 — TDS on Professional Fees

Advance Tax U/S 207, 208, 209, 210 & 211

Sec: 207 — Income Liable to Advance Tax

Sec: 208 — Liability of Advance Tax

Sec: 209 — Computation of Advance Tax

Sec: 210 — Payment of Advance Tax by Assessee on His Own Account

Sec: 211 — Due Dates of Payment of Advance Tax
Interest Payable U/S 234A, 234B, 234C
Sec: 234A — Interest for default in furnishing return of income

Sec: 234B — Interest for default in payment of advance tax
Sec: 234C — Interest for deferment of advance tax

7 DTAA U/S90 & 91

Note:

1. Relevant Law / Statute in force on 1st April immediately preceding commencement of
Academic Year is applicable for ensuing examinations after relevant year.

2. The syllabus is restricted to study of particular section/s, specifically mentioned rules
and notifications only.
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Question Paper Pattern

Maximum Marks: 75

Questions to be Set: 05

Duration: 2 %5 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A) Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and
07 marks.
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. (Accounting and Finance) Programme at Semester Vi
with Effect from the Academic Year 2015-2016

3.6.5 Financial Accounting - Paper VII

Modules at a Glance

Sr. Modules No. of |
No. Lectures
1 | Valuation of Goodwill and Shares 15
2 | Final Account for Electricity Company 15

Final Accounts for Co-Operative Society
3 - Co-Operative Housing Society 15
- Consumer Co-Operative Society

4 | Foreign Branch 08
5 | Introduction to IFRS and Ind - AS 07
Total 60
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Sr. No Modules /Units

1 Valuation of Goodwill and Shares

Valuation of Goodwill

Maintainable Profit method, Super Profit Method
Capitalization method, Annuity Method

Valuation of Shares

Intrinsic Value Method, Yield method and Fair Value Mcthod

2 Final Account for Electricity Company

Final Accounts as per Double Account System
- Final Accounts as per Electricity Rules
- Receipt & Expenditure on Capital Account
General Balance Sheet
Contingency Reserve
Disposal of Surplus (As per Electricity Rules): Norms regarding Disposal of Surplus
Replacement of Assets
Simple practical problems

3 Final Accounts for Co-Operative Society
(Co-Operative Housing Society & Consumer Co-Operative Society)

Provisions of Maharashtra State Co-Operative Societies Act and rules. Accounting
provisions including appropriation to various funds

Format of Final Accounts — Form N

Simple practical problems on preparation of final accounts of a Co-Operative housing
society & Consumer Co-Operative Society

4 Foreign Branch

Conversion as pet AS 11 and incorporation in HO accounts

5 Introduction to IFRS and Ind - AS

Purpose & Objective of financial statement-its Frame work-its assumption,
characteristics, element, recognition & measurement.

Convergence & first time adoption of I[FRS

First time adaptation of Indian Accounting Standard

Note: Relevant Law / Statute & Accounting Standards in force on 1st April of every
Academic Year shall be applicable for examination.
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Question Paper Pattern

Maximum Marks: 75
Questions to be Set: 05
Duration: 2 % Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ Fill in the blanks)

Q-2 | Full Length Practical Question 15 Marks
OR

Q-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question 15 Marks

Q-4 | Full Length Practical Question 15 Marks
OR

Q-4 | Full Length Practical Question 15 Marks

Q-5 | A)Theory questions 08 Marks
B) Theory questions 07 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05
To be answered 03

Note: Full length question of 15 marks may be divided into two sub questions of 08 and

07 marks.
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Revised Syllabus and Question Paper Pattern of Courses of
B.Com. (Accounting and Finance) Programme at Semester Vi
with Effect from the Academic Year 2015-2016

3.6.6 Economics Paper - Il
Indian Economy

Modules at a Glance

Sr. Modules No. of
No. Lectures
1 Introduction (09) 15
Agricultural Sector (06)
2 | Industrial Sector 15
3 Service Sector (09) 15
External Sector (06)
4 | Money and Banking 15
Total 60
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Sr. No

Modules/ Units

Introduction
Agricultural Sector

Introduction
Demographic features- Poverty, Income inequality and Unemployment
Urbanization and its effects

Agricultural Sector

Institutional Structure- Land reforms in India
Technological changes in agriculture
Agricultural pricing and agricultural finance
Agricultural marketing

National agricultural policy

Industrial Sector

Growth and pattern of industrialization
Industrial Policy of 1991.Public sector enterprises and disinvestment policy
Small scale sector- problems and prospects

Service Sector
External Sector

Service Sector

Nature and scope of service industry

Recent trends in Banking industry, Insurance Industry, Healthcare Industry and Tourism
Industry

External Sector

Structure and directions of Foreign trade

India’s Balance of payments since 1991

FDI, foreign capital and transnational companies in India. Role and impact of SAARC,
ASEAN and WTO

Money and Banking

Money market and its features
Monetary policy of RBI

Progress of commercial banking in India
Development of capital markets

SEBI and its functions
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Question Paper Pattern

Maximum Marks: 75
Questions to be Set: 05

Duration: 2 % Hrs.

All Questions are Compulsory Carrying 15 Marks each.

To be answered 03

Q-1 | Objective Questions
A) Sub Questions to be asked 10 and to be answered any 08 15 Marks
B) Sub Questions to be asked 10 and to be answered any 07
(*Multiple choice / True or False / Match the columns/ fill in the blanks)

Q-2 | Full Length Question 15 Marks
OR

Q-2 | Full Length Question 15 Marks

Q-3 | Full Length Question 15 Marks
OR

Q-3 | Full Length Question 15 Marks

Q-4 | Full Length Question 15 Marks
OR

Q-4 | Full Length Question 15 Marks

Q-5 | Full Length Question 15 Marks
OR

Q-5 | Short Notes 15 Marks
To be asked 05

Note: Full length question of 15 marks may be divided into two sub questions of 08 and

07 marks.
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/ University of Mumbai

Revised Syllabus and
Question Paper Pattern of Courses
of
First Year M.Com programme
(Semester | & Il)

Special Courses
Group - |

Advanced Accounting
Course | — Advanced Financial Accounting
Paper | & I
and
Course Il — Advanced Cost Accounting
Paper| &l

Under Credit, Grading and Semester System
Wth Effect from Academic Year 2015-2016
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Revised Syllabus and
Question Paper Pattern of Courses of
M. Com. programme

at
First Year (Semester | and Il)
Advanced Accounting
Semester | Semester li
Course Title of the Course Course Title of the Course
No. No.
1.1.1 | Advanced Financial Accounting 1.2.1 Advanced Financial
— Paper | Accounting — Paper ||
1.1.2 | Advanced Cost Accounting — 1.2.2 Advanced Cost Accounting —
Paper | Paper i

With effect from Academic Year 2015-2016
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Revised Syllabus and

M. Com. programme
at
First Year (Semester |)

Question Paper Pattern of Courses of

Course
No.

Title of the Course

1.1.1

Advanced Financial Accounting — Paper |

1.1.2

Advanced Cost Accounting — Paper |

With effect from Academic Year 2015-2016
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Question Paper Pattern of Courses of
M.Com. programme- Advanced Accounting
at Semester |
with Effect from the Academic Year 2015-2016

1.1.1. Advanced Financial Accounting — Paper |

Modules at a Glance

Sr. Modules
No.

1 | Consolidated Financial Statement

) Final Accounts & Statutory Requirements for Banking
Companies

3 | Foreign Currency Conversion (As per AS-11)

4 | Published Corporate Annual Reports

Note: Law & Accounting Standards in force as on 1st April of every
academic year shall be applicable for examination.
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Sr. No. Modules / Units

1 Consolidated Financial Statement
Meaning, Stand Alone Financial Statements
Consolidated Financial statements — Applicability, Advantages & Disadvantages
Procedure of consolidation of Balance-sheet & Profit & Loss Account (Excluding
cross holding, Chain Holding & Forcign Subsidiary) Disclosure Procedure

2 Final Accounts & Statutory Requirements for Banking Companies
Final Accounts of Banking Companies
Provisioning of Non- Performing Assets
Form & Requirements of Final Accounts

3 Foreign Currency Conversion (As per AS-11)
Requirements as per AS-11
Foreign Branches

4 Published Corporate Annual Reports

Contents of annual reports

Notes of accounts

Director’s Reports

Auditor’s Reports

Management discussion Analysis
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Question Paper Pattern

Maximum Marks: 60
Questions to be Set:04
Duration: 2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Practical Question 15 Marks
OR

Q-1 | Practical Question 15 Marks

Q-2 | Practical Question 15 Marks
OR

Q-2 | Practical Question 15 Marks

Q-3 | Practical Question 15 Marks
OR

Q-3 | Practical Question 15 Marks

Q-4 | *Objective Question 15 Marks
OR

Q-4 | Short Notes (Any three out of five) 15 Marks

Note: *Multiple Choice / True or False / Fill in the Blanks / Match the Columns / Short

Questions.
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Question Paper Pattern of Courses of
M.Com. programme- Advanced Accounting
at Semester |
with Effect from the Academic Year 2015-2016

1.1.2. Advanced Cost Accounting — Paper |

Modules at a Glance

Sr. Modules
No.

1 | Process Costing

2 | Budgetary Control

3 | Standard Costing

4 | Cost Audit
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Sr. No. Modules / Units

1 Process Costing

Essential characteristics of Process Costing, Comparison of process costing and job
costing, Inter process profits, Work in progress and equivalent production,
Practical problems

2 Budgetary Control

Budget and Budgetary control, Zero based budget, Performance budgets, Functional
Budgets Leading to the Preparation of Master Budgets, Capital Expenditure Budget.
Fixed and Flexible Budgets and preparation of different types of budgets.

3 Standard Costing

Standard Costing as an Instrument of Cost Control and Cost Reduction. Fixation of
Standards. Theory and Problems based on Analysis of Variances of Sales, Materials,
Labour and Overheads including sub - variances

4 Cost Audit

Cost and Efficiency Audit, Cost Audit vis-a-vis Financial audit, special Characteristics,
Scope And Functions of Cost Audits, Organizations For and Circumstances favouring
cost audits, Benefits of Cost audits, Cost audit programme and Procedure, External or
Statutory Cost Audit. Provisions of Cost audit in companies Act and cost Audit
(reporting) Rules, Cost Investigation

b
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Question Paper Pattern

Maximum Marks: 60

Questions to be Set:04

Duration: 2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Practical Question 15 Marks
OR

Q-1 | Practical Question 15 Marks

Q-2 | Practical Question 15 Marks
OR

Q-2 | Practical Question 15 Marks

Q-3 | Practical Question 15 Marks
OR

Q-3 | Practical Question 15 Marks

Q-4 | Objective Question 15 Marks
OR

Q-4 | Short Notes (Any three out of five) 15 Marks

Note: *Multiple Choice / True or False / Fill in the Blanks / Match the Columns / Short

Questions.
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Revised Syllabus and
Question Paper Pattern of Courses of
M. Com. programme
at
First Year (Semester Il)

Course
No.

Title of the Course

1.2.1 | Advanced Financial Accounting — Paper |l

1.2.2 | Advanced Cost Accounting — Paper Il

With effect from Academic Year 2015-2016
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Question Paper Pattern of Courses of
M.Com. programme- Advanced Accounting
at Semester li
with Effect from the Academic Year 2015-2016

1.2.1. Advanced Financial Accounting — Paper |

Modules at a Glance

Sr. Modules
No.

1 | Specified Accounting Standards (AS)

2 | International Financial Reporting Standards (IFRS) & Ind - AS

3 | Valuation of Business for Amalgamation, Merger

4 Accounting & Statutory Requirements of ( Insurance Companies
& Co-operative Societies)

Note: Law & Accounting Standards in force as on 1st April of every
academic year shall be applicable for examination.
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Sr. No.

Modules / Units

Specified Accounting Standards (AS)

AS - 16 Borrowing Costs

AS - 17 Segment Reporting

AS - 20 Earnings per share

AS - 22 Accounting for taxes on income

International Financial Reporting Standards (IFRS) & Ind - AS

Introduction to L.F.R.S
Ind — AS

Valuation of Business for Amalgamation, Merger

Meaning, Need & Approach
Methods of valuation

Accounting & Statutory Requirements of ( Insurance Companies & Co-
operative Societies)

a) Insurance companies
¢ Accounting Provision for insurance Act and Insurance
e Regulation and Development Authorities for
1) Life Insurance Business
2) General Insurance Business
e Forms and Requirements of Final Accounts for
1) Life Insurance Business
2) General Insurance Business
b) Co-operative Societies

and Rules
¢ Forms and Requirements of Final Accounts

(Excluding Co-operative Housing Society)

¢ Accounting Provision of Maharashtra State Co-operative Societies Act
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Question Paper Pattern

Maximum Marks: 60
Questions to be Set:04
Duration: 2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Practical Question 15 Marks
OR

Q-1 | Practical Question 15 Marks

Q-2 | Practical Question 15 Marks
OR

Q-2 | Practical Question 15 Marks

Q-3 | Practical Question 15 Marks
OR

Q-3 | Practical Question 15 Marks

Q-4 | *Objective Question 15 Marks
OR

Q-4 | Short Notes (Any three out of five) 15 Marks

Note: *Multiple Choice / True or False / Fill in the Blanks / Match the Columns / Short

Questions.
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Question Paper Pattern of Courses of
M.Com. programme- Advanced Accounting
at Semester Il
with Effect from the Academic Year 2015-2016

1.2.2. Advanced Cost Accounting — Paper i

Modules at a Glance

Sr. Modules
No.
1 | Operating Costing
2 | Marginal Costing and Absorption Costing
3 | Managerial Decisions
4 | Uniform Costing & Inter-Firm Comparison
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Sr. No.

Modules / Units

Operating Costing

Meaning of operating costing, Determination of per unit cost, Collection of costing
data Practical problems based on costing of hospital, hotel and goods and
passenger transport.

Marginal Costing and Absorption Costing

Meaning of absorption costing, distinction between absorption costing and marginal
costing/Theory and Problems on Breakeven Analysis. Cost Volume Profit Analysis,
Breakeven Charts. Contribution margin and Various decision making problems.

Managerial Decisions

Managerial Decisions through Cost Accounting such as Pricing Accepting special
Offer, Profit ' planning. Make or Buy decision, Determining key-factor, Determining
Sales- mix, Determining optimum Activity Level, Performance Evaluation,
Alternatives methods of Production, Cost reduction & Cost Control.

Uniform Costing & Inter-Firm Comparison

Uniform Costing

Meaning of and need for uniform costing, Essentials for success of uniform costing,
Advantages and limitations of uniform costing, Areas of Uniformity, Uniform cost
manual

Practical problems

Inter-Firm Comparison

Pre requisites of inter firm comparison, Advantages and limitations

Practical problems
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Question Paper Pattern

Maximum Marks: 60

Questions to be Set:04

Duration: 2 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Q-1 | Practical Question 15 Marks
OR

Q-1 [ Practical Question 15 Marks

Q-2 | Practical Question 15 Marks
OR

Q-2 | Practical Question 15 Marks

Q-3 | Practical Question 15 Marks
OR

Q-3 | Practical Question 15 Marks

Q-4 | *Objective Question 15 Marks
OR

Q-4 | Short Notes (Any three out of five) 15 Marks

Note: *Multiple Choice / True or False / Fill in the Blanks / Match the Columns / Short

Questions.
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Svllabus for Business Law SY B.Com
2015-16 onwards

Business Law Objectives:

« To provide the brief idea about the frame work of Indian Business
Laws.

 To orient students, about the legal aspects of business.

« To familiarize the students with case law studies related to Business
Laws of Semester I1I and IV.

Syllabus Semester 111
Module I
Indian Contract Act 1872 15 lectures (15 Marks)
ChapterI  : 04 Lectures.
Definitions (S.2): Agreement, kinds of Agreements, Contract- kinds of
contracts: Valid, Void, Voidable, Contingent and Quasi Contract and E-
contract, distinguish between Agreement and Contract.
Chapter II: 04 lectures
Offer or Proposal- definition, Essentials of Valid proposal or offer, counter
offer, Standing or open offer, distinguish between offer and invitation to
offer, Acceptance-definition, Essentials of a valid acceptance, Promise.
Communication of Offer and acceptance and Revocation.
Chapter IIT : 03 lectures
Capacity to contract (Ss.10-12), Consent and Free Consent (Ss.13-22)
Chapter IV : 04 lectures
Consideration (S.2 and 25) and Void Agreements (Ss.24-30)
Special contracts (15 lectures) (15 marks)

Chapter I : 05 lectures _
Law of Indemnity and Guarantee (Ss.124-125, Ss-126-129,132-147)

Chapter II ) 05 Lectures
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Module lviii

Law of Bailment and pledge (Ss. (Secs148,152-154,162, 172,178,178A and
179)

Chapter ITI: 05 lectures

Law of Agency (S. 182-185& 201-2090nly)

Module T
The Sale of Goods Act 1930 15 lectures (15 Marks)

ChapterI : 04 lectures

Introduction, Definitions (Sec-2), Formalities of the contract of sale (Ss. 4-
10), Distinction between ‘sale’ and ‘agreement of sell, Distinction between
‘sale and hire-purchase agreement’

Chapter II : 04 lectures

Conditions and Warranties (11-17)

Chapter III : 03 lectures
Transfer of property as between the seller and the buyer (sec-18-26)

Chapter IV : 04 lectures
Rights of an unpaid seller (Secs-45-54)

Negotiable instruments Act 1881, 15 Lectures (15 Marks)
Chapter I : 04 Lectures

Meaning and Characteristics of Negotiable Instrument, Operational rules of
Evidence —Presumptions, classification of Negotiable Instruments.

Chapter II : 04 Lectures

Promissory Notes and Bills of Exchange(Ss. 4,5,108-116)

Essential elements of Promissory Note and Bill of Exchange, distinguish
between Promissory note and Bill of Exchange. Acceptor and Acceptance,

definition of Acceptor, Acceptance for honour, Absolute and qualified or
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Module lix

conditional acceptance, Drawer, Drawee in case of Need(Ss.7,115&116)
Payee,

Chapter III _: 03 Lectures

Cheques, Types of Cheque and Penalties in case of dishonour of certain
cheques, distinguish between cheque and Bill of exchange, (Secs: 6,123-
131A,138-147)

Chapter IV_: 04 Lectures

Miscellaneous Provisions:(Secs:8-10,22,99-102,118-122,134-137)
Holder(S.8), Holder in Due Course(S.9), Rights and privileges of H.D.C.
Payment in due course (S.10), Maturity of an Instrument (S.22), Noting
(S.99), Protest (S.100-102). Bills in Set. (Sec.13)

Question Paper Pattern Semester End Semester 111

All Questions are Compulsory Total Marks 75
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Q No 1: a) True or false with reasons (04 questions out of seven, one
question from each chapter of Module I and Module II)

(08 marks)
b) Multiple choices questions/ Match the following / fill in the
blanks
07 questions out of 10 from Module III and Module IV
(07 marks)
(Total 15 marks)
Q No.2
a) Full length question on any topic from module I (12 marks)
b) Case analysis on any topic from module I (03 marks)
OR
Q No. 2
Short notes (any three out of five) on topics from module 1
(15 marks)
Q No.3
a) Full length question on any topic from module II (12 marks)
b) Case analysis on any topic from module II (03 Marks)
OR
Q No.3
Short notes (any three out of five) on topics from module II
(15 marks)
Q.No.4
a) Full length question on any topic from module III (12 marks)
b) Case analysis on any topic from module III (03 marks)
OR
Q.No4
Short notes (any three out of five) on topics from module III (15 marks)
Q.No.5 _
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a) Full length question on any topic from module IV (12 marks)

b) Case analysis on any topic from module IV (03 marks)
OR
Q.No.5

Short notes (any three out of five) on topics from module IV (15 Marks)

Syllabus Semester IV

(2015-16 onwards)
Module I:
Indian Companies Act, 2013 with Amendments up to date.
(15 Lectures) (15 Marks)
Chapter I : 03 Lectures

Company and its formation, Definition and Nature of Company, Advantages
and Disadvantages of a Company, Lifting of Corporate Veil with cases,
Promoters and preliminary contracts(S.92-93)

Chapter I : 03Lectures

Types of Companies. (Meaning and Concepts Only)

Chartered Companics Statutory Companies, Registered companies under the
Act.

OPC (S. 3(1)), Companies limited by shares, Companies Limited by
guarantee, Private Company, Public Company, Producer Companies (Sec

581 A to 581 Z-) Formation of Companies with charitable objects (Sec. 8),

A
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Holding Company and Subsidiary company, Small Company (S. 2(85))
Dormant Company (S.455)
Documents and procedure for Incorporation of Company, Effect of

Incorporation.(S.9)
Chapter III __: 02 Lectures

Membership of a company

Who can become member, Modes of acquiring membership, Cessation of
membership, Rights and Liabilities of Members
Chapter IV : 04 Lectures

Memorandum of Association and Articles of Association.

Meaning , Concept, Clauses, effects of Memorandum and articles, Doctrine
of Ultra Vires, Doctrine of Indoor Management, Doctrine of Constructive
Notice.

Chapter IV_: 03 Lectures

Prospectus.

Meaning (S.2) When to be issued, When not required, Various kinds of
prospectus, legal framework for issuance of Prospectus, Contents of

Prospectus, Private Placements

Module II: Corporate Law and IPR: (15Lectures) (15 marks)
Chapter I: 04 Lectures

Classification of Directors, women directors, independent director, small
shareholder’s director, disqualification of a director, Director Identification
number, appointment, Legal position, powers and duties, Position of director

as key managerial personnel, managing director, manager.

Chapter IT : 02 Lectures

Meetings
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Various types of meeting of shareholders and board, convening and conduct
of meetings, postal ballot, meetings through video conferencing, e-voting.
Chapter III

Intellectual Property Rights

a) Intellectual Property rights in India Introduction and Types.

b) Patents - 03 lectures

Meaning, Salient features of Patent Conditions for an invention to be patented,
what is Patentable, What is not patentable? Procedure for Obtaining a Patent,
Opposition to Grant of Patent (S. 25, 26) Term of Patent, How does a patent
expire? Remedies available to the Patent Owner for Infringement of Patent
Rights.

c) Copyrights: 03 lectures

Meaning (S. 14) Copy right Board and registration of Copy right (S. 11,
S.44-50) Term of Copy right (S. 22-29) What works are protected, rights,
who owns the rights and duration. Meaning of Fair use. Infringement of
Copy rights and remedies (S. 51-55,57,58,63,64,65)

d) Trade marks- 03 lectures

Meaning Concept, functions of Trade mark, Types of Trade Marks,
Trademarks that cannot be registered Registration of Trade Mark, Procedure
for Registration of TM, Infringement and remedies, passing off, service

marks.

Module-III:
Indian Partnership Act, 1932 and Limited Liability Partncrship, 2008

(15 Lectures) (15 marks)
Indian Partnership Act, 1932 (Sections,4,5,6,7,8,14 & 39-55)

ChapterI: 04 Lectures o
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Definition, Essentials, Types of Partnerships and types of Partners Test of
partnership, and Sharing of profits is not the real test of partnership (Sec6),
Partnership deed, and property of the firm,

Chapter II : 04 lectures

Reconstitution of Partnership firms, Dissolution of the firm.

Limited Liability Partnership, 2008 (7 Lectures)

Definitions (S.2), Body corporate, Business, Partner.

Concept, Salient features, Nature of LLP (Ss-3-10)

Distinction between LLP and partnership, and LLP and LLP and Company
Extent and limitation of liability of LLP and its partners (Ss. 26-31)
Conversion to LLP (Ss. 55-58)

Winding up and Dissolution of the LLP (Ss. 63-65)

Module IV: Consumer Protection Act,1986 and Competition Act, 2002
(15 Lectures) (15 marks)
Chapter I : 05 Lectures
Introduction, Definitions: Consumer, Defect, Deficiency and unfair trade
practices, manufacture, Consumer Councils
Chapter IT : 05 Lectures
Consumer Protection Redressal Agencies- Jurisdiction.
Penalties for frivolous complaints.
Chapter III : 05 Lectures
Competition Act, 2002




Objectives of the Act, Salient features-Anti Competitive Agreements.
Prevention of abuse of dominant position, Combination, Competition

Advocacy, Competition Commission of India.

Question Paper Pattern Semester End Semester IV
All Questions are Compulsory Total Marks 75

Q No 1: a) True or false with reasons (04 questions out of seven, one
question from each chapter of Module I and Module II)

(08 marks)
b) Multiple choices questions/ Match the following / fill in the
blanks
07 questions out of 10 from Module IIT and Module IV
(07 marks)
(Total 15 marks)
Q No.2
a) Full length question on any topic from module (12 marks)
b) Case analysis on any topic from module I (03 marks)
OR
QNo.2
Short notes (any three out of five) on topics from module 1
(15 marks)
Q No.3
a) Full length question on any topic from module II (12 marks)
b) Case analysis on any topic from module II (03 Marks)
OR
Q No.3
Short notes (any three out of five) on topics from module II
(15 marks)
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Q.No.4

a) Full length question on any topic from module III (12 marks)

b) Case analysis on any topic from module III (03 marks)
OR

Q.No.4

Short notes (any three out of five) on topics from module III (15 marks)

Q.No.5

a) Full length question on any topic from module IV (12 marks)

b) Case analysis on any topic from module IV (03 marks)
OR

Q.No.5

Short notes (any three out of five) on topics from module IV (15 Marks)

Class Test Paper Pattern for Semester III and IV.
Internal Class Test Paper Pattern (Total Marks 20)

Q1: True or false with reasons/fill in the blanks/Match the following/Name the
following/Multiple Choice Questions. (Ten questions of ‘2 mark each=
05)

Q2: Answer in One Sentences (Five questions of One Mark each = 05)

Q3: Brief Answer type questions/Short Notes/ Case based questions/
situation based question (Two questions of five marks each = 10)

OR
Assignments/Projects/Cases  Analysis/PPT  Presentation(Total — Marks
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Index

Semester | Course Title Course Code
Compulsory Courses
* Business Planning & Entrepreneurial Management UBMSFSIV.1
¢) Business Research Methods UBMSFSIV.2
¢) Direct Taxes UBMSFSIV.3
¢) Production & Total Quality Management UBMSFSIV.4
Semester Any One Elective group to be selected by the learner
v ” ;
Finance Group- Electives
¢) Advanced Costing & Auditing UBMSFSIV.5
¢) Equity & Debt Market UBMSFSIV.6
Marketing Group- Electives
d) Integrated Marketing Communication & Advertising UBMSFSIV.7
e) Rural Marketing UBMSFSIV.8
Human Resource Group- Electives
¢) Training and Development in HRM UBMSFSIV.9
c) Change Management UBMSFSIV.10
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UBMSFSIV.1: BUSINESS PLANNING & ENTREPRENEURIAL
MANAGEMENT

[60 lectures: 3 Credit]

Learning Objectives:
¢) Entrepreneurship is one of the major focus areas of the discipline of Management. This
course introduces Entrepreneurship to budding managers.
d) To develop entreprencurs & to prepare students to take the responsibility of full line of
management function of a company with special reference to SME sector.

Unit no. Name of the Topic No. of
lectures
Unit 1 Foundations of Entrepreneurship Development: 15

c) Concept and Need of Entrepreneurship Development
d) Definition of Entrepreneur, Entrepreneurship,

e) Importance and significance of growth of entrepreneurial
activities
f) Characteristics and qualities of entrepreneur

g) Theories of Entrepreneurship:

+ Innovation Theory by Schumpeter & Imitating

» Theory of High Achievement by McClelland

 X-Efficiency Theory by Leibenstein

+ Theory of Profit by Knight

+ Theory of Social change by Everett Hagen
External Influences on Entrepreneurship Development: Socio-
Cultural, Political, Economical, Personal.

Unit 2 Types & Classification Of Entrepreneurs 15
Intrapreneur — Concept and Development of Intrapreneurship Women
Entrepreneur — concept, development and problems faced by Women
Entrepreneurs, Development of Women Entrepreneurs with reference
to Self Help Group

Social entrepreneurship — concept, development of Social
Entrepreneurship in India. Importance and Social responsibility of
NGO’s.

Entreprencurial development Program (EDP) — concept, factor
influencing EDP. Option available to Entrepreneur. (Ancillarisation,
BPO, Franchise, M&A)

i Entrepreneur Project Development & Business Plan -Innovation, 15

Invention, Creativity, Business Idea, Opportunities thfough change.
-Idea generation — Sources - Development of product/ idea, -
Environmental scanning and SWOT analysis

-Creating Entrepreneurial Venture - Entrepreneurship Development
Cycle
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-Business Planning Process - The business plan as an Entrepreneurial
tool, scope and value of Business plan.

-Elements of Business Plan, Objectives, Market and Feasibility
Analysis,

Marketing, Finance, Organization & Management, Ownership, -
Critical Risk Contingencies of the proposal, Scheduling and
milestones.

Unit 4

Venture Development

-Steps involved in starting of Venture

-Institutional support to an Entreprencur

-Venture funding, requirements of Capital (Fixed and working)
Sources of finance, problem of Venture set-up and prospects -
Marketing: Methods, Channel of Marketing, Marketing Institutions
and Assistance.

New trends in entrepreneurship - E-entrepreneur

15

Reference Books
1. Dynamics of Entrepreneurial Development Management - Vasant Desai, Himalaya
Publishing House.

SRR

Entrepreneurial Development - S.S. Khanna
Entrepreneurship & Small Business Management - CL Bansal, Haranand Publication
Entrepreneurial Development in India - Sami Uddin, Mittal Publication
Entrepreneur Vs Entrepreneurship- Human Diagno
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UBMSFSIV.2: BUSINESS RESEARCH METHODS
[60 lectures: 3 Credit]

Learning Objectives:
1. The course is designed to inculcate the analytical abilities and research skills among the
students.
2. The course intends to give hands on experience and learning in Business Research.

Unit No. Name of the Topic No. of
lectures
Unit I Introduction to business research methods: 18

1. Meaning and objectives of research

2. Types of research — a)Pure, Basic and Fundamental b) Applied,
¢) Empirical d) Scientific & Social €) Historical f) Exploratory g)
Descriptive h)Causal

3. Concepts in Research: Variables, Qualitative and Quantitative
Research

4, Stages in research process.

5. Characteristics of Good Research

6. Hypothesis- Meaning, Nature, Significance, Types of Hypothesis,
Sources.

7. Research design — Meaning, Definition, Need and Importance,
Steps in research design, Essentials of a good research design,
Areas / Scope of research design and Types- Descriptive,
Exploratory and causal.

8. Sampling — a) meaning of sample and sampling,

b) methods of sampling- i)Non Probability Sampling —

Convenient, Judgment, Quota, Snow ball

ii) Probability — Simple Random, Stratified, Cluster, Multi Stage.
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Unit 2 Data collection and Processing: 14
1. Types of data and sources- Primary and Secondary data sources
2. Methods of collection of primary data
a) Observation-
i) structured and unstructured, ii) disguised and undisguised,
iii)mechanical observations ( use of gadgets)
b) Experimental
i) Field
ii) Laboratory
¢) Interview — i) Personal Interview ii) focused group, iii) in-
depth interviews -Method, '
d) Survey — Telephonic survey, Mail, E-mail, Internet survey,
Social media, and Media listening.
e) Survey instrument — i) Questionnaire designing.
ii) Types of questions— a)structured/ close ended and
b)unstructured/ open ended, ¢) Dicotomous, d) Multiple
Choice Questions.
f) Scaling techniques- i) Likert scale, ii) Semantic Differential
scale
Unit 3 Data analysis and Interpretation — 16
a) Processing of data — i) Editing - field and office editing, ii)
coding — meaning and essentials, iii) tabulation — note
b) Analysis of data- Meaning, Purpose, types.
¢) Interpretation of data- Essentials, importance and Significance
of processing data
d) Multivariate analysis — concept only
¢) Testing of hypothesis — concept and problems — i) chi square
test, ii) Z and t-test (for large and small sample)
Unit4 | Advanced techniques in Report Writing 12

1))

2)
3)
4

Report writing — i) Meaning , importance, functions of reports,
essential of a good report, content of report , steps in writing a
report, types of reports, Footnotes and Bibliography

Ethics and research

Objectivity, Confidentiality and anonymity in Research
Plagiarism

Reference Books

AN B LN —

. Research for Marketing Decisions Paul E. Green, Donald S. Tull

. Marketing Research- Text and Cases Harper W. Boyd Jr. , Ralph Westfall.
. Research methodology in Social sciences, O.R.Krishnaswamy, Himalaya Publication
. Business Research Methods, Donald R Cooper, Pamela Schindler, Tata McGraw Hill
. Marketing research and applied orientation, Naresh K Malhotra, Pearson
. Statistics for management, Levin and Reuben, Prentice Hall.
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7. Research Methods for Management: S Shajahan, Jaico Publishing
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UBMSFSIV.3: DIRECT TAXES
[60 lectures : 3 Credit]

Learning Objectives:
1. The objective of this course is to acquaint the students with the basics of Direct Tax structure in
India

2. This Paper enables the students to understand the tools and techniques of taxation for individual
and business requircment.

Unit no

Name of the Topic

No of
lecture

UNIT 1

Introduction To Income Tax

Income Tax, Legal Framework, Types of Taxes, Cannons of Taxation,
Important Definitions: Assessment Year, Previous Year, Exceptions to the
General Rule of Previous Year, Assessor, Person, Income, Casual Income ,
Gross Total Income, Agricultural Income.

Residential Status of an Individual- Resident, Not Ordinary Resident, Non-
Resident.

Determination of Residential Status, Incidence of Tax, Problems on Scope
of Total Income, Exempted Incomes U/S 10 (Restricted To Individual
Assessment).

18

UNIT 2

Income From Salary And House Property:

Meaning, Basis of Charge, Advance Salary, Arrears of Salary

Definition: Salary Allowances, Fully Taxable Allowance, Partly Taxable
Allowance, Fully Exempted Allowances, Perquisites, Tax Free Perquisites,
Taxable Perquisites, Perquisites Taxable in all Cases, Perquisites Taxable
Under Specified Cases, Profits in Lieu of Salary, Provident Fund,
Transferred Balance, Deduction from Salary U/S16- Problems on Income
From Salary (Excluding Retirement Benefits).

Income From House Property, Basis of Charge, Deemed Owners,
Exempted Incomes From House Property, Treatment of Composite Rent
Annual Value, Determination Annual Value, Treatment Of Unrealized
Rent, Loss Due to Vacancy, Deductions from Annual Value, Problems on
Income From House Property (Excluding Preconstruction Interest).

18

UNIT 3

Profits And Gains From Business And Profession

Meaning & Definitions of Business, Profession, Expenses Expressly,
Allowed, Allowable Losses, Expenses Expressly Disallowed to Sole
Trader only and Problems on Profession Relating to Chartered Accountant,
Advocate and Doctor.

12
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UNIT 4 | Computation of Total Income. 12
Income from Capital Gains & Income from Other Sources( Problems and
Theory) and Deduction U/S80C, 80CC, 80D, 80E, 80U.

Simple Problems on Computation of Total Income of an Individual, Skill
Development Techniques, Form No.49A ( PAN ) and 49B, Filling of

Income Tax Returns, List of Enclosures, Preparation of Form 16,
Computation of Income Tax and the Slab Rates

Reference Books

1. Singhnia VK & Singhania K, Direct Taxes - Laws and Practices, Taxmann
2. Gupta G & Ahuja A, Fundamentals of Taxation, Bharat Publication
3. Vinod Singhnia -Direct Taxes — Law and Practice —
4, Ravi Kishore- Direct Taxes
5. J. P. Jakhotiya -Direct Taxes
6. Ahuja - Direct Taxes
- -
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UBMSFSIV.4: PRODUCTION & TOTAL QUALITY
MANANGEMENT(T.Q.M.)

[60 lectures : 3 Credit]

Learning Objectives:
1. To acquaint learners with the basic management decisions with respect to production
and quality management.
2. To make the learners understand the designing aspect of production systems.
3. To enable the learners apply what they have learnt theoretically.

Unit Name of the Topic No. of
Lectures
Unit 1 | Production Management 14

1. Objectives, Components —~Manufacturing systems: Intermittent and
Continuous Production Systems.

2. Product Development, Classification and Product Design.

3. Plant location & Plant layout — Objectives, Principles of good
product layout, types of layout.

4. Importance of purchase management.

Unit2 | Materials Management : 16
Concept, Objectives and importance of materials management

Various types of Material Handling Systems.

Inventory Management:

Importance —Inventory Control Techniques ABC, VED, FSN, GOLF,
XYZ, SOS, HML.

EOQ : Assumptions limitations & advantages of Economic Order
Quantity, Simple numerical on EOQ ,Lead Time, Reorder Level, Safety
Stock.

Unit3 | Basics Of Productivity & TQM : 16
Concepts of Productivity, modes of calculating productivity. Importance of
Quality Management, factors affecting quality; TQM — concept and
importance, Cost of Quality, Philosophies and Approaches To Quality:
Edward Deming, J. Juran , Kaizen , P. Crosby’s philosophy.

Product & Service Quality Dimensions, SERVQUAL

Characteristics of Quality, Quality Assurance, Quality Circle : Objectives
of Quality Circles, Ishikawa Fish Bone, Applications in Organizations.
Simple numerical on productivity

Unit.4 | Quality Improvement Strategies & Certifications: 14
Lean Thinking, Kepner Tregor Methodology of problem solving, 6
Sigma features, Enablers, Goals, DMAIC/DMADV.

TAGUCHI’S QUALITY ENGINEERING, ISO 9000, ISO 1400, QS
9000. Malcolm Baldrige National Quality Award (MBNQA), Deming’s
Application Prize.
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Reference Books

Production and Operations Management: R. Paneerselvam

Production (Operations) Management: L.C. Jhamb

K. Ashwathappa and K .Shridhar Bhatt ; Production and Operations management
Productivity Management: Concepts and Techniques, Sawhney S.C., Tata McGraw Hill
Srinivas Gondhalekar and Uday Salunkhe, “Productivity Techniques”, Himalaya
Publishing House

Gerard Leone and Richard D. Rahn, “Productivity Techniques”, Jaico Book House
John S. Oakland, “TQM: Text with Cases”, Butterworth-Heinemann

8. David J. Sumanth, “Total Productivity Management (TPmgt): A systematic and
quantitative approach to compete in quality, price and time”, St. Lucie Press
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UBMSFSIV.5: ADVANCED COSTING & AUDITING
[60 lectures: 3 Credit]

Learning Objectives:

1.  The objective of this subject is to familiarize students with the various concepts and element of
cost.

2. The course allows intends to develop auditing skills among learners

Units Name of the Topic No. of
lectures
Unit-1 | Process costing and Contract Costing-: 15

Contract Costing-: learning objectives, features, Sub- Contracting , Cost
plus Contract , Profit on Incomplete Contract , Work Certified and Work
Uncertified , Typical examples.

Process Costing-: Objectives, Process Cost Accounting Procedure, Basic
Steps for Solution of Problems in Process Costing, Normal Loss,
Abnormal Loss, Abnormal Gain. Typical examples.

Unit-2 | Standard costing-: 15
Standard Cost , standard costing , variance analysis material , labour
variances.

Material variance-: Material Cost Variance, Material Price Variance,
Material Usage Variance , Material Mix Variance , Material Yield
Variance.

Labour Variance-:Direct Wages Variance , Direct Rate Variance , Direct
Efficiency Variance , Direct Time Variance , Direct Yield Variance.

Unit 3 | Audit concepts- basic , Financial system, users of Financial information, | 17
definition of auditing , objectives of Auditing- primary and secondary ,
expression of opinion , detection of frauds and errors.

Errors and frauds- definition , reasons and circumstances , types of errors
— commission , omission , principle and compensating , Types of frauds,
risk of frauds and error in audit .

Internet limitations of Audit , auditors duties and responsibilities in respect
to fraud.

Principle of audit-: Documentation , planning , audit evidence accounting
system and internal control , audit conclusion and reporting .

Audit concept-: Materiality , Going Concern , true and fair independence.

Unit 4 | Vouching and verification 13
Vouching-: Audit of income and audit of expenditure
Verification-: Audit of asset and audit of liabilities.
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Reference Books

W RN

Khanna Pandey&Ahuja : Practical Costing, Sultan Chand.

K. S. Thakur: Cost Accounting, New Century Book House Pvt. Ltd.
M.L. Agarwal: Cost Accounting, Sahithya Bhawan Publications.
Palaniappan & Harihara : Cost Accounting LK. International

Jain &Narang: Cost Accounting, Kalyani Publishers.

S.N. Maheshwari: Cost Accounting, Mahaveer Publishers.

Horngren: Cost Accounting — A Managerial Empbhasis, Prentice Hall.
Management Control Systems, 10th Ed. — Anthony and Govindrajan
Practical Auditing — B.N.Tandon
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UBMSFSIV.6: EQUITY & DEBT MARKET

[60 lectures : 3 Credit]

Learning Objectives:
This paper will enable the students to understand the evolution of various aspects of

financial markets which in turn will help them in framing the financial policies, development of
financial instruments and processes and evolving the strategies during crisis. The teaching will be
done mainly through materials available on internet and published research papers.

Unit Name of the Topic No. of
Lectures
Unit 1 Introduction to Financial Market 15
1) Equity market — meaning & definitions of equity share; Growth of
Corporate sector & simultaneous growth of equity shareholders; divorce
between ownership and management in companies; development of Equity
culture in India & current position.
2) Debt market — Evolution of Debt markets in India; Money market & Debt
markets in India; Regulatory framework in the Indian Debt market.
Unit 2 15
Unit 3 15
Unit 4 15
=
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-Balance sheet valuation
-Dividend discount model (zero growth, constant growth & multiple growth)

-Determinants of the value of bonds -
Yield to Maturity

-Interest rate risk

-Determinants of Interest Rate Risk

Reference Books:

Allen, Larry (1750-2000). The Global Financial System.

Ian H. Giddy (1994). Global Financial Markets. Houghton Mifflin.

Saunders, Anthony & Cornett, Marica Millon. Financial markets & institutions: A modern
perspective: TMIT

LM Bhole. Financial institutions & markets: Structure, growth & innovations. TMH (5th ed.)
Chandra, P. (2011).Corporate Valuation and Value Creation, (1st ed). TMH
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UBMSFSIV.7: INTEGRATED MARKETING

COMMUNICATION & ADVERTISING
[60 lectures : 3 Credit]

Learning Objectives:
This course will equip the students with knowledge about the nature, purpose and complex
construction in the planning and execution of an effective Integrated Marketing Communications
(IMC) program. Students will learn about various tools of IMC and the importance of
coordinating them for an effective marketing communications program

Unit No

Name of the Topic

No of
Lectures

Unit 1

Introduction to Integrated Marketing Communication

1.Meaning, Evolution of IMC, Reasons for growth and Features

2 Promotional tools for IMC, IMC Planning Process, Role of IMC in
Marketing.

3.Communication process, Traditional & Alternative Response
Hierarchy models.

4. Establishing Objectives and Budgeting: Determining Promotional
Objectives, Sales v/s communication objectives, DAGMAR, Problems
in Setting Objectives, Setting objectives for the IMC Program

14

Unit 2

Elements of IMC:

1. Sales promotion- Different types of Sales Promotion, advantages &
disadvantages.

2. Public Relation & Publicity- Types of PR, Process, advantages &
disadvantages. Types of Publicity

3. Direct Marketing- Features, advantages & disadvantages.

4, Personal Selling- Features, advantages & disadvantages.

5. Advertising- Features, advantages & disadvantages.

6.New Trends in IMC, International Media

16

Unit 3

Advertising:

1. Types of Advertisements.

2.Communication Model with reference to Advertising

3.AIDA, Hierarchy of effects, Innovation, Adoption

4. Fundamentals of Advertising Campaigns - Brand Positioning
through Advertising- Planning Process - The Creative Brief - Creating
an Appeal — 5.Elements of Print Advertisement - Scriptwriting for
Radio and Television - Legal and Ethical aspects of Advertising- Kids
Advertising.

4. Advertising Agencies — Function — Types - In House Agencies -
Direct Response Agencies - Sales Promotion Agencies - PR Firms -
Interactive Agencies —Advertising Agency Structure - Client Agency

14
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Unit 4 Budget & Measuring effectiveness 16
1.Definition of Ad Budget

2.Definition of Ad Appropriation

3.Methods of Budgeting

4 Measuring Effectiveness of Advertisement, Measuring Effectiveness
of the Promotional Program & Evaluating Social, Ethical and Economic
Aspects: Arguments for & Against

5. Advertising Research- What, When, Where & How, Testing
Process.

6. Advertising and Promotion Ethics, Advertising and Children, Social
and Cultural Consequences — Stereotypes, Economic Effects of
Advertising

Reference Books:

1. Integrated Marketing Communications - Kenneth Clown& Donald Bach

2. Advertising and Promotions - Belch & Belch, Tata McGraw Hill

3. Advertising Management - Rajeev Batra, John G.Myers & David A Aaker-PHI
4. Otto Kleepner’s advertising Procedure - PH

5. International Edition - Contemporary Advertising [rwin/McGraw —Hill

6. Integrated Marketing Communications - Duncon- TMH

7. Foundations of Advertising Theory & Practice
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UBMSFSIV.8: RURAL MARKETING
[60 lectures : 3 Credit]

Learning Objectives:

The objective of this course is to explore the students to the Agriculture and Rural Marketing
environment so that they can understand consumer's and marketing characteristics of the same for
understanding and contributing to the emerging challenges in the upcoming global economic

scenario.
Unit No Name of the Topic No of
Lectures
Unit 1 1. Introduction to Rural Market, Definition & Scope of Rural 13
Marketing.
2. Rural Market in India- Size & Scope, Rural development as a core
area, Efforts put for Rural development by government (A brief
Overview).
3. Emerging Profile of Rural Markets in India,
4. Problems of rural market.
5. Constraints in Rural Marketing and Strategies to overcome
constraints,
Unit2 |[I. Rural Consumer Vs Urban Consumers —a comparison. 15
Characteristics of Rural Consumers.
2. Rural Market Environment:
a)Demographics — Population, Occupation Pattern, Literacy Level;
b) Economic Factors - Income Generation, Expenditure Pattern,
Rural Demand and Consumption Pattern, Rural Market Index; Land
Use Pattern,
¢) Rural Infrastructure - Rural Housing, Electrification, Roads
3. Rural Consumer Behaviour: meaning, Factors affecting Rural
Consumer Behaviour- Social factors, Cultural factors,
Technological factors, Lifestyle, Personality.
Unit 3 1. Relevance of Marketing mix for Rural market/Consumers. 15
2. Product Strategies, Rural Product Categories - FMCGs, Consumer
Durables, Agriculture Goods & Services; Importance of Branding,
Packaging and Labeling.
3. Nature of Competition in Rural Markets, the problem of Fake
Brands
4, Pricing Strategies & objectives
5. Promotional Strategies. Segmentation, Targeting & Positioning for
rural market, Rural.
Unit 4 1. Distribution Strategies for Rural consumers. 15
Channels of Distribution- HAATS, Mandis, Public Distribution
System, Co-operative society, Distribution Models of FMCG,
Companies HUL, ITC, etc. E)jsmmﬁn:--networks, Ideal distribution
= PN .l
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model for rural markets. (Case study based)

2. Communication Strategy.

Challenges in Rural Communication, Developing Effective
Communication, Determining Communication Objectives, Designing
the Message, Selecting the Communication Channels. Creating
Advertisements for Rural Audiences.

Rural Media- Mass media, Non-Conventional Media, Personalized
media;

Reference Books:

1. Badi & Badi : Rural Marketing

2. Mamoria, C.B. & Badri Vishal : Agriculture problems in India
3. Arora, R.C. : Integrated Rural Development

4, Rajgopal : Managing Rural Business

5. Gopalaswamy, T.P. : Rural Marketing
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UBMSFSIV.9: TRAINING AND DEVELOPMENT IN HRM
[60 lectures: 3 Credit]

Learning Objectives:
This paper is not pure academic oriented but practice based. It has been designed, keeping in view
the needs of the organizations. Successful managerial performance depends on the

individual’s ability to observe, interpret the issues and modify his approach and behaviour. All

organizations need to pay adequate attention to equip their employees. Rapid progress in
technology has changed not only in the physical facililies but also in the abstract qualitics
required of the men who are using them. This paper will attempt to orient the students to tailor
themselves to meet the specific needs of the organizations in training and development activities.

Unit No Name of the Topic No of
Lectures
Unit 1 1. Overview of training — concept, scope, importance, objectives, 15

features, need and assessment of training.

2. Process of Training —Steps in Training , identification of Job
Competencies ,criteria for identifying Training Needs(Person
Analysis, Task Analysis, Organisation Analysis), Types — On the

Job & Off the Job Method.
3, Assessment of Training Needs, Methods & Process of Needs
Assessment.
4. Criteria & designing - Implementation — an effective training
program,
Unit 2 1. Overview of development — concept, scope, importance & need 15

and features, Human Performance Improvement

2. Counseling techniques with reference to development employees,
society and organization.

3. Career development — Career development cycle, model for
planned self development, succession planning.

Unit 3 1. Concept of Management Development. 15
2. Process of MDP.
3. Programs & methods, importance, evaluating a MDP.
Unit 4 1. Performance measurements — Appraisals, pitfalls & ethics of 15
appraisal.
2. Talent management —Introduction ,Measuring Talent Management,
Integration & future of TM, Global TM & knowledge management-
— OVERVIEW -Introduction: History, Concepts,
3. Knowledge Management: Definitions and the Antecedents of KM
Information Management to Knowledge Management , Knowledge
Management: What Is and What Is Not?, Three stages of KM, KM ]
Life Cycle =
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Reference Books:

1. Brinkerhoff, Robert, .Achieving Results from Training How to evaluate HRD to Strengthen
programs and Increase impact. 1987, Jossey bass, San Francisco.
Craig, Robert L. Training and Development Handbook. , 3raed. 1987. McGraw Hill, New York

Employee Training And Development - Raymond Noe

Every Trainers Handbook- Devendra Agochia

360 Degree Feedback, Competency Mapping And Assessment Centre- Radha Sharma
Training And Development- S.K. Bhatia.
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UBMSFSIV.10: CHANGE MANAGEMENT
[60 lectures : 3 Credit]

Learning Objectives:
The objective of this paper is to prepare students as organizational change facilitators using the
knowledge and techniques of behavioural science.

Unit No Name of the Topic No of
Lectures
Unit 1 Introduction & levels of change. Importance, imperatives of change, 15
forces of change. Causes- social, economic, technological and
organizational.

Organizational culture & change.
Types & Models of change — Kurt Lewin’s change model, Action
research, Expanded Process Model., A.J. Leavitts model.

Unit 2 Change & its implementation. — individual change : concept, need, 15
importance & risk of not having individual perspective.

Team Change — concept, need, importance & limitation

Change & its impact — Resistance to change & sources- sources of
individual resistance, sources of organizational resistance

Unit 3 Overcoming Resistance to change — Manifestations of resistance, Six 15
box model

Minimizing RTC.

OD Interventions to overcome change- meaning and importance, Team
intervention, Role analysis Technique, Coaching & mentoring, T-
group, Job expectations technique, Behaviour modification, Managing
role stress.

Unit 4 Effective implementation of change — change agents and effective 15
change programs.

Systematic approach to change, client & consultant relationship
Classic skills for leaders

Case study on smart change leaders, caselets on Action research.

Reference Books:

1. Organisational Development by French and Bell
2. An experiential approach to O.D. by Harvey and Brown
3. Consultants and Consulting Styles by Dharani Sinha P.
4. Kavita Singh- Organization change
5. S.K. Bhatia- Organisational Change-
6. K.Ashwathapa- Management & OB, HRM. '
7.Radha Sharma- Training & Development. i«jww
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UNIVERSITY OF MUMBAI

PROPOSED SYLLABUS FOR THE SECOND YEAR (SEM- III)

OF THE

BACHELOR OF MANAGEMENT STUDIES (B.M.S.)

DEGREE PROGRAMME

(With effect from the academic year 2015-2016)




PROPOSED STRUCTURE FOR “B.M.S. CURRICULUM-S.Y. & T.Y.
BMS (Sem. lll TO Sem. VI)”

Specialization to be offered to Learners from Sem. III onwards

* Finance or
* Marketing or
« Human Resource Management

SEMESTER COMPULSORY PAPERS SPECIALIZATION PAPERS
il 4 2
v 4 2

Internship for 1-1.5 month and report to be submitted as 100 marks project for Sem. V
(Project on Specialization)

Vv 2 4

Vi 3 4

Proposed Courses to be offered under New System

Semester | Course Title Course Code
Compulsory Courses
d) Managerial Economics - II UBMSFSIIL1
d) Principles of Marketing UBMSFSIIL2
d) Accounting for Managerial Decisions UBMSFSIIL3
d) Organization Behaviour & HRM UBMSFSIIL4
Semester Any One Elective group to be selected by the learner
111 = A
Finance Group- Electives
d) Basics of Financial Services UBMSFSIILS
e) Corporate Finance UBMSFSINL.6
Marketing Group- Electives
f) Consumer Behaviour UBMSFSIIL7
d) Strategic Management UBMSFSII1.8
Human Resource Group- Electives
d) Recruitment & Selection UBMSFSIILY
€) Motivation and Leadership UBMSFSIIL10
Semester | Course Title Course Code
Compulsory Courses
h) Business Planning & Entrepreneurial Mgmt UBMSFSIV.1
» Business Research Methods UBMSFSIV.2
» Direct Taxes UBMSFSIV.3
6. Production & Total Quality Management UBMSFSIV.4
Semester Any One Elective group to be selected by the learner
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IV

Finance Group- Electives

3. Advanced Costing & Auditing UBMSFSIV.5

2. Equity & Debt Market UBMSFSIV.6
Marketing Group- Electives

3. Integrated Marketing Communication & Advertising UBMSFSIV.7

ci) Rural Marketing UBMSFSIV.8
Human Resource Group- Electives

4, Training and Development in HRM UBMSFSIV.9

7. Change Management UBMSFSIV.10

Semester | Course Title Course Code
Compulsory Courses
8. Logistics & Supply Chain Management UBMSFSV.1
9. Ethics & Governance UBMSFSV.2
c) Project work UBMSFSV.3
Finance Group- Electives
Any One Elective group to be selected by the learner
iii) Investment Analysis & Portfolio Management UBMSFSV.4
3. Commodity & Derivatives Market UBMSFSV.5
b) Wealth Management UBMSFSV.6
ii) Strategic Financial Management UBMSFSV.7
Semester
\% Marketing Group- Electives
c) Services Marketing UBMSFSV.8
iii) E-Commerce & Digital Marketing UBMSFSV.9
ci) Sales & Distribution Management UBMSFSV.10
di) Customer Relationship Management UBMSFSV.11
Human Resource Group- Electives
f) Finance for HR Professionals & Compensation UBMSFSV.12
Management
iii) Strategic Human Resource Management & HR Policies | UBMSFSV.13
g) Performance Management & Career Planning UBMSFSV.14
b) Industrial Relations UBMSFSV.15
Semester | Course Title Course Code
Compulsory Courses
¢) Operation Research UBMSFSVI.1
ci) Indian Ethos in Mgmt. UBMSFSVI.2
di) Corporate Communication & Public Relations UBMSFSVI.3
Any One Elective group to be selected by the learner
Finance Group- Electives
f) Risk management UBMSFSVI.4
2) International Finance UBMSFSVI.5
| Semester 3) Innovative Financial Services UBMSFSVI.6
94 o
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VI

5) Project Management | UBMSFSVI.7
Marketing Group- Electives

8. Brand Management UBMSFSVI.8

3. Retail Management UBMSFSVI.9

7. International Marketing UBMSFSVI.10

2. Media Planning & Management UBMSFSVI.11
Human Resource Group- Electives

4. HRM in Global Perspective UBMSFSVI.12

2. Organizational Development UBMSFSVI.13

3. HRM in Service Sector Management UBMSFSVI.14

4. Human Resource Planning & Information System UBMSFSVI.15




UBMSFSIIL1: MANAGERIAL ECONOMICS - 11
[60 lectures: 3 Credit]

Learning Objectives:

o o0 RS O

The aim is to impart understanding of evolution & operation of economic policies.
To discuss the effect of Macroeconomic policies on Managerial decisions.

To understand factors determining Growth, Inflation, business decisions etc.
To improve understanding of how Macroeconomic policy influences business cycles.
To understand basic economic principles related to global market and Exchange Rate.

Unit

Name of the Topic

No. of
lectures

Unit 1

Introduction to Macro Economics: Macroeconomic Aggregates &

Concepts

9. Circular Flow of Income, National Income and Related Concepts,
Calculation of National Income (Numerical), National Income
Deflator, Concept of Human development Index(H.D.IL.), Concept of]
Inclusive Growth, Supply of Money, Demand for Money, Concept of
Inflation And Stagflation.

3. Determination of Income and Employment - Keynesian Theory -
Consumption Function, MEC, Multiplier, Business Cycles - Phases &
Features.

17

Unit 2

International Economics:
—  Concept of International Trade, Distinction between Domestic and
International Trade
10.Classical Theory of International Trade - Absolute, Equal and
Comparative Cost Difference, Factor Endowment Theory.
3) Balance of Payment (B.O.P.) - Structure, Disequilibrium & Types,
Measures to correct B.O.P. disequilibrium.

12

Unit 3

Policy Environment:
7. Monetary Policy - Objective & Instruments
8. Fiscal Policy- Objective & Instruments ,
5. Economic Stabilization - IS-LM Model (Effect of Monetary and
Fiscal Policy on National Income, Rate of Interest)
6. Trade Policy: Free Trade and Protection.




Unit 4

Global Markets & Institution:

2. WTO - Agreements and implications, Contentions issues, Dispute
settlement mechanisms.

5. World Bank - structure - purpose & function.

5. Exchange Rate System (Fixed, Flexible & Managed Exchange Rate
Systems). Foreign Exchange Market, feature, functions, participant,
Factors affecting exchange rate, Foreign exchange quotation and its
different type.

14
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Reference Books:

7. Macroeconomics for Business and management — By H L Ahuja
8. Macroeconomics — By Richard T Froyen

9. Macroeconomics — By Mankiw N G.

10. The Indian Economy — By Ray S K

11. Indian Economy and the WTQ — By Vibha Mathur

12. Macroeconomics: Theory and Applications- By G.S. Gupta




UBMSFSIIL2: PRINCIPLES OF MARKETING
[60 lectures : 3 Credit]

Learning Objectives:
1. To study basic concepts in marketing applicable to business2. To critically analyze the
marketing theories and concepts and understand their relevance in perspective to current
Business Scenario in India.
3. To develop basic marketing skills among student in order to cater to the needs of marketing

industries.
Unit no Name of the Topic No. of—]
Lectures
Unit -1 | Introduction to Marketing: 15
8. Definition, features, advantages and scope of marketing. The 4P’s
and 4C’s of marketing. Marketing v/s Selling. Marketing as an
activity and function.
2. Concepts of Marketing: Needs, wants and demands, transactions,
transfer and exchanges.
3. Orientations of a firm: Production concept; Product concept:
selling concept and marketing concept, social relationship, Holistic
marketing.
Unit-2 | Marketing Environment, Research and Consumer Behaviour- 15

6. The micro environment of business: Management structure;
Marketing Channels; Markets in which a firm operates;
competitors and stakeholders.

2. Macro environment: Political Factors; Economic Factors; Socio-
Cultural Factors , Technological Factors (PEST Analysis)

3. Marketing research: Meaning, features, Importance of marketing
research. Types of marketing research: Product research; Sales
research; consumer/customer research; production research.

¢) MIS- meaning, features and Importance.

ci) Consumer Behavior - Meaning, feature, importance, factors
affecting Consumer Behavior.
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L Marketing mix- Meaning —elements of Marketing Mix. P

4. Product-product mix-product line lifecycle-product planning — New
product development- failure of new product-levels of product.

3. Branding —Packing and packaging — role and importance

4. Pricing — objectives- factors influencing pricing policy and Pricing
strategy.

6. Physical distribution — meaning — factor affecting channel selection-
types of marketing channels.

2. Promotion — meaning and significance of promotion. Promotion

tools (bricf)

o
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Unit-4 Segmentation, Targeting and Positioning & Trends in Marketing

Br
4, Targeting — meaning , types

of

6. New trends in marketing — E-marketing , Internet marketing and

6.

Segmentation — meaning , importance , basis
Positioning — meaning — strategies.

marketing using Social network.
Social marketing/ Relationship marketing.

15

Reference Books:
2. Kotlar, Philip, Marketing Management, Prentice Hall, New Delhi.

3. Stanton, Etzel, Walker, Fundamentals of Marketing, Tata-McGraw Hill, New Delhi.

4. Saxena, Rajan, Marketing Management, Tata-McGraw Hill, New Delhi.
5. McCarthy, E.J., Basic Marketing: A managerial approach, Irwin, New York.
6. Pillai R S, Bagavathi, Modern Marketing




UBMSFSIIL3: ACCOUNTING FOR MANAGERIAL DECISION
[60 lectures: 3 Credit]

Learning Objectives:

3. To acquaint management learners with basic accounting fundamentals
4. To develop financial analysis skills among learners.

5. The course aims at explaining the core concepts of business finance and its importance in
managing a business.

Unit Name of the Topic No. of
lectures
Unit-1 | Analysis and Interpretation of Financial statements-: 15

4. Study of balance sheet of limited companies schedule VI-
(New.). Study of Manufacturing , Trading, Profit and Loss Alc
of Limited Companies- Schedule VI (New)

5. Vertical Form of Balance Sheet and Profit& Loss A/c- Trend
Analysis, Comparative Statement & Common Size.

Unit-2 | Ratio analysis and Interpretation (based on vertical form of financial 15
statements)including conventional and functional classification
restricted to:

2. Balance sheet ratios: Current ratio, Liquid Ratio, Stock
Working capital ratio, Proprietory ratio, Debt Equity Ratio,
Capital Gearing Ratio.

3. Revenue statement ratios: Gross profit ratio, Expenses ratio,
Operating ratio, Net profit ratio, Net Operating Profit Ratio,
Stock turnover Ratio, Debtors Turnover , Creditors Turnover
Ratio

4. Combined ratios: Return on capital Employed (including Long
term borrowings), Return on Proprietors fund (Share holder fund
and Preference Capital), Return on Equity Capital, Dividend
Payout Ratio, Debt Service Ratio,

4, Different modes of expressing ratios:- Rate, Ratio, Percentage,
Number. Limitations of the use of Ratios.

Unit-3 Preparation of cash flow statement (Accounting Standard-3(revised) 15

» A& RSN Rajasthani Sammelan Edugation fist
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Unit-4

Working capital- Concept, Estimation of requirements in case of
Trading & Manufacturing Organizations.

Receivables management- Meaning & Importance, Credit Policy
Variables, methods of Credit Evaluation (Traditional and Numerical-
Credit Scoring); Monitoring the Debtors Techniques [DSO, Ageing
Schedule]

15

19])




Reference Books

B 22

% N »

Srivastava R M, Essentials of Business Finance, Himalaya Publications
Anthony R N and Reece JS. Accounting Principles , Hoomwood Illinos , Richard D. Irvin
2. Bhattacharya SK and Dearden J. - Accounting for Management. Text and Cases , New

Delhi.

3. Hingorani NL and ramanthan AR - Management Accounting , New Delhi

4. Ravi M. Kishore , Advanced management Accounting , Taxmann, NewDelhi

5. Maheshwari SN - Management and Cost Accounting , Sultan Chand , New Delhi
6. Gupta , SP - Management Accounting , Sahitya Bhawan , Agra . ‘
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UBMSFSIIL4: ORGANIZATION BEHAVIOUR & HRM

[60 lectures: 3 Credit]

Learning Objectives:

3. The objective of this course is to familiarize the student with the fundamental aspects of
various issues associated with Human Resource Management as a whole.
4. The course aims to give a comprehensive overview of Organization Behavior as a
separate area of management.
5. To introduce the basic concepls, [unctions and processes & create an awarcncss of the
role, functions and functioning of Human Resource Management & OB.
Units Name of the Topic No. of
- lectures
Unit-1 ] o . . 12
4, Introduction to Organizational Behaviour- Concept, definitions,
Evolution of OB
7. Importance of Organizational Behaviour- Cross Cultural Dynamics,
Creating Ethical Organizational Culture & Climate
7. Individual and Group Behaviour- OB models —Autocratic,
Custodial, Supportive, Collegial & SOBC in context with Indian OB
4, Human Relations and Organizational Behaviour
Unit-2 1. Managing Communication: Conflict management techniques.
2. Time management strategies. 13
3. Learning Organization and Organizational Design
4. Rewards and Punishments- Termination, layoffs, Attrition,
Retrenchment, Separations, Downsizing
Unit-3 1. HRM-Meaning objectives, scope and functions 17
2. HRP-Definition, objectives, importance, factors affecting HRP,
Process of HRP, Strategies of HRM , Global HR Strategies
3. HRD-Concept ,meaning, objectives, HRD functions
Unit-4 1. Performance Appraisal: concept, process, methods and problems, 18
KRA’S
2. Compensation-concept, components of Pay Structure, Wage and
salary administration, Incentives and Employee benefits.
3. Career planning-concept of career Planning, Career stages and
carrier planning

Reference Books:

1. Griffin, Ricky W: Organizational Behaviour, Houghton Mifflin Co., Boston.
2. Prasad L M, Organizational Behaviour, Sultan Chand
3. Khanka S. S., Organizational Behaviour, S. Chand
4. P.L. Rao-International Human Resource
5. Ivancevich; John and Micheol T. Matheson: Organizational Behaviour and Management,
Business Publication Inc., Texas.
6. Koontz, Harold, Cyril O'Donnell, and Heinz Weihrich: Essentials of management, Tata
McGraw-Hill, New Delhi. _—
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7. Luthans, Fred: Organizational Behaviour, McGraw-Hill, New York.

Lo

Z‘:;“ RO Rajasthani Sammelan Education Trust
AT TR AN Ghanshyamdas Saraf College
Of Arts & Commerce




UBMSFSIILS: BASICS OF FINANCIAL SERVICES
[60 lectures : 3 Credit]

Learning Objectives:

1.

2.

The course aims at explaining the core concepts of business finance and its importance in
managing a business

The objectives of develop a conceptual frame work of finance function and to acquaint
the participants with the tools, types, instruments of financial system in the realm of
Indian Financial Market.

Unit Name of the Topic No. of

no. Lecture

Unit-1 | Financial System: An overview of Financial System, Financial Markets| 14
Structure of Financial Market (Organised and Unorganized Market),
Components of Financial System, Major Financial Intermediaries, Financial
Products, Function of Financial System, Regulatory Framework of Indian|
Financial System(Overview of SEBI and RBI-Role and Importance as
regulators).

Unit-2 | Commercial Banks, RBI And Development Banks 16

Concept of Commercial Banks- Functions, Investment Policy of
Commercial Banks, Liquidity in Banks, Asset Structure of Commercial
Banks, Non-Performing Assets, Interest Rate reforms, Capital Adequacy
Norms.
Reserve Bank of India- Organisation &Management, Role And Functions,
Development Banks- Characteristics of Development Banks, Need And
Emergence of Development Financial Institutions In India, Function of
Development Banks.

Unit-3 | Insurance: 15
Concept, Basic Characteristics of Insurance, Insurance Company
Operations, Principles of Insurance, Reinsurance, Purpose And Need Of
Insurance, Different Kinds of Life Insurance Products, Basic ldea About
Fire And Marine Insurance and Bancassurance

Unit-4 | Mutual Funds: 15

Concept of Mutual Funds, Growth of Mutual Funds in India, Features and
Importance of Mutual Fund. Mutual Fund Schemes, Money Market Mutual
Funds, Private Sector Mutual Funds, Evaluation of the Performance Of
Mutual Funds, Functioning of Mutual Funds In India.

Reference Books:

1.
2
3.
4

3k

Khan M.Y., Indian Financial System, Tata McGrew Hill Publishing Company

. Varshney P.N. & Mittal MN, Financial System, Sultan Chand & Co

A. Avadhani , Marketing of Financial Services-

. Bhole L. M: Financial Markets and Institutions; Tata McGraw-Hill Publishing Company,

New Delhi.
Chandra Prasanna: Financial Management: Theory and Practice; Tata McGraw Hill, New
Delhi.
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6. Gupta Suraj B: Monetary Economics; S. Chand and Co., New Delhi.
UBMSFSIIL6: CORPORATE FINANCE

[60 lectures: 3 Credit]

Learning Objectives:

1. The objectives of develop a conceptual frame work of finance function and to acquaint
the participants with the tools techniques and process of financial management in the
realm of [inancial decision making.

2. The course aims at explaining the core concepts of corporate finance and its importance in
managing a business

3. To providing understanding of nature, importance, structure of corporate finance related
areas and to impart knowledge regarding source of finance for a business.

Unit Name of the Topic No. of
Lectures
Unit 1 Introduction To Corporate Finance: Meaning, Principles of 14

Corporate Finance, Significance of Corporate Finance, Amount of
Capitalisation, Over Capitalisation and Under Capitalisation, Fixed
capital and Working Capital funds.

Introduction to ownership securities — Ordinary Shares, Reference
Shares, Creditor Ship Securities, Debtors and Bonds, Convertible
Debentures, Concept of Private Placement of Securities.

Unit 2 Capital Structure and Leverage 16
Introduction to Capital Structure theories, EBIT — EPS analysis for
Capital Structure decision.

Cost of Capital — Cost of Debt, Cost of Preference Shares, Cost of
Equity Shares and Cost of Retained Earnings, Calculation of
Weighted Cost of Capital.

Introduction to concept of Leverage - Operating Leverage, Financial
Leverage and Combined Leverage.

Unit 3 Time Value of Money 15
Introduction to Time Value of Money — compounding and
discounting

Introduction to basics of Capital Budgeting (time value of money
based methods) — NPV and IRR (Net Present Value and Internal
Rate of Return)

Importance of Risk and Return analysis in Corporate Finance
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Unit 4 Mobilisation of Funds 15
Public deposits and RBI regulations, Company deposits and SEBI
regulations, Protection of depositors,

RBI and public deposits with NBFC’s.

Foreign capital and collaborations, Foreign direct Investment (FDI)

Emerging trends in FDI,

Global Depositary Receipts, Policy development, Capital flows and
Equity Debt.

Brief introduction & sources of short term Finance Bank Overdraft,
Cash Credit, Factoring

Reference Books:

1. Foster, George Financial Statement Analysis, 2nd ed., Pearson Education Pvt Ltd

2. Damodaran, A. (2008). Damodaran on Valuation, Security Analysis for Investment and
Corporate Finance (2nd ed.). Wiley India Pvt. Ltd.

3. Chandra, P. (2011).Corporate Valuation and Value Creation, (1st ed). TMH

4, Weston, Chung, Hoag, Mergers, Restructuring and Corporate Control, Prentice Hall Of
India.

5. M.Y.Khan and P.K. Jain - Financial Management - Tata - McGraw Hill Publishing co.
Ltd., New Delhi.

6. Prasanna Chandra - Financial Management - Tata - McGraw Hill
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UBMSFSIIL.7: CONSUMER BEHAVIOUR
[60 lectures: 3 Credit]

Learning Objectives:
1. The basic objective of this course is to develop an understanding about the consumer

decision making process and its applications in marketing function of firms.

2. This course is meant to equip undergraduate students with basic knowledge about issues and
dimensions of Consumer Behaviour. Students are expected to develop the skill of
understanding and analysing consumer information and using it to create consumer-
oriented marketing strategies.

Unit No. Name of the Topic No. of
Lectures
Unit 1 Introduction To Consumer Behaviour: 14

1. Meaning of Consumer Behaviour, Features and Importance

2. Types of Consumer (Institutional & Retail), Diversity of consumers
and their behavior- Types Of Consumer Behavior

. Profiling the consumer and understanding their needs

. Consumer Involvement

Application of Consumer Behavior knowledge in Marketing

Consumer Decision Making Process and Determinants of Buyer

Behaviour, factors affecting each stage, and Need recognition.

AW

UNIT 2 Individual- Determinants of Consumer Behavior 16

1. Consumer Needs &Motivation (Theories - Maslow, Mc Cleland).

2. Personality — Concept, Nature of personality, Freudian, non - Freudian

and Trait theories, Personality Traits and it’s Marketing significance,

Product personality and brand personification.

Self Concept — Concept

. Consumer Perception

5. Learning - Theory, Nature of Consumer Attitudes, Consumer Attitude
Formation &Change.

6. Attitude - Concept of attitude

B
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UNIT 3 Environmental Determinants of Consumer Behavior 15

1. Family Influences on Buyer Behaviour,

2. Roles of different members, needs perceived and evaluation rules.

Factors affecting the need of the family, family life cycle stage and

size.

Social Class and Influences.

4. Group Dynamics & Consumer Reference Groups, Social Class &
Consumer Behavior - Reference Groups, Opinion Leaders and Social
Influences In-group versus out-group influences, role of opinion
leaders in diffusion of innovation and in purchase process.

5. Cultural Influences on Consumer Behaviour Understanding cultural
and sub-cultural influences on individual, norms and their role,
customs, traditions and value system.

w

UNIT 4 Consumer decision making models and New Trends 15

1. Consumer Decision making models: Howard Sheth Model, Engel
Blackwell, Miniard Model, Nicosia Models of Consumer Decision
Making

2. Diffusion of innovations Process of Diffusion and Adoption,
Innovation, Decision process, Innovator profiles

3. E-Buying behavior The E-buyer vis-a vis the Brick and Mortar buyer,
Influences on E-buying

Reference Books

1.

2

Schiffman, L.G., Kanuk, L.L., & Kumar, S.R. (2011). Consumer Behaviour. (10th ed.).
Pearson.

Solomon, M.R. (2009). Consumer Behaviour — Buying, Having, and Being. (8th ed.)
New Delhi: Pearson .

. Blackwell, R.D., Miniard, P.W., & Engel, J. F. (2009). Consumer Behaviour. New Delhi:

Cengage Learning.

Hawkins, D.L., Best, R. J., Coney, K.A., & Mookerjee, A. (2007). Consumer Behaviour —
Building Marketing Strategy. (9th ed.). Tata McGraw Hill.

Loudan, David L and Bitta, A.J. Della Consumer Behaviour

Kotler, P. & Keller, K. L. (2012). Marketing Management (Global Edition) (14th ed.).
Pearson

Nair, Suja R- Consumer Behaviour in Indian Perspective




UBMSFSIILS: STRATEGIC MANAGEMENT
[60 lectures: 3 Credit]

Learning Objectives:

1. The objective of this course is to learn the management policies and strategies at every
level to develop conceptual skills in this area as well as their application in the corporate
world.

2. The focus is to critically examine the management of the entire enterprise from the Top
Management view points.

3. This course deals with corporate level Policy & Strategy formulation areas. This course
aims to developing conceptual skills in this area as well as their application in the
corporate world.

Unit Name of the Topic No. of
no. lectures
Unit-1 1. Business Policy-Meaning, Nature, Importance 12
2. Strategy-Meaning, Definition
3. Strategic Management-Meaning, Definition, Importance, Strategic
management
4, Process & Levels of Strategy and Concept and importance of Strategic
Business Units (SBU’s)
5. Strategic Intent - Mission, Vision, Goals, Objective, Plans
Unit-2 | Strategy Formulation- 16
1. Environment Analysis and Scanning (SWOT )
2. Corporate Level Strategy (Stability, Growth, Retrenchment, Integration
and Internationalization)
3. Business Level Strategy(Cost Leadership, Differentiation, Focus)
4. Functional Level Strategy(R & D, HR, Finance, Marketing ,Production)
Unit-3 | Strategic Implementation 18
Models of Strategy making.
Strategic Analysis & Choices & Implementation : BCG Matrix, GE 9 Cell,
Porter 5 Forces, 7S Frame Work
Implementation: Meaning, Steps and implementation at Project, Process,
Structural, Behavioural, Functional level.
Unit-4 | Strategic Evaluation & Control — Meaning, Steps of Evaluation & Techniques 14
of Control
Synergy : Concept , Types , evaluation of Synergy. Synergy as a Component of
Strategy & its Relevance .
Change Management — Elementary Concept
K’_
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Reference Books
1. Kazmi Azhar, Business Policy & Strategic Management, Tata McGraw Hill.
P.K. Ghosh : Business Policy , Strategy , Planning and Management
Christensen , Andrews Dower: Business Policy- Text and Cases
William F. Gkycj : Business Policy — Strategy Formation and Management Action
Bongee and Colonan : Concept of Corporate Strategy.
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UBMSFSIILY: RECRUITMENT & SELECTION
[60 lcctures: 3 Credit]

Learning Objectives:
1. The objective is to familiarize the students with concepts and principles, procedure of
Recruitment and Selection in an organization,
2. To give an in depth insight into various aspects of Human Resource management and make them
acquainted with practical aspect of the subject.

Unit No Name of the Topic No of
Lectures
Unit 1 1. Concepts of Recruitment- -Meaning, Objectives, Scope & 18

Definition, Importance and relevance of Recruitment.

2. Job Analysis- -Concept, Specifications, Description, Process
And Methods, Uses of Job Analysis

3. Job Design - -Introduction, Definition, Modern Techniques,
Factors affecting Job Design, Contemporary Issues in Job

Designing.
4. Source or Type of Recruitment — a) Direct/Indirect, b) Internal/
External.
» Internal - Notification, Promotion — Types, Transfer — Types,
Reference

» External - Campus Recruitment, Advertisement, Job Boards

- Website/Portals, Internship, Placement
Consultancies- Traditional (In-House, Internal
Recruitment, On Campus, Employment And Traditional
Agency). Modern (Recruitment Books, Niche Recruitments,
Internet Recruitment, Service Recruitment, Website and Job,
Search Engine, Social Recruiting and Candidate Paid
Recruiters).

5. Technique of Recruitment - Traditional Vs Modern

- Recruitment
6. Evaluation of Recruitment- Qutsourcing Programme

Unit 2 1. Selection - Concept of Selection, Criteria for Selection, Process, 15
Advertisement and Application (Blank Format).

2. Screening - Pre and Post Criteria for Selection, Steps of
Selection

3. Interviewing - Types and Guidelines for Interviewer&
Interviewee, Types of Selection Tests, Effective Interviewing

Techniques.
T

4. Selection Hurdles and Ways to Overcome Them
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Unit 3 1. Induction - Concept, Types-Formal /Informal, Advantages of 15
Induction ,How to make Induction Effective
2. Orientation & On boarding- Programme and Types, Process.

w

Socialisation-Types-Anticipatory, Encounter, Setting in,
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Socialisation Tactics
4, Current trends in Recruitment and Selection Strategies — with
respect to Service, Finance, 1.T., Law And Media Industry

Unit 4

1) Preparing Bio-data and C.V. 12

2) Social and Soft Skills — Group Discussion & Personal
Interview, Video and Tele Conferencing Skills

3) Presentation and Negotiation Skills, Aesthetic Skills

4) Etiquettes - Different Types and Quitting Techniques.

5) Exit Interview- Meaning, importance.

Reference Books:

1. Dipak Kumar Bhattacharya - Human Resource Management

2. Arun Monappa- Managing Human Resource .

3. C.B. Memoria -Personnel Management-

4, Armstrong, Michael & Baron Angela. (2005). Handbook of Strategic HRM (1st ed.).
New Delhi: Jaico Publishing House.

5. Mello, Jeffrey A. (2007). Strategic Human Resource Management (2nd ed.). India:
Thomson South Western.
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UBMSFSIIL10: MOTIVATION AND LEADERSHIP

[60 lectures: 3 Credit]

Learning Objectives:
To gain knowledge of the leadership strategies for motivating people and changing organizations.

1.

2. To study how leaders facilitate group development and problem solving and work through
problems and issues as well as transcend differences.
3. To acquaint the students about practical approaches to Motivation and Leadership & its
application in the Indian context.
UNIT Name of the Topic No. of
Lectures
Unit 1 1. Concept of motivation, Importance, Tools of Motivation. 12

2. Theory Z, Equity theory.

3. Process Theories- Vroom’s Expectancy Theory, Valency- Four
drive model .

Unit 2 1. East v/s West, motivating workers (in context to Indian workers) 15

2. The Indian scene — basic differences.

3. Work — Life balance — concept, differences, generation and tips on
work life balance.

Unit 3 1. Leadership — Meaning, Traits and Motives of an Effective Leader, 17
Styles of Leadership. ’

2. Theories — Trait Theory, Behavioural Theory, Path Goal Theory.

3. Transactional v/s Transformational leaders.

4, Strategic leaders — meaning, qualities .

5. Charismatic Leaders — meaning of charisma, Qualities,
characteristics, types of charismatic leaders (socialized,
personalized, office-holder, personal, divine)

Unit 4 1. Great leaders, their style, activities and skills (Ratan Tata, Narayan 16
Murthy, Dhirubhai Ambani, Bill Gates, Mark Zuckerberg, Donald
Trump)

2. Characteristics of creative leaders and organization methods to
enhance creativity (Andrew Dubrein).

3. Contemporary issues in leadership — Leadership roles, team
leadership, mentoring, self leadership, online leadership, finding and
creating effective leader.

Reference Books
Stephen P. Robbins, Timothy A. Judge (Author) - Organizational behaviour (15t Edition),
Prentice Hall publication.
Niraj Kumar- Organisational Behaviour: A New Looks (Concept, Theory & Cases),
Himalaya Publishing House
Strategic Leadership — Sahu & Bharati — Excel Books
Peter 1. Dowling & Denice E. (2006). International HRM (Ist ed.). New Delhi. Excel Books,

French Wendell, Bell Cecil and Vohra Veena. (2004). Organization Development——

Behavioral Science Interventions for Organization Improvement. (6th ed.)
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Paper pattern for Bachelor of Management Studies (B.M.S.)
under CBSGS System for F.Y./S.Y./T.Y. B.M.S
Max. Mks.: 75

Time: 2.5 Hours

Note: 1. All questions are compulsory subject to internal choice. 2.
Figures to right indicatc full marks.

QI. Attempt any 2 questions (15mks)
a) (7.5 mks)
b) (7.5 mks)
¢) (7.5 mks)
Q2. Attempt any 2 questions (15mks)
a) (7.5 mks)
b) (7.5 mks)
c) (7.5 mks)
Q3. Attempt any 2 questions (15mks)
a) (7.5 mks)
b) (7.5 mks)
c) (7.5 mks)
Q4. Attempt any 2 questions (15mks)
a) (7.5 mks)
b) (7.5 mks)
c) (7.5 mks)
Q5. Case Study (15mks)
T
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Bachelor of Commerce (B.Com) Programme
Under Choice Based Credit, Grading and Semester System

( Course Structure )

l F.Y.B.Com

]

(To be lmplemented from Academic Year- 2016-2017)

ENO. OfJi '[_—7—_ == Semester - Credits Nosof Semester I Credits
Courses | Courses
b B ;E_Iecti_ve Courses (EC) 1 Elective Courses (EC)
1A | Discipline Specific Elective(DSE) Courses 1A Discipline Specific Elective(DSE) Courses
1 | Accountancy and Financial 03 1 | Accountancy and Financial 03
Management - | Management - ||
1B Discipline Related Elective(DRE) Courses 1B Discipline Related Elective(DRE) Courses
2 | Commerce - | 03 2 | Commerce - I 03
3 | Business Economics - | 03 3 | Business Economics - Il 03
2 Ability Enhancement Courses (AEC) 2 Ability Enhancement Courses (AEC)
=S | Ability Enhancement Compulsory . 2;‘ Ability Enhancement Compulsory
: Courses (AECC) Courses (AECC)
4 | Business Communication - | 03 4 | Business Communication Il 03
5 | Environmental Studies - | 03 5 | Environmental Studies - || 03
25 *skill Enhancement Courses (SEC) 2B *¥Skill Enhancement Courses (SEC)
6 | Any one course from the 02 6 | Any one course from the 02
following list of the courses following list of the courses
3 Core Courses (CC) 3 Core Courses (CC)
7 | Mathematical and Statistical 03 7 | Mathematical and Statistical 03
Techniques - | Techniques - !l
Total Credits 20 Total Credits 20

*List of Skill Enhancement Courses (SEC)

for Semester / (Any One)

**| st of Skill Enhancement Courses (SEC)

for Semester Il (Any One)

Foundation Course - |

Foundation Course - |l

Foundation Course in NSS - |

Foundation Course in NSS - I

wW| N -

Foundation Course in NCC - 1l

1
2
3 | Foundation Course in NCC - |
4

Foundation Course in Physical Education - |

4 | Foundation Course in Physical Education - 1|

Note: Course selected in Semester | will continue in Semester 1l

_. M
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l S.Y.B.Com

(To be implemented from Academic Year- 2017-2018)

Ne: qf-' i I ~ semester Il Credits Nosof Semester IV Credits
.Courses 7 ; b Courses
1 | Elective Courses (EC) 3 1 Elective Courses (EC)
1A Discipline Specific Elective(DSE) Courses 1A Discipline Specific Elective(DSE) Courses

1 | Accountancy and Financial 03 1 | Accountancy and Financial 03
Management Il Management IV
2 | Financial Accounting and 03 2 | Financial Accounting and 03

Auditing V - Introduction to
Management Accounting

Auditing VI - Auditing

1B

Discipline Related Elective(DRE) Courses

1B

Discipline Related Elective(DRE) Courses

3 | Commerce lll 03

3 | Commerce IV 03

4 | Business Economics Il 03

4 | Business Economics IV 03

2 Ability Enhancement Courses (AEC) 2 Ability Enhancement Courses (AEC)
" 2A | *Skill Enhancement Courses (SEC) 2A **Skill Enhancement Courses (SEC)
| GroupA Group A
5 | *Any one course from the 03 5 | *Any one course from the 03
following list of the courses following list of the courses
2B | *Skill Enhancement Courses (SEC} 28 **Skill Enhancement Courses (SEC)
- | GroupB B eeras Group B
6 | Any one course from the 02 6 | Any one course from the 02
following list of the courses following list of the courses
3 Core Courses (CC) 3 Core Courses (CC)
7 | Business Law | 03 7 | Business Law |l 03
Total Credits 20 Total Credits 20
*Llst of Skill Enhancement Courses (SEC) Group A | *List of Skill Enhancement Courses (SEC) Group A
s for Semester Ill (Any One) for Semester IV (Any One)
1 Advertlsmg I 1 | Advertising |l
2 | Field Sales Management | 2 | Field Sales Management I
3 | Public Relations | | 3 | Public Relations Il
4 | Mass Communication | 4 | Mass Communication ||
5 | Travel & Tourism Management Paper | 5 | Travel & Tourism Management I!
6 | Journalism | 6 | Journalism Il
7 | Company Secretarial Practice | 7 | Company Secretarial Practice Il
8 | Rural Development | 8 | Rural Development Il
9 | Co-operation | 9 | Co-operation |l
10 | Mercantile Shipping | 10 | Mercantile Shipping |l
11 | Indian Economic Problem | 11 | Indian Economic Problem I|
12 | Computer Programming | 12 | Computer Programming Il
13 | Logistic and Supply Chain Management | 13 | Logistic and Supply Chain Management |

Faculty of Cfpnfﬁrerce, University of Mumbai
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Note: Course se!ected in Semester 1] wn‘f cont.‘n ue in Semester IV |

*¥ st of Skill Enhancement Courses (SEC) Group B

_for Semester 1% {Any One)

Foundatlon Course - |II

[ 1 1 Foundatlon Course - IV
2 | Foundation Course in NSS - Il 2 | Foundation Course in NSS -
3 | Foundation Course in NCC - |lI 3 | Foundation Course in NCC - IV
4 | Foundation Course in Physical Education-ili | 4

Foundation Course in Physical Education - IV

Note. Course se.'ected in Semester Il will continue in Semester |V
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| T.Y.B.Com

(To be :mplemented from Academlc Year- 2018 2019)

Sernester Vi Credits
wdjse fen | g Elective Courses“f(EC)
ctive e{DSE) Courses 1A | Discipline Specific Elective(DSE) Courses
1& *Any one group of courses 04+04 1 & | *Any one group of courses 04+04
2 | from the following list of the 2 | from the following list of the
_ Groups (A/B/C/D/E/F) Groups (A/B/C/D/E/F)
1B D!scf line Relateo' Elective(DRE) Courses 1B Discipline Related Elective(DRE) Courses
3 | Commerce V 03 3 | Commerce VI 03
4 | **Any one course from the 03 4 | **Any one course from the 03
following list of the courses following list of the courses |
5 | Business Economics V 03 5 | Business Economics VI 03
2 |*Projectwork | 2 |*ProjectWork
6 l Project Work | 03 6 | Project Work Il 03
"~ TotalCredits| 20 Total Credits | 20

Note Project work is considered as a special course involving application of knowledge in
solving/analyzing/exploring a real life situation/ difficult problem. Project work would be
of 03 credits. A project work may be undertaken in any area of discipline specific courses/

d/sc1p/1ne related e/ectlve courses

| 1 | Financial Accounting and Audltmg Vil - :
Financial Accounting

Fmancnal Accountlng and Audltlng X-
Financial Accounting

2 | Financial Accounting and Auditing VIII -
| Cost Accounting

1 | Business Suiester |

Financial Accounting and Auditing X -
Cost Accountlng

Management

Business Studies Paper Il|

2| Business Studies Paper Il

Bankmg and Flnanceapr I

Busmess Studls Paper IV

Banktng and Finance Paper I

Banking and Finance Paper |

Commerce Paper |

Banking and Finance Paper IV

Commerce Paper i

Commerce Paper |

Quant|tat|ve Techmques Paper I

Commerce Paper v

e Technigues
Quantltatlve Techniques Paper LI

Quantitative Techniques Paper lI

1 | Economics Paper ]

_ Quantltatwe Techniques Paper v

Economics Paper lll

2 | Economics Paper I

Economics Paper IV

_Note: Group se!ected in Semester V. will continue in Semester VI

Faculty of Com?er/az, Unlv;?lt{of Mumbai
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**Ljst of Discipline Related Elective(DRE)

- = Courses

e 'foig‘emes"ter"v (Any One)

**jst of Discipline Related Elective(DRE)
Courses
for Semester VI (Any One)

Trade Unionism and Industrial Relations

1 | Trade Unionism and Industrial Relations.
Paper | Paper Il
2 | Computer system & Applications Paper | 2 | Computer system & Applications Paper Il
3 | Export Marketing Paper | 3 | Export Marketing Paper I|
4 | Marketing Research Paper | 4 | Marketing Research Paper I
5 | Investment Analysis Portfolio Paper | 5 | Investment Analysis Portfolio Paper II
6 | Transport Management Paper | 6 | Transport Management Paper ||
7 | Entrepreneurship& M.S.S.I. Paper | 7 | Entrepreneurship& M.S.S.1. Paper Il
8 | International Marketing Paper | 8 | International Marketing Paper ||
9 | Merchant Banking Paper | 9 | Merchant Banking Paper |
10 | Direct & Indirect Taxation Paper| 10 | Direct & Indirect Taxation Paper Il
11 | Labour Welfare & Practice Paper | 11 | Labour Welfare & Practice Paper Il
12 | Purchasing & Store keeping Paper | 12 | Purchasing & Store keeping Paper Il
13 | Inventory Management & Cost Reduction | 13 | Inventory Management & Cost Reduction
Paper! Paper Il
14 | Insurance Paper| 14 | Insurance Paper ||
15 | Banking Law & Practice Paper!| 15 | Banking Law & Practice Paper Il
16 | Regional Planning Paper | 16 | Regional Planning Paper I
17 | Rural Marketing Paper | 17 | Rural Marketing Paper Il
18 | Elements of Operational Research Paper| | 18 | Elements of Operational Research Paper Il
19 | Psychology of Human Behaviour at work 19 | Psychology of Human Behaviour at work

Paper |

Paper Il

Note: Course selected in Semester V will continue in Semester VI
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Bachelor of Commerce (B.Com.) Programme
Under Choice Based Credit, Grading and Semester System

( Course Structure)

| F.Y.B. Com. ]
(To be implemented from Academic Year- 2016-2017)
ozof iy = Semester | Credits | 2 ) Semester Il Credits
Courses | - Courses
- 1 | Elective Courses (EC) 1 Elective Courses (EC)
1A Discipline Specific Elective(DSE) Courses 1A Discipline Specific EIectivé(DSE) Courses
1 | Accountancy and Financial 03 1 | Accountancy and Financial 03
Management - | Management - ||
1B Discipline Related Elective(DRE) Courses 1B Discipline Related Elective(DRE) Courses
2 | Commerce - | 03 2 | Commerce - |l 03
3 | Business Economics - | 03 3 | Business Economics - Il 03
'_ 2370, -;Ability Enhancement Courses (AEC) 2 Ability Enhancement Courses (AEC)
o ;Ablllty Enhancement Compulsory ks é: Ability Enhancement Compulsory
'| Courses (AECC) Courses (AECC)
4 | Business Communication - | 03 4 | Business Communication - 1| 03
5 | Environmental Studies - | 03 5 | Environmental Studies - Il 03
2B | *skill Enhance;n;nff Crbu'rs'_es' (SEC) 2B **kill Enhancement Courses (SEC)
6 | Any one course from the 02 6 | Any one course from the 02
following list of the courses following list of the courses
3 Core Courses (€C) ; 3 Core Courses (CC)
7 | Mathematical and Statistical 03 7 | Mathematical and Statistical 03
Techniques - | Techniques - Il
Total Credits 20 « Total Credits 20
1 *Llst of Skill Enhancement Courses (SEC) - **Ljst of Skill Enhancement Courses (SEC)
i~ : for Semester | (Any One) for Semester Il (Any One)
1 | Foundation Course - | 1 | Foundation Course - Il
2 | Foundation Course in NSS - | 2 | Foundation Course in NSS - 1|
3 | Foundation Course in NCC - | 3 | Foundation Course in NCC - T
4 | Foundation Course in Physical Education - | 4 | Foundation Course in Physical Education - ||
Note: Course selected in Semester I will continue In Semester |l i
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Bachelor of Commerce (B.Com.) Programme
Under Choice Based Credit, Grading and Semester System

Course Structure

(To be implemented from Academic Year- 2016-2017)

Semester |
NoYof k| SE¥Estindain prrs: = oy ioi el &l _

" ] = )L’m b i [ - E o e -
;'é:‘:u‘;:es; :ﬁ' o, Al Semester | _ Credits _
et T E_g__gq;fg’écdme's (EC).

- 1A Discipline Specific E!ectfve{DSE) Courses
1 Accountancy and Financial Management - | 03
1B Discipline Related Elective(DRE) Courses
2 | Commerce - | 03
3 | Business Economics - | 03
s Abﬂity Enhancement Courses (AEC)
lﬁ‘Zﬁ: | Ability Enhancement Compulsory Courses (AECC)
4 | Business Communication - | 03
5 | Environmental Studies - | 03
28| *SkillEnhancement Courses (SEC)
6 | Any one course from the following list of the 02
| courses
3 | Core Courses (CC)
7 | Mathematical and Statistical Techniques - | 03
Total Credits 20
[ FListof Skill Enhancement Courses (SEC)

l-r#?:?rl—:f . forSemester I (Any One)

Foundation Course -

Foundation Course in NSS - |

Foundation Course in NCC- |

Bl W N

Foundation Course in Physical Education - |

———

—
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Elective Courses (EC)
Discipline Specific Elective (DSE) Courses

1. Accountancy and Financial Management |

Modules at a Glance

- Modules ‘| "No.of"

- Lectures
1 | Accounting standards issued by ICAl and Inventory valuation 15
2 | Final Accounts 15
3 | Departmental Accounts 15
4 | Accounting for Hire Purchase 15
Total 60

v

PRINCIPAL o
Rajasthani § a0 Fieatio
Ghiansheme s

Of Arts & Cormninierce
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Modules / Units

ST. No.

-KEESIJ’Ht'!ﬁiﬁ_’_‘é_tjafri_da:__rjds' issued by ICAl and Inventory valuation

e Accountingstandards:
Concepts, benefits, procedures for issue of accounting standards Various AS :
AS - 1: Disclosure of Accounting Policies
Purpose, Areas of Policies, Disclosure of Policies, Disclosure of Change in
Policies, lllustrations
AS — 2: Valuation of Inventories (Stock)
Meaning, Definition, Applicability, Measurement of Inventory, Disclosure in
Final Account, Explanation with lllustrations.
AS — 9: Revenue Recognition
Meaning and Scope, Transactions excluded, Sale of Goods, Rendering of
Services, Effects of Uncertainties, Disclosure, lllustrations.

Inventory Valuation

Meaning of inventories Cost for inventory valuation

Inventory systems : Periodic Inventory system and Perpetual Inventory System
Valuation: Meaning and importance

Methods of Stock Valuation as per AS -2 :

FIFO and Weighted Average Method Computation of valuation of inventory as
on balance sheet date: If inventory is taken on a date after the balance sheet

:M 4

| s O -
| FinalAccounts

or before the balance sheet

Expenditure: Capital, Revenue

Receipts: Capital, Revenue

Adjustment and Closing Entries

Final accounts of Manufacturing concerns (Proprietary Firm)

| Departmental Accounts

Meaning

Basis of Allocation of Expenses and Incomes/Receipts

Inter Departmental Transfer : at Cost Price and Invoice Price Stock Reserve
Departmental Trading and Profit & Loss Account and Balance Sheet

- | Accounting for Hire Purchase:

Meaning Calculation of interest

Accounting for hire purchase transactions by asset purchase method based on full
cash price

Journal entries, ledger accounts and disclosure in balance sheet for hirer and

vendor (excluding default, repossession and calculation of cash price)

Wi
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Related Elective (DRE) Courses

2. Commerce |

Modules at a Glance

B A e - Modules No. of
) | BF i P el
b s e | Lectures
1 Business 12
2 Business Environment 11
3 Project Planning 12
4 Entrepreneurship 10
Total 45

PRINCZIPAIL.
Rajasthani Saimimalan Erducation Trus
Ghanshyams s Sarsf College
Of Arts & Cotningrue
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sr.No. |-

Modules / Units =«

|Business

Introduction: Concept, Functions, Scope and Significance of business. Traditional
and Modern Concept of business.

Objectives of Business: Steps in setting business objectives, classification of
business objectives, Reconciliation of Economic and Social Objectives.

New Trends in Business: Impact of Liberalization, Privatization and Globalization,
Strategy alternatives in the changing scenario, Restructuring and turnaround
strategies

| Business Environment

Introduction: Concept and Importance of business environment, Inter-
relationship between Business and Environment

Constituents of Business Environment: Internal and External Environment,
Educational Environment and its impact, International Environment — Current
Trends in the World, International Trading Environment — WTO and Trading Blocs
and their impact on Indian Business.

-3 | Project Planning

Introduction: Business Planning Process; Concept and importance of Project
Planning; Project Report; feasibility Study types and its importance
Business Unit Promotion: Concept and Stages of Business Unit Promotion,
Location — Factors determining location, and Role of Government in Promotion.
Statutory Requirements in Promoting Business Unit: Licensing and Registration
procedure, Filling returns and other documents, Other important legal provisions

"~ 4 |Entrepreneurship | '

Introduction: Concept and importance of entrepreneurship, factors Contributing
to Growth of Entrepreneurship, Entrepreneur and Manager, Entrepreneur and
Intrapreneur

The Entrepreneurs: Types of Entrepreneurs, Competencies of an Entrepreneur,
Entrepreneurship Training and Development centers in India. Incentives to
Entrepreneurs in India.

Women Entrepreneurs: Problems and Promotion.

Faculty of Commerce, University of Mumbai 7|Page
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Revised Syllabus of Courses of B.Com. Programme at Semester |

with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Related Elective (DRE) Courses

3. Business Economics |

Modules at a Glance

.t;_:rs-i':’::— -_--\'I--Jr‘_'-"—'ft"-- ) -Modules r— E No?of T
SNoES [ Lectures
1 Introduction 10
2 Demand Analysis 15
3 Supply and Production Decisions 10
4 Cost of Production 10

Total 45
P AT
/Iz'.-' Y i
/ :
l' I
—— /'/j
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SEANO S | | Modules / Units

1 |[Introduction -
Scope and Importance of Business Economics - basic tools- Opportunity Cost
principle- Incremental and Marginal Concepts. Basic economic relations -
functional relations: equations- Total, Average and Marginal relations- use of
Marginal analysis in decision making,
The basics of market demand, market supply and equilibrium price- shifts in the
demand and supply curves and equmbrlum

2 Demand Analysls e =
Demand Function - nature of demand curve under different markets
Meaning, significance, types and measurement of elasticity of demand (Price,
income cross and promotional)- relationship between elasticity of demand and
revenue concepts
Demand estimation and forecasting: Meaning and significance - methods of
demand estimation : survey and statistical methods ( numerical illustrations on
trend analysis and simple linear regression)

=23 <0 Supply and Production Decisions a0
Production function: short run analysis W|th Law of Varlable Proportions-
Production function with two variable inputs- isoquants, ridge lines and least cost
combination of inputs- Long run production function and Laws of Returns to Scale
- expansion path - Economies and diseconomies of Scale and economies of scope

4| Costof Production

Cost concepts: Accounting cost and economic cost, |mpI|C|t and epr|C|t cost,
social and private cost, historical cost and replacement cost, sunk cost and
incremental cost -fixed and variable cost - total, average and marginal cost - Cost
Output Relationship in the Short Run and Long Run (hypothetical numerical
problems to be discussed)

Extensions of cost analysis: cost reduction through experience - LAC and Learning
curve - Break even analysis {with business applications)

whA

. IFAL
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses (AEC)

4. Business Communication - |

Modules at a Glance

e Modules™t iz No. of
i Lectures
1 Theory of Communication 15
2 Business Correspondence 15
3 Language and Writing Skills 15
Total 45

Note:
One tutorial per batch per week in addition to number of lectures stated above
(Batch size as per the University norms)

RSNIE RN RS L0 bjectives!

1 To develop awareness of the complexity of the communication process

To develop effective listening skills in students so as to enable them to

2 . . Y
comprehend instructions and become a critical listener
3 To develop effective oral skills so as to enable students to speak
confidently interpersonally as well as in large groups
4 To develop effective writing skills so as enable students to write in clear,
concise, persuasive and audience centered manner
5 To demonstrate effective use of communication technology
= T 1 e :I:J e Lidgs==~ AT ¥
RS N s eyt Expected Qutcome

After successful completlon of the course the learner should be able to
1 enhance his Listening, Speaking, Reading and Writing skills to meet the
challenges of the world

Faculty of Commerce, University of Mumbai 10| Pa 9;@
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Modules / Units

‘Theory of Communication

1. Concept of Communication: Models of Communication — Linear / Interactive

/ Transactional / Shannon and Weaver (To be only discussed in class)
Meaning, Definition, Process, Need, Feedback Emergence of Communication
as a key concept in the Corporate and Global world

Impact of Technology Enabled Communication:

Types — Internet, Blogs, E — Mail, Moodle, Social Media ( Facebook, Twitter &
Whats’app Advantages & Disadvantages

Communication at Workplace:

Channels - Formal and Informal—Vertical, Horizontal, Diagonal, Grapevine,
Methods — Verbal / Non Verbal (including Visual), Business Etiquettes
Business Ethics:

Ethics at workplace - Importance of Business Ethics
Personal Integrity at the workplace

Business Ethics and media

Computer Ethics

Corporate Social Responsibility

Problems in Communication /Barriers to Communication:

Physical/ Semantic/Language / Socio-Cultural / Psychological Barriers, Ways
to Overcome these Barriers

Listening:

Importance of Listening Skills, Obstacles to Listening, Cultivating good
Listening Skills

| Business Correspondence

1. Theory of Business Letter Writing:

Parts, Structure, Layouts-Full Block, Principles of Effective Letter Writing,
Principles of effective E - mail Writing

Personnel Correspondence:

Statement of Purpose, Letter of Recommendation, Job Application Letter and
Resume, Letter of Appointment (To be only discussed in class), Letter of
Acceptance of Job Offer, Letter of Appreciation, Letter of Resignation

Language and Writing Skills

3.

1. Commercial Terms used in Business Communication (to be only discussed)
2. Paragraph Writing:

Developing an idea, using appropriate linking devices, etc

Cohesion and Coherence etc

Tutorials Activities

Speaking Skills, Writing Skills, Remedial Grammar, Soft Skills — EQ, Conflict
Management, Time Management

(Students may be asked to make a Power Point Presentation on any topic of
their choice in order to enhance LSRW — Listening / Speaking/ Reading /
Writing)

—_—
Faculty of Commerce, University of Mumbai 11| Phge
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Question Paper Pattern
(Only for Business Communication - 1)

Semester - |
Maximum Marks: 100
Questions to be set: 06
Duration: 03 Hrs.
~ Particular - ‘Marks
Q-1 A) Explain the terms in 02 - 03 sentences (05 out of 08) (From all 10 Marks
units)
B) Match the following 05 Marks
C) Multiple Choice Questions 05 Marks
Q-2 Short Notes (04 out of 06) : Unit | - Chapter 1, 2, 3 20 Marks
Q-3 Essay Type (02 out of 03) : Unit | - Chapter 4, 5, 6 20 Marks
Q-4 Job Application Letter and Resume 05 + 05 10 Marks
Q-5 Personnel Letters (04 out of 05) 20 Marks
Statement of Purpose, Letter of Recommendation, Letter of
Acceptance of Job Offer, Letter of Resignation, Letter of
Appreciation
Q-6 A) Paragraph Writing (01 out of 02) 05 Marks
B) Situation based Case Study (from Unit I- Chapter 03 Channels and | 05 Marks
Chapter 05 Barriers)

PRIM
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses (AEC)

5. Environmental Studies |

Modules at a Glance

Modules No. of

oL i b Akt b o bl | Lectures
1 Environment and Ecosystem 13
2 Natural Resources and Sustainable Development 13
3 Populations and Emerging Issues of Development 13
4 Urbanisation and Environment 13
5 Reading of Thematic Maps and Map Filling 08
Total 60
P

%w

f

#

P
e /
e ' -
““‘--—.._..._.‘./
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Modules / Units.

1

'Environment and Ecosystem

Environment: Meaning, definition, scope and its components; concept of an
ecosystem: definition, Characteristics, components and types, functioning and
structure; Food Chain and Food Web- Ecological Pyramids - Man and environment
relationship; Importance and scope of Environmental Studies.

s .-_N'atgral-ﬁés'gu_r‘_ties'a_nd.Sustain_abl'e Development

Meaning and definitions ; Classification and types of resources, factors
influencing resource utilisation; Resource conservation- meaning and methods-
conventional and non-conventional resources , problems associated with and
management of water, forest and energy resources- resource utilization and
sustainable development

"Populations and Emerging Issues of Development

Population explosion in the world and in India and arising concerns- Demographic
Transition Theory - pattern of population growth in the world and in India and
associated problems - Measures taken to control population growth in India;
Human population and environment- Environment and Human Health — Human
Development Index — The World Happiness Index

‘Urbanisation and Environment

Concept of Urbanisation — Problems of migration and urban environment-
changing land use, crowding and stress on urban resources, degradation of air and
water, loss of soil cover impact on biodiversity, Urban heat islands — Emerging
Smart Cities and safe cities in India - Sustainable Cities

"Reading of Thematic Maps and Map Filling

Reading of Thematic Maps (4 Lectures)

Located bars, Circles, Pie charts, Isopleths, Choropleth, and Flow map, Pictograms
- Only reading and interpretation.

Map Filling: (4 Lectures)

Map filling of World (Environmentally significant features) using point, line and

polygon segment.

Faculty of Commerce, University of Mumbai 14 |Page




Question Paper Pattern
(Only for Environmental Studies-I)
Semester |

Maximum Marks: 100
Questions to be set: 05
Duration: 03 Hrs.

All Questions are Compulsory Carrying 20 Marks each.

Questis Particular : Marks
] = e —

Q-1 A) Reading and interpretation of world thematic maps 10 Marks
B) Map Filling (World Map) 10 Marks

Q-2 A) Full Length Question 10 Marks
B) Full Length Question 10 Marks
OR Unit |

Q-2 A) Full Length Question 10 Marks
B) Full Length Question 10 Marks

Q-3 A) Full Length Question 10 Marks
B) Full Length Question 10 Marks
OR Unit NI

Q-3 A) Full Length Question 10 Marks
B) Full Length Question 10 Marks

Q-4 A) Full Length Question 10 Marks
B) Full Length Question l 10 Marks
OR Unit I

Q-4 A) Full Length Question 10 Marks
B) Full Length Question ~ 10 Marks

Q-5 A) Full Length Question ~ 10 Marks
B) Full Length Question 10 Marks
OR > Unit v

Q-5 A) Full Length Question 10 Marks
B) Full Length Question ~ P 10 Marks

MO
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017
Skill Enhancement Courses (SEC)
6. Foundation Course - |
Modules at a Glance

| (R = N =1 (S P . T ey = = i i {

i |ttt .11 SRR —— . No.of

SRR S P i o S " Lectures
1 Overview of Indian Society 05
2 Concept of Disparity- 1 10
3 Concept of Disparity-2 10
4 The Indian Constitution 10
5 Significant Aspects of Political Processes 10
Total 45

S —
pa .\?.._’\E/_A,}r',"l;?‘b
2\ \ . PRINCIPAL
+|1  Rajasthani Sarimelan Fducation Trst
f Ghanshvam:: s Saraf Coilege f
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SrANO R EERRINE T Modules / Units =

1 | Overview of Indian Society

Understand the multi-cultural diversity of Indian society through its demographic
composition: population distribution according to religion, caste, and gender;
Appreciate the concept of linguistic diversity in relation to the Indian situation;
Understand regional variations according to rural, urban and tribal characteristics;
Understanding the concept of diversity as difference

2 | Concept of Disparity-1

Understand the concept of disparity as arising out of stratification and inequality;
Explore the disparities arising out of gender with special reference to violence
against women, female foeticide (declining sex ratio), and portrayal of women in
media;Appreciate the inequalities faced by people with disabilities and
understand the issues of people with physical and mental disabilities

Examine inequalities manifested due to the caste system and inter-group conflicts
arising thereof; Understand inter-group conflicts arising out of communalism;
Examine the causes and effects of conflicts arising out of regionalism and linguistic
differences

4 | The Indian Constitution

Philosophy of the Constitution as set out in the Preamble; The structure of the
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the
Indian Citizen; tolerance, peace and communal harmony as crucial values in

strengthening the social fabric of Indian society; Basic features of the Constitution
Ro Sig‘pif'ica'ﬁt'-:i!\s_ﬁeétéfbf Political Processes

The party system in Indian politics; Local self-government in urban and rural areas;
the 73rd and 74th Amendments and their implications for inclusive politics; Role
and significance of women in politics

Topics for Project Guidance: Growing Social Problems in India:
e Substance abuse- impact on youth & challenges for the future
e HIV/AIDS- awareness, prevention, treatment and services
e Problems of the elderly- causes, implications and response
o Issue of child labour- magnitude, causes, effects and response
e Child abuse- effects and ways to prevent
o Trafficking of women- causes, effects and response

Note:
Out of the 45 lectures allotted for 5 units for S_em“ééié} _f,"abo,gt 15 lectures may be allotted

—

for project guidance y ! >
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

6. Foundation Course in NSS - |

Modules at a Glance

Modules | No.of
: Lectures
1 Introduction to NSS 10
2 Concept of Society and Social Issues in India 15
3 Indian Constitution and Social Justice 10
4 Human Personality and National Integration 10
Total 45

57
. Re/
N A

s
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sito ]

Modules / Units

Rl

=] I

Introductlon to Natlonal Servnce Scheme(NSS)

Orientation and structure of National Service Scheme(NSS)

National Service Scheme(NSS)- its objectives

The historical perspective of National Service Scheme(NSS)

National Service Scheme(NSS)- Symbol and its meaning

National Service Scheme(NSS)- its hierarchy from national to college level
National Service Scheme(NSS) Regular activities

Distribution of working hours- Association between issues and programs-
community project- urban rural activities, Association- modes of activity
evaluation

-..Coht:ebt"é}.SOcietv-_an'd Soclal Issues In India’

History and philosophy of social sciences in India

Concept of society- Development of Indian society - Features of Indian Society-
Division of labour and cast system in India

Basic social issues in India

Degeneration of value system, Family system, Gender issues, Regional imbalance

| Indian Constitution and Social Justice

Indian Constitution

Features of Indian Constitution - Provisions related to social integrity and
development

Social Justice

Social Justice- the concept and its features

Inclusive growth- the concept and its features

I' —1-43_ aa

Human Personality and National Integration

Dimensions of human personality

Social Dimension of Human personality- Understanding of the socity
Physical Dimension of Human personality- Physical Exercise, Yoga, etc.
National integration & Communal Harmony

National Integration- its meaning, importance and practice

Communal Harmony- its meaning, importance and practice

Faculty of Commerce, University of Mumbai 19| Page
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

6. Foundation Course in NCC - |

Modules at a Glance

MOdUIes———' _l“'-; _. :: b ‘,I" 3 L n, |-tn

: Lectures
1 Introduction to NCC, National Integration & Awareness 10
2 Drill: Foot Drill 10
3 Adventure Training, Environment Awareness and 10

Conservation

4 Personality Development and Leadership 10
5 Specialized Subject: Army/ Navy/ Air 05
Total 45

Faculty of Commerce, University of Mumbai 20|Page




Modules / Units

Sr. .Nb;.
e

| Introduction to NCC, National Integration & Awareness

Desired outcome: The students will display sense of patriotism, secular values and
shall be transformed into motivated youth who will contribute towards nation
building through national unity and social cohesion.

o Genesis, Aims, Objectives of NCC & NCC Song

e Organisation & Training

Incentives & Benefits
Religions, Culture, Traditions and Customs of India
National Integration: Importance and Necessity

¢ Freedom Struggle

T R e = R e

'Drill: Foot Drill

Desired outcome: The students will demonstrate the sense of discipline, improve
bearing, smartness, turnout, develop the quality of immediate and implicit
obedience of orders, with good reflexes.

e General and Words of Command

e Attention, Stand at Ease and Stand Easy, Turning and Inclining at the Halt

Sizing, Forming Up in Three Ranks and Numbering, Open and Close Order

March and Dressing

Saluting at the Halt, Getting On Parade, Dismissing and Falling Out

Marching, Length of Pace and Time of Marching in Quick Time and Halt, Slow
March and Halt

Turning on the March and Wheeling.

Saluting on the March.
e Formation of squad and Squad Drill.

‘Adventure Training, Environment Awareness and Conservation

Adventure Training

Desired outcome: The students will overcome fear & inculcate within them the

sense of adventure , sportsmanship , espirit-d-corp and develop confidence ,

courage , determination, diligence and quest for excellence.

e Any Two such as — Obstacle course, Slithering, Trekking, Cycling, Rock Climbing,
Para Sailing, Sailing, Scuba Diving etc

Environment Awareness and Conservation

Desired outcome: The student will be aware of the conservation of natural

resources and protection of environment.

e Natural Resources — Conservation and Management

e Water Conservation and Rainwater Hasvesting .

.'x‘.
| \ PRINMCIPAL
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Modules / Units

| Personality Development and Leadership

Desired outcome: The student will develop an all-round personality with

adequate leadership traits to deal / contribute effectively in life.

e Introduction to Personality Development

e Factors Influencing /Shaping Personality: Physical, Social, Physiological,
Philosophical and Psychological

e Self Awareness Know yourself/ Insight

e Change Your Mind Set

e Communication Skills: Group Discussion / Lecturettes (Public Speaking)

e Leadership Traits

¢ Types of Leadership

A5 -ggecialized_ Sgb]étt_’:-'Armv_Or Navy__ Or Air.

Army
Desired outcome: The training shall instill patriotism, commitment and passion to
serve the nation motivating the youth to join the defence forces.
It will also acquaint, expose & provide basic knowledge about armed, naval and
air-force subjects
A. Armed Force
e Basic organisation of Armed Forces
e Qrganisation of Army
e Badges and Ranks
B. Introduction to Infantry and weapons and equipments
e Characteristics of 7.62mm SLR Rifle, Ammunition, Fire power, Stripping,
Assembling and Cleaning
C. Military history
¢ Biographies of renowned Generals (Carriapa / Sam Manekshaw)
¢ Indian Army War Heroes- PVCs
D. Communication
e Types of Communications
e Characteristics of Wireless Technologies (Mobile, Wi-Fi etc.)

OR
Navy
A. Naval orientation and service subjects
e History of the Indian Navy-Pre and Post Independence, Gallantry award
winners
e Organization of Navy- NHQ, Commands, Fleets, Ships and shore
establishments
o Types of Warships and their role
e Organization of Army and Air Force- Operational and Training commands
e Ranks of Officers and Sailors, Equivalent Ranks in the Three Services
B. Ship and Boat Modelling
e Principles of Ship Modelling
e Maintenance and Care of tools

p——
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A

Modules / Units

C. Search and Rescue
o SAR Organization in the Indian ocean
D. Swimming
Floating for three minutes and Free style swimming for 50 meters

OR

>

IR
A. General Service Knowledge
¢ Development of Aviation
o History of IAF
B. Principles of Flight
e Introduction
e Laws of Motion
o Glossary of Terms.
C. Airmanship
¢ Introduction
¢ Airfield Layout
* Rules of the Air
o Circuit Procedure
¢ ATC/RT Procedures
e Aviation Medicine
D. Aero- Engines
e |ntroduction to Aero-engines

Faculty of Commerce, University of Mumbai

23| Page




Revised Syllabus of Courses of B.Com. Programme at Semester |

with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

6. Foundation Course in Physical Education - |

Modules at a Glance

1Q§I."-'-.||J..=... e Modules No. of
No L.w-!l*' r - =T i 2 il Lectures
1 Introduction to Basic Relevant concepts in Physical 10
Education
2 Components of Physical Fitness 15
3 Testing Physical Fitness 10
4 Effect of Exercise on various Body System 10
Total 45
P - ™ ~a

Llh
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(%)

ey

- = oty T e R Modules / Units
Jﬁﬁn troduction to Basic Relevant concepts in Physical Education

34

e Dimensions and determinants of Health, Fitness & Wellness
¢ Concept of Physical Education and its importance

e Concept of Physical Fitness and its types

® Concept of Physmal ACtIVItY, exercise and its tvpes & beneflts

| Comp: gonents of thsical Fitness.
[ ]

Concept of components of Physncal Fltness
e Concept and components of HRPF
e Concept and components of SRPF
° Im portance of thsncal Educatlon in developmg physmal fltness components

v b '4'— O i I .
|mr T-“es r V hYs{cal Fit"ess =) —-——FHM el aa S e e o W e e
Tests for measuring Cardiovascular Endurance

Tests for measuring Muscular Strength& Endurance
e Tests for measuring Flexibility
e Tests for measuring Body Composition

VR | 7 e G e 1L 5 i L o T S | e D = A
. 5;:3'{" ‘Effect of Exercise on various Body Systemi ==

Effect of exercises on Musculoskeletal system
Effect of exercises on Circulatory System
Effect of exercises on Respiratory System
Effect of exercises on Glandular System

z"( : M)

i PRINZIPAL
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Core Courses (CC)

7. Mathematical and Statistical Techniques |

Modules at a Glance

1 Shares and Mutual Funds 15

Permutation, Combination and Linear
| Programming PrIe
|B) statistics: (60, Marks)

3 Summarization Measures 15
4 Elementary Probability Theory 15
5 Decision Theory 15
Total 75
Note:

One tutorial per batch per week in addition to number of lectures stated above
(Batch size as per the University norms)
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1 Modules/UnIts

e Shares Concept of share, face value, market value dividend, eqwty shares
preferential shares, bonus shares. Simple examples.

e Mutual Funds: Simple problems on calculation of Net income after
considering entry load, dividend, change in Net Asset Value (N.AV.) and exit

£

|",5E"
m

Ioad Averagmg of prlce under the Svstematlc Investment Plan (S.1. P)

° Permutatlon and Combmatlon Factorial Notation, Fundamental principle of
counting, Permutation as arrangement, Simple examples, combination as
selection, Simple examples, Relation between "C and " P Examples on
commercial application of permutation and combination

o Linear Programming Problem: Sketching of graphs of (i) linear equation Ax +

By + C= O (i) linear inequalities. Mathematical Formulation of Linear

Programming Problems upto 3 variables. Solution of Linear Programming

Problems using graphical method | up to two vanables

|.|-.--” ALY

e Measures of Central Tendencres Definition of Average Types of Averages
Arithmetic Mean, Median, and Mode for grouped as well as ungrouped data.
Quartiles, Deciles and Percentiles. Using Ogive locate median and Quartiles.
Using Histogram locate mode. Combined and Weighted mean.

e Measures of Dispersions: Concept and idea of dispersion. Various measures
Range, Quartile Deviation, Mean Deviation, Standard Deviation, Variance,
Comblned Variance.

e [ (% | L TIOAY

leme: tarvP oba iIityTheorv e T !:,——: ‘T“’ = SN

° Probablllty Theory: Concept of random experlment/trlal and possible
outcomes; Sample Space and Discrete Sample Space; Events their types,
Algebra of Events, Mutually Exclusive and Exhaustive Events, Complimentary
events. Classical definition of Probability, Addition theorem (without
proof), conditional probability.

Independence of Events: P( A~ B) = P(A) P(B). Simple examples.

e Random Variable: Probability distribution of a discrete random variable;
Expectation and Variance of random variable, simple examples on probability
distributions.

@L‘e@heow-f_ i

Decision making 5|tuat|on Decision maker, Courses of Action, States of Nature,
Pay-off and Pay-off matrix; Decision making under uncertainty, Maximin,
Maximax, Minimax regret and Laplace criteria; simple examples to find optimum
decision. Formulation of Payoff Matrix. Decision making under Risk, Expected
Monetary Value (EMV); Decision Tree; Simple Examples based on EMV. Expected
Opportunity Loss (EOL), simple examples based on EOL.




Examination Pattern:

Semester End Examination: 100 marks

At the end of each semester, there will be a Semester End Examination of 100 mark , 3 hours
duration and question paper pattern as shown below.

Question Paper Pattern:

1. In Section | (based on Mathematics), Two questions carrying 20 marks each. First
question should be on Unit | and Second question should be from Unit Il.

2. In each question there should be five sub-questions carrying 5 marks each. Students
should be asked to answer any 4 sub questions from each question.

3. In Section Il (based on Statistics), Three questions carrying 20 marks each. First
question should be on Unit Il, Second question should be from Unit IV and third
question should be from Unit V.

4. In each question there should be five sub-questions carrying 5 marks each. Students
should be asked to answer any 4 sub questions from each question.

Question Paper Pattern
(Only for Mathematical and Statistical Techniques )
Semester |

Maximum Marks: 100

Questions to be set: 05

Duration: 03 Hrs.

All Questions are Compulsory Carrying 20 Marks each.

Q-1 Sub Questions to be asked 05 and to be answered any 04 carrying 20 Marks
05 Marks each

Q-2 Sub Questions to be asked 05 and to be answered any 04 carrying 20 Marks
05 Marks each

Q-3 Sub Questions to be asked 05 and to be answered any 04 carrying 20 Marks
05 Marks each

Q-4 Sub Questions to be asked 05 and to be answered any 04 carrying 20 Marks
05 Marks each

Q-5 Sub Questions to be asked 05 and to be answered any 04 carrying 20 Marks
05 Marks each
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Bachelor of Commerce (B.Com.) Programme
Under Choice Based Credit, Grading and Semester System
Course Structure
(To be implemented from Academic Year- 2016-2017)

Semester Il

I" ,No T e ‘Semester Il Credits
..1,..Courses.=.- Mz.:l.:aa.‘rn.-n_. e B S T YO PO R e
':; et Electlve Courses (EC)
1A Discipline Specific Elective(DSE) Courses
1 | Accountancy and Financial Management - || 03
1B Discipline Related Elective(DRE) Courses
2 | Commerce - Il 03
3 | Business Economics - Il 03
-2 | Ability Enhancement Courses (AEC)

E= =S =riE =g -

B P T :
S 2A 8 -Ablllty Enhancement Compulsory Courses (AECC)

4 | Business Communication - I 03
5 | Environmental Studies - I 03
?-Z—LHEEE'?'{;':‘? :**Sklll Enhancement Courses (SEC) T A
6 | Any one course from the following ||st of the courses 02
3 Core Courses (CC)
7 | Mathematical and Statistical Techniques - I 03
| Total Credits 20

D ~ *List ofSklII Enhancement Courses (SEC)
... forSemesterll(Any One)

Foundation Course - |l

Foundation Course in NSS - lI

1
2
3 Foundation Course in NCC - ||
4

Foundation Course in Physical Education - Il

Faculty of Commerce; University of Mumbai 29 |Page
l{t\._ > '
.
\\' a 4




Revised Syllabus of Courses of B.Com. Programme at Semester I
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Specific Elective (DSE) Courses

1. Accountancy and Financial Management Il

Modules at a Glance

B R R Vodules e aNocof
"No. | WER _ Lectures
1 Accounting from Incomplete Records 15
2 Consignment Accounts 15
3 Branch Accounts 15
4 Fire Insurance Claim 15

Total 60

/ |
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Introduction
Problems on preparation of final accounts of Proprietary Trading Concern

(conversnon method)

2 . “‘%"* :-l‘?;‘;—" = .w":‘f-;-l;- 4 2'-'&1‘ N u__.__u:'n u_-"”._vflr
Accountmg for consngnment transactlons Valuation of stock
Invoicing of goods at higher price (excluding overriding commission,
normal/abnormal Iosses)

a7 1o, ey ([ o o
(e ot
: -

Meamng/ Classiﬂcatlon of branch
Accounting for Dependent Branch not maintaining full books: Debtors method

Stock and debtors method

Pilens, & Nl i b/ e [ 14

Computatlon of Loss of Stock by F|re
Ascertainment of Claim as per the Insurance Policy
Exclude: Loss of Profit and Consequential Loss

>

PRINOIPAL
Rajasthani Samme!
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Of Arts & Commerce
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Revised Syllabus of Courses of B.Com. Programme at Semester Il
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Related Elective (DRE) Courses

2. Commerce ll

Modules at a Glance

1 | Concept of Services 12
2 | Retailing 12
3 | Recent Trends in Service Sector 10
4 | E-Commerce 11

Total 45

/
[ PRINCAPAL
;:‘-\ ' | Rajasthani Samme'an i,':';d’u‘(f‘:?\ti()ﬂ Trust
% , i s Dol Loliane
N / Of Arts & Coinmerce
\..:.‘_ <2 __:_._'__/,/.
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SreNo. [~ . Modules / Units

"1 |[conceptofServices

Introduction: Meaning, Characteristics, Scope and Classification of Services —
Importance of service sector in the Indian

Marketing Mix Services: Consumer expectations, Services Mix, - Product, Place,
Price, Promotion, Process of Services delivery, Physical evidence and people
Service Strategies: Market research and Service development cycle, Managing

demand and capacity, opportunities and challenges in service sector.
2 |Retailing

Introduction: Concept of organized and unorganized retailing , Trends in retailing,
growth of organized retailing in India, Survival strategies for unorganized Retailers
Retail Format: Store format, Non — Store format, Store Planning, design and
layout

Retail Scenario: Retail Scenario in India and Global context — Prospects and
Challenges in India. Mall Management — Retail Franchising. FDI in Retailing,
Careers in Retailing

'3 | Recent Trends in Service Sector

ITES Sector: Concept and scope of BPO, KPO, LPO and ERP.

Banking and Insurance Sector: ATM, Debit & Credit Cards, Internet Banking —
Opening of Insurance sector for private players, FDI and its impact on Banking and
Insurance Sector in India

Logistics: Net working — Importance — Challenges

4 |E-Commerce

Introduction: Meaning, Features, Functions and Scope of E-Commerce-
Importance and Limitations of E-Commerce

Types of E-Commerce: Basic ideas and Major activities of B2C, B28, C2C.

Present status of E-Commerce in India: Transition to E-Commerce in India, E-
Transition Challenges for Indian Corporates; on-line Marketing Research.

f 0 Raasthan
\ ' Ghanshys
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Revised Syllabus of Courses of B.Com. Programme at Semester I
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Related Elective (DRE) Courses

3. Business Economics |l

Modules at a Glance

No. of
Lectures
1 Monopoly 10
5 Pricing and Output Decisions under Imperfect 15
Competition
3 Pricing Practices 10
4 Evaluating Capital Projects 10
Total 45
s

PRINCIPAL

!' | Rajasthani Saimmelan tducation Trust
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01 Arts & Commerce
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§r_No . S gt Modules / Units

1| Market structure: Perfect competition and Monopoly

Perfect competition and Monopoly models as two extreme cases - profit
maximisation and the competitive firm’s supply curve - Short run and long run
equilibrium of a firm and of industry - monopoly - Sources of monopoly power
— short run and long- run equilibrium of a firm under Monopoly

-2 | Pricing and Output Decisions under Imperfect Competition

Monopolistic competition: competitive and monopolistic elements of
monopolistic competition - equilibrium of a firm under monopolistic
competition, monopolistic competition verses perfect competition- excess
capacity and inefficiency - debate over role of advertising ( topics to be taught
using case studies from real life examples)

Oligopolistic markets: key attributes of oligopoly - Collusive and non collusive
oligopoly market - Price rigidity - Cartels and price leadership models (with
practical examples)

MB = _" Priclng Practlces A

Cost oriented pricmg methods cost — plus (full cost) pricing, marglnal cost
pricing, Mark up pricing, discriminating pricing, multiple — product pricing -
transfer pricing (case studies on how pricing methods are used in business
world)

1“‘4"‘* Evaluating Capital Projects

Meaning and importance of capital budgeting- steps in capltal budgetmg -
+Techniques of Investment appraisal: Payback Period Method, Net Present
Value Method, and Internal Rate of Return Method (with numerical examples)
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Revised Syllabus of Courses of B.Com. Programme at Semester I|
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses (AEC)

4. Business Communication |l

Modules at a Glance

ﬁgn? . ,hﬂ Modules. = ST .. No.of
SINOTEN S S . Lectures
i Group Communication 15
2 Business Correspondence 15
3 Language and Writing Skills 15
Total 45

Note:
One tutorial per batch per week in addition to number of lectures stated above
(Batch size as per the University norms)

i [ Sl e -J_l.-. 1..._ LY T e e
_‘SI'\I"'h ﬁ-n'.r R a4 ¢ OF T Objectives
1 To develop awareness of the complexity of the communication process
5 To develop effective listening skills in students so as to enable them to
comprehend instructions and become a critical listener
3 To develop effective oral skills so as to enable students to speak
confidently interpersonally as well as in large groups
4 To develop effective writing skills so as enable students to write in clear,
concise, persuasive and audience centered manner
5 To demonstrate effective use of communication technology

‘.'_"—"'=-T",-=i' (e iitag ‘_—w— TT st e

“sN || Expected Outcome

After successful completion of the course the learner should be able to
1 enhance his Listening, Speaking, Reading and Writing skills to meet the
challenges of the world

—
i
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Modules / Units

. .," ':C;_L -

| Group Communication

1. Interviews: Group Discussion, Preparing for an Interview, Types of Interviews
— Selection, Appraisal, Grievance, Exit, Online

2. Meetings: Need and Importance of Meetings, Conduct of Meeting and Group
Dynamics, Role of the Chairperson, Role of the Participants, Drafting of
Notice, Agenda and Resolutions, Types of Secretaries — Company Secretary/
Private Secretary, Functions of secretaries (only to be discussed and not to be
assessed )

3. Committees and Conferences: Importance & Types of Committees, Meaning
and Importance of Conference, Organizing a Conference, Modern Methods:
Skype & Webinar

4. Public Relations: Meaning, Functions of PR Department, External and
Internal Measures of PR, Crisis Management, Press Release

=

2S5

Business Correspondence

1. Trade Letters: Letters of Inqu1ry, Letters of Complaints, Claims, Adjustments,
Sales Letters, promotional leaflets and fliers, Consumer Grievance Redressed
Letters, Letters under Right to Informatlon (RTI} Act

o
I"

".';E

Languageand Writlngskills : i g+

1. Reports and Business Proposals: Parts, Types, Feasibility Reports,
Investigative Reports, Drafting of Business Proposals

2. Summarization: Identification of main and supporting/sub points, Presenting
these in a cohesive manner

3. Tutorial Activities: Group Discussion, Book Reviews, Mock Interviews

WM

/- o PRINC{PAL
'f’( | Rajasthani Sarrsmielin Educa tion Trust
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Question Paper Pattern
(Only for Business Communication - Il)
Semester - 1l

Maximum Marks: 100
Questions to be set: 06

Duration: 03 Hrs.

Particular s o Marks
Q-1 A) Explain the terms in 02 - 03 sentences (05 out of 08) (From all 10 Marks
units)
B) Match the following 05 Marks
Q-2 Short Notes (04 out of 06) : Unit |- Chapter 1, 2 20 Marks
Q-3 Essay Type (02 out of 03) : Unit | — Chapter 3,4 20 Marks
Q-4 Letters (04 out of 05) 20 Marks

(i} Letter of Inquiry

(ii) Complaint/Claims/Adjustment Letter
(iii) Sales Letter

(iv) Consumer Grievance Redressal Letter
(v) RTI Letter

Q-5 Drafting of Report or Business Proposal 10 Marks

Q-6 Drafting of Notice, Agenda and 02 Resolutions 10 Marks

Q-7 Summarization 05 Marks
Note:

Each Semester will be of 100 marks

Paper Pattern for ATKT Examination: 75 Marks
Syllabus in which the student had appegr@d.
[Examination Rules and Regulations “ Mumbai University apply]
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Revised Syllabus of Courses of B.Com. Programme at Semester Il
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses (AEC)

5. Environmental Studies Il

Modules at a Glance

S e i b i s - Modules . No. of
No® =Tt Lectures
1 | Solid Waste Management for Sustainable Society 13
2 | Agriculture and Industrial Development 13
3 | Tourism and Environment 13
4 | Environmental Movements and Management 13
5 | Map Filling 08
Total 60
By b LAY '\
»f/ : '\‘?\\"a al :
i PRINCIPAL
/| Rajasthani Sarmelan Education Trust
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sNo.| [ Modules / Units

T

b1 ek Spljc_i_Wgste Management for Sustainable Society

T

Classification of solid wastes — Types and Sources of Solid Waste ; Effects of Solid
Waste Pollution- Health hazards, Environmental Impacts; Solid Waste
Management — solid waste management in Mumbai- Schemes and initiatives run
by MCGM - role of citizens in waste management in urban and rural areas.

= :. o Agriculflire_ and Industrial Development

Environmental Problems Associated with Agriculture: Loss of Productivity, Land
Degradation, desertification - Uneven Food Production — Hunger, Malnutrition
and Food Security — Sustainable Agricultural practices

Environmental Problems Associated with Industries — pollution -Global warming,

Ozone Layer Depletion , Acid rain, - Sustainable Industrial practices — Green
Business and Green Consumerism, Corporate Social Responsibility towards
environment

n and Environment

Tourism: Meaning, Nature, Scope and importance —Typology of tourism-
classification; Tourism potentials in India and challenges before India; New
Tourism Policy of India; Consequences of tourism : Positive and Negative Impacts
on Economy, Culture and enwronment- Ecotourlsm

b

?)QH |Envlronmental Movements and Management

Environmental movements in India;: Save Narmada Movement, Chipko
Movement, Appiko Movement, Save Western Ghats movement; Environmental
Management: Concept, need and relevance; Concept of I1SO 14000 and 16000;
Concept of Carbon Bank and Carbon Credit , EIA , ecological footprint;
Environment Protection Acts; Concept and components of Geospatial

Technology- Applications of GST in Environmental Management
5 | MapFilling

Map filling of Konkan and Mumbai (Environmentally significant features)

Rald‘}, 1Y \i RIEARE
N . GQhansiy:
N O Aulb & bummerm.
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Question Paper Pattern
(Only for Environmental Studies-1i)
Semester |l

Maximum Marks: 100
Questions to be set: 05
Duration: 03 Hrs.

All Questions are Compulsory Carrying 20 Marks each.

[qUestion]| ISR ~ Particular. Marks
Rer =y B l'rtfr '

Q-1 A) Map Filling (Mumbai) 10 Marks
B) Map Filling (Konkan) 10 Marks

Q-2 A) Full Length Question -~ 10 Marks
B) Full Length Question 10 Marks
OR > Unit |

Q-2 A) Full Length Question 10 Marks
B) Full Length Question ~ 10 Marks

Q-3 A) Full Length Question 10 Marks
B) Full Length Question 10 Marks
OR Unit Il

Q-3 A) Full Length Question 10 Marks
B) Full Length Question ~ 10 Marks

Q-4 A) Full Length Question 10 Marks
B) Full Length Question 10 Marks
OR Unit il

Q-4 A) Full Length Question 10 Marks
B) Full Length Question 10 Marks

Q-5 A) Full Length Question 10 Marks
B) Full Length Question 10 Marks
OR Unit IV

Q-5 A) Full Length Question 10 Marks
B) Full Length Question = 10 Marks

Rajasthani Sars

PRINCQIPAL

10 runf‘mnﬂ Trust

Ghanshyame, 8

&
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Revised Syllabus of Courses of B.Com. Programme at Semester Il
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

6. Foundation Course - |

Modules at a Glance

B laENoy ol

e allecturess
1 | Globalisation and Indian Society 07
2 | Human Rights 10
3 | Ecology 10
4 | Understanding Stress and Conflict 10
5 | Managing Stress and Conflict in Contemporary Society 08
Total 45

-_“'—'"‘___—o-""
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Modules /Units

| Globalisation and Indian Society ; -

Understanding the concepts of liberalization, privatization and globalization; Growth
of information technology and communication and its impact manifested in
everyday life; Impact of globalization on industry: changes in employment and
increasing migration; Changes in agrarian sector due to globalization; rise in
corporate farming and increase in farmers’ suicides.

~ | HumanRights =

Concept of Human Rights; origin and evolution of the concept; The Universal
Declaration of Human Rights; Human Rights constituents with special reference to

Fundamental Rights stated in the Constitution

e == T T & ek S —— T —_—

Ecology

Importance of Environment Studies in the current developmental context;
Understanding concepts of Environment, Ecology and their interconnectedness;
Environment as natural capital and connection to quality of human life;
Environmental Degradation- causes and impact on human life; Sustainable
development- concept and components; poverty and environment

~ | Understanding Stress and Conflict

Causes of stress and conflict in individuals and society; Agents of socialization and
the role played by them in developing the individual; Significance of values, ethics
and prejudices in developing the individual; Stereotyping and prejudice as
significant factors in causing conflicts in society. Aggression and violence as the
public expression of conflict

[Managing Stress and Conflict in Contemporary Society

e e b= | ¥

Types of conflicts and use of coping mechanisms for managing individual stress;
Maslow’s theory of self-actualisation; Different methods of responding to conflicts
in society; Conflict-resolution and efforts towards building peace and harmony in
society
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Revised Syllabus of Courses of B.Com. Programme at Semester Il
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

6. Foundation Course in NSS - |l

Modules at a Glance

AINO | e Lectures

1 Socio-economic Survey and Special Camp 10

2 Orientation of the College Unit and Communication Skills 15

3 Rapport with Community and Programme Planning 10

4 Government Organisations /Non-Government 10

Organisations

Total 45
)

MO
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SENoE| e Modules / Units

> :,-1" =

=as

'Socio-economic Survey and Special Camp

Socio economic survey

Socio-economic survey- its meaning and need,

Process of Socio-economic survey- design of questionnaire; data collection, data
analysis and report writing

Special camping activity

Concept of camp- ldentification of community problems- Importance of group
living- Team building- Adoption of village- Planning for camp- pre camping, during
the course of camp and post camping activities

2| Orientation of the College Unit and Communication Skills

Training and orientation of the program unit in the college

Leadership training — formation of need based programmmes- Concept of
campus to community(C to C) activities

Communication skills and Documentation

Communication skills- the concept, Verbal, Non-Verbal communication

The documentation- Activity Report Writing — basics of NSS accounting — Annual
Report — Press note and preparation

' :}fi%_-’;l;fl Eppqﬁﬂﬁh@ﬂm@tyand Programme Planning

Working with individual group and community

Ice breaking- interaction games — conflict resolution

Program planning

Programme planning- the concept and its features, requirements for successful
implementation of program- program flow charting- feedback

4| \Government Organisations /Non-Government Organisations

Structure of Government Organisations and Non-Government Organisations
Government organisations (GO)- its meaning -Legal set up, functioning, Sources
of funding

Non-Government organisations (NGO)- its meaning -Legal set up, functioning,
Sources of funding

National Service Scheme(NSS)- Government organisations (GO) and Non-
Government organisations (NGO)

Government schemes for community development

Schemes os Government welfare departments for community development-

provisions & examples

Rajasthani Suiin
/ Ghanshys
N\, | J Ot Aris
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Revised Syllabus of Courses of B.Com. Programme at Semester Il
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

6. Foundation Course in NCC - |l

Modules at a Glance

SST=I Modules | No.of
[N S| kil v = ; Lectures
1 Disaster Management, Social Awareness and Community 05
Development

2 Health and Hygiene 10
3 Drill with Arms 10
4 Weapon Training 10
5 Specialized Subject: Army Or Navy Or Air 10

Total 45

OF Bits & GOMmerce

b
—
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‘Sr.No. | ] Modules / Units

‘1 | Disaster Management, Social Awareness and Community Development

Disaster Management:

Desired outcome: The student shall gain basic information about civil defence

organisation / NDMA & shall provide assistance to civil administration in various

types of emergencies during natural / manmade disasters

e Civil Defence Organisation and Its Duties/ NDMA

¢ Types of Emergencies/ Natural Disaster

¢ Assistance during Natural / Other Calamities: Flood / Cyclone/ Earth Quake/
Accident etc.

e ‘Avan’ model of NCC

Social Awareness and Community Development:

Desired outcome: The student shall have an understanding about social service

and its need, about NGOs and shall participate in community action programmes

for betterment of the community.

e Basics of Social Service, Weaker Sections of Our Society and Their Needs

e Social/ Rural Development Project: MNREGA, SGSY, NSAP etc.

e Contribution of Youth towards Social Welfare

¢ Civic Responsibilities

° C_auses & Prevention of HIV/AIDS; Role of Youth
~ | Health and Hygiene :

Desired outcome: The student shall be fully aware about personal health and
hygiene lead a healthy life style and foster habits of restraint and self awareness.
e Structure and Functioning of the Human Body

e Hygiene and Sanitation (Personal and Food Hygiene)

¢ Infectious & Contagious Diseases & Their Prevention

-3 | DrillwithArms

Desired outcome: The students will demonstrate the sense of discipline, improve
bearing, smartness, turnout, develop the quality of immediate and implicit
obedience of orders, with good reflexes.

e Attention, Stand at Ease and Stand Easy

e Getting on Parade with Rifle and Dressing at the Order

¢ Dismissing and Falling Out

e Ground/ Take Up Arms

¢ Present From the Order and Vice-versa

e General Salute, Salami Shastra

4 | Weapon Training

Desired outcome: The student shall have basic knowledge of weapons and their
use and handling.

e Characteristics of a Rifle / Rifle Ammunition and its Fire Power

e Stripping, Assembling, Care and Cleaning and Sight Setting of .22 rifle

e Stripping, Assembling, Care and Cleaning of 7.62mm SLR

e Loading, Cocking and Unloading ~f
e The lying position, Holding and Aiming- | WLO
e Trigger control and firing a shot e

e Range procedure and safety precautions
e Short range firing, Aiming- Il -Alteration of sight
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[0 25 | R e i ! Modules / Units

5| Speclalized Subject: Army Or Navy O Alr

Army
Desired outcome: The training shall instill patriotism, commitment and passion to
serve the nation motivating the youth to join the defence forces.
it will also acquaint, expose & provide basic knowledge about armed, naval and
air-force subjects
A. Map reading
e Introduction to types of Maps and Conventional signs
e Scales and Grid syslem
e Topographical forms and technical terms
o Relief, contours and Gradients
e Cardinal points and Types of North
e Types of bearings and use of Service Protractor
e Prismatic compass and its use and GPS
B. Field Craft and Battle Craft
¢ Introduction
e Judging distance
¢ Description of ground
e Recognition, Description and Indication of landmarks and targets

OR
Navy
A. Naval Communication
e Introduction to Naval Modern Communication, Purpose and Principles
® Introduction of Naval communication
» Duties of various communication sub-departments
e Semaphore
" |ntroduction of position of letters and prosigns
= Reading of messages
* Transmission of messages
B. Seamanship
¢ Anchor work
= Parts of Anchor and Cable, their identification
e Rigging
= Types of ropes and breaking strength- stowing, maintenance and
securing of ropes
® Practical Bends and Hitches: Reef Knot, Half hitch, Clove Hitch, Rolling
Hitch, Timber Hitch, Bow Line, Round Turn and Two half hitch and Bow
line on the Bight and its basic elements and uses.
® |ntroduction to Shackles, Hooks, Blocks and Derricks, Coiling Down and
Splicing of rope
C. Boat work
o Parts of Boat and Parts of an Oar
e Instruction on boat Pulling- Pulling orders
¢ Steering of boat under oars, Practical instruction on Boat Pulling,
Precautions while pulling

/
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s e Modules / Units

OR

Air
A. Airframes
e Aircraft Controls
¢ Landing Gear
B. Instruments
e Basic Flight Instruments
C. Aircraft Particulars
o Aijrcraft Particulars (Type specific)
D. Aero modelling
¢ History of Aero modelling
¢ Materials used in Aero modelling
e Type of Aero models
e Flying/ Building of Aero models

b
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Revised Syllabus of Courses of B.Com. Programme at Semester Il

with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

6. Foundation Course in Physical Education - |i

Modules at a Glance

G s S T P oo
I NOYR| S ) ' : Lectures
1 Development of Fitness 10
2 Health, Fitness and Diseases 15
3 Yoga Education 10
4 Daily Schedule of Achieving Quality of Life and Wellness 10
Total 60
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. Modules / Units =

1Develoement of Fitness

o Benefits of physical fitness and exercise and principles of physical fitness

e Calculation of fitness index level 1-4

e Waist-hip ratio Target Heart Rate, BMI and types and principles of exercise
(FITT)

e Methods of training — continues, Interval, circuit, Fartlek and Plyometric

j [_5 a7 :;_' e }gnéss and Dlseases

e Definition of obesuty and its management

e Communicable diseases, their preventive and therapeutic aspectS

e Factors responsible for communicable diseases

e Preventive and therapeutic aspect of Communicable and non- communicable
diseases

N%é‘?& _:;:Educat%org-‘iiig =31 :"_:T__.v i —:_.___‘ T=r e o

Meaning and history of yoga

Ashtang yoga and types of yoga
Types of Suryanamaskar and Technique of Pranayam
Benefits of Yoga

frv e
=y

| Daily Schedule of Achieving Quality of Life and Wellness

¢ Daily schedule based upon one’s attitude, gender, age &occupation.

e Basic — module: - Time split for rest, sleep, diet, activity & recreation.

e Principles to achieve quality of life:- positive attitude, daily regular exercise,
control over food habits & healthy hygienic practices.

«"/‘r‘-.-‘.—
P
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Revised Syllabus of Courses of B.Com. Programme at Semester I
with Effect from the Academic Year 2016-2017

Core Courses (CC)

7. Mathematical and Statistical Techniques Il

Modules at a Glance

= | S .L:.L_ectu'r.eSa-

1 | Functions, Derivatives and Their Applications 15

2 Interest and Annuity 15

3 Bivariate Linear Correlation and Regression 15
4 | Time series and Index Numbers 15
5 | Elementary Probability Distributions 15
Total 75
Note:

One tutorial per batch per week in addition to number of lectures stated above
(Batch size as per the University norms) '

'
*.\_ o
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Concept of real functions: Constant function, linear function, xn, e¥, a%, log x.
Demand, Supply, Total Revenue, Average Revenue, Total cost, Average cost and
Profit function. Equilibrium Point, Break-even point.

Derivative of functions:

= Derivative as rate measure, Derivative of xn, ex, ax, log x.
» Rules of derivatives: Scalar multiplication, sum, difference, product, quotient
(Statements only), Simple problems. Second order derivatives.
® Applications: Marginal Cost, Marginal Revenue, Elasticity of Demand. Maxima
and Minima for functions in Economics and Commerce.
(Examination Questlons on this unlt should be application onented only )

Interest Slmple Interest Compound Interest (Nommal & Effectlve Rate of
Interest), Calculations involving upto 4 time periods. '
Annuity: Annuity Immediate and its Present value, Future value. Equated Monthly
Installments (EMI) using reducing balance method & amortization of loans. Stated
Annual Rate & Affective Annual Rate Perpetuity and its present value. Simple
problems mvolvmg up to 4 time perlods

L ) i n-'ﬂ"?"ﬁml ‘ul'u.q:i i g
Correlatlon Analysis Meanmg, Types of Correlatlon, Determination of
Correlation: Scatter diagram, Karl Pearson’s method of Correlation Coefficient
(excluding Bivariate Frequency Distribution Table) and Spearman’s Rank
Correlation Coefficient.

Regression Analysis: Meaning, Concept of Regression equations, Slope of the
Regression Line and its interpretation. Regression Coefficients (excluding Bivariate
Frequency Distribution Table), Relationship between Coefficient of Correlation
and Regression Coefficients , Finding the equations of Regression lines by method
of Least Squares.

W
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Modules / Units

T|me series: Concepts and components of a time series. Representatlon of trend
by Freehand Curve Method, Estimation of Trend using Moving Average Method
and Least Squares Method (Linear Trend only ). Estimation of Seasonal
Component using Simple Arithmetic Mean for Additive Model only (For Trend free
data only). Concept of Forecasting using Least Squares Method.

Index Numbers:; Concept and usage of Index numbers, Types of Index numbers,
Aggregate and Relative Index Numbers, Lasperye’s, Paasche’s, Dorbisch-Bowley’s,
Marshall-Edgeworth and Fisher’s ideal index numbers, Test of Consistency: Time
Reversal Test and Factor Reversal Test. Chain Base Index Nos. Shifting of Base
year. Cost of Living Index Numbers, Concept of Real Income, Concept of

Wholesale Price Index Number (Examples on mlssmg values should not be taken)

Probablllty Dlstrlbutlons

» Discrete Probability Distribution: Binomial, Poisson (Properties and
applications only, no derivations are expected)

" Continuous Probability distribution: Normal Distribution. (Properties and
applications only, no derivations are expected)

Tutorial:
Two tutorials to be conducted on each unit i.e. 10 tutorials per semester. At the end of each
semester one Tutorial assignment of 10 marks should be given.
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Examination Pattern:

Semester End Examination: 100 marks

At the end of each semester, there will be a Semester End Examination of 100 mark , 3 hours
duration and question paper pattern as shown below.

Question Paper Pattern:

1. In Section | (based on Mathematics), Two questions carrying 20 marks each. First
question should be on Unit | and Second question should be from Unit II.

2. In each question there should be five sub-questions carrying 5 marks each. Students
should be asked to answer any 4 sub questions from each question.

3. In Section Il (based on Statistics), Three questions carrying 20 marks each. First
question should be on Unit Ill, Second question should be from Unit IV and third
question should be from Unit V.

4. In each question there should be five sub-questions carrying 5 marks each. Students
should be asked to answer any 4 sub questions from each question.

Question Paper Pattern
(Only for Mathematical and Statistical Techniques II)
Semester Il

Maximum Marks: 100

Questions to be set: 05

Duration: 03 Hrs.

All Questions are Compulsory Carrying 15 Marks each.

Sub Questions to be asked 05 and to be answered any 04 carrying
05 Marks each

Sub Questions to be asked 05 and to be answered any 04 carrying
05 Marks each

Q-3 Sub Questions to be asked 05 and to be answered any 04 carrying 20 Marks
05 Marks each

Q-4 Sub Questions to be asked 05 and to be answered any 04 carrying 20 Marks
05 Marks each

Q-5 Sub Questions to be asked 05 and to be answered any 04 carrying 20 Marks
05 Marks each

T
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Revised Syllabus of Courses of B.Com. Programme at
Semester | and Il
with effect from the Academic Year 2016-2017

Reference Books

Reference Books

Accountancy and Fmancnal Management

e Introduction to Accountancy by T. S. Grewual, S. Chand and Compuny (P) Ltd., New Delhi Advance

Accounts by Shukla & Grewal, S. Chand and Company (P) Ltd., New Delhi

Advanced Accountancy by R. L Gupta and M Radhaswamy, S. Chand and Company (P) Ltd., New Delhi
Modern Accountancy by Mukherjee and Hanif, Tata Mc. Grow Hill & Co. Ltd., Mumbai Financial
Accounting by Lesile Chandwichk, Pentice Hall of India Adin Bakley (P} Ltd.

Financial Accounting for Management by Dr. Dinesh Harsalekar, Multi-Tech. Publishing Co. Ltd.,
Mumbai.

Financial Accounting by P. C. Tulsian, Pearson Publications, New Delhi Accounting Principles by
Anthony, R.N. and Reece J.S., Richard Irwin Inc.

Financial Accounting by Monga, J.R. Ahuja, Girish Ahujaand Shehgal Ashok, Mayur Paper Back
Compendium of Statement & Standard of Accounting, ICAL

Indian Accounting Standards, Ashish Bhattacharya, Tata Mc. Grow Hill & Co. Ltd., Mumbai Financial
Accounting by Williams , Tata Mc. Grow Hill & Co. Ltd., Mumbai

Company Accounting Standards by Shrinivasan Anand, Taxman. Financial Accounting by V.
Rajasekaran, Pearson Publications, New Delhi. Introduction to Financial Accounting by Horngren,
Pearson Publications.

° Fmanc:a/Accountmg by M. Mukher,tee M. Hanif. Tata McGraw Hill Education Private Ltd; New Delhi

Commerce ity 1.

e Business Organisation Management Maheshwari, Rajendra P ,Mahajan, J.P.,International Book

House

Business Organisation, Maheshwari, Rajendra P, Mahajan, J.P., International Book House
Introduction To Commerce, Vikram, Amit, Atlantic Pub

A Course Book On Business Environment, Cherunilam,Francis, Himalaya Pub
Business Environment, Cherunilam,Francis, Himalaya Pub

Essentials Of Business Environment, Aswathappa,K., Himalaya Pub
Essentials Of Business Environment, Aswathappa, Himalaya Pub

Strategic Management, Kapoor, Veekkas, Taxmann

Strategic Management, David,Fred R., Phi Leraning

Strategic Management, Bhutani, Kapil, Mark Pub.

Strategic Management, Bhutani, Kapil, Mark Pub.

Entrepreneurship, Hisrich, Robert D, Mc Graw Hill

Entrepreneurship Development, Sharma, K.C., Reegal Book Depot

Service Marketing, Temani, V.K., Prism Pub

Service Marketing, Temani, V.K., Prism Pub

Management Of Service Sector, Bhatia, B S, V P Pub |
Introduction To E — Commerce, Dhawan, Nidhi, Ihternational Book House ) Arts & Conl
Intreduction To Retailing, Lusch,Robert F., Dunne,Patrick M., Carver,James/R., Cengage Leamm g

Gii'.il:..

IT2FCY

Retailing Management, Levy Michael., Weitz Barton A, Tata Mcgraw Hill;

< o
e
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_ il B, . i ‘Reference Books_

o Mehta, P.L.: Managerial Economics — Analysis, Problem and Cases (S. Chand & Sons, N. Delhi, 2000)
e Hirchey .M., Managerial Economics, Thomson South western (2003)

e Salvatore, D.: Managerial Economics in a global economy (Thomson South Western Singapore, 2001)
e Frank Robert.H, Bernanke. Ben S., Principles of Economics (Tata McGraw Hill (ed.3)

e Gregory Mankiw., Principles of Economics, Thomson South western (2002 reprint)

e Samuelson & Nordhas.: Economics (Tata McGraw Hills, New Delhi, 2002)

e Pqgl Sumitra, I\/_Ic:m:-'_qeﬂ'cnr Economics cases and concepts (Macmillan, New Delhi,2004)

Business Communication

e Agarwal, Anju D(1989) A Practical Handbook for Consumers, IBH.

s Alien, R.K.(1970) Organisational Management through Communication.

e Ashley,A(1992) A Handbook Of Commercial Correspondence, Oxford University Press.

e Aswalthapa, K (1991)0Organisational Behaviour, Himalayan Publication, Mumbai.

o Atreya N and Guha (1994) Effective Credit Management, MMC School of Management, Mumbai.

e BahlJ.C. and Nagamia,S.M. (1974) Modern Business Correspondence and Minute Writing.

¢ Balan,K.R. and Rayudu C.S. (1996) Effective Communication, Beacon New Delhi.

o Bangh, LSue, Fryar,Maridell and Thomas David A. (1998) How to Write First Class Business
Correspondence, N.T.C. Publishing Group USA.

e Banerjee, Bani P (2005) Foundation of Ethics in Mangement Excel Books 10.Businessworld Special
Collector’s Issue: Ethics and the Manager

o Barkar, Alan(1993) Making Meetings Work, Sterling Publications Pvt. Ltd., New Delhi.

o Basu,C.R.(1998) Business Organisation and Management, T.M.H.New Delhi.

e Benjamin, James (1993) Business and Professional Communication Concepts and Practices, Harper
Collins College Publishers, New York.

e Bhargava and Bhargava91971) Company Notices, Meetings and Regulations

e Black, Sam (1972) Practical Public Relations, E.L.B.S. London.

e Bovee Courtland,L and Thrill, John V(1989) Business Communication, Today McGraw Hill, New York,
Taxman Publication.

e Burton, G and Thakur, (1995) Management Today- Principles and Practices. T.M.H.,New Delhi.

e Darrow, Richard, Forrstal, Dan and Coolman, Aubrey (1967) Public Relations Handbook, The Dartwell
Co., Chicago.

o Dayal, Ishwar{9810) Managing Large Organizations: A Comparative Study.

e Drucher,P.F.{(1970) Technology, Management and Society, Pan Books London.

e Drucher,P.F.((1974)Management Responsibilities Practices, Heinemann, London. 22.Eyre, E.C. (1985)
Effective Communication Made Simple, Rupa and Co.Calcutta.

e Ecouse Barry, (1999), Competitive Communication: A Rhetoric for Modern Business, OUP.

o Fisher Dalmar, {1999), Communication in Organisation, Jaico Pub House, Mumbai, Delhi.

e Frailley, L.L. (1982) Handbook of Busincss Letters, Revised Edn. Prentice Hall Inc.

e French, Astrid (1993) Interpersonal Skills. Sterling Publishers, New delhi.

e Fritzsche, David J (2005) Business Ethics: A Global and Managerial Perspective McGraw Hill

e Garlside, L.E. (1980) Modern Business Correspondence, McDonald and Evans Ltd. Plymouth.

e Ghanekar,A(1996) Communication Skills for Effective Management. Everest Publishing House, Pune.

e Graves, Harold F. (1965) Report Writing, Prentice Hall, New Jersey.

e Gupta, Anand Das (2010) Ethics, Business and Society: Managing Responsibly Response Books
32.Gupta, Dipankar (2006) Ethics Incorporated: Top Priority and Bottom Line Response Books

¢ Krevolin, Nathan (1983) Communication Systems and Procedures for Modern Office, Prentice Hall,
New Jersey.

o lesikar, Raymond V and Petit, John D.(1994) Business Communication: Theory and Application ,
Richard D. Irwin Inc. llinois.
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Reference Books

e Ludlow,Ron.(1995) The Essence of Effective Communication, Prentice , New Delhi.

o M. Ashraf, Rizvi (2006) Effective Technical Communication Tata McGraw Hill

e Martson, John E. 1963) The Nature of Public Relations, McGraw Hill, New Delhi.

e Majumdar,P.K.(1992) Commentary on the Consumer protection Act, Prentice, New Delhi.

e McQuail, Denis (1975), Communication, Longman.

e Merrihue, William (1960) Managing by Communication, McGraw Hill, New York. 41.Mishra Rajiv K
{2006) Code of Conduct for Managers Rupa Company

e Monippalli, M.M. (1997),The Craft of Business Letter Writing, T.M.H. New Delhi.

e Montagu,A and Matson , Floyd(1979) The Human Connection, McGraw Hill,New York.

e Murphy, Herta and Hilde Brandt, Herbert W (1984) Effective Business Communication, McGraw Hill,
New York.

e Parry, John (1968) The Psychology of Human Communication.

e Parson, C.J. and Hughes (1970) Written Communication for Business Students, Great Britain.

e Peterson, Robert A and Ferrell, O.C (2005) Business Ethics: New Challenges for Business Schools and
Corporate Leaders Prentice Hall of India Pvt., Ltd

e Phillip, Louis V. (1975) Organisational Communication- The Effective Management, Columbus Grid Inc.

e Ross, Robert D. (1977) The Management of Public Relations, John Wiley and Sons, U.S.A.

e Sadri Sorab, Sinha Arun and Bonnerjee peter (1998) Business Ethics: Concepts and Cases Tata McGraw
Hill Public Company Limited

o Shekhar, R.C (1997) Ethical Choices in Business Response Books

e Stephenson, James (1988) Principles and Practice of Commercial Correspondence, Pilman and Sons
Ltd. London.

e Shurter, Robert L. (1971) Written Communication in Business, McGraw Hill, Tokyo

e Suggested Books for Boo